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The Influence of Eating-out Information Search Methods on Satisfaction at Fast-food Restaurants
According to College Student's Lifestyle
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Department of Food science, Dong-u College

Abstract

The purpose of this study was to research eating-out information search methods according to college student’ s lifestyle and
their influences on overall satisfaction at fast-food restaurants in eastern province of Kangwondo. Lifestyle was divided into 7
factors and 6 clusters. According to the results, information search methods through Newspaper, magazine and word of mouth
were used the most preferably by Cluster 3, “Brand preference intention”. And TV advertising was used the most preferably by
Cluster 4, “Convenience intention”, and the advertisement through internet was used the most preferably by Cluster 5,
“Health - effort intention”. However, Information searches through TV advertising and word of mouth had negative influence on
the overall satisfaction. But method through internet had positive influences on the overall satisfaction. Eventually, it's proved that
information search methods had significant differences according to student’s lifestyle. And some information search methods
influenced their overall satisfaction. Therefore, food-service corporations need to try reducing negative images of various
advertisements and activating positive aspects of specialized promotion instruments.
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<Table 1> Reliability and validity of Life-style(cronbach’s o, factor analysis)
Result Rotation  Figen  Varence Accumula Commo Cronba
Variables of life-style loading  value )] tion dity ch’s a
Factors capacity (%)
*I buy goods after seeing the advertisement. 0.689 0.617
F1“Brand *I buy favorable brand’s goods without discount. 0.615 0.652
preference *I accept new trend immediately. 0.756 2.990 21.621 21.621 0.648 08325
intention” *[ buy new goods earlier than other people. 0.724 0.675
*Though expensive, I buy famous brand’s goods. 0.731 0.628
“I eat often instant-foods. 0.779 0.662
G i *] have breakfast simply with bread and milk . 0.710 0.649
- t;)mzem € 41 am outside home on simple casual clothes. 0.528 2214 16.001 37.631 0.621  0.8012
intention *I buy practical furniture than beautiful one. 0.741 0.632
*Food is important it’s taste than nutrition. 0.635 0.607
F3*Health *On collecting food, I buy healthful one. 0.784 0.612
it Za » *Food is important it’s nutrition than taste. 0.738 1.581 11.426 49.057 0599  0.7230
fntention *] do dietary life with considering fatness. 0.639 0.707
F4“Internet- *] buy often goods through intemet. 0.764 0.622
information *] enjoy internet-game frequently. 0.811 1.492 5.738 54.795 0599  0.6356
intention” *I buy goods through various information. 0.760 0.583
F5“Hobby *] enjoy some tours freely. 0.709 0.665
(Leisure) * take part in hobby-lover’s society(club). 0.698 1.357 5219 60.014 0663  0.6129
intention” *[ enjoy various leisure-activity. 0.634 0.632
* enjoy reading favorable books and magazines
for professional of special part. 0.775 0.770
f6 Eff.on Tam entbusmstlc to study foreign languages and 0.669 1236 4755 64769 0.729 0.6472
intention” preparation of employment-test. 0.657 0.698
*[ try my best to reach the goal. 0.666 0.632
*] think of investment in my old age.
*I don't take special clothes than my colleagues.
F7 *Sometimes I am lost quietly in thinking or 0.867 0.723
“Speculation meditation by myself. 0.756 1.063 4.089 68.858 0695 05931
intention” *Comparatively I pay attention to simple and 0.731 0.663

inconsiderable things.

KMO-value(Kaiser-Meyer-Olkin)~0.750, Bartlett A2~1786.817(p<0.000)
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<Table 2> ANOVA between life-style’s clusters and it's factors (Mean+S.D.)
Clusters Cl“Internet- Cc2 C3“Brand C4 C5“Health C6“Hobby
. information “Speculation preference “Convenience effort (Leisure) F-value
Factors intention” intention” intention” intention” intention” intention”
Fie?errzr:ie -0.5973* 0.9600° 1.0867° -0.5682° 0.5249" 01584 o,
preterene + 874 + 754 +1.036 +.0121 + 889 +.754 '
mtention
F2“Convenience 0.07872b -0.0281ab 0.4711b 6.5830¢ -0.18792 -0.25712 83 510"
intention” +.561 +.626 +.807 +.001 +.793 +.729 '
F3“Health -0.1788bc 0.2997¢ -0.83792b -1.22312 0.638%4 -0.015¢ 2 144vw
intention” +.859 +1.072 +.416 +.416 +.921 +1.017 ’
F4“ .
in4f Internet 0.3726° 0.1687 0.8246* 0.014° -0.1559% 0.058"
ormation 4.171*
. . +1.157 +.808 +.304 +.001 +1.223 +.000
mtention
F5“Hobb
(Iiisfl’re)y -0.2994% -0.2511° -0.9575% 0.4749° -0.8058% 05785 e
intention” +.831 +.853 +1.112 +.000 +1.001 +.883
F6“Effort 0.35204 0.1815¢d -0.5861P -1.9361a 0.684d -0.38733b 15.793ws
intention” + 913 + 798 + 413 +.000 1.206 915 793
F7“Speculation 0.1994b 0.8827¢ -0.4023b -0.2408b -1.3394a -0.2737b 31,626
intention” +.772 +.931 +.932 +.000 +.583 +.854 )

a, b, ¢ : results of difference-analysis by Duncun’s multiple range test, **; p<0.01, ***: p<0.001
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<Table 3> ANOVA between life-style and information search methods

(MeanxS.D.)
Life-style Cl“Internet- C2 C3“Brand C4 C5“Health C6“Hobby
information “Speculation  preference  “Convenience - effort (Leisure) F-value
Information S - M intention” intention” intention” intention” intention” intention”
Newspaper, 29512 3.409ab 4.000¢ 3.909¢ 3.4402b 3.372ab 4301
magazine +.978 +.761 +.000 +.831 +132 +.993 ]
2.254ab 2.475bc 1.7272 3.000¢ 2.0112b 2.3413b
TV- iSi . e
advertising +.726 + 848 + 461 + 000 +.707 + 807 3207
4.011 3.016 3.181 3.058 3.280 2.984
Flyer, Press copy +.000 +.903 +.405 + 818 +1.061 +0.901 1.503
Through the word of 3.5192 3.3932 4.454b 4.0002 3.5612 3.5732 2 626+
mouth +.829 +.917 +.522 +.000 +.869 +1.059 '
Through the e-mail’s 4.000d 2.934abe 3.727bc 2.7742b 2.400a 3.279bed 6,065+
advertising +.000 +1.152 +.904 +1.033 +1.258 +1.023 ‘
a, b, ¢ : results of difference-analysis by Duncun’s multiple range test,
. p<0.001, **: p<0.01, *: p<0.05
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<Table 4> Multiple regression analysis from information search
methods to overall satisfaction

Overall satisfaction
B Tolerance VIF  T-value

Information S - M

News paper, J0034 947 1056 -0.636
magazine
TV-advertising -0254 .829 1.207 -4.461**
Flyer, Press copy 0.138  .866 1.155  0.498
Thr

ough the word of 20237 908 1102 4215
mouth
Through the e-mail's 0270 932 1072 5.027*
advertising

1(0.613), 12(0.379), Ad 12(0.357), F(9.436), Durbin-Watson(1.976)
#+, 5<0.001
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