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The Fffect of Interactivity, Trust, Switching
Cost on Online Game Loyalty
Young-Jae Kim * Seung-Bae Park

Abstract The purposc of this study is to cxplain the cffect of interactivity, trust,
switching cost on online game loyalty. It 15 important to explain the cffect
of interactivity on online game loyalty. It is assumed that the interactivity,
trust, and switching cost would affect the online game loyalty positively.

The empirical results have indicated that the interactivity has a positive
affect on the online game loyalty, also it show the trust and switching cost
have significant cffect on the online game loyalty. "T'heoretical and managerial
implications of these results are discussed. Also, limitation of this study and
future rescarch arcas are proposed.
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