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Abstract : This research aimed at a clear defintion of simplicity and complexity and other elements of
product aesthetics and mvestigated the mnfluence of simphaty/complexity on consumer preference, and
balance. The research also made it an objective to find answers to underlying questions of whether there
1s a relationship between simphaty/complexity, and balance, and if there 1s, then how s the relationship?
and 1s balance m a product’s aesthetics an influential factor? does a relationship exist between consumer
preference, stmplicity/complexity, and balance? In conclusion, the research process categorized products nto
groups by use of FCB Gnd, and analyzed each group to establish a prototype which represents the group,
then questionnaires where presented to consumers in order to find satisfaction to consumer preference, Also,
the research proposes a vertfication method through design process,
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