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Abstract

This research aimed to determine the relationship between hotel restaurants' SCM activities and their results. The
samples are included exclusive high-end hotels located in the seoul area. To analyze the data, frequency analysis, reliability
analysis, factor analysis, and regression analysis were applied. Multiple regression analysis showed that SCM activities (8
=342, p<.000), information sharing ( 3=.136, p<.006), and cooperative activities (3=.120, p<.015) had a significant impact
on financial performance. The explanatory power of this model was 14%, and there was statistical significance in the
regression model. SCM activities( 5=.221, p<.000), information sharing ( 5=.475, p<.000), and cooperative activities ( 3=.172,
p<.000) also had a significant impact on non-financial performance, and the explanatory power of this model was 29%,

with statistical significance in the regression model.
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Tabal 1. Survey formation
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General characteristic

Variables

Scale

Source

Gender, Education level, Position

Nominal scale

SCM activity

Planned production based on SCM information
Planned production to meet market demands
SCM reservation information system

Planning for storing inventories

Pursuing after stability

Sharing information within the company
Exchanging information with suppliers

Close ties with suppliers

Sharing information on the criteria for selecting suppliers
Exchanging price information with suppliers
Exchanging quality information with suppliers

5 Point Likert scale

Cooperation with new suppliers

Mentzer et al(2000),
Houlihan JB(1998),
Novack & Simco(1991)

Increase in sales

Increase in net profit
Improvement of quality results
Customer satisfaction

Supplier satisfaction

Financial Performance

5 Point Likert scale

Chen et al(1994),
Kaplan & Norton(1992)

T, TH AA FE &% Fold Az SeM EF9]
AeaA AFA guiel wATH Hupetn gelaiich
ol #AHHE F=Ho| FZHE Chen er al(1994), Kaplan &
Norton(1992)0ll 4] FZ3lt} uj & =7} <grole] Z27),
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Fe IAE 53 Hxzz s

3. 97 2
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Wisner J 2003, Chopra & Meindl 2004, Novack & Simco
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SCM planning

Information
sharing
Cooperation
activity

Fig. 1. Study model.
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1. el SAIEE el §o

SHAR] 1T BATAE] £EE B A 18278(85.4%),
A4 31H(14.6%)°1N oM, 3L 1Z 217%(9.9%), AENE
123%(57.7%), TI& 60™(28.2), th3tLZE 99(4.2%) = Vel
th AFEZE AN 1387(64.8%), THE 4= 478(22.1%),
AJAIAE HZ 19%(8.91%), T 9H(@4.2%)22 Jehdt)

Table 2914 AXE AAHE 7€ A ¥4 27, scM &%
L Aol g 3 F== HAM=3.0) o2 FHZA
9 £330} Bl SCM &5 23] Folle 3F gAY
F4 AE 3HFM=3.6727), ‘“3F A< 5 A3 (M=
3.6528), ‘Al 20 dE AF PibPM=3.6373) 59 £

Table 2. Descriptive statistics

Rolrlo} RAEEES

2 vehnh A3 e F3R AN a1l B M=
3.3534), ‘&4 A7 P M=33534) €22 Ve

2. AMEE Y EEY 24

£ A7 35 dg 5T A =S £4817] H8
SJAFAMF JEE B4.8 AAEIAY. £ AFoxe AL
et A 73 de] Redn lu e§3AE dFEske g
E}3A](construct validity)d & WHS 2831 3L 7
% sk g BRAL PEE 58 =70 S etast
3= Jidelv B4 AH3] S4stn dertE 248
Aoz E dere MEd AR g5l $4& drht
Z &A3ta J=vkE vEllE Aolth Jid g8 53
37 g8l SAEAS AT 8% 4L FAAR 4
3 Aw 379 vz (varimax rotation) S AH&-3HA
o 991 42] AAL 11-F Fleigen value)o| 101491 8.9
7} 291 A A FKfactor loading)e] 0.4 ©]3<! FJE-S 13}
sttt

T3 ALEe O3tE Axtke] MAE A A8
Az8k5l &3 Zh(cronbach's alpha)yS A3l &% =9
AFAAE BT g4 AT Eodlxe AEnkete]

Variables Mean SD

Planned production based on SCM information 3.5699 .80034

Planned production to meet market demands 3.6373 .88453

SCM reservation information system 3.5974 .80784

Planning for storing inventories 3.5299 .86287

Exchanging quality information with suppliers 3.6727 .80163

SCM activities Sharing information within the company 3.3268 1.2211
variables Exchanging information with suppliers 33568 88241
Sharing information on the criteria for selecting suppliers 3.5233 .85801

Pursuing after stability 3.0990 87132

Exchanging price information with suppliers 3.3057 .94529

Cooperation with new supplier 3.6052 .83851

Cooperation with supplier 3.6528 93348

Increase in sales 3.2644 .83603

Financial Increase in net profit 3.2272 .83603
performance Improvement of quality results 3.3534 .88802
variables Customer satisfaction 3.3534 .86229
Supplier satisfaction 3.2094 87731
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1) SCMEE 29l £4

SCM &l B3 29l ¥4 2= Table 39 2ol Vet
Wt & 1270 &5 BAsg o) SCM ek AR A~
&, AP 7 Wb HAaFgo] Rilso] AFAle %
o wt At F 107] FEe 80S 22138 3 A
‘SCM AR, ‘HE Ff, FY @522 EREU ol&
A% A7 (Kim JH 2005, Kim BY 2007, Chang GH 2001)°i]A]

F AR Ff BE o, TF gAY Y BA,
A B AR F3 T FARE EFolth AN B
A H]EL 61.191%2 JJERLoH, 71 29l gt Bat
A7 S SCM AlF L 37.058%, AH FHE 12.908%, &
H T2 11.225%2 Uepdth =3, 29 B4 Ao
ZA Q] KMO=.838, Barlett's Test of Sphericity=1397.534(p<
0002 5 Ao Vet ARE E40) 247} gle A
o2 #aEA

9, 34 359 UH B34S AP 93 Age
Aol = SCM AIZL 0653, AE FHE 0631, Y &5
2 0.602% YEh, B Aol ALEE o| 2HFEY] A Ee

ool A

Table 3. Factor analysis of the SCM activity

PdE 913 39 YAEFY SCM 5 Ao B A7 967

2) Mujof 25t ROIFEA

Aol #He QR EAL Table 49 o] VElsith & 59
e ] BFI A, AF AF e}, HAF 4T
Qo2 BF HAULh o= 7|1E APAT(Chen ef al 1994)
o Azl AR A7 ST 4H A3 S EF f4L
3, 49 B/FE AT 43} viAF AAZ /T Kaplan
& Norton(1992)9] #8 27 fAlslch AA 24 A9
< 86.382%= Ve oM, 7t aQlof tigt AW #4te] ghe
A 47} 8210] 47.741%, BIAF- B 20L& 36.641%= 1+
bl =, 89 BXe] A A3l KMO= 756, Barlett's
Test of Sphericity = 960.438(p<.000)Z <3 Ao 2 e}
U ARE B4 A7} gle AR AdETh

3 =24 g2 Wz dBAS 2ARE AF % HSA
AT g1 82912 0.836, HIAFAA A 821 07652
W AFEE gRyda B 4§ ok

3. oEEFEHol
7He Al M, Bl F4E dE o] BAE A
B3] S8 FBARARHE AAE T

lo
o
o
ol

Components
Factor Variables
1 2 3

Planned production based on SCM information 828
lgzcltzrp:anning Planned production to meet market demands .807

Planning for storing inventories 658

Sharing information within the company 754

Exchanging information with suppliers 671
fx?gorr;aztion sharing Exchanging price information with suppliers .621

Sharing information on the criteria for selecting suppliers .583

Exchanging quality information with suppliers .554
factor 3 Cooperation with suppliers 630
Cooperation activity Cooperation with new suppliers 621
Cronbach's alpha 653 631 642
Eigen value 4.447 1.549 1.347
Rate of variance 37.058 12.908 11.225
Rate of accumulated variance 37.058 49.966 61.191

KMO, .838, Bartlett's test of sphericity 1397.534, df 105,

p<.000.
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= WFE 7] ABAAE Je 3, A# AS Al #tez 2o ok JAdAE TR e
M 253 dQ &5, AF 47, Aoz BAEATE AE T, Y 8= AT A3 4 v
% F e 3oz velyd AT Aol H el FRBAVY de AoE e, A4

A Ao gre 2 EvhA o3 AaAUL de A=
Table 4. Factor analysis of the financial performance VeI olet 22 Ade BAIFSE f9(p<.05, p<.01)
g Ao e

Components
Factor Variables
b2 1) 714 12 HS
Factor 1 Increase in et profit 18 7H 1] A%E Table 69 AAIH] Ao} 57 W43l
Financial Improvement of quality results 884 Z24 A (multi-collinearity) A &2 $3le] -4 333 a9t
performance Tncrease in sales 825 T 22 FAE AL, B 93 8 (VIF)S 100]
- = Uehtor], 24 @AE 190 915 7k gk e
Factor 2 Customer satisfaction .827 g = = ZAslx] oF
Non-financial Zi—o—-i "}E}L} %% % = Z_]_—_Q] ]:]'75_ %—ﬁ/‘é O] 'C__ZH O]'X] 5
performance  Supplier satisfaction 719 = Aoz vebdtt m=3 37 0A A residuals)= &
57 = =5l £ in-
Cronbach's alpha 836 765 o] F =g HFsh=t, B Sk(durbin-watson test)Z 7}
. 1.480% Jehsta, F3ME Zhate] A grol 2v|wo|BR
Eigen value 2487 1.832 o _ o N
Ageita & 4 Utk 7P 39 232 Fp)7t 20.780(.000)
Rate of variance 49.741 36.641 oz Jeh} EAAoz golaitta & 4 Ytk 37 28
Rate of accumulated variance 49.741 86.382 A e FaAe]l zta Y AR vds) 3= B4 4
5 5 = 1} =
KMO, 756, Bartlett's test of sphericity 960438, df 15, p< 322 © 37 23| RE .143(14.3%)2 ekt o] E
000. SR o= o) dre wxY Yo AL 9
Table 5. Correlation between variables
SCM Information Cooperation Financial Non-financial
activities sharing activities performance performance
SCM activities 1
Information sharing .000 1
Cooperation activities .000 .000 1
Financial performance 3437 136" 118" 1
Non-performance 224" 4747 167" .000 1

’ p<.05, " p<.0l.

Table 6. Multiple regression analysis of SCM activities and financial results

Category Unstandardized coefficient —Standardized coefficient

Variables B Std. Error Beta ! S ol v
Constant . -.005 049 -.106 915
SCM activities 341 049 342 6.978 000" 999 1.001
Information sharing 138 050 136 2.769 .006” 999 1.001
Cooperation activities 120 049 120 2.440 015" 999 1.001

R=150, adjusted R°=143, d1:3, d2:353, F=20.780(.000), D.W. 1.480.
- p<0s5, 7 p<0lL.
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o1 g 5 vk AR Qe it F3F BAM seMm 2F
(B8=342, p<.000), BE T B=.136, p<.006), BL =B
=120, p<.015)ollA 2|3t Fa2lo] 2= Ao w Vet
oA 7Hd 12 AP o9 2 Adte 2FUAe
ToiRtete] A AAL FEFE 7)) e o}
Zlu}b AH(Lambert e al 2000, Wisner J 2003)$} Tl =}b<}

FFA AHe Z8E ulgloZ gl ol gEo Aoy
¥ —2— A7 E A7 ZA3KKim JH 2005)2 AR et A
o]t}

2) 71 29| A=
7Hd 29] 352 Table 79 A|A1Ho] St 7Md 2% oh&

3414 (multi-collinearity) I TS 9J8te] B2 % 293 Z

ARdAE AL, 4 WY 2A(VIF)R 10 o|3z
Uelstom, Fab @Al 1o W% 77k 3E 7R E A

2 Yeht 5§ HFE 7k dE3ie] EAlEA g A
o2 Vel 31 3740 A ZxKresiduals)E QB4 <)
AEE HFsted, WulgS(durbin-watson test)2 ¥} 1.637
2 Yeisty, F3std gxke] Aol gho] 2mvle] 2 A%t
sttn & 4 o 7F e 23S Fp)7t 32.326(.000) 0.2
Ueht SAIH 2 folsitta & 4 Sitk &, 39 2Ed)
M Re F 370 2t1 Qe A8 S B 2= 54 2%

o] 3| 22l R'E 298(29.8%)= VHEINIT) o] 3
A 28 oS wigo Ay Uk wae] gL gt
3 & 5 Ut HAF el g g3 AAGAM scM &
F(B=221, p<.000), HE FH [=475, p<.000), BY &=
(B=172, p<.000) T3 o] e Aoz Yehyr]
mEbA M 28 AYEA o3 Ak 719 ARt
s} FFAR] A FA NN FE FH7 TFAE Al F
o3 A3r=4.71, p<ODE Ulilﬂ}i A9k FARFHKim
BY 2007). &5 dAl<te] ¥ @AV 2 A fo3
FRH=7.627, p<.000)S IR, FFAA AF 2 3, T <
A ote] e #AVE 2 WHel] F2)3 F3H=2.517, p<.05,

B IS AT 3 H2EY SCM BF S B AT 969

=2.751, p<0D)= vt IF ZZHKim JH 2005)E R4

@,
Qo % B8
ScM 25 7e] 87 s Aslel YRS 7
mjRE Zmle] ol2sl7kA] Aulat Jug EHoz A

g . A3 - 2A45he= 7 o]t Lambert er al 1998). ©]& T
of2bg-F A8l o] 27174 M 272 IT(information te-
chnology) = T2 #e] FHo R e - BAske Aot
71ge] SCMEE-S FPstele 54L& A v&S 7as)
I = B§YE Hagetd 14 Mu|2E @idste Rolth
°l& E3ld VYL A $HE E5E F W] WEeIth
HZolE SCM &0l 719 3 715 A 7, vAR
A At o A 1A BA viAE " ol dAE

23 37l 9%E Fr AT LYEo] 4FHoz 7

TH Yok

B d7E 39 H2EZFS] SCM &% 29150] 7A|F e
2 oju] 3t s} FAAdol A=A E sk AT &
gt AR PgES Al 38 g iEge 53 Al
AES UFoR ARE TR, ol AHE SFAE
Mentzer et al(2000), Houlihan JB(1998), Novack & Simco
(1991), Chen et al(1994), Kaplan & Norton(1992)2] o)A
%%’6}@‘\4 2 Aol ¥4 Ay o 2rk

< FHE g5 8BS AEs] Hsio

ﬁfﬂ A8 AAlBiden, 1 23 1fgke] 101

%—1 v 1 =

Q2917 29 AAHol 04 o 8L WFOZ SCM B
=

S

asiatc 5 =, $Re] U %éi*é}&’i&ﬂ%, 2
ZHpi o 2 FE2ZukEt ¢
el WA QBA LS Ak AE A, 74 Ahde A

4
&
=
Q
g
=3
&
[¢]
=
Q
N’
m\o
°F°
ol
ol
2
ok
e

Table 7. Multiple regression analysis of SCM activities and non-financial results

S Category Unstagdardized coefficient  Standardized coefficient ) Sie. Tol VIF
Std. Error Beta
Constant -.001 043 -.029 977
SCM activities 215 043 221 4.985 0007 999 1.001
Information sharing 469 044 475 10.695 000" 999 1.001
Cooperation activities .168 043 A72 3.877 0007 999 1.001
R=304, adjusted, R*=298, d1:3, d2:353, F=31.326(.000), D.W. 1.637.

R

p<0L
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57} 0.6013 02 A d@Ao] RT I Ao e

=A, T 27 ASel 9A E?’M FUE WSS 31
FAE AES] 98 AnA BAL Axsiact 24
3, SCM 857 ¥ %o, AT A3}, B A3} 7o)
AHQ ABRBAZ de Ao Yeitm, ATASF A
oz Bow kg ’E}T&J&ﬁl—é JHRE Aoz BARgch
BE 3, UG BEE AR A7 L HAT Aol Hel
ABRA7L Y Ao Uepdh SRNSE Dol g
BHBAAZ} JReH, BAZHCR p<.05, p<.0l19A fol3
Aoz et o|AL zt A a7ty 71F edAo] &
st ¥ 4 o

AR, 7 BF A3k, SCM 253 AT ATele] BA
A SCM AlE(B=342, p<.01), %ﬂ TR B=.136, p<.006),
Y FB(B8=120, p<015)L Froa Ao g Aoz

UebsTh oet 2 Ane, z@ gl 2EZe] SCM &E0]
TujAtet FEARIS] HE FHE UIROE £2F oS3t
A AL $Ysl= & o FAEFS] v AL A

2 5 30E RS At 13, TFAeke A3 H
she}l FHAQ &% T2 o FHHQ JFE nxe A
ol mWEde] F5oz AAH ol F71E A
de= %‘ﬂi& g5o la}-c AL QI8 F= Aol
5 B2l sSeM Al (p=221, p<
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