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Abstract: Through mapping the HS code to category of Korean legal system, Korean cosmetic market in 2004 was as
follow; domestic demand size (=production-export+import) is 3,272 billion Won that was decreased 5.6% compared with
previous year. The sum of production and import of cosmetics are decreased 0.6% and 4.4%, respectively, compared to last
year, but that of import is increased 55.7% dramatically. Among the export items, the amounts of shaving and hair
treatment exhibit high growth rates. The fragrances, hair dye and make-up products show huge negative growth rates, but
baby product and nail care grow positively in domestic demand records. Market share of imported product is overall 17.8%.
Fragrances, hair dye and bath product share large market, respectively.
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Table 1. Mapping the HS Code to Category of Korea Legal System

Cosmetic Category of Korea Legal System

HS CODE (KOTIS)

Baby Product” 3304993000 Baby cosmetics
Bath and shower Product” 330730 Perfumed bath salts and other bath preparations
Product for the eye 330420 Eye make-up preparations
3303001000 Perfumes and scents
Fragrances 3307909000 Others
3307902000 Scented sachets
3305909000 Others
3305902000 Hair creams
Shaving and hair treatment 3305100000 Shampoos
3305901000 Hair rinses
330520000 Preparation for permanent waving or straightening
Hair dye” 3305300000 Hair lacquers
3304992000 Make-up cosmetics
3304911 Face powders
Make-up products 3304101% Lipstilcjljs
3304109000 Other
Nail care 330430 Manicure or pedicure preparations
Shaving product 330710 Pre-shave, shaving or after-shave preparations
3303005000 Toilet waters
Skin care product” 3304991000 Skin care cosmetics
3401300000 Organe surface-active products washing preparation

Source: Korea Legal System, KOTIS.
b except for quasi drug.
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Table 2. Comparison of Cosmetics Import and Export
Data Each Research Institute

Export (million US $) | Import (million US $)

2003 2004 2003 2004
o | 1915 2755 5854 5794
(202% (438) -1.9) (-1.0)
1432 2190 545 5245

2)
KHDE | 0 | 529) (-3.1) (-31)
1506 2230 4992 5013

KPTA
(21.9) 481 (-42) 0.4)

Y KOTIS data used for HS code 4 unit 3303~3307 with
cosmetics import and export.

? It is a classification by the standard that described in the
text.

¥ The increasing rate compared to last year in parenthesis.
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Table 3. Change of Cosmetics Production, Domestic Demand Size, Import and Export

J

A
A

2001 2002 . 2003 2004
Productionl) 3,410.0 3,745.7 3,459.0 34369
(%) 9.8)" 9.8) -7.7) (-06)
Domestic Demand size"” 35781 39635 3467.1 32728
(%) @ (108) (-125) (-56)
Export? 92.2 1170 1432 223
(%) (17.3) (26.9) (22.4) (55.7)
Import” 4323 5413 5245 5013
(%) (342) (25.2) (-31) (-4.4)

2 Production, domestic demand’s unit is billion won. In 2000 production’s data contain sun block product.
% The unit of export and import is Million US dollar.
¥ Domestic demand size = production - export + import.

¥ The increasing rate compared to last year in parenthesis.

Source: KCA, KOTIS

Table 4. Change of Production According to Cosmetics Type

(Unit: Billion Won, %)

2001 2002 2003 2004
Billion Incre.ase Occup?tion Billion Incregse Occup.ation Billion Increfase Occupgtion Billion Incre.ase Occup.ation
Won ratio ratio Won ratio ratio Won ratio |. ratio Won ratio ratio
(%) (%) (%) (%) (%) (%) (%) (%)
Baby product 46.3 -5.1 14 53.1 147 14 482 -92 14 64.1 329 1.9
Bath product 536| -255 16 79.1 474 21 711 -101 21 72.3 17 21
Product for the eye 1370 175 40 | 1411 3.0 38 | 1212 -141 35 | 1127 -70 3.3
Fragrances 459 -39 1.3 440 4.2 1.2 415 -56 1.2 323 -222 09
Shaving and hair 484 6.2 142 | 531.8 10.0 142 | 5625 58 163 | 552.7 -1.7 16.1
treatment
Hair dye 109 19.1 03 133 217 04 139 46 0.4 1021 -266 0.3
Make-up products 4968 -111 146 | 4768 -4.0 127 | 4086 | -143 1.8 | 373 -126 104
Nail care 174 1.2 05 217 589 0.7 180 -349 05 22.1 22.8 06
Shaving product 1065 18 31 773 -268 21 | 1631 1111 47 | 1541 55 45
Skin care product 1,742.0 78 51.1 |1,9888 14.2 531 |15645| -21.3 45.2 |1,5855 1.3 46.1
Functional product 2709 - 79 | 3127 154 83 | 4464 428 129 | 4735 6.0 138
Sum” 34100 9.8 1000 |3,745.7 9.8 100.0 |3459.0 =77 100.0 {34369 -06 100.0
Y The production’s data in 2000 contain that of sun block product.
Source: KCA
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Table 5. Change of Export According to Cosmetics Type

(Unit: Billion Won, %)

2001 2002 2003 2004
Billion Incre:ase Occupgtion Billion Incre'ase Occup.ation Billion Incre'ase Occup.ation Billion Incre.ase Occup.ation
Won ratio ratio Won ratio ratio Won ratio ratio Won ratio ratio
(%) (%) (%) (%) (%) (%) (%) (%)
Baby product 39 732 42 46 187 40 52 125 36 | 53 13 24
Bath product 6.0 281 6.5 72 19.3 6.1 9.1 26.8 63 | 75| -176 34
Product for the eye 86 576 93 | 107 25.0 9.1 153 429 107 | 177 16.1 79
Fragrances 39 -32 42 45 159 38 93| 1073 65 | 21.3 129 96
Shaving and hair treatment | 12.8 81.6 139 | 180 40.2 154 | 190 58 133 | 699 | 2679 313
Hair dye 01| 1333 0.1 0.1 -79 0.0 01 69.0 01| 06 50 0.3
Make-up products 206 85 223 | 238 157 204 | 247 38 173 | 284| 150 12.7
Nail care 2.3 376 25 33 422 2.8 4.1 24.3 29 | 49| 192 22
Shaving product 0.1 42 0.1 01| -189 0.1 0.1 10.0 00 | 04 433 02
Skin care product 340 -1.3 369 | 449 319 383 | 564 25.7 394 | 670 | 188 30.0
Sum 922 173 1000 | 117.0 269 1000 | 1432 224 1000 | 223| 557 100.0
Through mapping the HS code to category of Korea Legal System.
Source: KOTIS.
Table 6. Change of Import According to Cosmetics Type (Unit: Billion Won, %)
2001 2002 2003 2004
Billion Incre.ase Occup.ation Billion Incre.ase Occupfation Billion Incre.ase Occup.ation Billion Incre'ase Occugation
Won ratio ratio Won ratio ratio Won ratio ratio Won ratio ratio
(%) (%) (%) (%) (%) (%) (%) (%)
Baby product 36 36.0 08 32 -89 06 31| -60 06 3.3 75 0.7
Bath product 134 52.5 3.1 174 294 32 186 6.9 35 | 193 39 38
Product for the eye 162 423 37| 241 49.1 45 | 257 6.7 49 | 220| -142 44
Fragrances 4.2 149 79 | 460 34.3 85 | 464 1.0 88 | 241 -48 48
Shaving and hair treatment | 77.2 54.8 179 | 871 12.8 161 | 761| -125 145 | &7 126 171
Hair dye 21 329 05 1.8 N -16.8 0.3 26| 474 05 30 154 0.6
Make-up products 56.7 420 131 | 779 37.3 144 | 795 20 151 | 774 -26 154
Nail care 67| 1418 16 57| -150 1.1 52| -91 1.0 41 22 0.8
Shaving product 52 22 12 6.6 267 1.2 751 138 14 80 53 16
Skin care product 2170 27.3 50.2 | 2716 25.2 5.2 | 2598 | -43 495 | 2644 20 50.8
Sum 432.3 342 1000 | 541.3 25.2 1000 | 5245 -31 1000 | 501.3 -44 100.0
Through mapping the HS code to category of Korea Legal System.
Source: KOTIS.
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Table 7. Change of Domestic Demand Size According to Cosmetics Type
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(Unit: Billion Won, %)

2001 2002 2003 2004
Billion Incrgase Occup?tion Billion Increfise Occupation Billion Incrgase Occupgtion Billion Incre.ase Occup'ation
Won ratio ratio Won ratlp ratio Won ratio ratio Won ratio ratio
(%) (%) (%) (%) (%) (%) (%) (%)
Baby product 459 67 1.3 514 120 1.3 4H7] -112 13 621 359 19
Bath product 632 | -176 18 919 | 453 2.3 824 -103 2.4 84.1 2.1 2.6
Product for the eye 1468 191 41 | 1578 75 40 | 1336 -153 39 117 | -124 36
Fragrances 81| 106 24 99| 126 24 8.8 | -105 25 3H1| 591 11
Shaving and hair treatment | 5666 | 125 158 | 6182 9.1 156 | 6306 2.0 182 | 5685 -98 174
Hair dye 136 241 04 154 | 136 0.4 169 95 05 126 | -254 04
Make-up products 341 67 152 | 5444 0.2 137 | 4738 | -130 137 | 4063 -14.2 124
Nail care 231 252 06 308 329 0.8 194 -370 0.6 213 9.8 0.7
Shaving product 1122 2.5 31 85| -238 22 | 1720| 1012 50 | 1617 -60 49
Skin care product 1,982 117 553 12,2724 149 57.3 (L8069 | -205 521 [1,8041| -02 5.1
Sum 35781 771 1000 39635 108 1000 |3467.1 | -125 1000 |32728 | -56 1000
Domestic demand size=production-export+import
g 9 dEdEe g £ £ BydolRo £F U} Table 8. Change of Imported Cosmetics Occupation Ratio
of whgl 2003l W3} 55.7% F7g 29 23007 2HE Change (Unit: %)
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Ad 7] -44%9) #4E 29k 39 #34E P Product for the eye 142 | 191 | 29| 218
AAN 712EE ATl T2 LTED g 7154 Fragrances 51.9 | 600 | 645 | 796
SFES AF 2003dle 428%4 SUHEE Bded Shaving and hair treatment 176 176 14.4 175
20043912 %62 SIHES B L AFEEIE v 2 Hair dye 203 | 144 | 185 | 276
252, Make-up products 135 | 179 | 200 | 221
5 4 sy Yo IJ_(_-]I‘]) Nail care 3716 | 233 | 320 | 223
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AcHTable 7. A, 59 2% WFHE BF FUF 4 27
3 2 #8ge) doiM, A7IFA wE dFow
AE pad Aoz BUBTh SRR 94 ANH B JU
W HFEAE1%), BREAEBLG), oo 25 TENE HAE
EL?j%( 142%) =9 7Z2A7F Scegom ojdoel s FUAE AHES 2003‘:_4_01] 18.0%, 2004\l 17.8%Z
B9%), HUFILO8%e eIl 2As folg = 153t BAE = Ado|thTable 8). 2004 +9
ngo]oiﬂr %_@%% S s *ér«ﬂk'_‘ﬁ 200393 H&g
7AgS JEhde] we8(796%), BEE(276%) B EE
8(266%) AFAA FAAFE ‘3?‘44*11* Afrgol =4
UEbsth 71288 AEY A FUF dhEol oa
ZH=(20033: 17.19% — 2003\d: 164%)= 3 U= Aol
DR AN Ld - Tae T A AUAed HIE T w2 $9A% Bhedt a9 cuAse 488 5
Sdor maw SRS mReRe e . o a% Tt Fujol HY HAE 5 FAEA

J. Soc. Cosmet. Scientists Korea, Vol. 32, No. 1, 2006



Fdo] A=} it 2L &

oy

e
T4

i}
F HAFEL IAE ANFAY $EY NugdeR
Z3tg ot dA Av) WEF Aretail sales price) 2=

3 & Bede Aot g Aotk FuR FAE F

wald &=
i}

A& 7%= FRHEAL Y2,

2) AFFAE 2006. 1. 23. “F8 170 e 2= o E47”

s Eets A, A Rd A 13, 2006

s 7k ZmY AF Al A

2

o
Ho

dnEd
L 339, 2545 (2003).
2. 3= A9, dERE (2000).
3. sPER AT, RAEAR (2000).
4. HS 354 sEdswdd, dxdATddd (2009
5. AFFTAAR, AF e FFNAT (2005).
6. 3PdE AL, HEsFEd s (2006).



