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The Mediate Effects of Multidimensional
Commitment on Relationship Between Trust and
Loyalty in Internet Shopping Environment
Dae-Up Kim * Jae-Sin Oh

Abstract In Korea, by the reason of the rapid growth of internet users and the
speedy development of ITC, the sales of cyber malls have grown to be
W10.68 trillion. Over the past several years, trust and commitment have been
viewed key concept and mediated variables in relationship marketing. l'rom
2000s, trust and commitment have been studied in cyber shopping
environment. Most of studies are the relationship of trust and loyalty or
unidimensional commitment and loyalty.

The purpose of our study focused the mediated effects of multidimensional
commitment on relationship between trust and loyalty. Trust, affective
commitment, and continuous commitment affected positive effects on loyalty.
And trust also affected positive effect on affective commitment. Trust didn't
affect positive effect on continuous directly. However, There was indirect
cffect of between trust and continuous commitment via affective commitment.
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Moorman et al.(1993)2 #AEUE 7F e BAE FA317] 93 A&H
]l Ztel & ”Wendulmg desire) & HoaIAtt. Morgan and Hunt(1994)
© WAEUS AT A&l BAE FAsE Aol Ak w8E BA
skt fho] %5&015}" Hgolgk Aosisint. k3 o5 B BYd AdAe
VAL F38] AHA71E dah BAE AHA7)7] 8] =88 A& 7R
A Eu, ol Moorman te al.(1993)2] #AEe] Hoje} e wigolaln

=
rO
Ly
~d
rir
=
rO
o
2
=
hw)
r3:
-—L:

HE Aldtela] 2AdE 99 2
. EHQO] AR glom (F31 - A4
., 2003), BYE dYAYdon Hegad)E Oﬂ?(MOOIman et al., 1992,
19937 Morgan and Hunt, 1994) ¢} thxfloz A8A17]|¢ A2 78" ¢
A Gruen et al., 2000).

pors
o
ont
2
>
1o
N
]‘_‘9_,
o
=
ki
o 2
o
e
)
s
1o

Gruen et al (2000)& Z2PF Folr ALY G4 29 (Allen
and Meyer, 1990: Mathieu and Zajac, 1990)< @AnMAE g #-&3}
AL A, A%, A Ede Al 7R e 2 BYde 1A
o] Aol el dvivg Fexelifel] wel Aelgor ALkHo] gle FA 9
Al of#olnt, Al&H BYL FAHe] 22 & ojgd Ay =g A4H ug

© Aol dEYER ol Al U] o714

of dvh Sl ulz} A E =
SR AE e AL 7R v A Bl AT #AE A Ee

o sle} 2ol WA THAY AAE myH Rgeln BALE Qo7 A%

of.

% Yk Morgan and Hunt(1994)% #AnAE dAdoda] 2z 9
71} Sy} 8 5"’@“"&0] A2 s AEU= 4o gag
Zlol o Awdgo] grhe AE AFHon BAsigm olu wizpALz 29
2
A)

e 9P e WAL Aow U

¢ r@o

i
]
'L,
_‘I\
e
2
i
~N
X~
=
Y
)
B

Wk, W Moorman et al.(1992)2] td|A=
A Bl 169 dFdHE v|He Aos Jehg
1990 the] Al 9F #91& F2 IAvE dgea ool oyt 2000



23

28 B

of

F(Mukherjee and Nath, 2003),

[«]

2ot M ZAA Chpel Sel g™ &
&

59¢] <

A

) P E T R MNTET O OTHBW G
< o o T TR 4 B e A ol
0 = el
T MEGECEC) W ﬂ_mﬂ%%z@ﬁ
3 o T oy 0 7o %P o) mor o N
ojn T o owr Mo o B TR o ® EX = M
= e T
7 Taue sHES SEF o wsl
T IOR W X < o] o - Mg _ .S
™ ol . m Hﬁﬂﬁﬁﬂmﬂ DS = BT -
oy SLRNCTE R, A4 T gHg R L
S I y N e w Z
oy B R 2 oy K wm L LR
G il i ° Tagy BT MNIg .
= GO b = 4 5 ° C w T g
= T peRS = I R U S
— —_ =l
& T 5 o A4 T e e B il © o
O %].OL o < oo MaBew £
ﬂ_M I woo — ﬂmﬁ A:r ,_z. _wﬁ ‘Wﬂ — MH N _ V.u,
Zg =B w3dg 0 o ey Pt T
o =R N Q5 g o X _ ® 2T
I T Rmeazs @@l yE
59~ | SO ) | —_— =
o e N =% % Topoom o B N o
) To T ﬂNOHHL.O " OE 1l»8 wf‘._._.cﬂ Mwwr e
WMO 5o B3O BN o ol < = i 0 m n.NlA Kol W W o
e R N G Pz mFaHFsd
e PR T S o £y M 5 oo o ©
MH%. = mMnOUWUmM r — MME&W ﬂwﬁﬂogmﬂaﬂw
ot — o8 R = Q B 4 =< AINCSS = o N f
B owmm T B % A I N
b ®° & x m _@Wlﬂw o H oo & .Aogww W_ﬁ Mo o
2% g O LS = ol g7 & ;Mw oo @wmg_.
1 o PR o oo o M:m k]ﬂ%w o Lﬂhmr‘w
o R TR TR oG & < T oot o o= ' oW ™
R R %ﬂn_ﬂ o flo w22 Qmﬁ@ﬁmﬁmﬂ
R oM oE 3 T T oL o5 W LW T
_ <P = NS T =0 o -
< T K ) of J%urmi o B oy m T R
— = 28 Toox_o B W Pakw o o f oW
0} iy - ~ B o Sy = M._ EN %0 RN == Y H ™
y TR MR I i T~
TN TR I o o TR T A e W = o b



el - @74l

24

S =T
aO_ _FOH_AI.I«HO‘
S kmﬂjﬂuzaﬁﬂ%d T o7
& T oo X)) o B & TR S E
g =K T o m a IR ITE AT
= o ,L.ﬂu,etwrﬂo, 1&2103]9
o OL CL7‘M€J|k EZU;AO jL8
®° T o R X2 v SRS © Bomo
= o ol = A j(}u12 %N X R
o FOR T a L= o BT T = s
=¥ X WE&I,EW HEEM ¥ oo o Lmﬂﬁmu
¥ orepzwmILET TacgeREag i
_XH h _— o< L)Aw/h\.wr.'lll.l_ 01” i
P = o 0 ;m%_% %ﬂdﬁcﬁ S} %uol.iqm
e aﬂﬂmv@zm %ﬂundn%urﬂﬂw 2T ey
W ST~ PECE yV R w F OB
o b CAl= g cio 3 T o TG " = N
W b= s~ T a- —_ = X Y A YA
Wﬁw\“ —_ i - 1 " Bq TPOOWWGH J Ko K -
_— O o .7 o o y pry Jl Ll I Frm A L
HE ERTE,u k3 L EEET T oI
R [a'ed . do O = muH 0 N Mo o] OT 7U1/mo
= xon(mIFL | = N ° s OF -
1_,% — ,Eo,ﬂo:_? ﬂn])l_.dd]_x_,au/ w0 © Nl
oo o 2 JI aawo_dnd_x\q ﬂmma%
= gy — A B = MW B xR MATESENI 12 = —
— APy gﬁﬁ_uL@ =W e o% R
X3 = B Mo L = o O T - T W o <
= . EOA_!EL»H,:, OE%%X._E ]LIZiV
G- ﬂTE.,o wtmk_or_ e & X Wy — - 5 K o
X 3 © = T O T W TR = O = M
L g oo W SR LY W B & m%ﬂﬂ@
. ?%%@ﬂ%% Moeﬁrwdﬂo%ﬁo .ﬁ B R o=
oy = e S S T 0 I A o m o
) qr = A cr TS Yo B = A = T =y e w 2 e
wuv 0} o _IAD Lf _— .mml =g ﬂ f o \t = EN ! T SO
s T ol - - R T oo g
_ . e ; - < NI T X - = B i
" TE i B o ?.w Nl ) — A= = e ol | n_wL B
. . O — O =~ i i i 0 1;1_ 5 - e "o —_ U__L
=0 Low & 1 = 1 MANRY %0 T Ao ~
T < o L M) AL_\%DEJ';:H = & = T
[N @Mmﬂuabd@rﬁﬂ _k]bﬁ_ﬁuuﬂ_u 5 i I
o = e ®H ﬁx}.oa o LY — e \_I]W,l
1 = = o= 9N N 2 = o} LL‘.\JAA‘LI
o T Hq%{w@ﬂﬂ% %wwur&oﬂ%ﬂ@ S = S
T o _;%JL‘B,m_ = ﬂﬂﬂﬁiﬂoﬂvﬁmzo _ ] EQ%__,DI
%o H@Ht%ﬂ;,@ GEI 3 T T R
= w.wﬁlqrj% ﬂllmva‘_?Pﬂoﬂ LT T
T M g Jom];wg)‘%o),&ﬂ FoH ~ 5T o
Bo gl g S w3 Lo ELE g IS o =
)J_x__o,ﬂgm,_;,nzo,t%ﬁoﬂlcmmom 2 0 LT R
owm%hyﬂo@w# @ﬁ,l}@h@s.omﬂl & ¥o P i
M NG AR EE LT = P AT GRS o A, T E
R T 45 L g ET R s S praE X
9%mﬂ%ﬂao?@o@%Bhﬂ% 5 R S
= S I 51 W2 S
oo do i X0 WP i =2 M
0 A o, o mh o ~ nU\IFMT
;s OO0 _&,O]H/ui
3 O‘,/\quL\Ivﬂ
Tom 5o
"Omo WE M



25

:ﬁ‘

Mot SYE BAHAM ORI B2l MY Y
2000),

©1}(Gruen et al.,

g%

bz

.

P O wTRET T N
Y N F T W W o
2 I S | o7 %O T
R ol RO R T N
PN T ABE =T W
! — S J—
dE NGglEmedUT
— oo o w g 9om
°o 3 ma@mawollra . or
Sl T i L e
U Nl A .
R LT RaP LM o
™ IR ,7uu.E TE
L fn ®OK o o o T T
ol B I i B WK
L - wow O
N b ) ) S = A
T o £E,U|1%MMH_,T1%Amﬁ ER ™ ,4
wm ST X o %A % N B4 x_t E &a wwe owm mo‘:mw
Y~ — — jrseliese] f P,

Me ® ot E T kol mo = E i
o w ,.EEQUML e
~ 7 ﬂr@_E]Momw o o !
X ® - S o 0 =0 B
‘\w_ JlU.O/‘LI_&OO%WO]ﬂv” [ASEEEAN
B o =oop 8T oo & o R
T K W&oﬂvm%du? ) - Y
w T I - TN %0 xe W
o " B 0 H o m Ciliny o o '
= o) ol W N A gx ol o w
m% HREDTME 8 GE i
EH Tk RAET Ie 2w

TE .Eeao = H 7 —— o
S _ ¥ w o &) .gﬂ%&n Mom,, T
T T R AT AP AL R hx  T
eﬂWﬂllERaﬂo%lem o RO =
Eof N F g m WYKL @Bg X
= o#e].lxj:o% ol N osllss <
o B o ! Zﬂmull?t Lk .
g e GH o o) %O ~ jr o\ >
S W ur o o®m oRm o UTouo RW

(38 2) AR




26 2chet - SRl
=u
A-AA gl ATHEA

1. B2 28 B2

A1¥ = Harris and Goode(2004)°] HEE FAste] 87 £92 o] &35
W, GgAA By A4 B9 Gruen et al.(ZOOO) o] Hx& <yl

el BHA skl ZbzE 670, 57 weto]l E/E T B Ao e FAEE
o Aol Y duxet auxte] fEomlx g uleba
Srinivasan et al.(2002)9] e-loyalty 671 353} Zeithaml et al.(1996)¢]
T, FH, % el el 3 &%, & 9l &S g8e9t. e I
< Likert 73 H=2 SFHEom 242to) gl g 2244 geoleh 149
ek (R 13 g

BHE AP ARE AUY £3E o1$3W0) i AW Al Gl ATE
& Udos MBS dAsgon, 20 20059 59 1394 59 209
A 193 el Aor, 206%-9 MEA A5HR, B HHE AR

o] |
A1E ALt 203571 #HE A ARREITH AT S AEE] % A
Q1 b2 o83 Zul Wi Hwe M-S HEdr] YE Cronbach a
A I S Bl A5 g9le) sfEHCl e 3eldlr] 9s)
~ A

MOS 5.0& ©]-&3dt
- 93 AREAE AN,



L2I9t S E BAOAM T 22

E D R gl ¥ HE

o mHE S

27

B o= AR HO| ==l =3 a5
FESh) B ol 0]9] BHE BY
Al A AE e ol BOE BUg 7
Ol 4WES AE, FHY, SHER VO BEE 9ol T oE g
Al 2| /\151_{\ Zol it e B 8§ | AE W ARES AFE 4 e
Harris & Goode (2004) Al ONIABRES DA RS
SHEY okk2 AFE = U
A £HEE USAS
QIEY A£mBoll TSt L9 7IHHE &I U=
QY &EEO et At askTtg =Y
oty |QEIS el wiEl =l QIR 4WES Al Lo EAAYE =
o [T HEE olmd 6 | TIE AR BB tist olov1E EY
= Gruen et al. (2000) ZVER0) olArS 1A
TSN WA &2 a85Y
Vol A 7iQ1E Rl SnlE 71
TAE JvEH oF) Eglo] AiE
AlZF 9 w0 BEXE 0l Br} we g4Es8e Qs A
e T ANES wule A 2 ANE 19 4 e HEl9 o7t g
S [RLus el Asoz W 5 Gt g Fols| B oI 618
= ope 3 U= ABEIA 98 & gl olEol A8
(Jllle‘n et cl] (2000) :?UH /\] U]-T/} O] ﬁ%‘iio—l O]Q_ }JLK} LL ]_
Tof Al QB GWES SUEORE *JF”'?;
@511:4] /\ﬁ].'?_ o]ha ino}oL
smEol B MBE 9wl [SEIA SEES V18 20 SMGEY
o LB B sl ol&rE 71
=NE Srinivasan et al. (2002) 9 | £WBoAMGY FulE Eolst
Zeitham! et al. (1996) Cle AErEA 2EE o ojop|g
CIE AlEEoA &g
gogt X&HOF 0|88 A
3. 2R & QOIEM
2 oM gRAle dUe el 84ges WA 3wAe 41.4%, 4
o] 1199e® 58.6%E AR SaL Sth 2lxbe] AL 194 - 214 (4778,
23.26%), 224 ~24xA(101%, 49.7%), 254~ 27499, 24.1%), 284 ©]



28 2O - U

(6%, 3%) o5 G o5 Fo PHEES oF IFE ANAE, A
D85, A BHAF 59 €02 Jehdd, a9m F2 o)g adge 24
(634, 31%), D&SHOP(28%, 13.8%), Ae93(279, 13.3%), Gv}A
(219, 10.3%), T8 E(199, 9.4%), A8 (69, 3.0%), CIJE(5%,
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N 1 2 3 4
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TR3S 0. 487
TR4 0. 662
CTR5 | 08
TR6 0. 831
TR7 0. 737
ACH 0. 660
AC2 0. 767
AC3 0.719
AC4 0. 887
ACbh 0. 484
ACB 0.756
CCH 0.693
ccs | o om
cc4 0. 845
LT 0.874
LT2 0.812
LT3 0. 763
LT4 0.722
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LT9 0.825
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g7 2B ARE HPoR WSS OF Fleeds JBE
9e ANl GledENe] AT (E DelH AN Hel Lol, BE E
F3gteE fAdeE 1%90A4  F9siia,  X2(569)=93.683, p=0.003,

GFI=0.932, AGFI=0.895, TLI=0.973, CFI=0.979, RMR=0.076,
RMSEA=0.054 22 tFge AYPxe AFgo] oAl 7IEAE T5A7)
i AEE BIE g

(£ 3) H0IR0IEN

HIESE HES| o=
o] & o2
TR4 0. 786 0. 680 0. 088 8. 906
Trust TR5* 1.000 0.794 - -
TR6 0. 899 0.812 0.092 9. 768
Affectiv AC1 0. 880 0. 777 0. 067 13.074
Commitrln:nt ACE* 1.000 0. 870 - -
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