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(Abstract)

The design in modern industrial society is the core of
corporate administrational strategy and a factor that determines
the competitiveness of a country. And the process of
purchasing products is the matter related to the awareness of
design which expresses the desire to own the design product
that consumers prefer, implying that the aesthetic feature of
product has become a critical characteristics of product design
rather than the technical function of product. In this regard, the
development of product design with a new dimension is
urgently called for, by analyzing and shedding light on the
aesthetic features of factors related to the preference of
consumers. This study considers the preceding studies on the
aesthetic factors and the reaction of customers to the product
design to figure out the importance of factors related to the
preference of customers, in an effort to shed light on the
aesthetic factors that affect the customers’ preference of
product and the evaluation of product. In addition to that, this
study investigated the preference that Korean and Chinese
customers display toward the product and assessed the
aesthetic features of preferred product in order to come to the
conclusion from the experiment and analysis on how much
effect the aesthetic factors and the aesthetic factors by product
have on the preference of customers. Therefore, this study
tries to propose the data that can be useful for the design of
product targeted for consumers in Korea and China, by
shedding light on what aesthetic factors that products preferred
by consumers in Korea and China have and how much effect
such factors have on the preference of consumers in an
aftempt to provide the guideline on the aesthetic factors of the
product design.
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product design, aesthetic elements, consumer’s preference



1.2

11 Aeid ¥ =X

A AFCARIY 2EL A9l F4(function follow
formje.2 R4St Ogs 402 BISAGD =8 &
W dAge 9oz £

Fd&(high art)] dFEH vissA P et AEE
9] Au} A 8} (aestheticize)7} Z713k2 ich2)

mekr A7 AAAH-ZAHF JHAE ¥
A P NEL 7S ZE37] 9 dAQY
Arge o8 AF Ads ad8 &+ g agn
2B AF Tl ZAAAE A SHeAM B
| AEY FuiFHgL auAzt H3dte OAAAES
ZHAR Aohe Yzl 4 FAZ & 4 leH, Anx
7} gAZ o2 AFY EAT AxAd B A 5L
AHete AA AFH YA Frt2A HddE AFY o
B AU Hexg 2Fse #AFE 44T 5 Aok
olgf 7}¢ Azdte AFS YARlE Fujstee A Y
=7t AEol Fui AR S A 2ot

et Al oA Mg Fo% Qi § 5 Y
= 2HA A58 AuAEAE it fEEeR
A, N2E A4 AF P W7 FAs] 87 H

£ A7 97339 264 4xARY An4ges
$HE Fo 49 408 Anldadts 20T, F8
S melgE Andesd 29a4E FRAAE Lo}
Wel 44 AE dAA BEF 4 de AF A
4u4 Flolsatag ANsEE St

o9 Ze A AT £ A7 AFHA B4
& et 2

A, A% AARY 22z AP Fe UAg A
4 BpPae 59 FAsed Aok

SA, 228 QU4 848 oz g §F 2 Y
9 NFAA 2uAY £87 F5E ¢ YT AF IR
Qg 4ul4 FholEetoR BT ok

A, B - 539 264 APl FPAE AT 94
o Arly 948 FEsel 229 UAQ POz B8
s Aelth

UA, AF DAddel glol Fashd THHE dugas
du 4A9E AF U4 2YesE FAIAE ¢
ohhel Hzlsted FEBES s ok

12 el o el
AFE W3R o2 TABEA A=

FFI

ATl A1ed

1) XSM-0|ZH, C|AIRl IRl
p.34.

2) Maffesoli, M, Au Creux des Apparences : Pour une Ethique de
I'Estetque. Paris : Plon. 1990, Brunel, Frederic Francois, The
Psychology of Product Aesthetics, Unpublished dissertation,
University of Washington, 1998.

3) Kotler.p, Marketing management Analysis, Planning, implementation
and Control, 6thed, 197, (1988)

MY Cixlelys, CRRRISHRA, 1998,

il

ox

82F ol3sty, AFUARIY LHA g o
2EE 3 MR H5099 F84S st
2 AFHTAME 28R AEXRA Wioz g
F3 2HAAFHEE 24 ABAFY AMA HHE
Edta 2HAe M3Tel 98 mxE Andoie
Zk AFER 8714 AnAL AT} o= A gL v
AeA FHeped & glok

e o>
N

l—J

2. 0|28 w3
21 MECIxele] Nojy Bl
ol gl e Ange °17P«l AgE B Ad

A #A%EE 249 SUE ug wdse, 75
#7402 A3d Fu, 44, ALY 1ETee 3=
£ Aold, 23 dude 4847 449 65 @

ol
A BAHANE Fol ofdE, A A &7E F
FAAFE dojtpd
B d79 o238 AL Ellis(1993), Vryzer(1993, 1998),
Berlyn(1974), Cox & Locander(1987), Elsenman(1968),
Matindale(1988), Loken & Ward(1982, 1987, 1990),
Hekkert(1995), Handerson & Cote(1998) 5 & &As
o g3} AT AY AFE FoIA Ellis1993)9] 874)
Aoy sz 2AE AFUA FRPETE o &
Ak Ellise] Hxe “AHEY HAA £49 AQF 427
€ 5387 A8t AHUS. o] =F= AL FA
ZR8A AARAE AA %31 oF e Avlgo] B
48 g7 TARQR3)TY AFAMIE APHD 3

=

B Q7Y 44 WhE 99 84t Ang A9aT7E
N2E SN  FESET.  Be/BRGmplidy [/
Complexity), =54 (Novelty), A tiA/ 2~Er
(Timeliness/Style), ~ F¥(Balance),  SY(Unity), %
(Rhythm), H]#](Proportion), 3 A(Typicality)e] 23o]ck
E =8 AL7 - TARQ05)09] v FEATR
AU 84 o9 dig &2 Ao

22 HEO{xiole| AH|R} H-S
£ AFE Bloch(1995)[28 1]9] AH|AF ¥rgo]&d) A
3t ok

Bloch9] Au[Aukg 2dl ol Tzl thah 4H|
Ao AsEr) 7lEHo2 falele g4 HE

Ednines
E AL ¢ F 4k tUARleA-A5570 FAN QoA

4) olz<, cixterel ofal, olF AL, 1995,
5) ¥5d, 2HE MECIRICl UM ZEE US| CfEt ADjE WS
o gkt 19, CIRIQIgtedR, Vol.12, no3, 28 E, 0|48, A0jN d8Q
201 HHE M8t CIXAZRMA FH0 B8t o, Z4fst, 53,
iz X2, E3E, &Y, vExEE 58t AR Msxy F&0
kst o132, CiXjolstol L, Vol14, nod.

6) AT, SHE, MBCIXIQl0 Ao ABA Maet AolY Faea|
A9} CiRlel T3 Q40| Bt oF, ClXiQlst 17, vol.18 no2,
Hed. 2YE, MECIKele AR MEo| M2 Ao 240 il
ME, &, iRX(Y®E Sz, 24 ns, vol8 no3

T Ae18tAT Journal of Korean Society of Design Science 58 #]64% Vol. 19 No. 2 65



A= 7l§9} "*iE 2 487 gesc] HFAHA A
e MAMFEMY 48S e o
E}. %3 Chuang”8)(2001)3 19 58
2 YAYLAE YRl r A ¥FE A e 8L
£ 493z dok. =eEkA Blochs)
gAgE badas-rael
°l“]7‘] Hzaddzze 92 #AZ 52 ¢ Atk
AL HFAH YrARIAZIEE AQlojuAd oA
5“*5]‘31 ol g tzleolulAE FAHHol AWHA o
Q1849 Al oA FHHER JdIHE HAQlS
TFHLE YAQLAZNH F8dvn & + U

s8x g9

o esgy | AEOxv) o
DAY 8y ey i’?%
o oiAg
i uxly v
NS AE H8
i ey T
: J\) N esmwg
- ;
HECxel — ———/ dEdes L/ ¥
B T swmwe [T -
| smyus
L j
g 88 | |
7 A
7 ‘///:-' , s»‘ !‘T\\ o
pusone | g ama || ANNEE
MEE ¢ & z; BT i
: e LIRS

(@8 1] B|00h9 of HZECIAtelol thet 48X} 33

AZOAQ Qo 2vlAEL dd 484 Bee
Bk o] HA 9 ted 22 A4, AAA 8

22 A} g

2-2-1 OIX|XN HIS
1 AFBHLE

AECANL AT g Auje Ad(beliefs)o] 3k
& oA AFOAQL W34, B9 7HX, 71€8 Ax,
g9 §o)4, AL AR A9 1, B4 2e& 5
AES TFE AE()WA)E %%'}1 2R 9FgE
nd £5 gt gao|ise e
AZE AE 8 5 Id= 54 ‘:]X}JB. E& Hdg3g.

A dE FAHez F8
faolt. WFEA e}
AFE WAFe2N AES

>,
=151
12
N
o
1o
=
ok
rlo
S
i

7) Shang H. Hsu, Ming C.Chuangb and Chien C. Chang, A semantic
differential study of designers’ and users’ product form perception,
International Journal of Industrial Ergonomics, 2000(May).

8) Ming-Chuen Chuang, and Yung-Chuan Ma, Expressing the expected
product images in product design of micro-electronic products,
International Journal of Industrial Ergonomics, 2001(April).

9) Bloch, Peter H, Seeking the ideal form: Product design and
consumer response Journal of Marketing; 1995(Jul), p.16.

66

222 ZHHE W

1) AR ae)n ge 3RE B

AZYAA o A4 e 2uREZHE A X 7
A4 $8¢ dosA Bk 4B A9 Aol AF

AINe wed dd 2e IFY Hee 9o 4

An EE dEFFES U ALl Us 3 4ug

Mee dod £ Ao

(2 #4723
Mg BHAoR IHA weR 4% B

th #43 ASTtolye EFe 159 A

g nede 2uAE Do) FAY WS 8y

ofth. Iy BIAEL A AFUAAAY

A W9 7}54S Q1A elsit.

9

R d
:._l,
s R

2
rle
_|1m
of

[
=21
x,

r
>,

3
=2
2

>.,
B3
b
|
L

3. Azl

31 T2 M A

@7 APUHIOL AEE AFL B HFE
£& AF RO 29)E dgos Jedas
q¢ 23T A3LWL AT DEAFUAL ¢
o AF EE F2HY3 $I4 L0 B AF
WANE BT OA UBE ZAS B 2% 494
& Agset

23 Agez H5E gal me AZRYsY 4
MARAE Wk A%e médt £o2 ARG
232

o o ot Ar

a8 2] dp=aMA

10) SPSSe| A5} T8 (Optimal Scaling)e2 H£E 21| AE 7}
st ?_F He $9| $J(2Xh;l T 3XR)0| EAEeZM BHTE 7o
N 2zt dEHs dysioxisie 84 Yoz FEY 2Me

X
omogeneity Analysis) I:}xi—-—l wAER LE + UAs HTE dlolg
B, MM, e, WEY B ZAl BN, DN p. 18



32 48

3-2-1 Mz MY

FEFGHY 79 ?*7} LRI 2005 S5 2 A
A NP HuMel] g2y dFo] YR olo] T WA
2 34 #&& 9 %}% U2 ZAEAR, FF9
F2 FUEEL A7) - AR, AR, 38 F FAEF
AA £ 77%E AAHHD

d

B 479 430 4P ABL 3T Fa5YER 2
724 AF 5 FUE BH0E 00148 1F ¥R

AR BEdelM 2A UMpR 7HEAE R4S E
o) BAIE 7HAAE 5 BFE0] 50%143 AF 7744
g UgAEeR AN 48292 331 2714 g
A FFAHG-0l8t FEF-F A3 E- olst gy
)F A7) 271A gL (ZA ol W4 (pulsator)- o5 U
HH-mt =2 (drum- o3} SRE- ) F 971 ol

[Z 1] JIHME EREE (@9 : %)
e | v lwma | w22 v | Pl ene
B ST ws 2olx|

94 988 980 908 81 %2 4

ToiAl 996 993 986 919 907 765 758
oEtA| 994 991 976 923 912 800 727
IX 989 078 974 871 840 674 634

3-2-2 HEx9 2 F2

2 A7 A¥e 93 AABD 7TAA dAAFLS A
0049 71%) gZoA BiH T Y ATLZ ZAEY
on 43F 2z 24T NP2 A A¥F 9%
248 F37] A% YA BA=d #EE A5 &
g v AA A

3-2-3 HZES tHEMZE ME

RBE FE29 AFEE 20304 P tigA 50H0A 2
A A AdEHe AFES Ze2E 3 (Free
Grouping)€ 3AF F FTAAH EAE T
(Homogeneity! 2\t % A F-& A4t oh.
[2¥34,56,7,8,91011]

T - -
ol in]
M-
f L]

mmw
ot L]
-

23 3] SEY BME S8 TV HEHME

1) 882, o 52 +a 320l 26) By A, 206117
12) ¥=xE2 538 S o URE @i WAS BAs: wyY
2 T @4el 2 §ESS JUALNOR 2AWB | Mes
gsto] WEE Mool A Eishs Holc) olsf o) wFE
A

\I

'

2 mo ke Jo
ofl
I
>
1

o Hez BEHHSEA WFE A0el RAKHE
X o

e

)

o | e

7 Bl 3]
B3 [%

Eié[ﬂ

=

o
o

t]#el 8t AT Journal of Korean Society of Design Science 5@ #6453 Vol. 19 No. 2



] T 88 S ik Bk
NIRRT R RO R
BRI

u-mm

SGETYT]

oro £ e il von K

o]
(E;]}J]
[5 15 Tt . isvatu]

(22 1] SEY 24

544 242 58 UEAFSS 299 dryyes
et E RS EEIE L REL I E L PR
g 234

[E 2) MaT ZAY

TV 15, 3aT 5=y o, 9uE T,
FAHSE | M| 15CHE O, 2p o), Bews 13,
VTR 13, ®A}2Ix| 12, 2Ci{2 10
52 - 20, 3004 Aol Siof 1803
EMOIE o 50 s00y ol toj 1602

T | ol gemal
ZAPIZE | 2004, 11, 01 - 2005 04. 20

alol HEZA Al2HL MS Windows2000 SERVER %
7ol MSSQL 2000 DBE AMgdld T2,
WebServer= MS IS ASP, HTME o| 43} 72ty
o AR A2EE el HEZRAL H o)A (jH=5o
of F2olz A st Avizle] AES e WAg ALS
o: 19 13, 14)9] A& WEEE0 29 st 8% &
87} A50E DBY A1 AZE DBE ZAA 2
S AA #EA HolxE EXEARI} Hoxg FA3A
O HEL AZEE Adsde 2dS 1e94 5471
2 AEEA dta, A5a908 Aui 24 3714 oz
L pike

)

suns e
............. > T
" (Windows 2000 Server) S
." .‘ Q‘.
% &l G
i Fog, Y3
- o o
o e »
Analysis System o e v
;
[l 1 H #Y: MS Windows2000 SERVER N

1 D8 : MS-S0L 2000 .
| WebServer: MS IS
§ BRtel: ASP, HTH

sehan pa

(38 12] 220l MEZAM ALETHE

[E 3 14 #2 cjojg EjojE 7=

s Eo|EY o
1 watergls_panel MESERH YY)
2 watergls_survey HE 82 A=
gey | ool 8y ey 42
panel_idx | int(4) e olANS | RS Fof
panel_sex | char(1) EERRS 1-6R}, 2-04%t
1-2004 0|2k, 2-20cH,
anel old | char(1 e
panel v TE 5-50c, 6-50cH Of4F
ane‘ de t Cha.r(1) Clxl,o[ X-l.T‘qu 1"E|X|’°|_‘ﬁ$
P |_dep o USTT D[RR
panel_ip varchar(20) | ojolm| FA
panel_date | datetime St getdate()

68

Heg Hlole "4y g H[
survey_idx int(4) HE olEAS | A2S 20
panel_idx int(4) g ol ANS
survey_gubun | varchar(10) | HMEFE tv, vir,audio,.
survey_rank1 int(4) MET 129
survey_rank2 | int(4) MET 222
survey_rank3 | int{4) MET 39
survey_rank4 | int(4) MET 429
survey_rank5 | int(4) MaT 529
survey_etc varchar(50) | AlojAe4 CIER, 78,
survey_ip varchar(20) | ofolz| F4
survey_date datetime SEI9lA| getdate()

W eznfuan | zeee | vm [ anvasw {eoe

(23 13] 2240 M

R BT

Bt=0f HEX|(TVHAIHO|X])

[IET T gor

¢ BEODATRYHE -ORERE T,
w (Eaw [ e

G [Ew e B

¢ QLEMRANE SEBWRRLTAROATIG DR

{1 BIHA ENATAND. HRERONSRSERNS,
L1 nh RSy

1 R WARHTERWLH PG
3 B PrAe-auRea-Qaen

i3
el
o

L sl MARTMRARHREDH

(22 14

AW AANETH

atittiin ZERAETHIN

AN ARALLEHN

22401 Msx F20 HEX|(TVoAlFo|X])



325 MGE Z=A}

MITAFY 242

Zdu ol 2N
1~

FATHAHTX5, 2&HHTXY, 3EAHFXS, 4 AHFX2,

59 HEX)E F

A2 3, FAFHNEEAE AJ
Ak 4 AFEE HIEAFL 7} A e 5y 3ANL
HFEAE AY[R 4o, 4550 9FS F

Hare B4eRY €02 FAs,
229 2ANA 24Y A% 45uds A5Ed o

o =

5’1:% ’711_: Alg

Hare (%

5]t 2.

[£ 4] 337} E20| Ha2Y

3-26 M5 R fnjdes £H

AFY Avjdes 2APHL 13 e 22
HEzAO|Y, 823 FRYM TEOEZ NEH
Ao 8747 Huld e a%4 &
24 4tH2), BRFoIUE), IRTHY), ofF I1FTH)=E
AHg & éﬂre Aoz gitsto 74 2159 v
A9 BEE Gopr stk

R

ot
>
&2
£
o BH e

(& 6] AZ2E] Hojdes ZFHUY

e | TV SETEEE, Ui, AEvI(CaY, gie)
FMAYE | ous VIR, mxx, oo

ZAHS | 20, 300K CiAlel NS, 0] 84T (X 419, 0{X} 43)

HE Bliel Mg2d =9 "tsaEfé! YT EREEY
'l Ly ZAR2|12F [|2005. 04. 22 - 2005. 04. 27
v
Aty
A
U=
X".T'_ | RS MBS ‘..‘.:Bl}\'[t-r?ftiﬁ', RE BERM K, .
o2 Dneson DEGH Dot Oagnzeart
Dgenot Ozwaon Ozszec Osssc ‘
%E_l-‘&oi Da:jen:rv Dxﬁ:ﬁam;i E]r»‘z;i'i: D” Hal
HE] 203 REUDAE 2D SHAT DR S0MEAY DEE RAY
e wEICH RESLTE
=3y © o ©o o o
MEP| . o © o o (<3
R c o ©°o ©o o
189 o) c o o o
gHe 55484 e} o] o} o] o]
== 6 Nt R o ©o © o o
=h=] T8 O o] < < G
BHY O < (o] (S e
[T 15] 2%t =22afel HEX|(TVH|AE0]X|)
VTR
= x [=]
- 327 M3 mde| AnMes £F AR Y By
2ol dands Augass Prie 4P AE4L gl
v A3 Al AFAE g A, 209 300 &
C = 1V IEL S
Sanl| | [EEWEES 3 Y 8470] ZA390

[ 5] MaTo| g&s2 = AOIY 2
HE 3= =
v THET2%), DE/BH00%), | TE(181%),

Sa(17.6%)

Alchedn} u]2(16.5%)

Yty YED

EEYETH21.9%), TH(20.2%),
S54(20.8%),

BIEI(17.7%), 2&(16.4%)

=
T

[i:3

43

0o

CI=EH21.3%), FH(20.1%),
S0} Ak (184%)

e

EU(17.2%)

Qi HED]

EE4(229%), 28(22.3%)

=54(18.1%)

=Y Ch/=TH20.7%), <
MHEL| EEM(17.2%), 78 (18.8%) E5(153%)
He EEM(229%), FH169%), EEM(19.2%),
= Ch/=%1(16.3%) AlChYnt Z8(16.2%)
VIR Eh/=7H21.9%), Sh/=E(17%),
SEN (21.1%), F8(16.9%), AlT§A(15.8%)
A} Cly 280 S54(20.9%), AlCH&(16.9%),
gflolx| T8 (17.4%) HEDl SEA(15.7%)
oC|e SEM(25.9%), TE(18.4%) EEM(20%)

7 AEEE d29 F39 FF5 H3Rd9 HAvHded
9 445+ g 2k
AAZ TVY 43 TEMNS 2de 27122 o] 2717 B
do] Juldesd e v, v/8%, 782 52 A
T2 8%, 554, UL $2 H4E BY, AgAe
SHHFY EXE B9

(7 7] TV Hojges

t} A2l 8t AT Journal of Korean Society of Design Science 5@ A|645 Vol. 19 No. 2 69



[£ 8] Yetd W&

o AMojMea

. Y.

as e - “'f/?".!n]_

. R S

S

2

15 i ) ]

) 2 B

1 i |

as o

’ t=/ag i 85 t 3] S84 ANOz 2yy Hial
281 FEF WAAe /58 1% 554, AW,

(<]

HlEle & JAFR
FUA4 Bx e Y-

- o=
[E 9] 228 &9 A0j42e
s
4
a5 =% e,
= p3
R .
=

25 gr
2
15
1
as
0

ce/ag Ex] 88 -2 Ray Al fad-1-] A

A2 A 45 3543
B3¢ Vhiz o 3 99

;g”)r“i ﬁ O

Bde guge 3714,
-1]\'—’:}7]9] /\11:]/\4_3_/\_.‘:.

2 Be/23, 5 A4, v
A¥Ye 30

49 BXE B

(& 1] SYE MED|S Mojdes
I
.
o PN ,:~":2'3’\
3 it . el \ | 3
> % \ £y
28 —
A = ~
4 |
15 - w YT H
n o B H
1 @ e
as it - r-
° /4y 2% a8 8% 111 A Ty i

dAZ B29EY &5 354%

70

29 242 404

SAAE VIRY %3 FEHE
¥e A%z a—s/i B 2%
& Qe A4, ¢

BE/EY

28 85 L1

1He %

LR EES

AAAZ BANAAY ¥ FENE BUL VIAE A
25, 554, AUAE & A5E BE/8
MAE ge A gL FUARe

Z T A¥A,

BEExEg gt
[E 14] HxtEeix|ef dojyes
45
! &,
15 :::‘}: . ' £ B »
25 A
- -
o bt
15
1
Qs
]
=/a8 28 13 i3] BBy B]s £
nljgte 2 evje el 3F MIRYE R 4uHsc
T #8, 59, 554, A4, vl ¥ J5E 9/
B, &%, 4G4 ¥ AL B¥E BHYTh
[Z 15 2Cl29 Anjyes
.
a5 . ,/»\\
e
25 / -
2 - L
15 bt
1 L
as  S—
’ EE/al Y 8F 8% L 1% ADs Ty Ha



4. 4 B
£ d7e #59 dxFHQ AAAF A AFOED)2
ez I AFEY oWy Aridadst TR A
e, Auidas avA degste 8 978 4
AR, = - 53 7ML HE AFY Zolg YAy
F=d M2 g H3 ArHsae ¢F 2R Ay
Aok dusing g AFY AA=(FFY B¢ GE
d ¥Ans =€y A"y dA7 59 #E A
ALz Hzran.
A, ¥ TEHLE AFY Hikd 9¥E F A
Heae oF [ 163 o] AF AAHez Hdzxd
o e 2= AvYeirk FI, EEH, gi/ER
OLL HYA, HE, &% TYL = g2 Folrt
AR 2 g AY BT FF T EF V)
Eog mste AuAessty & 5 Aok wEby
o] BE AFE At 2A ve/8, 4%, 554
& 71gHeg ugsto txglsteiop .

ol

X

[E 16] MZe Mszo| €8

dojdea

no
M

TE Hawol o He 9ue =
A s BEN e
w e

wvr wan 23
Ok‘:ﬁé Xoi
T ==y
e A
cews ==y 7Y
VIR Epo
x| 7%, =24
oo =y

*MH Z+ AFE Adzrdd dF T2 Auysss

+ [E 1713 2o Zﬂ% BHE([® 1704 BX
3& Frdz ZEsle A7t 22 59 ¥ =
AFA A9 5YF F2EE /AL A AF dA
Al @A aEsor & g0t Y &£FH S5
AFvitt F2AEY A7p A AFo| %= @E:E: ik
o HAY stefor . o ud w2 A HIE
I AAH HdE dFES AlFl wﬁo}ﬂl 1¥
o & aagta & 5 3ok

do oo o rn = £

[£ 17] MZY Ha2de 52 Hujdes

He/sg =8 B2 8y | 884 Mod  Buy siad

e dsedel 22 Auges
v Bleler Ea=, =
Qo dEn | uje, MEA
yey U | A, HPl, 554, 78, ey
usiy MED| | S84, 85
Sy HED| | s= Ak, SEY
Hews | g= SEM Ay
VIR Er

HAeIX| 88 554, Alchy
2rje Y, 59 SEM, Ay, B
A F A AN = F5 avRe Ardesd
olal=o} AHF(Q0the} 30t F4) Apolo] g A}
e 2 Alour 2ua Aise 9L F et
H]% l147}011 b % A as e TFHL
=

ofN ml

r>4 .Bi
ko
[
rr

o J
An wjw
oXx
U
ofk
fo
i
[¢]
-

?46}04‘# 5“3} (® 1 ]

[ 18] MEY &

HE Anges

v 7Y

YD gt :

QoJH}: ﬁ}g

HED| ot =

H2YWS =EY

VTR R

HREIPIA] =4

202 =&y
gals st F8 22 2 tAdE 5T 494
gops 87 220 9ok 28y X OAUL YRR &
Rt thokd 8R1Ee o3 FH9H7] Wit

BRAd d3}E AT Aed S )Ee TEE o
43 Y€ 99 = ek

£ 978 Botd 7129 URolut ofd e o
ol glo} YiHoln F4HoE AL H1 e 2
F9 404 DeasE 494 99 AVHA e

stol B3sa gosgcked 479 delrt Ao
290, 2dn d7dne Edz Judos Fus)
Gur¥z dEne 484 049 BAR4e Ee3 4
A2E Fol3, §IH AR AFe Fo Av
4 gugozd FAEU UAU P Ee B A3
£ 342 B 5 98 Rolth £ ¥ -3 4R
9 EAFL AR A AT UYL FRE A
£9 AN A 4F Fobhol AF UAL A ARz &
S8 Arlgay Aoldae ANFeza F2Y A
RAS DA AWEE Fol 2H4 §7F AYa
BEAY & U 2 U4 329 7)o Aol

]_

oéomérd

5. 70| B U FF ol

2 a7oNe) aAE BF @
B S AR A H A8 o
daie Aos Ax g vidsty 1 HEd
A¥o] Fasir}

A O¥E 49e dAeE dto ¥R R3jn #3

t]# el 8t Journal of Korean Society of Design Science ¥ Al64& Vol. 19 No. 2 71



g 4% d3dely] dEd] AA LA %

7) B7) Jfth gebd FFATdMe BEE A8
ujsted AgA77t o8t
AR ZERl ZAtol7] wEo] MEAY §F 873 wet
Azt g2 A 5 Sl g dHEAE F8ke] old
e Bgstaior @ Ao

AR ARE A4 AFGAR H&3tn AAEC g
2 HF BAS B3 d79 AHEs FE=E ¥
oof & ol

npAgo 2 Agdd AFES AT 9 Bt Y =719
EAEFS AAso} 3 o ggstn g2 AFS A
Bﬂi B0l 239 AIARE Folv @57 T 99 ¢

g 3719 AF9 *‘U]“&’\«] Zold W@ &3 A7t

ga3sg.

ot

S A

i

¢ Beviln, Marjcrle E. Design Through Discovery, An
Introduction to Art and Design, New york : Holt
Rinchat and Winston Inc, 1989.

¢ BomellJerry, "An Interview with Eric Harslem",
MacWorld, September, 1992, p.176.

e Cox, Dena S. and William B. Locander, "Product
Novelty : Does it Moderate the Relationship Between
Ad Attitudes and Brand Attitudes”, Journal of
Adpvertising, Vol.(16), No.(3), 1987.

¢ Ellis, Seth Robert, Ph.D. "A psychometric investigation
of a scale for the evaluation of the aesthetic element
in consumer durable goods', The University of
Arizona, 1993.

e Hong jung-pyo, User's Aesthetic Response to Direct,
Mediating and Interactive Effect of Content Aesthetics
and Form Aesthetics in Product Design, Chiba
University Doctorial Thesis, 2003, 7.

¢ Langlois, Judith H. and Lori A Roggman, "Attractive
Faces Are Only Average", Psychological Science,
Vol.(1), 1990(March), pp.115-121.

¢ Maffesoli, M, Au Creux des Apparences : Pour une

Ethique de I'Estetque. Paris : Plon. 1990, Brunel,
Frederic Francois, The DPsychology of Product
Aesthetics, Unpublished dissertation, University of
Washington, 1998.

eMing-Chuen  Chuang, and Yung-Chuan Ma,
Expressing the expected product images in product
design of micro-electronic products, International

72

Journal of Industrial Ergonomics, 2001(April)

eShang H. Hsu, Ming CcChuangb and Chien C
Chang, A semantic differential study of designers’
and users’ product form perception, International
Journal of Industrial Ergonomics, 2000(May)

B, AFY AZRH ojuAe ALY Y AT,
FEEHSATH. 199, p2l.

e, 484 wad dd O 494 ggas
98 TR $8% ANAT), A%UGT B3t
At =%, 2000

o :1!

B ASE A}

e AEQUhds, 289 7|xsh #4, vRAL 191, pé7,
p.72, p.82.

FE2d-ZAR, AFUAAS QAN FBH urZo] of
# AvA o B A7, AAFAT, Vol12,
no.3.

e &%, W FF F£¥ Il 29,
2006.1.17

TEYE A,

.
=

A%, A o8, H0AY, 199,

b BN

oA -FAX Ao}, BAFE wE dAH II¥H
oA A 739 A5A wgel B A7, AN
T, Vol.15, no.3.

|4, GOOD DESIGNY £&# #elg AY fAdl
Hrle) B3 nF, A2ty g AAE =8,
1994.

;g OT_/ EH%/ fg %lﬂ i/{]'
p. 18

[Shid
1%
)
An 3
ol
.
>,
s

F7 - ZAE, AZYALA Ao AHRA A5} 4
”]7‘4 g ro AzAAY AL 18 Qi B
AT, YAIE A, vol18 no.2.

AL - ZAR, AEYARJNY ApgA A3 g 4
uA g4d @Iy AR, 3, dTEAGE FHL
2, 724438}, vol.8 no3.

234, 404 99 a2 SEEE
22 7% %09 Qe

o 2V ZAF-YEY, WEHZFLE 5 AEA HER
d FZo @3 A4, tAQIEAF, Voll4, nod.

3 AEAR
MAgte] =8, 2001

{&l

2‘[4_
d-AAE, ZxYAAE A% FHAGH 74,
4212}, 1999, p.271.

EAR-01AE, Auly g3asg HHE HL3 Y
AT Z AL F3o] BT AT, BAARE, A5H. A1,



