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The Influence of Busan Fish Cakes’ Quality and Brand on Customer Preferences

Jin-Woo J ungt

Dept. of Western Cuisine & Culinary Arts, Youngsan University, Busan 612-743, Korea

Abstract

This study determine the influence of the quality and brand factor of fish paste on the customer preferences with the
aim of promoting marine products in the Busan region and especially of expandong the base of the fish paste market.
A sample survey was conducted to analyze the customers among Busan citizens who purchase fish paste. The result
showed that the quality and brand factor of fish paste have a significantly positive (+) influence on the customers’

preferences.
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Table 1. General characteristics of the subjects

Division Substantial Null Percent(%)
Male 56 39.7%
Sex
Female 85 60.3%
20 17 12.1%
30 88 62.4%
Age(ye)
40 20 14.2%
50< 16 11.3%
Specialist 14 9.9%
Manager 7 5.0%
Self-management 7 5.0%
Kind of job Office/Technical 30 21.3%
Sale/Service worker 22 15.6%
House wife 52 36.9%
Part-timer 12 8.5%
>100 2 1.4%
101~200 42 29.8%
Monthly 201~300 52 36.9%
income
(10,000 won) 301~400 29 20.6%
401~500 14 9.9%
501< 2 1.4%
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Table 2. A fish cakes' quality with the factor analysis and the reliability analysis
Item Factor value Community Correlation Cronbach's «
Quality of fish cake .880 775 760
Quality of Test of fish cake .880 774 764 264
fish cake  Better than other brand 865 748 743
Trust in quality 748 .559 591
Eigen Value 2.856
KMO 0.805
Total eigen Value(%o) 71.407
Table 3. A brand with of the factor analysis and the reliability analysis
Item Factor value Community Correlation Cronbach's @
Using Busan fish cake 789 .623 .662
Trust in Busan fish cake brand 762 .580 .632
Brand Superior aspects of Busan fish cake .836 .698 716 .853
Historicity of its brand g1 .603 642
Better quality than other brand 822 676 698
Eigen value 3.181
KMO 0.852

Total eigen value(%o)

63.614
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Item Factor value Community Correlation Cronbach's «
Choose from flavor 921 .848 .860
Choose from price 916 ~ .839 .857
Preferences ~ Choose from reliability .966 .934 935 .920
Choose from the unit of its brand .656 431 533
Choose from the unit of its brand 885 783 .805
Eigen value 3.835
KMO 0.792
Total eigen value(%) 76.697
Table S. An analysis of the influence of fish cakes' quality upon preferences
Dependent variable Independent variable Standard deviation @~ Standard error t-vale P
Preferences Fish cake's quality 370 .082 4312 .001
R=173, adjusted R=.166, F=31.971, p=.00l.
Table 6. An analysis of the influence of brand upon preferences
Dependent variable Independent variable Standard deviation Standard error t-vale p
Preferences Brand 437 .076 5.726 .000

R=191, adjusted R’=.185, F=32.793, p=000.
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