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Abstract

Although logistics service quality is considered an essential strategy for success and
survival in today’s internet environment, there are still a lot of question: what variables
determine the extent of logistics service effect, how difficultly do the determinants affecting
logistics service effect and how accomplish the decision making in the implementation of
inter-organization information system. The purpose of this study is to examine a model to
utilize the application and effect of logistics service through e-marketplaces.

The results of empirical analysis are mentioned as follows; First, among the inter-
organization information system factors, four variables(top management support in
organization characters, competitive degree in environment characters, relative advantage and
information efficiency in innovation characters) have been shown to be primary determinant
of the effect of logistics service quality. Second, the type of independent variable used results
in a significant difference in the effect of logistics service quality. Third, Korean firms have to
pursue the corporate strategy focused on logistics service quality.
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0. 49T FE 2 7Hd 44
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ar 912 , e-vHlE Eﬂ o|xE %’4} 7197 AR AA g A= o] el A
FEET, e A

SRAHE F22 Muls F2d 25 e vE, AMHlE F-O B3 A=

Parasuraman, Zeithaml and Berry(1985, 1988, 1991)¢] <j3f ®-2 o] o]F o Fth
olge mAe] AHl: FAL HrbskE 10744 J1EE WEIL A AU(FIA
tangibles, 214 reliability, 587 responsiveness, ¥4l assurances, F74

empathy)©. 2 E35}¢] SERVQUALo|gHE RdlS 9hAstdct o mdlol 4L An|
2 ZAo| ‘Aaby|g s Adesx, mA e Hula TR mAo] Hulid o
3 7FA T PE 71U AR Av)zo] 93 @Ad® FTrel ztold 9 AARUE=
o]t

Cronin and Taylor(1992)= AMul:= 2 ZAHFES AMulx A
SERVPERF 23S A|otalelm, 478 Aulx 2ge ez A3k 23 SERVQUAL
Bt} SERVPERF7} 2Hgd® EAo] & wlzhs}

=} il g 2
123 SERVPERF= AMBIE F2 A4S 93 A3 Hzolw, 7tist 445 w2
Eelstel 34T 2% glo] mis &3 SAETE JYstal v wEka HZo
= B2 d7As0] 7IHE st AFdnt 7123 MHlE F4 S-S ok Atk
Gronroos(1984)= AMul2~ EHS F 71x gz BEF3AL sue 713 2
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A 82~ 37 (service environment) & Al 7]-7<] i]-QJQ A ksl ATt

Brady and Cronin(2001)& AH]2 3 S48 # 4 (interaction quality), =24
317 ¥4 (physical environment quality), T»]— A (outcome quality) & Al 2L A
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