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de gAnAAE AT e P Y
3 ARy} ARHE AL2HE AARE B
e EAA 58 255 T8 NI S E(Be-
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ATHA L2 0.063 0.099 0.294 0.716 0.059 0232 | -0.028
AFHANE3 0.049 0.069 0.318 0.788 0.066 0.162 | -0.001 0.864
AT LA L= 4 0.145 0.151 0.232 0.784 0.099 0.013 0.028
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R(FAE R 0.438(0.434) 0.501(0.495)
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Abstract

This study deals with an important but ignored topic in previous IS research, so called trustee issue.
The purpose of this study is to compare the influencing strengths of trust types on the customers’ in-
tention to adopt IT services. The research results showed that the influences of the customers’
self-trust and the trust in mobile channel on the customers’ intention to adopt mobile banking are stat-
isticaily significant. However, unlike the results of previous research, it was revealed that the custom-

ers’ trust in vendors is statistically insignificant in mobile banking services.
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