FH A GRS =A AW A5Z(2006. 12)

Weblog AM]2 F43 (wb-SERVQUAL)#} A-&A}
DEE AR B3 F=A Al

(The structural relationships among Weblog service
quality(wh-SERVQUAL), user satisfaction and loyalty)

*

_— kK
4o’ ofAE” 35 A

(Su-Yeon Kim, San -Pyo Yeo, Hyun-Seok Hwang)

£ o AEYY 4T Ao FPETS] BEo) Z71] wWel AHUE ToE @ Had
el Anlest AFH T glom, olg) Bl g Be AFSo] Fase} ok 1 FANE 53] 2ot
9l Au)ze) o] et Wrlxze} A5 Y Soll vha) We APYATI} o) FolA gk aeht AF

72 e] ATE el Auls, JdAHE “ﬂ’\]?ﬂ, 71]°‘, =] /\PO]E T AL AbolEof| digh dF7F FE o
£ glen, HZ gy FbEm s 191 #reidl Weblog(BIOg)Oﬂ et AE S8 o)FAAA £}
2 Utk & AFo)AE Weblog Anul29] F43 o8z} EE AT 7k F23 #A sl 48t
12} gtk o] $3te] 71 EAAFE Bote] kAl Aujx FALRJNES TEF, o]& Weblogd
Ex0) 2 AT wh-SERVQUALS AAIEHSITE A4S wh-SERVQUALS o] &5te] AZZALE 414]
B, AHEAFES] Weblog 85& F3t Wl Weblog AlHl F47 9%, Zé’ Zole] #AE #
A&7] sty FAA ZE(SEM, Structural Equation Model)2 ©)-&-8tsich 0131 AzdT WiE
B8l 2B} £33 <9 Webloge] %9 A3+ 257 slolg AlFsiuck

—

S AFA0} @ Weblog, wh-SERVQUAL, 7244 2y vEn 24T

Abstract According to increasing activities in the cyberspace, various on-line services through the
Internet have been offered, and many recent studies on the Internet services such as instant messenger,
game, and portal site have been performed to evaluate quality of these services. However researches on
weblog(blog), a personal online journal for general public consumption, have not been performed much
vet. Therefore, we have conducted an empirical study on investigating the structural relationships among
weblog service quality, satisfaction and loyalty in this study. After reviewing the related literatures, we
have suggested a model for evaluating the service quality of weblog, whb-SERVQUAL(weblog—
SERVQUAL), by modifying the conventional SERVQUAL model based on characteristics of weblog.
Structural Equation Model(SEM) has been used to analyze the structural relationships among service
quality of weblog, user satisfaction and customer loyalty. Managerial implications are also suggested for
managing the weblog sites in conclusion.

Key Words : Weblog, wb-SERVQUAL, Structural Equation Model, Satisfaction, Loyalty
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