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dAel A 8E A7 o gdeithe AL ¢ 4 lon, 511e S 4o 2
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2 A 3R Y HAE gsEd FAA 9FS nAdn & ¢ AR

g 7o) @ AEE Astel 24 2E B
Atk APaQld] &3 5749 8QQE EF i
891 3olm|A %} Fol AR AABAE YRR e AR BAE e, m7f e
W= 3% o] BAC JANE AL FHBAT} A
€ ¢ & Aok 2y eyl 3ev

o #2A 7 e 7] s 24 A3
8950 29 ojuA o A& AL FFHS F A welr] A8 te dge

o

=2 =
dudez = ﬁwqﬁ—w A8 A% ol 08014 A THEFHH Mult-collinearity)
A7k BAZL Hol 3AASE AY 5 9ok oW AT A <E Dol BE vt
Zro

= 3
2ol SPAFEQ A9 "J% o] FaBA AF ol F IALE +HE
=
[¢]

T % FUE A A AL B B e £38F 3P oojn] His 3T
fryF 1.000
ZARI MulA 0483+ 1.000
AA - B 0386 0409 1.000

FAT - AR 0303 0298 0423 1.000

F18F 0264  0225%* 04327  (.396* 1.000

S "o]n)z| 03424  0362* 0454  0408*  0354* 1.000
HASsE 0398  0432% 0525  0407%* 0403  0.662** 1.000

Z) F95E  p<0.05
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3] 2 (Regression Analysis)2 & 7] = 1 ojAte] =HWMSLEY 3 /o 2&HS9
BAE Fetalr] A% ZAIEelH, F A ol EPRSER st F45uSe] dAE
PAE MOE UEANENS SR UNEoE FHUA(Tolernce)7t 01015
o) AL} #4153 8 9)(Variance Inflation Factor)] gto] 10 042 A5 th 4] S48

7Fs30l 01 ¢#A gk

(1) AMHI2HA A A2k 45 Sdolvlx she] A

SREEA ) AR 8AE0] e oA viA e 9T Fetep] A%
DEAALH A% <F 6>9 2ol N SPAFE L oAE 018 91 glon, B4
BRLAE 201812 A9 7HeAdo] Futd o2 eyt

< 6>9 BTN A4S AHEH, FOAFE p0.0019M ARG G| FoAFE
pO.05el A FARE Apl 2ot £1085F0], )3 FOFE pO.1dA FUF R A - 29
717V Z-ojulAlel] foldt 9FEE viAE Ao vehd 5 Azdd 3% 2%
SRR Aushes E37E e Ao £ & Qv BES HEAFe] 278 v|as
= W, AE-E710225)0] 7HE 2 °§§} < Holx glow, ooN EA#-FAE
(0.194), TAMR ME]2(0.138), HUEF(0.124) £22 JFY Aol & Bolx ot FUF
0.097)2 doiH oz 9ol *2 A

F

ﬂ

:::

o 2 ot 1345 FogE FagkA BAAad)
TUE 0.097 1.689 0.092* 0.710 1.409
FAH A2 0.138 2.387 0.018* 0.702 1425
A - 907 0.225 3.764 0.000* 0.653 1532
EAH - ZAE 0.194 3.467 0.001%* 0.743 1345
e e 0.124 2.231 0.026** 0.754 1.327
5 % 2.428 0.016
ZF) F9FF: *p<01, *p<0.05, **p<0.01, R?=0.308
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(2) 3do|vA] A3} HA= o5k FA AT
A7l SEolmA 7} FHH e HAE fixd PlAE
A3 o < PollM 2ol {FFE p<00lellA FAHA TF

= Ak

02 <¥ 82 ml 8 ZdoluRo] &3 FHAFEC] T8I BAE f3x
o tXE FFHo] #F Bz 4] ZHAE BEF FAFE p.019A FoAF I
g g e Aoz AHEHAT

sdolgae sUAETONE A8 Be 39 3 5439¢ Azsttd 2o 33
orlRe] FAE o) Rpatronage)ah ARYAE AR AEEA A5 W ARH 3
%o oja) AdPFo] ol ol Ark A F3T uaxg, %Efz 1517, 2349
onlx, BA=S] AYY L SHANESL 5P B

g ud=uth § Azstn, 47106 2A 1 BASE A uﬂa} A He B A 33
S FALEH Zgnlgd 4L ARAE 5 g SR 3

a2l

(E 7) 3HoI0|x|7} BAE ofSToff ojXl= S

A% ZEFAF

ek i B o o] 8= Z3 B399l
e Beta 1243 ro8E Z 28HA R
s dojun|z 0.662 15.307 0.007++* 1.000 1.000
A5 8.947 0.000

F) FYF: **p<0.01, R2=0.438

(& 8) olo|x| ZHAES0| Be= ofETol DlxE Y B4

] = 51 A4 2
o gp 2 A EL:?T tgk &g
e 34 0.148 2916 0.004*
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nAzo A4 0.356 6.458 0.000*
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Abstract

This researches aimed to find out the influence of Attribution making Image of hotel on
Brand Loyalty at the Service Encounter. To achieve its goal, variables corresponding to the actual
circumstances of hotels have been sampled on the basis of documentary studies. In addition, the research
model, hypothesis, range of the research, and samples were selected and set up. Bellow Theoretical

Results show us how effectively hotel’s Image properties attributed at the Service Encounter can affect
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in making the Image of hotel positively and form the higher Brand Loyalty. Brand Loyalty can not be
established at a time. Hotel’s marketer will have to trace every single change of Band Loyalty through

Marketing Research and Maintain a dominant position through a continuous relationship with guests.

Key Words : Hotel's Image, Attribute, Brandy Loyalty, Service Encounter
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