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The Study on the Effect of External Information on Purchase
Decision-Making Process in Online Shopping Mall Based

Electronic Commerce

Sungmin Kang® - Tae-Jun Kim**

Abstract

Development of information technology and Internet brought big changes in information society.
Quantity of information increased rapidly and various types of information were presented through
diverse channels. This change brought an impact in electronic commerce environment. A large number
of products are transacted in online market. And various search functions and product information are
presented for supporting customer’s decision making. This study examined the effect of external
information on purchase decision-making in electronic commerce environment. An experiment was
conducted to see the customer product review, unit sales, etc. on purchase decision-making process in
online shopping mall based electronic commerce.

As a result of study, external information referring to number of purchasing, positive product review,
and reliability of information has a positive effect on purchase-decision. The significance of the study
can be found in that it defined 1) external information has an effect on decision-making, 2)
positiveness and reliability of product information showed that they have an influence on customer,
and 3) when self opinion and other person’s opinion are different, one is not satisfied with decision
making process. The results of the study can be of practical use in the design and implementation of
online shopping mall in electronic commerce.

Keywords : Informational Cascade, External Information, Decision-Making, Information Monitoring,
Information Source
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