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The Chinese market is practically uncharted waters for our company.

=9 Situation

‘MPRider’ that makes MP3 Player has been trading with Japan since 1998.
This company’s managers feel that they should enter the Chinese market.
So their marketing team is having a meeting.

Director: As | told you before, we are planning to tap into the Chinese market.
Our President told me that we’ L set up our first China branch in Shanghai.
Shanghai is an untapped market for our products.

Manager: | heard that news. At first our products will be sold by catalog, right?

Director: That s right. It' s a direct sales route and one kind of advertisement.
So we have to wrap up the catalog work in this week.

Staff: What do we go about preparing for the catalog?

Manager: The Chinese market is practically uncharted waters for our company.
But the most important factors in catalog sales are price and the layout of the pages.
So, the company that enters a new market should show the customers
their basic and steady selling products.

Director: You' re right. But we should be careful not to go overboard with flashy illustrations or
graphics as we did with our catalog for the Japanese market.
It only made our products look tawdry. It should be simple and refined.

Manager: Excellent point. Simplicity wins sometimes. Pictures for catalog will be taken by
Thursday. I' L report you when the pictures are ready.

= Useful Expression
» Vendors have been able to tap into markets that were impossible to reach due to remote

geographic location.
» We hope to wrap up the deal by mid-November.
+ Youdon t know how to go about attracting customers.
« US women are heading into uncharted waters.
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