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Abstract

The global mohile Internet service market is growing very rapidly, showing drastic increases in its sales volurme.
Despite this growth of the market, it has not yet reached its full-grown stage, and this calls for a study on the
service preference based on the characteristics of the users. As most of the existing studies in this area have centered
on its techrical features, they fall short of providing to the related companies any useful data to which they can
practically refer in developing the future mobile services that suit for various user needs, and making plans to
increase the sales volume. Based on these circumstances, this study is to investigate how the mobile contents
preference is differed in accordance with the user characteristics of the Korean and Chinese mobile Internet service
users. This study is also to analyze how the relationship between the user characteristics and the preferred mobile
contents types is moderated by nations, Korea and Chinese. To accomplish these research purposes, this study
developed a set of research model and hypotheses based on a comprehensive review of the related studies. To prove
the research hypotheses, this study conducted a survey among the Korean and Chinese mobile Internet service users
and performed a variety of analyses of the data collected including the questionnaires, using the SAS version 9.
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Table 4 Demographic information of respondents
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Table 5 Preferred content types in mobile Internet service
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i 4.0002.13) | 4.53(1.90) | 4.23(2.05)

i 3.97(2.03) | 4.87(1.66) | 4.37(1.92)

#xl 3.06(1.99) | 3.96(1.87) | 3.45(1.99)

=L s 3.68(2.06) | 4.28(1.90) | 3.94(2.01)

oY 3.53(2.16) | 4.11(1.82) | 3.78(2.04)

18 Y 8| 4.0002.23) | 4.13(1.94) | 4.06(2.11)

FRAME | 3.62(2.17) | 4.12(1.96) | 3.84(2.09)

=4 2.15(1.79) 3 10(1.81) | 2.56(1.86)

54 2.18(1.82) 34(1.92) | 2.68(1.95)

E 2.83(1.94) 3 23(1.93) | 3.00(1.95)

el 28 3 41(2.22) | 3.67(2.08) | 3.53(2.16)

] 33(2.17) | 3.57(2.05) | 343(2.12)

ol 3 32(2.14) | 3.67(2.02) | 3.47(2.09)

71ziel | 2.36(1.87) | 3.33(1.99) | 2.77(1.98)

HiY <28} [ 3.81(2.10) | 4.64(1.64) | 4.17(1.96)

/gt | 3.80(2.14) | 3.85(1.95) | 3.82(2.06)

B/l | 3.34(1.92) | 3.67(1.80) | 3.48(1.94)

SlEfEo! AFX 3.04(2.03) | 3.68(1.89) | 3.32(1.99)

ol Aol 2.34(1.92) | 3.59(1.88) | 2.88(2.00)

T [Re/ast| 2.79(2.02) | 4.6(1.74) | 3.38(2.02)

| 4.13(2.10) | 4.69(1.74) | 4.36(1.97)

JZAREL | 3.76(2.02) | 4.68(1.75) | 4.16(1.96)

2. BiEy o MEE 24

Factor] Factor2 Factor3 Faciord
‘ Factorb ,

cnt19 79" 19 21 13 -9

cnt14 76" 23 18 6 18

cnt18 7%t 27 16 29 -5

cnt17 73 26 18 24 4 10,9222
cnt20 71 21 24 21 -8

cnt15 7 16 24 16 20

cnt16 53" 39 28 29 -8

cnt9 28 77 24 7 6

cnt8 19 74 25 39 -4

cnt? 15 7 29 39 -9

cnt13 29 67 * 24 39 -1 ] 0.9197
cnt10 47 64 " 5 9 20

cnt12 55 63 " 18 7 13

cntl1 56 58 * 16 6 18

cnt27 -7 18 73" 9 30

cnt26 21 19 71 37 -12

cnt28 15 19 70" 13 18

cnt21 31 10 69 * 11 15

cnt22 40 16 68 * 0 3 0.9014
cnt23 52 22 61" 17 -7

cnt24 52 25 54 * 25 -10

cnt25 29 39 54 * 42 -24

cntl 18 18 27 3 14

cnt3 19 44 24 69 * 2

cnt4 49 19 12 58 * 25 0.8294
cnt2 50 13 5 57 * 24

cntb 1 -10 9 12 84"

cnt6 18 38 25 9 55 * 0.4985

Variance Explained by Each Factor
Factor1 Factor2  Factor3 Factor4  Factorb
6.1896378 4.5270279 4.2663707 2.9234786 1.5880412
Final Communality Estirnates: Total = 19.494556 1

F GollA] B nle} 7o), olo]A Zh(eigen value) 1.05%
29 AA L (52 71FoR QRRME A A watd

gl Zelz 3ol 5 a9lez BRHAeH /pE
=R B fh 2919 Ao F 69%E FHta AU
olq g9lo] A ERHILS & F A+ 2ok
olgMl Zelz §3of 58 5 a2l
38 A g Ay wH a9l

42
o Hher 8918

FHog ARE

nno

o
e
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2 AR (information) 2 82k = glen, 8212+ AAY
(commerce) 2 A& 4= AT EFF, 82132 AHHIH
E(entertainment) 2 89K = glen, 994% #HYE
(community) &, 3213 895% WA (message) & ST
4 ik,

rE B Ao 4

i,

JEPE g A= = (reliability)
5171 flsle] a1¥ME Bl BRE Znkd AEdl
gl=o] 570 a%ld| disk] ZBukst d=HCronbach- a)
& AABIATHE 6 #X). ol8 B3l E W, tifE 2
o tig Ag= ALl 0.80 & ZA F3lsta Yo
, MIAA (message) 291 GA] ARZ]TetATAA Ao
ol45 3 e A= A4 7189 0.500) Wi$ 233D
&5 & 5 Utk wekd, ol HRYEES B AT
o 7o THRLE ZPoke £TRA B WolE
dvkn FHEATH29).

V]
o
o[}l
of

k2

o &%

ES

O

ET

3 ALERIel EMof| otE EEx M3 7€ =4

£ A7 ek eyl Hula ARgate] A (dAt,
oz o] Wt AEshes Zalel ey -2 {3l 2lo)7}
EAslertE seldlr] 93le] B4R (ANOVA, analysis
of variance) & A8l en, 72+ Juzte] HiAjolg AF
7] ggted @7 (Duncan) € AABIATHE 7 F2).

>|
AT

H 7 ARBXe| Mdoj iz BHX ME 7Y 24
Table 7 Preferred content types according to gender

. :i:'% 06D | od04d) | FValus(Sig)
X

Dunc:fTest 400: £V 3'902'76) 0.43(0.5101)
AF

DunZZfHTest 3,10:.63) 3.032.70) 022006397
o|HE

;ﬁiﬂﬁ;ﬁ 3.82254) 3.57;1.52) 3.20(0.0744)"

Du?;: ?lest 3'81:'67) 3'39;1'68) 8.06(0.0047)***

Dunuc“:flTest S 5‘”:'5” 0.18(0.6731)

F) *: pvalue(0.10, ™. p-value{0.05, ***: p-value{0.01

o2 B3 £ v, 2uld AEl 2 £ FolM
EHEIYNE, AFUE F3o dF d3ert =g Aeyl
A ARk Ed wet AR felF sEolM
Zel7b ZAER & & & UM ol Hj3le], HE
AN, HIAA Rl dig daes 2Hid A8yl *1‘3]’\
ARgAL] Aol wt fol Aoyt EAEA FEE 2
T Tt

[

TF 2 QA7E 2aid QY Aux AR

£ 37| 194 ol8}, 20-29M, 30-39A, 40-4941, 504 °1¢
o2 FRal 7t AMgAle] A whe dEske 2ried

Qe Zelx {30 Ao|7t YE7HE FHeld| 3l &

l

QAT AT ANske ol aokid E 83
2,

o2 %4 & w, 2uld Ay = 3 FA A
HelQRE, AR fdo] tid dawrt 2uled A8 A
2 AMEALE] Yol weh BAH R feld £EoA A
o7} At Y& ¢ 4 Ak zBY, BE, AAN,
ARJE F30 g Azes 2ot AUl AH|a AR
Ae) A wel £ Aol7k EARA FEE @ & %
Act.

E 8 AlgXle| Liojol| mE FHE ME 78 24
Table 8 Preferred content types according to age

e (3540177 392069 410(1 69) [430(1.60)
DuncanTest| A A A A

1.95(0.1205)

Al (3020169 |309(1.70) | 3.09(1.86) [ 292(1.66)

DreanTestl A A ry A 0.19(0.9027)

AE{ElIRIHE | 371(1560) | 387(1.53) | 3.32(1.44) | 328(1.54)

Duncan Test] AB A B B 44400043

FHRUE [333(1.73) [372(1.70) | 351(1.65) | 327(1.61)

Do Testl A A ry A 1.60(0.1882)

AR [549(161) [5.24(141) |4.71(1.66) | 442(1.56)
Duncan Test A A B B

7.74(0.000)™

%) *: p-value0.10, **: p-value0.05, **": p-value<0.01

2 Q7drMe =Hd 015151 AEl 2 AR A
ELH] F3A, dEA, 5%, A (FFY 23, A4
Az FEI, 7 AR ATl wE Agshe muld
Qe EZelx 3l Rol7t YE7HE Tetey] sl &
AN Q7SS AR ZE g0kt B 99 2t
o2 B3 & o, muld eyl 2 /3 34 A
HEJIME, ARUE, WAlA] f3d g d3=rt Zejd
A AH|2 ARgALS 1‘?301] weh AHCR RoF 5
A Hol7t EASL Y-S ¢ & YA 2 FR
AAY F2ol diF Haee 2l AEH AHA *]%X}
9| Aol we} fel Aolrt S BeE ¢ T UM
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Table 9 Preferred content types according to occupation

= | RSl Kool E-Value
1 3s) § G (39) pU186) | (48) (Sigl)
Dﬁﬁg 3.48’(;.73) 3872.67) 3.93:.&) 4.122.65) 4.01:.71) 1.20(0.2706)
D::::E_}Ira 3@:.) 3(52.&) 2%262‘) 3.72}(\172) 3.102.67) 0.12(09749)
o U=
.D_j‘i'i_l.j; 3.6'7;1;8) 3A92(A1.5'|) 3.11g.5) 3.5%1;3 3A77(A‘I.40) 2OV
m;t;"-?; 312(.18.70) 3.“7;1567) 3.02)((;.3) 3&3(/1.72) 3.632.77) 200"

X

D;ii:i]l.w 5.%2426) 5,01(8152) 4.358.&5) 5.2;(.1;0) 5.07g.62> 4100008™

) * pvalue{0.10, **: p-value(0.05, ***: p-value(0.01

EF, 2l QB Al ARgAl

g, 1% AT

gAg A =/F
Z UE HEER 738k, 74 AR
ol mE dashe =kl A8l -2 {3 Afel7t
RETFE eksly] sl BAREA dESE AAE
A3 aoksbd ® 103 2t

olg Bal £, mnld ARl Iz {7 TN A
FUE {3 g dsert muid Jefdl ARl AR
o} 3ol whet FARCR Foldt oM Aol7} At
2 9S4 YAk whAe), FE, AAY, deEdw
E, dAA] f3el oz Asee 2ok eyl M)z AL
819 | wat Felgt Hol7h EAsHA|

Oro © 2
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a
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E 10 ABXIe| slof me 28X ME 7Y 24

Table 10 Preferred content types according to degree

s | ohE o FOISteE L F-Value
{16t | (179) (473 (Sig)
e 34317 |381(1.71)  3.8401.69) {4.08(1.66) | 442(154) | 2.35(0.0537
Durncan Test B AB AB A A )t
A | 286(161) | 2960151 | 291(1.71) | 317(1.76) | 356(1.72) | 1.69(0. 1507
Duncan Test A A A A A )
SIE{ERIH
= 38153 {366(1.52) | 3.80(1.49) | 369(1.56) | 3220157 | 0.48(0.7522
DucanTet| A A A A A )
HRHE! (3170171 [326(158)|1383(168) | 3.78(1.70) | 4.14(1.74) 4. 56(0.0013
Ouncan Test C B.C AB AB A )
AR [5850150) |4.93(1.61) [5.27(1.50) | 5.12(1.49) | 4.86(1.19) [ 1.82(0.1234
Durcan Test A A A A A )

F) *: pvalue(0.10, **: p-value(0.05, ***: p-value{0.01

4 2okl WE AIBXlYl SAI} 2Hx M3 7
7k By 2

2 QFMe muid dedl Auls AbgAte) Addst

ez A3 fYcte] BaAe] I7HES, =) wet &
wo-Way A& A
. Eured depll Apj ARgAte]
TR BEPe Frhe vk A

=3

B 11 Djof wE ARXIe] MHnl BEX MT FEZiol MHY 24
Table 11 Analysis of relationship between gender and preferred contert
types by country

22 [2aue] waoe | anow [FdeE
i R Tl | 0
[ T ],
ZF) * p-value(0.10, **: p-value0.05, ***: p-valuel0.01

E 12 Dol mE ARl Liojel EHix ME FEziel TN 24
Table 12 Analysis of relationship between age and preferved contert tyoes

by country
S Z7t [1940)5H] 20-294 | 30-394 | 40MS1 B | F ValuelSig)
“oam bown Lam L s | B8 | Do
Y FH QI8 507000 [ 4260150 [ 102086 (45010 0 0o
82 s (3200l | 35877 | 413050 | 413 |
g |ERCS (460110 [3370.5) [3400.76) [ 352030 | o0
B e [ o 60| 279057 | 2801 | 280D |
o e A [FH0 510009 [4170.49 [350.6) [4A0D|
24(0.2020
SIRE [@ar(287) |349(150) | 353(155) | 315(L.3) | 297(1.59) )
7 5 U [E 018 [470100) 426050 [ 3960.92) [ 36160 | |00 oo
H S5(287) | 303(169) | 3.13(165) | 32301.40) [3.2506D | "
F5218) | 5.08(116) | 526(1.22) | 490(L51) | 50001.27)
11503138
T SR (55067 | 519057 | 159(173) | 420160 13

=) *! pvalue(0.10, **: p-value(0.05, ***: p-value(0.01
gk zalal olelyl Muls aAlMgrie] vel(194 ol
20-2941, 30-394, 404 o)k Azshs Edlx FE3Y
Bedo) 2l mE Aoyt derke weterl $dl
Two-Way EAHEAE AAI3 A7E ekl & 126 2
T} o3 B & o), =uld eyl Edl2 Folx HE &
o gloiMwr 2ald el Mu]x ALER Yolg} AT
2§37t #BHAe] I7lo] wet FAFeR T

FEAA Zol7t EAGL SIS & T AT
Zupd Qe M|z ARgAke] AG(FA, S, F

B 309, A9} Nashe 2hx 737 B840l
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Z7le wet Aol7t Aerke Hekdly] Aty Two-Way
BARAL AN 2SS gokspd B 139 A o8 §
§ 2 o, 2uld el Eflx FofA o|AA] (message)
Rol QojMt Bk QB M2 ARgAe] Yolgt A

A2 §3ze) #EAgo] Z7ld whel FAHLZE {e
3 oA o7t EAEL UeS & F AN

o o
o

M

E 13 jof| e Al2XIe| ZQinl BEIX ME Fa7iol ZHM F4
Table 13 Analysis of relationship between occupation and preferred
content types by country

Z=18) | 60108 | 412043 |5.28() | 4B150 | 419070
)
B2 e laEae (372077 |0 [amam [asa ] o
22018 | 4312 | 33607 4.000) | 300763205
F
R e [ | 20059 | 291060 | 25047 [saea | L OAEY
e = ) P =) o V) E =
pe (R | 32015 | 265157 | aB05 | 2503 | 353048 | O
(207 |480.10 | 418048 | 3.50) | 423165 | 386180
HRE o) om0 | 322060 | 290 | a5 [ 3B B | oo
=2(218) | 50B(1.16) | 485(1.27) | 4.00(-) | 541 2) | A9B(148) "
X iz (576025 5070160 | A0 | 408 [ 513078 | 2O

Z) * pvalued0.10, **: pvalue0.05, ***: p-value(0.01

Zud Qe AH2 ARk 4 (5/5E, 2F, A
NE, UE, etdauE)s dsshe 22 #3879
dxol I7lol wat Hol7h dETtE dekeb] HAsid
Two-Way EAHEAS A A7E goksidl & 149 2
o o2 B8 & o, =kl A Rz FAA EAA|
(message) F3° QoM Zuted AEY AH|2 AR
g8 M3 Fdx {3te] B F7ld) met $AF
08 {8 £EAM Hol7t AT UEE ¢ F AU

Ao

E 14 Z7l0| e AlRKle| sl2dpt Felx MT RE7I0| U2 2
Table 14 Analysis of relationship between degree and preferred cortert
types by country

=01 2008 | 01072 | 44001

, = A
B2 im0 |70 |36 B | 3415 30 164071640
o [E2218)[a81028 265148 [ 29017 |30 72 S,

BR(287) | 26165 | 2820147 | 28148 | 27001.70)
olefel | 52(218) | 371097 450122 | 34152 [ 4180140 [ 4010148
olotE. | 3=4(287) | 3510158 | 3500151 | 343137 | 3100153 | 34003
AR | E2218) 411018 |4311.15 | 404165 | 4160160 | 41218)

Bl | 3087 | 300173 | 300157 | 35163 | 321163 | 450138
oA £2(218) | 500013 {5000131) | 511038 | 5400122 [ 494117
Bt=(287) [ 560157 | 490168 | 5670173 | 478160 | 4401.23)

) *: pvalue(0.10, **: p-value(0.05, ***: p-value(0.01

066(06175)

10603761

2100073"

E 15 7M7EE 2t 2%
Table 15 Results of hypothesis test
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