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Summary psychological responses of consumers, it stud-

The technologies related to the development
of cultural contents are known as cultural tech-
nology (CT). CT should evolve with the
changes in the cultural contents market.
Currently there are five major trends in cultural
market change. First, consumers are seeking
more and more sensible quality from products.
Second, consumers are becoming less sensitive
to the cognitive quality of products. Third, con-
sumers demand more than what contemporary
technology can offer. Fourth, as the cultural
products market grows, the goal of content de-
velopments has shifted from producing a 'big
hit product’ to producing a product which will
maintain rarket share. Fifth, cultural products
are diversifying. All these trends make the cul-
tural products developer’s job more challenging.

Sensation & emotional engineering (SE en-
gineering) can be a useful tool for cultural prod-
ucts developers. SE engineering is a study of
the somatic sensation and the aesthetic sensa-
tion for both fundamentals and applications

aspects. By quantifying the physiological and
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ies the physical nature of stimulants, providing
basic knowledge for future applications and
industrialization.

One widely spread myth i1s that a sparkling
idea from a talented individual will make a dif-
ference in the cultural products industry. The
careful examinations of many successful cul-
tural products prove this is not correct. Many
successful cultural products are the result of a
substantial amount of investment and employ-
ment of well polished marketing technology. A
scientific approach 1s highly required for this

matter and the SE engineering is an answer
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