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Abstract

This research is based on the survey of strategic alliance of the foodservice industry
conducted by interviewing their customers. We found out that cooperating and information
of benefits influenced revisiting followed by service quality and customer satisfaction. As
a result of research, we noticed that for breaking through the depression and having
synergic effects among the enterprises, providing high service and quality to customer is
a key to success. It must be used as an essential part of marketing strategic plans for
maintaining and increasing customers, guiding partner selection among the enterprises.
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2 Rt 2 odo)shez A9 AAE Sold) HRnT JYHHS - o
34 2005). old} Zo] A We| B ATe) AToIME Lulx BEe) A

SRl AYE o, P4 Gk A BTl MRS 27 DI FL olsfals
ol e =2 1go|n i, 1A BEe] 7o) 3 e e AR oxo)
e FYAL WAZ weAD e

3. AEHE o|mof st M3y

QA L] HAEF o] &nAFo] 7] U, BuEe AuxEe]
4] 2] =(intention)& 7)<19)
o=

229, Ao 414 2 ¢

l-ﬂ JPN

°ﬂ A FFL HA ok AYE Qo] pdd

2} 9% viehe A2 20

Geva & Goldman(1989)-2 1178 E'}—Z,‘—J’»} ARE o= L A o7tk BAE
e A% Aol A UST ATE A% % A7) 95 TR B
Aol S1g-g A7ISHA, ARRE3) olEg TSt} 14 BEo] AYE I »
Ao Sz BlAE ool ofitke & FAAA. ol BEL oln] YYY
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Taylor & Long-Tolbert(2002)= F-Z.2 7}Ao|| 1733l AH|R}E A 713 ¢18}9]

FHOE AFHIL o] H Pl LAEC] Al APUEEE Fh=t] AFEHria 8%
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o HgEd oJste] P e Aol JMIE sk u 983 Aa WsE
© 17 9o B3 HEEA BEA - 27)5(1999), Tse & Wilton(1988), Oliver
(1997), Yi Youjae(1990), HF3H1999), 247H2001) 52} X3P Ao 2dle] FA}
4o BT W=, Mul2 AT Y DF, A ool td 9E, A13FH) Bas
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Agted 69 2078 79 10744 20089 AFAE v)Eaj] AT,

AR AEAE 2SS 5ol F 18257} 245200 H4ee 91%0]R
T, S48 4EAE ngos $eo] A% A% A5 Bojry BuE:
2632 UEAE ALFT 15655 ol &3T.

M 71

T AE2 718 A A7 AAA 2AL AHE EUE oM AAIF
AT BEF A7 79 S st ST HEAL] FAL 1A BE, A
& 259 2717 Wgre]l g 1683, ol A F= gogA AL AF
el e 958, 22ja AFEATE ol U 78 T & 32709 B3
o2 P Sk ATEATA HFE AT Urix] 2950 dejMe 2 &
ol thald PAE 53 HAEHS AL B A7) e 21" 45 &
A= SPSS 120 BAZZ RS S48l BAslgon, A8 BHnTEE
AE = 24, 89 B4 S ARSI A7EASHE H5EEd tisk] N
e AAsiglen, B Ao 23 7S AFs) sl 59 WS4 A
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dod AR5e 4% Wl € HEXE 53 24 }E]‘Zi‘jr A7 3R e] AL EA S
2 gl fste] AR, $HR AL I} 899(57.1%) S AAE YR, A
T 67TH(42.9%) 2.2 JePgth tole] £X &= 200]7} 60802 38.5%, 30th7} 663
O F 42.3%, 40U)7} 24O F 15.4%, 50t wo] 67 3.8%F JERIL ok =3
g 5 £o] 235O F 14.7%, AEU S £90] 25o 2 39.7%= 7H4
=7 Jebgom, dighin £ 57802 36.5%, 3t RS o]e 14moz
%2 Ve A F5ell M ko] 13103 83%, SARYNo] 7IHOE 45.5%,
ZF2o] 44T o0& 28.2%, FHI} 13902 8.3%, 1 Hho) 7|E}7} SHOE 32%2
R A4S 7ML e Aog Yehln gl & 2o o) 34E 137} 651
O 41.7%, 23)7} 429 0 2 26.9%, 33]7} 23WOZ 14.7%, 43]7} 6H O 3.8%, 5
3] o] 27 1.3% 7IE} 187 11.5%=2 Jelgt) AF RS A5 ez F
1 AR 2707} 3778(23.7%), thEulA] 18%(11.5%), QUE 379(23.7%), 2HE o]ul
E A} 24%(154%), A B 3678(23.1%), 7)€} 4H(2.6%) 2 LEhtoH, &9l &
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gof] T3t Fo M= AF Fh=oll 1079(68.6%), AF FE 297(18.6%), 7|E} 201
(128 %)E Yepht dif-2o] $ERA7F AF 71=9) AlF FE0 st stk

2.2 A 3l
72 AT Me T3 ko] ABAS 2=AE A6k W O Z Cronbach’s alpha
< °]&stod, WA Ao A3 Y IS JAT AEE BA Aa} Fighol
93 QA E = “Aeka A F 3.3882, “117 UHE” 3.1859, “H QAP 3.17470.2 1}
Bt =3 73 ko] AR e S AYs) F= 32018 S Cronbach’s @) ZHe
“Z2FA AF 8015, TR THE7 6949, “APHFE ol 771708 AFEE o F
At

fﬂ_% 2"(—% ,}_ilzrl__\?_s.‘_ -8-?_]}'-1 o = ’S““éa )\\_].g‘]
29 e Az T ey Ax
AF o e 3ol f 792
A A HEA) AF g 4 TE 23
ey AfF 3 714 &9 e & Fdg 697 3516
. 29 v AFFA <} v} 71E 658
x‘i? ol§A AF 714 FEE AW BE 601 54253 8015
e ATHE AR 9 Y&e = o)) 770
,8,;[ Af szt solzabel gy 76
P AF 9o e ARE F-3) AT 705 .
b AF gL A Bas A dx 634
s BA BAS) A w 819
= DA FAIY M AT 59 a9 2654
w29l HA o s100 7
:;; = A AL31FQ] Bae oju} %] 491 60.021 6949
TToEa g e gopy 760
o= AA 971 2 A 650 1.134
84 A A LolA 554
QA g T 37 64
A S Au e k= 757
P A7 B4 739 3217
Age T JAAA AFe] FolbA 736
o= A} 636 56.828 7717
&g AF o] glolx AR 818
S ZhA| Agaglol A 78 1330

8% AEANA HdE HaERS 33 A57
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B4 A} p7he 00022 FFA 23 Aoz Yehdt). o) A Fedo] 1A
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ML 12> AF ARE 14 wE o) g 9L ¥R ook ks 74

A A3 pR 000 FEAA FAF Aoz Yelty. AF AR} 17 1S

= v

FES THE RS ¢ F e B dE O 1-20E Au9Eioh

2 7Hd 29| AH

AR A4F THd o AL AFH AFIL AYE x| FFE v
AA7HE EH37] A% Zloltt. o] £A o)A ALSE EPASFE Ak AFE A
o
3

el AF YRol B Rolv] oo] HE ARE Izl P VAl

ML D A AT PR o] o6l Y Fee 1 ol

4
W B Beta T sig T
) -1.0E-16 .000 1.000
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