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ABSTRACT

Due to the change of the coporate business enviremment, corporate libraries have to

redesign their services and prove their sigmificance of existence within their companies,

Corporate libraries have o maintain thelr existence by developing new nformation services

and new users. Just as enterprises doing marketing for survival, corporate lbraries have to do

the same marketing, This paper examines the necesdty of a marketing strategy I corporate

libraries, marketing plarming, marketing mix, and other marketing srategies. The marketing

strategy of one corporate Hbrary & analyzed here
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