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Abstract

This is the research on the correlation between the marketing activities conducted by the companies participating
in the overseas exhibitions in the exhibition and the satisfaction of the visitors. I have been able to obtain the
following findings through the positive research on the satisfaction of the visitors to the overseas exhibitions.

The research findings show that the external elements of the participating companies such as 'external
appearances of booths, interior facilities and the atmosphere', 'designs of exhibits', 'size of the participating
companies', and the publicity elements of the participating companies such as 'the degree of application of mass
media', 'prior publicity of the participating companies', etc. among the marketing activities conducted by the
participating companies in the exhibition affect the interest and repeat business deals of the visitors. The findings
also show that the elements to induce the interest of the visitors such as the booth design and display of products
where the participating companies may produce their unique image and the prior publicity to the visitors constitute
the important elements of marketing. It has also been revealed that the visitors whose purpose of the visits are
to purchase the products and to satisfy their interest in 'the events and contents of the events affect the interest
and the repeat business deals of the visitors, among the interest and repeat business deals pursuant to the
characteristics of the visitors. It has also been found that the visitors who have recognized the representative brands
in the exhibitions affect the interest and the repeat business deals and the visitors who have visited the exhibition
several times are more satisfied than the visitors who have visited the exhibition for the first time.

The comparative evaluation of the degree of importance of the marketing activities of the participating companies
before the visitors' visit to the exhibitions and the degree of satisfaction after their visit reveals degrees of
satisfaction in the order of 'the booth staff's professional knowledge of the exhibits', 'foreign language proficiency
and their techniques of negotiation and demonstration', 'designs of the exhibits (colors and packaging), 'prior
publicity of the participating companies.
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Such being the case, the companies participating in any of the overseas should maximize the result of their
participation in the exhibition by training their staff in the products and foreign languages and through the prior
publicity.

It has also been found out that "the atmosphere of the booth in the exhibition such as 'launching of new products',
'external appearances of the booth, layout of the interior facilities and the atmosphere and events of the participating
companies affect the interest and repeat business deals of the visitors, among the factors for the satisfaction of
the visitors.

Therefore, it has been proven that the external factors such as the external appearances of the booth, display
of the products, launching of new products and events producing the atmosphere of the booth of the participating
companies among the marketing activities conducted by the participating companies, and the extent of the training
of the booth staff and prior publicity are the major factors affecting the interest and repeat business deals of the
visitors.

Key Words : Overseas Exhibitions, trade show, Attendee, booth staff
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AErte] B %s AWetertE Ukl 5719 acleo] AAIEAY] 69.889%E AW Ao
Ebtr.

2911& Hp el 59
TA2, Faa 9] B 9 AN Fof a7 WER oo tigk £4WS Faade] WEA ol

stk

ofo
i
Hz
[>
ko
o
o
o,
Hl
2

, AXNFE g3 RS, ZFAA ] AT R, AEe] gk REEF R
= Foleal ahgiet.
Aol Azt B9, A WAolE Se| 37h

Sld= A7RIAL =7ke) ARS a3, A7EdAI Al tiE BAlE A%, 37RiA 9
Fadzeiae] &8m), 7] oA, kA g AE R A 0 7 MR o
of et £45 7IgolmAetar sklth

= ARl W 7HA, A7EdA wTteln|H| o] 27kA] WR ool tid A4S 'mTolulA|

V. el A

S Sywarel FEMTEe] AE 4 (Pearson 1) 5539 FAAIE YERHAL glom
AREE k7] R2E 3050.% UERT
e

Aol gk fo]g-E+= .0000]™ p<0.059llA] €1 (p=.000), 'Z-H(p=.047)°0] A HHA
| froldt 9S vAE Aow yehgth Fudo] e 9 A el 9
Al el Rd ) w907, Xd/\l% of g tAl, A7FAAS R s Y] o B oz H

of
fz
Ir
N
J

g A B (ﬂl%‘—uﬁ ol 2 %E) WA AIERIL e Fuleal 2 AR
of Aol G AL A0 etk mheb] M HI & §ol8hE po0s o AT )%
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HEZSIE A4 HE=SHE Al
— - t Sig. F Sig.
B EZQX} Beta
(Constant) 3.520 060 59.152 000
A 110 .060 141 1.840 068
ol 7] -077 060 -.098 -1.283 202 8.648 .000
9134 252 060 323 4213 000
R 120 060 154 2.005 047

* Dependent Variable : 7-vo] = 2 A4, p<0.05, R2 = 305

Hol AABAN BAIAB] Sk AN Y BEES FaAe] el

- ul
—1- P
Aol GFE VA olE £A45 T'EA, TR £oR ¥ vAE doew u

Ehteh,

2. FUATY $43 AuAe FujeE @AY

JSHFS SYUFe} FEMFe] A EAAI A (Pearson 1)FE 3520% T vH2 ARAAE Y
HES 7H)7)E R2E 12402 YERT
AREA Ol digt e85 00101 p<0.059A] 'S 714 (p=.000) 0] L] Frule Wl A}t

FoIF G AL Ao UehEe. SN AES Tl BA, W o= 2 AAlg F
24 Boz FuAs) TojolE % AT el JBS VAL AoE tehgut

CEV -2 &aHol Et==of e &aHol fojol: & ME 3| =AM 2ot
HIEZ3HE A4 EZSHE A
— - t Sig. F Sig.
B BEZEQX} Beta
(Constant) 3.520 066 53.330 000
2710 116 066 149 1.750 083
5.697 001
A=Y 028 066 035 146 678
3714 247 066 317 3722 000

* Dependent Variable : 7-v]2| %= 2 A, p<0.05, R2 = .124
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CEV-3FEAS EEHE QX0 OE &2A9l Fojel: 3 HYH

— 1
QEEd=E
A
Ef OtL|2
A T ( ) 28 24 52
JojolE U % within HEH 34.6% 54.5% 41.6%
X &5 TSI} (5 33 20 73
% within HEB A= 65.4% 45.5% 58.4%
17 ) 81 44 125
= % within tHEB A= 100.0% 100.0% 100.0%
Pearson Chi—Square Asymp. Sig. .030
Fisher's Exact Test 037

Chi Square Test 2}

a. Computed only for a 22 table
b. 0 cells (.0%) have expected count less than 5. The minimum expected count is 18.30

webA 21 AATAHe] J1zsle] A g WRs AuASe] A neh gaAe) )
% W ARl JEE A, Aol add A dFE ML Ao® et Ml

= A

H2-2 @ AAF] WEd= FAAEY dEBA=E AA R we) @AY Fojdx € A
Aol FFE v Aol

<E V4>9} o] AT f28E0] 00092 < 005 olmz Aol A5 wEslse] we)
e el Bl gl EAH R Fofd Aot vk (16.7%)5E A ZIHRIEE 71
[

© Aojm& Anxof sl Az F glon o] W R FEAEe] FujE g APl
SHH64.8%) 2 7 =2 HES e 9l

3 : AAEe] FESE VAT AN FRISO] gt FRAY THIE @ AR
o) dge ¥ Aol
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CEV -4y &AMl MA[3| URSI40| w2 &UHo| Fojolr L MYAE Chi Square Test Z}

YIS )
- A
XM o
F5slA] et (9) 11 4 52
% within HHE-31<4 29.7% 4.5% 12.0%
Tojelz 2 BEFoH (49) 10 27 37
NP1 % within H3142 27.0% 30.7% 29.6%
TSk} 16 57 73
% within WE-314= 43.2% 64.8% 58.4%
517 ) 37 88 125
= % within HE314 100.0% 100.0% 100.0%
Pearson Chi—Square Asymp. Sig. .000

a. 1 cells (16.7%) have expected count less than 5. The minimum expected count is 4.44.
3. A3 g EEe] ToE-EE
71449 nAE s gk AR Fawel NELE paired-T testS 3 AIE <FV-5>3
A T

3t
2o paired ttest A¥} 187] W5 F A ofgt ztol7t gl 2719 WEE AL 16719
W7 folggo] BAHCR oAl Ao)(p<0.05)E Holw o= ekt

T

ARG AN A Fos S4BT WS U Adoa] Hag ] HAE] g A
A4 (t29.996), Fo9de] ofFolsy o é}%, AAZIYE (28.677), Al tigk TIARRI(AZE,
E7 E3) (1=8.677), 'F7FAA Y AAATE (=7.588) =& o3k o7t 9lon i3k F4E T
WS Aol 2 AL o 2= 9]

Whel] Hzsof ol gl uiAl o] AT} £9171(p=0.874>0.05, t=0.166), =80 SR(ZAHH,
)(p=0.390>0.05, t=0.863)°] W5+ frolgk zto]7} gich

o
o
=
b
1:1

H : AN RIASe]) Sdss ANE WY $EET FeAY BEedsdE
$ol8 Aot g Aol
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CE V-5 iAE2s0 tier HA49 S2r-TEr uXtEY

Paired Differences 20l
e MEE i t = stg

") (8d) | -eEE
74 A 71 elw A 3.78 337 0.41 5290 | 11 | .000
A ok A 9 s 4.10 3.48 0.62 6535 | 6 000
099 HE 3 44 4.06 351 0.55 5418 | 10 | .000
A7FAA ] AL o HE 322 2.80 0.42 4571 | 12 | .000
Al gt ARFHEL 9 AE) 3.77 3.19 0.58 6.183 | 8 000
e AAIF dg dEA]A 422 3.35 0.87 9996 | 1 .000
AAE digk 714 3.49 3.13 0.36 3889 | 13 | .000
Al digh gz, 24 23 4.14 3.42 0.72 8388 | 3 000
A7HAA ] el digh A 3.51 2.94 0.57 5524 | 8 000
A7FAA L] AFol] gk HAE A= 3.78 321 0.57 6325 | 7 000
A7 Ae =7k oA 3.55 331 0.24 2719 | 15 | .007
2099 9fxolsy 9 A, Al7H 3.62 2.94 0.68 8677 | 2 000
AHAA ] FadEA EE5) 3.67 3.01 0.66 7488 | 5 000
A7HAA =7k ARl A 3.29 3.08 0.21 2485 | 16 | 014
AAFE FAA 3.85 3.49 0.36 3410 | 14 | .001
A7 A AR TR 2 DMEE) 3.78 311 0.67 7588 | 4 000

4. A S WH Al A e 5 AV

e RS0 HESE RBAS USadEe VAN TANE D Adudl Jue
a4 Aelch

ASHF SHATY TEHEUT A EASAR (Pearson 12 5279 AAAAE YR 9l
AW S 71g)7]= RE 27808 YEl
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AL R R HEE 002010 pe00solA] R 9171(pm025)7 HebAel FolelE 2 )
AR FOR T AT AR YRR AR AAFEA o, ool A %
) AT B, AL BAME Som Fuae Fuen 3 ARl Al JFL
nAE Ao vebn

WA Ha A7 ME0) 7170} WA slo] Wi BuASe] REacle] BuAe ol U

AR FFE VA, i ol 4] (ne] RS WAL A0 e} HaE AY

H| EZ=35E A4 EZsE A
— . t Sig. F Sig.
B HEZE2X} Beta
(Constant) 3.520 068 51.554 .000
Bogolo] 2AA -.084 069 -107 1219 225
7199] <& 026 069 033 375 708
2 587 156 069 200 2.269 025 7.009 002
71 en|A] -.045 069 -.058 -.662 509
= 7}o]m]A| 115 069 148 1.683 095

* Dependent Variable : 7] 2 A, p<0.05, R2 = 278
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f
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2. A9 A 2 A

B oo SAHS AR, TEAL Oito] =Y SFA AHE AXFE greR TE A
Ao Aty BAR Lo Aol EW A FAE A Elo] o]2 <13k xdF o WAy} e S
A

A, AAARoE MHHE AN FE oF 150000008 FRE] [AA 37} o]F A7t AAA 3]
A 1 HEAS ZHeH talMe vx gl

AR, AAE] e wEre] SA4ett HRvt v o A uofof Pol Byela TR
29 ey Folsle 9 Ao BYste] SAsn gubd B Qe uEkn o] Hue)
ARl S ginE 4+ =X ' vA] ol

A, ARETR 2 UiEe) Fos A4, I Gk ARIANY S 72 L 4m
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