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A Study on the Verbal Image of Interior Decoration Trend from the Year 2000
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Abstract

Recent trends of interior design have a focus on creation of more various meanings rather than past ideology which sought
after the compatibility to the function of modern design. These trends requires integral understanding of social and cultural
ideologies with a sens of values for a certain periods. In addition, they also require creativity which able to read, find and solve
consumer’s diverse demand and desire.

Considering the effort of trend forecasting in Korea is still heavily rely on the foreign trend shows, it is natural to attempt
to study the analytical forecasting methodology based upon more systematic principles which lead to more objective outcome,
when the understanding, forcasting and analysis of interior decoration trend are required.

In this thesis, *he analysis and forecasting of interior decoration trend are studied by means of verbal image code process
which involves the induction of design concept through data extraction, classification and analysis, in order to understanding
and satisfying the diversified consumer’s demand and trend.

The coding process of verbal image is understanding as general concept by extracting common elements from abstract and
individual image, and/or specific concept. Therefore, it is proposed that the database building and data mining process of verbal

Image, and subsecuent development of programming skill can be applied as more efficient tool for various verbal image process.
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