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A Study on Relationship between Expressive Tendency and Skin Contemporary Fashion Retail Shops

-Focusing on the analysis of a Flagship store-
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{(Abstract)

The contemporary consumer's fashion retail shops
are becoming diverse in function and sensitivity while
keeping in mind the effects of consumer's lifestyles
according to changing fashions. Recently, external
changes and expressive characteristics have become
symbolic in retail fashion shops. This reinforces the
importance of the skin, which is becoming
image-sensitive and increasingly important. Therefore,
this thesis will study the relationship between
expressive tendency and skin in fashion retail shops
by distinguishing the characteristics of a skin
historically as well by categorizing the four brands
from flagship stores which have introduced brand
identity and an exceptional expressiveness of skin into
types of form and space.
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