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Abstract

With most major full service banks having launched transactional Internet banking, attention is shifting to
the realities of managing the Internet channel as a profitable component of an overall delivery strategy. In
addition to examining Case Study and Internet Bank Model. Services of Internet Banking available through
the Internet are as follows. 1. credit card loans, personal loans. 2. high-yield financial products. 3. insurance
products. 4. securities products. 5. Case study of Foreign Internet Banking(ING, BNP, HSNC, City Bank).
The study reviewed fields, including financial services, customer service, Website formation and design,

convenience of use and system safety, Internet Banking Model, and many related areas. Internet Banking
earned high marks in most fields.

This study review focuses on the following:

Understanding and meeting consumer expectations for us ability, site performance and functionality.
Integrating the Internet channel into overall marketing, product delivery and customer service strategies.
Strategies to increase customer satisfaction with Internet Banking and to attract new Internet bankers.
therefore this study review activity model concretion of Internet Banking Model and Case Study.
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