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ABSTRACT

By the turn of the century, our society has been gradually more interested in environmental
problems than any other time. Ecological change spurred by industrial pollution is occurring
beyond the borders of nations, and has emerged as a global issue. Such change is resulting in
exhaustion of natural resources and energy, and serious climatic change. In this study, main
focus regarding the process of the fashion product design system was placed on the sustainable
fashion design of organic cotton as a positive and alternative suggestion. It is expected that the
results of this study contribute to the fashion design planning not only for future generation but
also for the present time.

This study researched on brands that produced their fashion products using organic cotton.
The following cases proved to possess sustainability in their product system. The results of this
study can be summarized as follows:

Firstly, sustainable design in organic cotton products has been a progressive eco-design in
2000s. It is mainly focus concerned with recycling and re-use of materials to protect environment.
It is not chemical dependant and takes a particular care in eliminating waste water and energy
in the dyeing process. It is an environmentally sustainable design better than all the other design
processes.

Secondly, it is a design that cares for the common good of society and the global system of
fair trading. The fair trading of organic cotton products induced a change in the structure of
production system, while defending human rights. It also gave benefits by promoting
development in local society and progress in traditional skills. Not to mention that it contributed
to building up the concept of transparency in the global economic system.
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Lastly, the brands emphasize their social responsibility and management ethics to observe
environmental policy which is established to protect our nature and people. Their public
information reminds customers of the importance of protecting the environment from diverse
pollution. Moreover, they hold social events to promote public awareness for environmental

issues.

This study dealt only with the organic cotton, a small subset of the subject of sustainable
design. It can be extended and applied to various other sustainable fashion design as a solution

for global environmental issues.

Key words: sustainable design(#) 47158 t]2}9l), ecology(Q ] 8}), environment($7),
wellbeing(2¥), organic cotton(L&71Y ZE, §71% H)
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A# 83 9tk OTAS 2AL Ao = wiFst
Aurkel 27tY FE 98 AEL 199%6EHH
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(2% 3) Etthical
Fashion Show 2006 2|
EH X2 (www ethicalfas

hionshow.com)

(213 4 minte) 24
M & 2o|ZAERY
Az 27
(www.ifoam.org)



Medf 28574 25%

7he &R deel FeFEzle] g APy gk

IFOAM(The International Federation of Organic
Agriculture Movements)ol 23}H 2006 3% o} &}
2007915 tigtel A o7ty sjAF slo]zAely
o et uEst AHE Fo)Th (1Y 4)

2006 @A ol ME 485709 LobY BalE
Eo] F7HEALH SN E 2005, 2006 o}
4 #8 B3A AEE g3d 27t ZEY O
o Hio] FoAHA AlEF o] A&HoF Fuf
937 )};}_52 AR A4 FL4(2003)9 X
X 2t EES g AAE A FH2
7“47:‘4—} 2% AREE A2 RGP or A
2 deoem FAZH FA7r 2FHE o)g & AN
1A & 9% e AEE FFeE 21Y &
3te] P E o 2F Autel] AP Qv &gy
o} 53)

FU A= 20043 69 OACK(FHFLNYIES
3]: Organic Association Cotton)7} 2&stgr} o
Yol dg TRAR Y3t F2 271Y RE
At AxFEA M BAARAE Hizee
WS BFey, 8L ANAYE 73P0EN A

T+ 874 BAd 7]"4?3}% HIEAM AET O
Au 4 FlF 2AFSE ojE g wE H8Y
AESE 5 7-‘?—'1:?:] BFAAZ o]Rox 207y

_>r,

A UE AR ANAAG 2G| o) RA
%3
MoMe] 27t o 25t
X £7tsst CiAtel £
A&7 Aol F7eE 7HAAe] B o

de A9 48 BEALEN W A A Wy
Ae AANGEZ 1 9uzt FAoa & 5 itk o
AAFERIME A&ted HAYAA o3
A&7bsd ARl 43 71540 FA A

A&7b5d HJRAYUAALE Yl Fgdx 84
2, AAA, A8 F, GEd 2489 A4BAE 78
gtz dIAtelt, I MdeE AAA 299
g8, 843 234 98 AA98H Y BEF A&

A8 A FEA Aol BAE A AN 5 g
A o] F4sa gitks

dinfF A= 19959 A&758 2o td A4
& #3382 AgsE A& BAHoE SSDAVH AH
HAth o) ¥FE= 19963 Holmenol A HHE ‘First
Organic World Trade Fair'e] ‘27t sl
A FA Tteh'l dg AAES AHR, TRle|y,
AZAAENA At o] 3o FH EFL
%% sty OAdE o AEFY &, g, vt
A 59 HFER A A&7 A 93y
SHAEE Aeldle Aotk SSDAE 200199 ‘X
A2 (Guideline: a handbook on the environment
for the textile and fashion industry)™® & ¥-7+3}o]
27t FHEO g A&7bed friel Wyl o
¢ HoAE FAaA AFAMAE Marks &

=

Spencer, Patagonia, Holstein Flachs, Nike & E
EANES A7 FAYOE 87 WA X
S7H5e el 3t AFL AVHT FIFeE
Rl hd AA AF ¥ 55 A8y Aok
SSDAS A A ostd o7ty FES A
A%bsd APOAAe JEA A B
Al g FAHL EHAY AHYAES
g}, oo B g Me dbe o7k ARl e
@ sjdTele] YEFE B34, 3
A, AgE, 8 UM I &A% 71FA
24 1339

r\ AN

i“-.oﬁ, ofo

mlo 2 lo ol Mo rlo

=
=
£

o A&7

=)
I {e3
rlo
e
oy
to
i
Lo
u
2
w2

&t 9/hY AARAEES A 93
A SJatel AFHeIAE
AzAFAN A R AFY ARHE P4E T
Fatol, ELH TS AY HHAES A%
24 87 A%501L AA4Y OAAE Ags
540 9t

27h FES AEe HANAS A #A @
) MR AQARAY HES SAsE woluA
FA AANE F A3 Fahste] otEvy % 9

- 124 -



97h4 3E(Organic Cotton) & o[ &8 AL7hed HAHYAR]
FLU 7Y EAZES Bod T )AL 47 AX Fy)agk oJEY HF FAME 719Ad
A AHREe]l o7y FEL MIsE FH o 27003738 E A dMo) o9& K4 AL ARG
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{22! 12) People tree2| fair trade
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vl A A#AM(Mark & Spencer)el 7A¢
20060958 409 &3 A AF, HFobEE
3 FAAY Tl g Y ZEY AES
HJeH(A”13). B3] vtz A 2dME 27t
TE AEY AHELS Ane} olxZay AHY ATt

Lo 20l

HAE A A JFE ST AFH
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5 (Hess Natur)© 1976'd ot
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, Al g J8y & g xErd
Autel Az AFS AN #AAR AEFA oIk
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3 fRAdel Z AR HD HHF FFAEA
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232 AzEU 1 A% 62 4B 94
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QURE 5& FHsAN(IE 14)
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(& 13> Mark&Spencer®| <& 14 > Hess Naturel A

Fair trade Cotton FoH=
AN2EXN:
ww.markandspencer.com

pilot projectollAl AA|st
Clean Clothes Campaign2|
Newsletter
ABEX:
www.cleancloths.org
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WA EE 9 44 947"?0“"1 H4g 5%
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A 84 AsHd 2448 AT AE PRl ArjArslol M BAEAE O ol HAAgel ¥
BI=Eo] Fristar dnh kY daAdA A7 4 e a9 18 ddolth AAEd ¥
(Organic Exchange)d 20063 Q71 IE AR 2 Fasaty FAA AQiAtEolA HAA de
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& VIFOEN 1 J)eY BEH A9 s 725

71983 itk Bk ohla Ay WA A 8

32 02X AAA oY HHE A2t 1) Sandy Black & Sharon Baurley (2005). Projects:
= = Interrogation Fashion & The Emotional Wardrobe.

7t o FA3 £REE BATFREAY 224 7 London Fashion Forum

AAA) Y3 7EL npHI}H 2) Fletcher, K. (2006), The circle of life, Eco textiles:
5 - the past, present and hopes for the future. Selvedge,

A, B8R # A Y E ok

AR, °Tﬂ]9_+ _M A R Fell A January, pp. 33-39: And Fletcher, K. (2005). The
2713 tEs A 93 7199 FAAAL = Ecology of Clothing, Fourth Door Review, No., pp.
A4 A5A AY gAAe BRe 07y 67-71.
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20 ol4 o =
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A 7199 AAE S s FEe wata ot June, 2006 Exhibition, London.

FEY ALE BABA) ZQHS JAAAS 4) Caroline Evance (2003). Fashion at the Edge: Spec-
< oA 27 Ie % oi—i HAAE tacle, Modernity and Deathliness. Yale University
B ooty AzAGNA AAE FF ALY 2.9A Press, London& New Heaven
e FAHEL F4sd =2 dozn $98 HA 5) Joan Farrer (2000). Straw to Gold, Dissertation in

5 . RCA Doctor. London
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Gl )N TRE AFITE AE D F ) s 1085, FUmELYS] HEH SH, A5
DA L OHASIER: o7l (1989). AAE S 2u%

ol A7 7o) Qb TES ALgoA Ve X Fel A7 OEHYSSIR], M27A: A& (1994).
P o ; 4299 vixe #H gFe) BT A4} H{EHFE
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PR P B o A 2 & Riolo] HWHRET ALRR HO{TIHe| MMt o1
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oo Bt A FYdgE HIaet)AQGY A=
AEHLE £ ATE AN 2hgsEe A 2: olHo} (2005). BCH WM Lgrt oj:Cixjel
&3t BEAZES AN, A4, $44, 24 AT o7 HAEIEE: FIE (2006). 8
oz 714 ZRMY FHE ERe BT o A
olets A 485
) 3= &Jl=3 ' ’
7h ZES AHsHe Aol Adrted Pagleg 8) Sustainable Solution Design Association (2002). Guide
A BAEAC e Qs AT Ald= g Lines: A handbook on the environment for the
N . ) = - textile and fashion Industry, London
QA 3 APRA 73L AW T 59
i Eﬂ A2 238 N _‘B FEA EAR, 9) Alastair Fuad-Luke (2002). The Eco-Design Hand-
£ d3e AUdA A&7t5 A @ book. London: Thames & Hudson
HE N A3yt mulg AsM & A9 7) 10) Martin Charter and Ursula Tischner ed. (2001).
Sustainable Solutions: developing products and
= 85 2~ 9o
Tl A= AER A8E F AL Ao a2y services for the future. London: Greenleaf
E A7 Hrt ety ZEAZY sty 84 11) Sally Wehmeier edited (2005). Oxford Advanced
5o} 9lo}, T& AT “Sustainable Fashion Design Learner's Dictionary of Current Eggﬁsl?, (6th ed),
. ) Ozford and New York: Oxford University Press, p.
A+ M g 4EgM bR Rs a3 1312,
I A&7ME3 AT AFY ALdE 93 12) o1AA (1995). XZ7tswEe] sudn Ajatel 2z,
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13) Godfrey Boyle, Bob Everit, and Janet Ramage
edited (2003). Energy Systems and Sustainability.
Ozxford University Press, p. 6.

14) &7 (2004), EZYWA 2004-2005, p. 65.
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