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Underwriting Method of Worksite Marketing Product
Cheongnyun Kim, Sungwan Chung

Samsung Life Insurance Co. Ltd., Seoul, Korea
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Abstract

Internally Korean insurance market is that whole life products’ growth are becoming slowdown that' s why
new insurance products have appeared on the market in consideration of consumer’ s needs recently. Externally
domestic insurance market competitions has drifted from insurance industry to whole financial industry since
bankasurance started,

Life insurance companies should open up a new market to survive from severe competitions, Worksite
marketing can be an alternative,

An insurer make arrangements with an employer about an insurance terms which an insurer offers in Worksite
marketing. Then eligible individuals enroll in the plans at their own discretion and pay 100 percent of the
premium for coverage through payroll deductions, An employer doesn’ t need to pay extra money for additional
benefit but can raise employee’ s loyalty and satisfaction of company through worksite marketing, An employee
can be covered at discounted premium rate and less strict underwriting guidelines to an insurer compared to
individual insurance. In developed countries specially U.S insurance market, Worksite marketing is getting very
popular and growing rapidly due to the advantages.

Worksite marketing has both individual insurance characters and group insurance characters. Individual
insurance characters are that employees enroll in the plans at their own discretion and pay 100 percent of the
premium for coverage. Group insurance characters are that actively at work and participation etc. An insurer
have to reflect these two characters on Worksite marketing when an insurance company work out a plan for
developing products and underwriting guidelines,

When an insurer devise worksite products, one should consider participation level which means percentage of
eligible employees participating, Participation is related to anti-selection,

As we know underwriting is essential for every kind of insurance, especially underwriting plays major role in
worksite marketing, We can see that in the below.

Firstly, it has a function in calculation of premium rate, When calculate premium rate for worksite products
underwriters have to estimate expected participation level and risk factors. So underwriters and acturies keep in
close contact with each other,

Secondly, underwriting methods are important. When an insurer underwrite worksite products, there are three
kinds of underwriting methods, These are Simplified issue underwriting, Full underwriting and Guaranteed issue
underwriting, Simplified issue underwriting typically requires no medical examination, but usually requires
supplying satisfactory answers to one or several health and/or lifestyle questions, Full underwriting requires a
complete medical history questionnaire that may further require an exam, Guaranteed issue underwriting means
that coverage is issued without the employee having to provide evidence of insurability, When insurer set the GI
limit are usually based on the type of industry, number of eligible employees, the average amount of coverage
and participation level.

In addition to insurer should have a clear definition of eligible employee on the insurance provision and
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application form, It will minimize possibility of trouble claims and anti-selection, An insurer also establish pre-

existing condition exclusion and special guidelines for late entrants,

When an insurer introduce Worksite marketing to Korean insurance market, an insurer has to examine market

research to analyze potential market and strategy of sales most of all. Also an insurer should review real situation

of the U.S, England and Japanese market etc, There are a lot of new technologies about worksite marketing

process that an insurer should learn, When an insurer consider many things which we explained it can be a real

alternative,

e HE|E

HE AHHE

HZ AR 2 Hste] £8E0] &l gl =
3] 2003\ 8YHH THAIE Il AlthE Yol A=
TEAA e I R Ade] AjFo] o] Fojd Aow A
7 odstaL ok, gk 2 =l AR A
S AT EH 7o) T8 gEolE TR
M| A} *g“‘_rL—E'* Ll
At
A" B ¥ (Critical Ilness), 1'7]{}‘33153(Long Term
”H‘?:_]E]OV}TJ%‘ 1;1-];0_1,4564 (Variable) 0] 2 tj

A= ﬁol‘i}. c’ﬂ;ﬂoﬂf tolH 7] ofgsld 2
A 717ke] wiety AR (S E ) A1 3
7hee @S SEME ofd FAE ot B3]
At

AlSIE O %_61;(4 e}

¥ THHLE

EECERFERERER

PAAAAL 255 AshEn gler] o)Al 19 AT
RIS FAHE Aol ohle} AA F44%

iMFJDW olgake n}xgola}ﬂ— % om}

sl A Sl *%737‘3'2‘ 2 2

22 7y8), ol Thisl 5 Tk

oA }J—g #5lol

o QM ) S BN S AR A li
& 5T 98 Wb} olFelA e wig AR
& P22 343 o] oJah8 91710 Hslglk= Aol
Axole).

A 1A A A4 7P B 5 9)
vk 28] 20059 4ARERE 1R B, 3]
20074 493 E 21§ slel BAIRE B 5185
W RE HYES] B} S g,

AAH ABRAE TR A3 et F St

= o] &g | A d el Worksite Marketing ©]

)%l
45
o

H2d o1

Worksite Marketing2 4] Ijoll= =Y S| ¢k *H =

> o] g7 1golkar & 5 ok Felx 299

G AN IS AR D] A o2

=& B84 Worksite &S FEA 0 2 T E L2 E

A2 k= AL slo] &t

gufj whal o 2uke] HZo] ol niAIR AFEA
o

r‘l

r
Hﬂ
_}L
o
<(
°
3
Ky
=
ox
o
X
o
f
r
O
o
T
JO:S
> oo (g H>
T R O v )

NG 5‘\—01]/‘19] /‘Hi—% tigto g
U= ECWO]C‘):]: o E-alth.

wl2br] Worksite Marketing®] 71'3-& o|af|3}aL A1 %
o] F4& B3t TuUighE oA o] AeHl =Y

j
F09%8 BARE o] B 7o) Bajon &
=

12

&vmlg

r&jg
fu & o

aeslof sh= o] 7k 8asTt Al
o

27NekL AESRE Ao] PAA

o

_lhj::‘

23]

4 gole] Adel gt olsfiel Al drkes
Worksite 52| vlAIE SHA Q] njAYSE 28|31 24
WA 71248 88 Aol tisf gl ohe A
At A A &5 dubA] Arjetolq] 73} Thol=eiels
AN 3EHE drjgto|e S AFH oz A 1 T

= A3
=

o o

j

E‘

99



TRt 4 24 & 2005,

EYA] LARRS BEhe SAE =9

= a4k,
X278 Worksite Marketign2| |0}
HI1&E Worksite Marketing2| 7
149

AR ofn| 2Rk sfotettt i APHZFA]) oA o hulf
2 3 4 Qlet, SRRk et A Al e] ofulyt
O+ o] Bo7h 7HAAL Sl o 7HA] 5] ol E
& Ad=E BAN77} o Eet 8 AHEFA)S
&gk 2hal dh= ol B &gt sjAd Aol

Worksite Marketing2 7Fet3] Asiabd 71959} 13
KR e BE2] 57 FYY
thek AlokS Al deh F et = 7 ejE

PN

[
liuj
iy
lo
1o,
=
bl
s
5
IS
2
ov)
e}
2
=
a)
o8
5
o
2
oo
2
N

3
I 9fo} o WA 0 2 o] ROl = A EEitt,
< o7t 7197599 AN FAET old
X2 a0] Worksite Marketing® 2 E-2]1 = Zlo|t},
&AM E FE FHEY FololA WA s B
571 =7 wEel| Payroll deduction plano]gl= 801
7} AR 7] = 3 Worksite MarketingS 7| 957 R85
Hehs HAE4 7I95A B F71H o' A
el whe} 7hedshe 7397 %71 wiiEell Supplemental
Insurance )3 E2]7]% 3t}
oM 7 S el whet of 2] 74A] o] A eje} &-of7F ALE-E|A]
Wk o] 370l M+= Voluntary benefit Plan & 7]}
A FAE B3l FAHE B3-S Worksite Marketing© 2
oL o] & FA SR o]F =& Mg prtes 3l

.

T

ool bH

rx

100

2. Bl TEA X

T} 4 ol31E 98 Dol ZeA2E Ao e
e cheat 2ok

T HESE

ATEY | FUHHA, 7|, 4, AD&D

A28 | DISTD, LTD), x|af, otuf Z7|7Hd
Supplemental medical( x| 2|, 2%,
Side o 5 EMAYLEE, XY AYLEF)

7|Et ASAE AHE, BA HIE, ftEE 2,
EXE 5

( E 1-1 ) Worksite &2 Z& Al

1, Contract with employer : 7|45 A4

Worksite A3 A& A2k 2
2. Enrollment : =G Y Za]Alg o)A & njg] & 3ok
B F ool Al F oA 2
3, Underwriting : 719 558 £ 9152 Hep7 24
Ve 3] 2ol w3 Qriield Ao Aok
o
Billing : S1tjgto|elo] ¢huHo] Mg B Atz
A4 §F 23S Fo] gt Bis 9 A
A 0

. Payroll deduction :

i

N

Folggake Rdsite 37A
of weh 9 FofolAgA oz nHs|ite] Y
BB

o

Policy issue : S8l
Post administration : A|2F-& WA} HEF A|F
A 2] 5 AR Alere

~

3. 4B R

HAEZol SAEFHAN ATEE BE FF AF



o
=
)
Z.
&
ofk
o
fetl
r_ﬂ
=2
i
fd
30
i.,
ey
I
&
~
)
2

M=
s EoE
o] FEFEE AlTHL o T2 5L THY
s
-

ojelstr] # d+ A

of offt
I
jric)
N
i)
oty
=
b
e
i)
2
=
oo
f
o,
T
jric)

ol rfr

o g L

a

AzIAtelA Bl T4l 3] SFREE P A

shul the Ho} e,

HI2& Worksite Marketing?2| $i&t

Worksite Marketing & 7]=¢] AFLACAH} 9 H S
BrokerE &8 417} obd 23l Wi o 2 #7] Alztetd
A5E o] A=A Sk AFLACS: 195510 A
HH AR AFL v]=o] Worksite A&llA 9] Leading
Company= “3743itt, (1999 Iz AAIF HES 7|F
A& 21%)

o] & HFH A A= 80 e} 90dHE A A
Worksite Marketing A|73+e] Z-A| A3} 4715238 etst
e walsle Beslge) Aol AYsH Hlgla 1
25} o0 Fakolic B2 SRFEThe] o] olte)

oA 107} Rl w7}

7 AP 500 AEE ekl Al o] ds = u
O 2T Aqti S|ARERTe] o] o dETt,

20004 Eastbrige Consulting Group®] FA}ol| oJ3}H
20008 Worksite A7} 17 21719k B8 1999 Ht
9% = S713F $309 (32639 Y) Ao, HhAeF
B2 19999 BT 10%RA%E Z7Fa $889 (2102579
) A= qrRot,

T3} LIMRAS} Mass Marketing Insurance Institute”} $H7
1A G| QRHRAE TR Fagh ZAL| w}
21 194358 1993714 5] 7IRbeet SH Y ol
WHE 7|EAE 30-567HA B ACE ek

53], 44571 500~10008 9] 7142] 7% 40%7} |
F7HS JErd L ZA 9 1,000% o)l 719w
o= 90%2] 7194 0] Worksite 4E-& A 33k k= AL
lo 53 87}

gt o] & T Auk o] Fe] 71d0] 3714 o] BAAE
= THASMA AlgstaL ok, FFEE B AR BY

A=}

ollM+= F7} AP 2 (Supplemental Life Insurance)@} §-

3!

wx o rir

UL () 1994 1999

21 ~ 49 19 53

50 ~ 99 4 53

100 ~ 499 40 70

500 ~ 999 38 79

1000 ~ 1999 61 90
( ® 2-1) Worksite &2 M3 7|¥ HI& (T %)

(68371 71¥Ql AIARNME efoz +8E RAY)

A} AP ®& (Dependent Life Insurance)®] =& H|&-&
AABAL AREY FoAe GEEH SN FE
(Short-term disability ;STD), 717 4% (Long-term
disability;LTD)o] ¥+ o]t}

LIMRAY]| oJaf ZAFE Worksite A& Hvf §3}o) up=4d
ARERL A= A oA 7] B A&H o2 274

e 024 | 024 024 | 024 | 034 | 034
T 1= | 28] | 387 | 487] | 1827] | 287

FapAl 45 33 22 14 10 19

A -22 1 19 7 38 -10

( ® 2-2) 012 Worksite 42 &7/ A
(4822 U= S27| o] 48& +xY

= ox
oz
1o
e
do
X

5718 B8l 48

50

ak

30

20
g0

0

-0 LN
gl / 'y
2 i " 4
-30 1 1 I I

024 o028 024 o028 03d Q03 03d

=22l 2871 3@7 4 e 287 387

MI3™ Worksite Marketing2| I|F{LI=

2999 AFHEe 3 ofH 8 4-E0] Worksite
Marketingo] BEAFel|A] o] F437-8 o] Fof ¥ 4 9l
=5 ZgseA 2gal oE EAHES S50k 434
A A ZZo] 7hsdkA]l 2 71241 wiAYF | st
olH =% 3fA}

101



ORISR S arak - 55 24 4 2005,
1. Worksite Marketing 9] 7%

71957 HYsE —?‘%"5‘}0:1 THL] HAE A
=g = o HHstE ol
*‘5] n] =] 1% l‘?: BAE ATeA gl =5y
R3] o A=z 478 Ao 9k, skARt 7]
GEA o gt ?jt«] Q77F AAIL olzH|ol| thek B
Fa&o] A& Aeste o2 et 719EY Bis
T2 A&7 Frketal Al el ofd EAE
< A8k H3l 719EH BRSJAREe] AdEgh tigke]
H} 2 Worksite Marketing A5%-©]T},

ol& 53l 719FES wofolAle} Aokl of whel A
s Q4 HlEE Fashd 371 B o] B glo]
% 71957} sponsor S ko 24 W 3Alele] FAt
= &3l A=A E‘:} A eé??} HEEZ Wop 2 1
+E Al £ SEA7]L 3]Atel
gtk 5t

pud

H|E 22E0] HEZE 100% FE3legl s Worksite
Marketing 0] F9ZA N 2 7 ol =
bt 2,

2 3% A BY RSl ThE oW e
& 4 gl Zurh 1@—5—}% ol el 7

3 74
3k o)

A 82 45705 Jaoq 2elo] e,
%Az B 95 Quieleld 2ol Z15leld
2waha 9 £& Aol 9% 4 9le HEE 4

X 3 e Sk A3 o sk Aol Acke £
@ % 9= 5 ofg 744 o] gl

Ch E3[A} 23

5 ole] 7h 5ol EAs

MAA o 2= vha 4 gle o] AFFES 18 8842
8t 4= glo™ Worksite Marketing
V22 T (cross-selling)3}7] 918k 7]

=
4 At} =, Door opener@2A] o] &S Fef it}
o

Bt oz} E% o|A| & B3 HEE HYo] o]Fo]
A8 G- ox] ZA] B8 E kx| golw 7] uj
woll BP7kefel| tist Agzto] 2o Fo4FA7} =7
AzsE fAEo] Ea gE Wl H el njs| dujelol
v JJrHH* ol thet AF w7t = Hx Fujae] ol

Worksite ‘32| PR Sk o] mjzlyLol thek 1



)

o 2L oJslE SN Theow ol Al SloA <
F9 ool thul s Belale] ofzlgst Fuaol & &
A7 Soleh,

F9ele] HYRE Fololdl P02 Bl w
3= Aol gk Aakgto] A4 4= 913l Worksite Marketing

Z2IPE Agshetl Bk #e vlE e 7|gFEo]
A Sl FHolt) wal AR 7|GoaE BHR
ofe] AE7P} wa ¢l7) H% | B33 golok Aok
Z7 Sl g3k ola)7} HFE3laL o] = 2la] EYHLEA
HEANE wE XS 5 ﬂol~ Aol gk FEhs =7
71 ot oA AT} & FHEAT] tfE K3

ol A} A £ G A9 39S 719
37} F05ke B IFOIT BYIN g 22
719725 Zefol Ak AP A
g ol BY FUL AL Fohe 2ol
5 4712 Aeke] ol 7hs el that
asshe AP o e,

=
ot
2
qu
J{N- _p @ 433 r

NGRS ECR R ENSEES
Qo] olgxL AR o) wARe vhat A 4n
Aefetol /MSe] Lashy) wizel Aeluyg AwsiA
o) 4 A2 knowhow§ Fafof ek 4, 2l

7z doidntel 25 £ Fad A 4das

% sl

Z27) AR

¢

o) skt /1954 S5 A0
#e) 20| ezl 71977} Fol
% 5 sof sk Mz 7}

L

, A A ¢k Worksite Marketing &3} d1tjgto] ¥ 7|

Q)R] Bz} ol Fojx|A] 23
PPt PR A= drke 4

olglzolth.

Ml4= Worksite Marketing &=29| 7|=H
HHH

Bz ME

&)7)1HE Worksite 2E2] B3l Qg AZuhHe thd
2 oprwA] Qrietols @ R geld Suioln e
oF & Q45E oS At Ty 6RA2 1ol

KN
=

(o

oX, -[EI
",i\
)
o
[=p
<
@,
<
S
5
I~
5
ol
o
lo

A7} P53,

5 27 209 ARES T A 71E WA
B = ARG 71418 TR GAE F 719
o 2ah= R YA Ueke] 3 DATAS w0 2 A

248 % 2 Aol

it
flljo

54 SRR S5 YEIA s 254
=2 o] 3

o} FFIHA 2 TA = o] Q) o1 Worksite Marketing 42
45 MRS 71 of Ho} AR ghalE drjetels
o] AgEuz ExsAle] A% RNt Bl 5

2= 7o) WA Baieh. 3, le] 75 o)

weba o] Bl ddtieholsl RAolx AT HE
A7t oS Fasth AueelHELe Full(eld)
underwiing 7H4o4] o171 delElst oled 714 4k %
A5S 53 BAIs BEae) 97 B2 3490
8} A1717] 9130 o714

100%2] APgA 2
7HA B34 950987 300009) APRAIGE 71 BF8HA 45

103



PRI ELEEE © 5 24 4 2005,
HEER Rating | Actively at Work Lives
HEZEA 100 950
HZ&oHA 300 45
HIV EXt 2000 5
(Sl %, F)
o X

3 2000009] AJHA| RS
A REE MR

= 7} HIV 274} 51
A,

3. EZ AYE HolE AA

¢

o ol 44 91522 2 g B A8 A
B2 Tatel el BEAPFES T8 4
Number of Lives
Vear gx At |Standard|Substandard] HIV + | Qx
At Work| Work | (100%) | (300%) | (2000%) |(100%)
0 1000.00| 950 45 5
1 0] @ |950%(1-Q1) |45*(1-3*Q1)| 5*(1-20*Q1) 0001
0.001185 | 99882 | =049.05 | =4487 =490
2 10002366| 99645 | 94715 4460 470 | 0.002
3 10003538| 99293 | 94431 4419 442 10,003
4 10004695| 98827 | 94053 | 4366 407 0004
5 10005833 98283 | 93583 | 4301 366 | 0.005
(CH 2-4 ) & MYE AL oAl

1000%3] B A ol shuich Al sk 29
2 7Pgete] BE APRES T WAL Auun ohe

o} 2},
%93 AL o] Hlo]E-o] Worksite2] 24| ApgEo] o}
™ 71 0] UhS T ol A A )

@ 1 - (998.82)/1000 = 0,001185
(2 949.05 + 44.87 + 4.90 = 998.82
($1¢] AtellA @2 A7) 258 AXA Ae7A U

104

<A A2 Ak BATHS

171 W

OF3|=A H °1-r°lt‘r 'SMM HIV E%L
o] A% EL Aol vlste] B 7hdstel= ekl
E3 7FeJH&o] ok, AR 2grka she] 2]

S Standard | Substandard| HIV + A
20% 7tUHE|  20% 70% 70% | 225% @
40% 7ttlE 40% 80% 80% 42.0% @
60% 7teHg|  60% 90% 90% 61.5% @
(H 2-5) Yz 7tddlg =3 oAl (TH 1 %)

27 #d Bl 7hdehs 2 ofurt, (g <kl gt
AFre g Qlal) & 259 71 vl A HdvlE
}100% Atolell $IxEHAl = o7 % Arjetolel 9]
Aol ofgt o] sl o] =oE flal HAA
7t el w2 ST ZFgHES thee F39 2ol
74ggitt,

DI(20%950) + (70*50) + (70*5)}/1000 = 22.5%

@1(40%950) + (80*50) + (80*5)}/1000 = 42.0%

B3N(60%950) + (90*50) + (90*5)}/1000 = 61.5%

A7 B2 E3 & 5 Sle A2 AAA THdHlEo] 20%
oltjel: BEaHAI9 HIV Hatate] 7hdn) &S A4 ¥
=

= A5 A4 7hejulgo) ool me} EEshA HIV
wtAe] wlFo] ZolEA Hehe T 744 A1 slobd
% Slek. Thl ek bl go] Fobas s Gude] 3

A3 v o] Yol Atk aom. o7k the ol =
o4 eirfetols) sol=eleloly Fad g A3
i},

5. dgfgto|qg dvlE 4

o] eAlolx = Atjetold sHA oA FEE= HlES F

g3t
FEAE B8] 100% AFEIL FESHAIHIV Bzt



71:]

)

T2 Standard |Substandard| HIV +
Gl(Guaranteed Issue)|  100% 100% 100%
SI(Simplified Issue)
) 100% 50% 100%
without HIV test
SI(Simplified Issue) 100% 0% 0%
with HIV test ° 0 0
( ® 2-6) 2Mztold Qlstlg T oAl (] 2 %)

E3he drjetold ol webd WE s akolt o

E7Fsd d8S aeske] F4sfof gt

* oltjglolEl AR E E3) 3Holx|x

i

RS

V= G uawa—;
shaw ol thel = A el )t Bk,

6. ¥ X3 A o AHE Hol= ALt

Fohe 7

71 vt 2ol Aok Aol EEsHAl = B

o)
s

7| AFTE 7hduled duietold HlEs
FRHoE sl ugA Ad WA ApiES o
Year| Standard Ix | Substandard Ix| HIV + Ix [gx insured| gx I/axg
0 950*40%*100%| 45*80%*50% | 5*80%*100%
=380 =18 =4
380%(1-0.001){ 18%(1-0,003) | 4%(1-0.02)
1 ? %
57967 705 39 0001279 @1 107.90% @
2 378.86 1784 376 0.002550 | 107.76%
3 37172 17.68 354 0.003803 | 107.50%
4 376.21 1747 325 0.005028 | 107.11%
5 37433 1720 293 0.006219 | 106.62%
(& 2-7) 33 DEX O ALE EIOIZ AL oAl
+ WAR oA da &F T2 AgEe 949

:L
wsjo} Arfefollel ofat 4
Agel 34 RS 437
% glet,

It AgE o] wHAR}

o AkEedls SRt &

40%2] 7FJH]E HIV test §l+ SI(Simplified Issue ; T
&) Adetold e 7S ) 1 B ke B9l 2}
D 1- {380%(1-0.001) + 18*(1-0,003) + 4*(1-0.02) } /

(380+18+4)2] A}

3, A A ¢ Worksite Marketing 433} olt|gto] el 7]

2 0.001279/0,001185*100 ¢} Az}
% 0,001185% 3&tA| oA Al worksite BEAPEE

A7) 718 Worksie 4] As 22 24
A ofe 7p @27t ARl TrAzoN 2R o

FES A AL AT E 4 Q3

Fol g %_:18 3k oA AE APEEL 7 gt o
teto|e] Adlolgl: AAH el aaE9] J3o] Aled A
o 23 EB}OV‘ oA k2 AREEIAE o Hoke A
.

o]

XI3% MZIAL WORKSITE HE{2H0|T I

A8 Aglold 71F9 £HF AYPL Worksite
Marketing A33-¢] g2z} sj% #elo] ofc), B3}
] ol ok Qitiztols AR oHEle] b5 e
Aol B Aoleha & & ol s E T Gk
ebate: Worksie HEE tlite) £2131e] 71131
Bl 7443 4 ol s ol %, 44
kel Q0% 919 LEE A 5 YES D422 A
ool el Sehelg #elshe Aol Worksie ATfetold
) aolck, o] Aot At BE s olriet
O]E‘ 71l thal] 41 dRhEA dxdolA Tk F dE
Z5 o W} Worksite APER AFE(Life Products) 18]
il X(}OHP_@%%(Dmabm Produts) ¢1G|E}o]E o) ti3}e]
u A, Sejuete gl sl wegk rjgteld
71 wg gk o] BE MXVHE AFEe RN =
W Aol o] A 87 dS B B2 gt

L

H1E 9= WORKSITE {210 E!

1. dd o8 7] ¥H(Underwriting Methods)

'z

Worksite 45 Aigto|ElA]of 71 F 2.3k 7de Ay
Aol Aelusishe grel 94 o Bekek NS Brke
olt}, dukA el AAH-& GI(Guaranteed Issue ; H] <]
Atigtoldl, Si(Simplefied Issue ; ©<=) Atjetold] 1z
Full(2]#]) Atieto]& o] A|7}A] o] ARg-E of Xt}
Gl(Guaranteed Tssue ; H|2]4) Atjelo|ElL B SAl7}

& o

&

105



TRt 5 24 & 2005,

= N o] Yo A= ZBEA] o H AL
ol5ah= ;2 omjsitt o] 100 HIZE B
%

hn =
g=
=

)

Akl VISl AAE & 2 g 27 85
7197 2 gAY

it

o)
?:}'5‘6

|
oX,
o
N

SI(Simplefied Issue ; T<e) Atjglo|®le JHA = 5
W) oFom) 7174 i gholx 2efeln vael g A

Qg suExe Guaranteed| Simplefied | Full(2|X)

Issue(%) | Issue(%)| HEi2tolE!(%)
At 712 45 37 17
BY | fUHEEE 41 46 13
NE AL 29 52 19
(Life) AD & D 53 42 5
HoleE | Z7I50LE 78 15 7
(Disability) | ©7|ZH0{=& 71 26 3

{ ® 3-1) Worksite &Z A{2}0/E 7|H M8 (2 : %)

(0]=, 20004)

ol 3l 1A= g3t}

Full(e]4]) Adrjetol’e oAl $AE aTdch F4
9] A714( Attending Physician’ s Statement ; APS), 2]2%
HF-FA1 28 (Medical Information Bureau ; MIB) AH&., €

N} TIeh DRAE ARE F QY AR E

o
k>

G

ro
> m
™
S

oot ol
H‘|
— | of

1o

A
o

or | o2
obt [opy | OF

d
©
N
ro
o2 |[du
rio
4>

ot
0

4k
©
od
2

AN
©
N
or
re
rio
of

HH Jryet S

H|&(Participation)

( H 3-2 ) Adztole 249} Gl(Guaranteed Issue ;
QX)) St A

-

ghet,
E3] GI(Guaranteed Issue ; H]2]Z]) Atjglojelo = ¢l
T YE BT 7RIS o2l 7HA] 2490 oJsiA]
R

AR, RFs Q18 F A 7)1 28

s L

Ie]
=3

l—N >
o, m?_{:

riz

]-%(Pamupauon) So]

2. Z|& 71242 ( Minimum Participation require-
ments)

106

2 7188 R HEAA A3l T Q= A
2hole] 7l =g}eloln] Auldlg WS & gl 71 &
2% FehFo] htoltt, olg £, AAE= 3089 %ﬁ

A 3 2570] Worksite %ol 7} 3k BYA= 10
o FHET 2590] 7Hdstrtal 7S 7}?3?l%
G 250 FUSA 7RI 5914 A9 B
7+ A3 =& A otk o3}t ¢3S A B A)7)7)
LB E 2 Xé?} Z 2 7})&(Participation) 7}o]=g}e] 4=
o] Fasi)
webd] hite] BREARS
= HA 7Y 23S 7
L)
* 7ol (Disability) HAHE-2 AP (Life) RAPdEHT) =
< MY E 23S 879 Ut
& A EZRSE(Life)o| U T 77l 23345 (Short-term
disability ; STD)®] % FHAroll wehr 224 714
Fo| 27 A-gEof it (£33

_|_,
jincs
o
t

rlo

FHLE Ha 7
o 7

5 3
glov] ofdlst g

f!

= e

|
oX,
i

FF

7ol 3

4‘

l~l

=

Jlolst Zolel (%) Z|A 7tE(Participation)
10 ~ 99 50%
100 ~ 999 30%
1000 ~ 1999 20%
20001 Yol oA A
B%I CE, %)

(E3-3) HII04EY & UE OlAl

& AP AAFE] Gl(Guaranteed Issue ; H]2JZ]) ot
2ol o] 74 H A 7HAE-2 15~50% o|Tt.

* Fo| BAAE ] GI(Guaranteed Issue ; H]2]Z) AH]
ZholEl o] 9 22 7FYE-L 20~75% o]t} 25% E=
30%9] H4 7HE 295 77k SAE 7S dnk
Zole},

o
=

232} 3 2 A(Eligibility)

XbA o =

Fg0] BHol 7191a7] Sl QaHo e F 30
ATHER BEAR= 201D o3e] 71218 4535 7IA1
S ok 3] B THA] A - A EFA ZH(actively at

work)2 31 glofo 3k R4 A el 71 209



i

331 glofo} 1 7ol st %
P31 shegte|v A dH 0 2 U5t
@7helo] #7} st

) rtJ m1<>

N
k=l
ol
o
fu
o
N
=
o

& f A(Portability)

y
il
-

f
ofo

2 o

A (Portability) &2 £¢]¢10]
S w3 RS AlG3
717} " 583 Worksite A
7144 §-#](Portability) &
o|45h 27 4] 1.8 B0
Q3+ Q40lt}, SAPE ) AEE E Portability &
o2 eIk AFEA A R @)
= (STD)] 739 B Q&2 27 waA] gFom &
(LTD)®] 7% 113t WskA] ed= Zlo] Uyt o]
PR SA k= FoolAlE X3t 7HlelA A

ATNE BE ke S0 8L BYRA PPIE

N
)
fins
=
O
i) U{E

X,
12
>
=
N
S
jines
iz

N
sk
O
)
)
o
I [y
v r

od
4

ol
2

[T oo
I
ol

8

rot
2L oX
myo:

J
¢

=X
e

vt
W fo
1= oy

_?(_';
rlo
BN

o) o
2
o
U{H

}s

N
o
=2
o,
o

=3
FE R oﬂ w2 Portability 7%
* A (Life) - oF 70%2] B3] = Portability
I BE AEo 2 AL Q1Aslar 250 e
183 AR= Portability o] 3o 7loke 7ol e o 2 Ag
ARk, 506 o e} HANES FUT HARE 2 %@}cq
oF 3%9] BRsAbto] AgFT el FAlol Aloke Fa
* 37178} (Long Term Disability) - 30% ©]/3¢] ¥
3K Portability ¥l 4F-2 HAREFFOR A ¢
A3lar 12% A= o] R 3|AR= Portability 0] 3-ollE A2k
NRIER S 2 g w4 120%] B33
]_u}o] 293l HIgE Zl_/;f‘s} Zolet, 40%°] B3]
l?’lE}

 ERE

L
L

3

)

74 4 ¢k Worksite Marketing 453 dtleto]d 7|H

Al
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A2k 7F) 2K Late Entrants)2t 32 A5 AlFGAl 7F4 S
F eroll= E7etar 7hdskAl &al B FHAES] BA
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o B3(STD), ¥ (Dental) 28 7}UE7}

=2 -elFed | =2 ¥ x5 |22 AZX E | 5249
ZU2A XY HE =089 - 7HA=| of - DIEY
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hok 7Fkyq]oko] 2 Zhodgol WA A

a5 S LAl e deja

Minimum Participation Require

g ol e o v

. W2 482 S AIES Al
A w7} Al 3 2ol

BELge A AW Holri

7k 7127t S (Age Limits te Get Ceverage)

ZAdd AAg 10z FZZ(actively at
work) & WHEEA7|E oAl 704 ofstefof itk &
B TYU2 HTHA b=t vl AR 704 olatefof g
o AUEL 248 149 ols} T 194 o d(EHEL
23A) 5= 254D A% 711 e} S

257 2

L}, E&E7} A2#(Age Limits te Keep Ceverage)
THYL HAA ol BAgo] FREM, vl 9AlE FHU

Higo] & 75A AN FEE A=

19A](BHA82 234 =& EE YUY Bl Bue
Aol FE5 T},

L
T

AR e

254)

Ct, ool w2 Mz (Age Reductiens)

3

d, A A ¢ Worksite Marketing A3} e1t]glo]® 7|4
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(® 3-7) dd0| ME 23 MU= (2 %)
* 654 01F Aol mat 20| AAEY wa BHE TE F0ED
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Az} 749} AH(Late Entrants) 32

3Ate] FHHAE] 7hdshE Al elA 7hdskAl Al
o] 7hdslElE FYHL A4S SSimplefied Issue ;
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20031 LIMRASIA] 107 o)) 9L 7171 10007} 7]
Ao 71955 o2 A 7]9A] 1R Worksice 7

F A vlE2 vt 2

H 7]dellx gk 60 o] o] 171
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