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Abstract

Sea transport industry is service industry and basic industry that permit efficient division of the human and
material resources of industry. Also, owing to geographical situation which korea is having, utilization ratio of
sea logistics industry is high than other transport ways.

Sea transport industry chieves role that promote economy activity of other industry field as well as offer of
transport way. Specially, because unit anger of freight by container is introduced, it was achived reduction of
transport unit cost and mechanization of loading and unloading by this result. For efficeint connection of each
other transport, contianer had offerd to large ship.

Quality of service has much dimensions, and is considered while it is important that understand quality of
service of sea transport industry through marketing and research of customer connection field because perceive
of quality of serviceis different in shipowner/service viscount or shipper/freight owner.

This research presented decision factors of sea transport quality of service which shipper and transport agent
recognize under these background.

Key Words : international carriage, the shipping service quality
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