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Brand Relationship Quality(BRQ) Perceived by Fashion Product Consumers and
its Performance Variables(Part 1)
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Abstract

Brand Relationship Quality(BRQ) reflects the intensity and viability of the enduring association between a consumer and a brand
s0 it is assumed to be the indicator which can affect brand performance such as brand satisfaction, brand attitude, and brand loyalty.
The purpose of this study is to analyze the structural equation model showing the path between BRQ and brand performance. The
subjects were women in their 20s to 40s living in Seoul and other metropolitan areas. 482 copies of questionnaire were analyzed
by reliability, Pearson’s correlation analysis, confirmatory factor analysis using SPSS 11.0 Package and AMOS 5.0 Package.

The results showed that BRQ had positive influence on the brand performance-brand satisfaction, brand attitude, brand loyalty.
As for the total effect about brand loyalty, BRQ was the most influential variable compared with other variables- brand satisfaction,
brand attitude. The indirect impact of BRQ on brand loyalty is bigger than the direct impact of BRQ, and brand satisfaction emerged
as the important intermediate variable between BRQ and brend loyalty. Therefore, effective marketing strategy can be accomplished
according to differential impact of the BRQ facets to induce consumer’s satisfaction, which can lead to brand loyalty.
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