o)

AXHIAE AN A A7

A study on the attribute of infotainment design

FAA: Q¥ (Byung Keun Oh)
AAH L AT A8}

o] =& 20048 % SeAFAT SedTHI A st o] Fojd Y

t] <18t AT Journal of Korean Society of Design Science 5@ A|645 Vol. 19 No. 2

229



Bi%eam 3 Original Articles @) Received : Jan. 31. 2006 ; Accepted : Apr. 28. 2006

.M 2

1-1 A4 € 54
1-2. 979

2. w7ai

3. Aol 7 ofaf
31 ARYARIYY
32 WARle 3
3 %8 84
34. 19| o7

5. oI H|PIHES] C|A}oIQ 0l
51, 214 89
52 F%& K891
53. HE4 89

6.2 2

g

(E#)

Huge 879 dslol g} Ao §ol8 Rride] A
< molE o] UaARlelA s HEHUTH QA
EE gud RPND ddores Jes Ay Fdx
2 UxaId W o2d Frless And Ak Mgg
857 ok AEANDLS AJAH T Al YR v
NS vlsh oA Fuisk Bolse) AR HUL FEsHe
AHE A5 v Aol ATHAUES oAz}

AsAolghe AL Ao oldnAIN 148 AFot
A AE, ARA FHE Bol AR Anel BYsHA o
£ Aol 22 A2e Andele) wErsst pirld
Aol e wAsE Reoli, 944 Ave 3u 2o
PrsfolA WdS4, Rzs 4HE ¢ Jeld ¥des
8771 A2 BAE AR F ol dasele AHA
2EolA Edth 484 FoE AT 2 289 3

2oz AMA A8 225 PAAA Uehid, gy QI
HQMES) £4€ 4aH A3, 94, Az 499 + 92
% T4 de #ad aq, 724 29 494 g9e
2 7d B 4 A0k 244 AF2 99 U4 2qe
29 ohgEA WY A9 AeE A 28 R

230

=
Fo
[
=2
ol

dsf, dEln|t]ols FAHaiel HEo2 sbes)
AEE o3 723 2918 AR o oHIE,
G408 JRolgHAd A FdEs A s
L APA Qe AR AYE UEE F5 AL
U oEo], AYH 22 28H ZHE B EES A
Pt Aolth A AFHAANEE I &4
A 8Ee] BEYPHoR AAE
Aol B4R EAd 2 2g o 283

Ln_‘ o
& o2
2
do
s

S&m&‘lé&}ﬂl%r&;&dd'
oﬁ,_’?‘dﬂq‘

o
= orr 4 il %
30,
rr
Jl
[e]
5 |
xo 8
L
T -

(Abstract)

It is very important issue in information design to improve
information efficiency by adapting interesting factors in
changing circumstance of information communication. The
concept of infotainment is utilized in designing information
contents in a way of combining entertainment factors with
information itself based on various media and representation
technologies. The infarmation arousing user's attention, which
includes interesting factors, is persuasive message compared
to the informative message conveying only information itself.
The reason why infotainment is persuasive is because it
makes the user absorb deeply in the information during the
process of understanding by sensorial stimuli, cognitive
interest, and situational interest. The sensorial stimuli
originates from the expression elements of information
design. The cognitive interest from the users intellectual
activities has a try to overcome mental block when user
confronts with the redundant expression in the manner of
unexpectedness and inharmony. The situational interest
originates from user's optimum experience by the flow of
satisfaction. Therefore, the atiribute of infotainment is defined
with the stimuli, the redundancy, and user’s satisfaction. Its
design elements consist of physical factors, organizational
factors, and psychological factors. The physical factors
through sensorial stimufi are utilized by visual manipulation
such as visual analogy or visual pun, multimedia, and
moving expression. The organizational factors through
redundant expression bring user's imagination by adapting
storytelling, event, and interaction in the process of
understanding information. The psychological factors through
expression of entertainment interests such as humor, play,
and game give users psychological satisfaction with the flow.
In conclusion the concept of infotainment can be adapted
when the design factors should be integrated with its
attributes, or the conveying information should go well with
its purpose and characteristics.
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