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Factors Influencing the Effects of Online Product Transformation :
Online Shopping benefits, Electronic Word-of-Mouth, and Consumer Characteristics

Cheol Park™ - Yonjin Lee™

Abstract

The purpose of this study is to examine factors influencing online product transformation focusing on
benefits of online shopping and word of mouth. Generally, it has been known that buying search goods
is more proper than experience goods in the online. However benefits of online shopping and word of
mouth make product transformation from experience goods to search goods and the product
transformation promote the purchase of experience goods online. We developed a conceptual model of
online product transformation including benefits of online shopping(e.g. good price and convenience),
online word of mouth (e.g. bulletin board and consumef reviews), and consumer characteristics (e.g.
innovativeness and Internet usage). Also, we suggest Several research propositions on online product
transformation. The implications for marketing strategies of experience goods and furher research
direction are suggested.
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