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A Study on the Determinants of Purchase Intention in Mobile
Commerce: Focused on the Mediating Role of Perceived Rrisks
and Perceived Benefits

Thae Min Lee, Eun Young Lee

This study is an empirical study about the effects of perceived risks and perceived benefits on purchase
intenfion in mobile commerce. Perceived risks and perceived benefits are proposed as mediators that make
a significant impact on purchase intention in mobile commerce. Also, this study compared the direct effect
of perceived risks, perceived benefifs and consumer subjective knowledge to purchase intention. As ante-
cedents of perceived risks and perceived benefifs, subjective knowledge, mobile Internet familiarity, credibiity
for the purchase and provided information level are proposed and verified.

Results from this study are as follows: First, the effect of perceived risks to purchase infenfion is not significant
whereas that of perceived benefits Is significant. Second, this study revealed that mobile Infemet familirity,
credibility for the purchase and information level are significantly related to mobile purchase infenfion through
perceived benefit. Third, subjective knowledge makes a significant impact on purchase infention directty
not mediated by perceived risk or perceived benefit.

Based on these results, managerial implications for mobile commerce vitalizafion and marketing strafegy
are discussed. Finally, limitation for this research and further research issues are suggested.

Keywords : Mobile Commerce, Perceived Risk, Perceived Benefit, Purchase intention
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x2E 98 x|z sgol =utd M o2l ol olxjE HE0| A% AT

I.A &

ol FAg e} e mhtd 71719 F4%
o2 Q& A AAFA D (ecommerce)E
F=8 AYPgozA =Zutd A (Mobile
Commerce)oll & #4l0] oA 2 YthLiang
and Wei 2004].

Anckar and D'Incauf2002]°] ¢34, ©]5A
371 g A5 E38 Hojztd we}, AxAH
(e-commerce)dl] °] & F 3h}e vpARAETZA
2uld AAHT BE 7IHdEAA $AHYU o
AHAZ dFHL o FFsn Yot =
B FAEH gA WEE2 e-business A
o go] Zuld FAH Eokete AHE AR
83 gltH[Varshney and Vetter, 2001].

a8y oA B ophe YA E Eut
U AN E T8 Zutd AAY @ A7+
ofz] wlw|g AAojn, RAYZA 2upd <
Byl ALE FFalld #3 d7[2A5Y, AR
+, 2002150 FHAL 7= s, HAR
FHANMY AZAAY 2] dFEL HE
ZAE EUE 2utd AMul2 AFHFA o
& Jgolit o] &qe 9 AuAY 59
3 Ase[&F4, 2001] 2 21X 9
o], &2 ZAA oHF QAEC] ol 4
A o)L= FAHA IFE vA=A
g d9E A XFeEHN, 2ok niAE
< Y3t < HAHY dRZAA A £H
g AAAE AFAFA X3k ot o] HF
FAAA ol B AT Zupd A Fold
A Au A o] o T FEFE MAA He F
8 9% 802 A9 AP A4 49
€ FE3}, o] MgEd AYALEY A
BAE AHELZN 2ud FAY EAHIE
% uAEAGY £ 9o WP 2AE
< FHHOE B ok F A7t HF AA
A4E AFsaz .

o] A7 FAAH FFL A, A4H AHF

3 278 ddo] 2utd FAY ol 4= vl
e 9FE 4314 do. o] & T3 2rid
AAH F&o QoA AFaYst el @
gol AAdE 14 ot 24, 2o AA
# dgdsz 234 A% 26id dEHY
g A&E, LFANA43 ZEAFTHE A
31 o] WaEel A A3 % A42 g9l
s 4% AHEY. ol § 53 142 AF
3 Azd 9 #el g 98 F2 ¥8dd o
g oldl & EoluA o

I.o]&4 w7

B A7Ee 2atd 3AY o) 8= d¥Fad
€ A48 499 A48 dd S FHLE 3
A EEd 3o Jong 7|E Y 479
P 2utd AAY A R B4, Zad A
A# ol o= RAY J|EAT 2HEe B

FaA o

2.1 2HIY XY Y Y 8§

2rld AAHE FH A UEYIY gE
FA4 AAGAY e 43 Bl AA
g 53 FYHE AZE FH9 ARFAH
i & 4 ohSiau, Lim and Shen, 2001]. 71 3
AvAZ 2E wA2AY 2ol 7]7]dE 9
F438, AvEE, PDA, dEW e Fo] 232
F oy B dFqAE 2ud AR 75E
A o) FAE FALE IAFHRIA Gt

Siau, Lim and Shen[2001]¢] A7FelAM & oA
o ARFAN Y g 2utd FAY 179 F
Ao g3 g3 Zo) AEst Ao (1) HA
A (Ubiquity): 711G €2 Al A Y A 0A
228 ¢ 93, IAYZANE A HA
Fez ok FAYE FRE Zaid JUE
F3) dolE 4 AT (2) 7Y 3HPersonalization)
: ZHlY 7)7] &fAE0 O E A EFA A
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AZE 2 x| 24E F=o| =utel ¢ ol olTol njxlE Fgk] B3 ol

U AHl2E 2757 gEd, EF MUY 87
of H ARU AU A8 ATE F UEE 4
Al MUsE + Utk (3) FAA (Flexi-
bility): Brtd 7]71& FiAol gl7] gEof <
Hae 53 AdE FYPHAY FRE g
T FUdE 39, A FH 2& EFo b5
3ttt (4) o] A (Dissemination): 4 2 G
Qe BE 2 o] &AEAA FA Heoly
€ AFdte o] MEIREER, FE 2HAE
oA BERE HHste 583 $H 2 + 9
o o2 EAL 71 S0l 954 vlAE (one-to-
one marketing), A13t7]%t v} & (Timing-based
marketing), 912 7]¥} o}A ® (Location-based mar-
keting)& ¢ B¢ RulY mAEZFo] B
Z=E 31 gt

2.2 UK A 23 A7

z2ukd A #AE 2y dFELE F
2 2dld Fue mupd Aula 2] £4289
574 el $4L 71&0)1 3ok Barwise and
Strong[2002]> ¥ 741 7] ¥H(permission-based) &
whd Farol T ArH FoiEe AL F
IFGoE FA3L Y 2ot 3 Az
Aol EHAol EAstertel dste A
O @725 BAE X E A1) £33 2
EHE ¥4, 33 BA=o g 2HE 72
<8 A7} vegon, 53 f2uA(youth
market)& EHOZ & FoNIEs} 5& A4
F AU oA A FAYe] ade
A& AT o3 4vz Zewdo] o}
€ 2utd F3 whgAde 7F9sty, Fuans
HPe 34 g gEdsl, Tios 502 AR
38 71 AFHAE AN Yo

Amio et al[2002]5 FHIY MHlA AEAES
F8 BYE 71208 57 AEddes FEe)
AHF7] 484 Late adopting students, 4%
S QU2 AL3e 37] 943k Late ma-

jority with minimal service usage, Ft A%} 7] 2
2} Teens without a phone, Th¥gH AEY AH|
28 AHE8He 27] 447 Early adopters using
various Internet services, 8A1Z oA A=zl
Innovative opinion leaders). 1E8& ETFZAHAE
B3 Aefulst 2t Auls AR FeTE AR
AR AR AFFAA M Fo] F3A
zol7t EAFS WAL, FUOHE EFELS AY
E3lo] o] 2 A7 BHtY ABlx o] -2 22 (en-
tertainment) -0k T XA 7} F(chasm) X H
of APAT FREt HEHA, FAAAASY
Aul2 AgAFe] F7IMA7F &2 2ot A
2§ A AFT el gk Hdsdch

2rtd AAY £33 F& A&EF T B
3 ATE A 4HEH, Tang and Veijalainen
[2001]& =8t HAHRY & N F8E
8918 ATH F&HelGn FAIAG. &
#, Ghosh and Swaminatha[2001]] WZH, &
HhY e F8 HEEoks ENAR, 23 =277]9
54 § AEAH 2Rk 842, Kannan
et al2001} AEFEAY, =8, ook, W
BAARE $H T3 22 FEFE4 (inter-
activity)o] #4¢ Auj2ntAY GHo] mud
BAYR F8 Eoketa AT

&4, 259, 279200219 FFAME Zut
o AEP AT RAZ S AHEREC] EHT &
el ojgte] P& WA, 28 Zutd Qg
o) AzHE shx o F5 A7 AAl 2k UH
Ul A gl G8& mAeAd gE o]y rdS
AANBIL o) & AFegth d72%, 2rd <
Eule] 484, Aad £4, SA &40 2at
d e AA ARl A7 FFE AE A
o8 veston, A3A s} Azd Hg
g FEe mAA Fdte ALE Ueiyt

2.3 [RHA Y TOiel 23 AT

2hld A " 2HAYF B
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X|ZE e XZHE ol mutd At ooz alXE Pl aet AT

AFE Hol@ AAo) AW, dHAE FF AR
FAHEkAA Y LHAYFA AF 7| E BT
& AEY o2 2Zad 4AY o8k 9
Fgagld A A7 EUE LA I

JAEF #EF 27] AFEL dHYU(EE
AEYl £ E) o] &2 £ A [Eighmey, 1997; Lin,
1999; Maignan and Lukas, 1997; Swaminathan
et al, 199] 5% &HA FujYAERAA @A
2 Ao 2uAYFA nAE IS 4
HE A7 [McGaughy and Mason, 1998] 5& &
4= 9t} Peterson et al[1997}2 A EFYEE <
Eulo] ntA " FoldA vAe 3FE A7
e, ZFARTG gAY A47 e
€ 58 vHAR AFAol o o1 FAHAT.
Alba et al[1997]& 849 FF2 & SH
A BEaZeH E49d F9E FE3E &9
of s AFAeH, AW R} LH|A}
B3 38 47 EE U ATHHoque and Lohse,
1999; Rowley, 2000; Ward and Lee, 2000]. &7
83 3[2000] Hoffman and Novak[1996]2]
EZ29Flow)id g o] &8 Frigdz A8
A, 2294, AU AHE S8, A48
A8, AZE AMH2FE, BYEE AN 9
T ¥t B0 38 AT EHE NS

9, 248, 81991 A 2, 3
& AE TUEA, 7HE Y T AREAY
o #g ool AAGAYNAMY Fu=E =
ole ¥, AFY A4, ¥4 ¢ 7H4, Wig
g SE/ME, A7, AREE AR T4 #
A8 AFLUE] AAYGAYAAY FulI=
AFANNTE Ae BT o= LHA
3 FEA FhAA AAZAN 245
u A& 8RA[ A, 1998], Erol Z2EhY
# JHY FajPEe #ARFY, &£94
1997; AE, B¢ Y 199, 2¥A A2 ¢l A
AJAYN AR FE PAE FH[ELAY, &
23 199, AEUE B a6 LYY o
TFojfFo FFe F£ 8 U AGH A

B

)

oo v
o
o

FEWFE, €84 2000, SR &P EA A
YA A3 FAAZ0) Fojd = HXE 9FH
AR &P EAA AFse BEH RS &
A QY Ao] AZH AP A48
F4 v FEFA, BB 2001] T
A77F AT

m. 97714¢ 44

AZNA 2ot FAY 2 AAFAH &
F7EQATES HEH Bl £ 79 71E
ZQl 2Ae mutd FAY o] &= 4 7}
A JFHLEDY T2 BAE AFZE HY
3 AZE d9¢ FHE 133 Ao

3.1 ¢i79| =9

2ol AAY o] fxo FF ATE o3
oo g Aoty A B AFAE 71ES
Fujols Fgagl 2 A FAY I9FLY
o #¥ ATEL A9 ¥ TR

B AFGNE 2utd FAY o] &= I
FE HXE Fa% AFEA AZE A (per-
ceived risk)# A Z¥ ¥ € (perceived benefit)S
AN LA e JAAA ] B EA4A 3
ol 2w Ydg e Adstd @AY g
olztz & & Ut &, A¥E FHde YFol
U 7l&g wolEgdo gz A HE gL 9
Y3t JPHo 2 t2E Zo|thFinucane et
al,, 2000]. ©#, Alhakami and Slovic[1994]¢] &
TFAsd 93d AzZg HY3 AZ4E HYol
435 &9 BBAAE AdT 2 ¥ 2upd B
AdE obd x7GA01 AFE FH BA X
3t AAY7} o] Fo|XA HE B4 T2 ¢
3o 2HAEL A e A ALY = YL
o dHo2E g4 Aol (YR B E o F
ARE 53 A AdMY AFAMu2 Tzt
Hedtthe $HdA JEE A AL ¢
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XZtE 1t x)2tE s=o] 2eied Mel 0|82 Tof ojxlz Hak| 23 o

-4

A Aok, & LuAE L A4E Y A F
g dd& THH o 1o zad 4AY
o] gojzh= YAEA o BTt & ¢ gtk A
748 98, A7" 99 dgdss #dd 7@
ATES 4HEE gdgd 2

4, AR ER001E YER £ E T
= 34 2944 AZd A Azd 48
WAETE EFEAN BE A, A4S,
AR ¢ A4H AP & vAE A
ATE AN Yt & drofAe Zupd 4
Al dg A7 A8A 29 Fge MY
e 2uid Qe As4E e B
& TAsuA @ ¢4, =2urd AT
AZE 185 Az dedo 9L FE 2
A ERdsze 2ukd 7171 #dE 83

A% 2updd el g A4 & 8 &
AT AU A ¢F3 AA44AY P
Ztel Gojd BEA o] doke ATAA[EE4,
QHB 3, 1999; Li, Kuo and Russell, 1999} 3
o]l E0td, Buld #™H A FE] 542 R
Ht gAg o did AdE Ydo] v A7d
mulel FEA x4 7h4d 31

26t 2l M=z

HE N3y

ol £& o2 i3 & & o EF,
Zajonic and Markus[1982]°] &34, =&V =7}
2o 23 gME AuA7l $3302
Jbetele Ao B, xEFWNET & A
il Me 40 A4x <A (familiarity)©l
FOLAA &uA7 AEF shAol A4 Aot
3 3} ol & FEA EH Zukd AHY AR
2o e Aol B3, 2ot AEY Mulxd)
et BE2A AY F A e AYL e
AgEL Bt AAYT FE HES A A
7tk e w4 A4 ALR JgEn.
Quelch and Takeuchi[1981}, Shimp and Bearden
[1982]e0 oJ3td AniAe] A ZHE H8E FaA
71Ed oA 71l AFdte 714 BR, &
BHZ/5E77te] S Fo] Fa¥ 4T L H
FEI Gk olE 2upd AA A RE9
AT FRAFH] ¥R AZE AEE
Wiy, AZE e goled ¥ A F
ALE dAERT T 4 Ut Mitchell and
Boustani[1994]%] AT A& LHIAEL A Fol
NNE FEANA & 5 A U 2444

et Ay
ol8alx

<ag 1> e7el 28
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XZHE 982 X|2HE seo] 2utel A2 o2 ol oiXix P AT 3T

€ 4&A77] 3 Eo g2 FRE £AEY
I ¥ela Ao

B d7dAE oA =94 wfdsd
AZd H3% 44 &9, 29 AgdsR
A Zatd #d 33 A4F 2urd Adgy A
&5, BENHYN FEAZHE FUCE B
B A ol 8 x B ATEYE <Y
1>3 2ol #4334

3.2 glMol =&
3.2.1 X|12t& 28 (perceived risk)

22l FojdA AGE AP S FEE AL
Wj$- ¥ 83} Burke, 1997). AZ4H o] Fuj
Ao HAEs T #E 4B FHAE £
Tt AFETY AAE 929 Jarvenpaa
and Todd[1997], Swaminthan et al.[1999]¢] |7
dMe A B, NURE RS 55 22
T el FE HE, 181 Fudls
of Fol¥ 9FE HAA RIE ALE YEy
O 23 7MY A AE Y5 23 4FY F
(200018 AFANE AFHBPC, CD)o| wi}
Az f@ol Fujo o HXE FFe] ¥()
o FAE e ey fAE gtk 19
U ABYN &G EA Fuiztel vl Pl &)
g8 A@edd U AGA)E 2AG
A&, 448[199] AFNA v FuizE T
Aol Ble Agede YUK o AA A
Agge 24w

JER FHBANAE LAY PRz
HEHU ARANMAE ZAH AY, A84 9
d, A3l dig 19, AAA AY, A E o
g A48 $22 A ¥ dJarvenpaa and Todd,
1997). Peter and Ryan[1976]2 AZ4d $1d& 4
FAY E& 79 ARE B7e 7 &4
BHoA B3, IAL FHE s £33
A EES AZd= Aol (T 1A o

RN E T AT i EFA4A A48

!
Ado] &8 o] &It W& Holge 7t

A& A8

7Hd 1 2ot AN A AE< =A A%
45 ojgxe #E Aot

3.2.2 XIZAE &= (perceived benefit)

AZte ddo|d A9 U Ao g4
& o3l Fo2ZN NUY HEE FUHY
AU 7HX & A Fee 292 o Gutman,
1982]. E4FE)E FUANIE 2RY FE-F
HAENMAY 1 & 589 7HXg 92
o] 913 [Gutman, 1982], o1& A9 F4, YA+
AR 9 nEx Fo, AFoU Anlxd i
nET 3o §¢& FuksiA "4

e g9 4, FEFY, LR,
NAA &9 g1, A% 73 [Calantone et al.,
1988; Lefebvre et al., 1995], WA & o]z <3
Ql B4} [Davis et al, 1989] ToLEREHE FAFH
ot wrebA AnRe ol it Aol &S
2 o] gEE Fold Aol

7Hd 2. Zutd AR i dEe A AL
58 ol &grE ¥ Ao

3.2.3 ZHiY EE FEH X4

Brucks[1985]= A E#YH 4o #F 71€4A
TE ADBEA A T8 A4, AHH A
4, 283 Ful g B AFAEAY AR T
23k 83 Aol 2u A7t AFA o
3o dut 43 g3 AASE7HPark and
Lessig, 1981]& #3lH, A#7 A4 44 7]
ool AA4E FRY 4F /¥, 2IsE A&
[Rao and Monroe, 1988]% @3t& Zolth. Park
and Lessig{1981]2 F#3 A4 A9 F&
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RI24e 9183 X|ZE sso] 2ujY AP 0|82 Tof 0XE Fgol B3t 4T

B oolzt Ao e FUY =S T
Qo8 LM FF& ot F43 A
Aol ¥ &3ttty stHTh AHA AFEA 44
4 71E AT ES AFAANE d93) 943
¥, x4, AEAY 59 AdE AL &
CHERA, B 8 2001). B Q7oA 2uld @
8 78 AAFEe FUHES 53 FEPY,
FAAY, dH AL T d=sicin §rje A
5§ AAdte Aolth. Zajonic and Markus
[1982]9) 93t =& W57} B Ao tEjA
B AL $E3H oz Hrlslee AP0 B
S AL veun e, oldd 272 53
A 2dd 2utd #8 A FFEe] o3 914
e AHAES 2utd AR dHE wA
ALY A2 fFdE F Y& Aot =3
A4 g3 A Yol 4T qyFo R
##=o] It Alhakami and Slovic[1994]¢)
AT7AT v FolE o Zutd #A 33 A
HeEol 5245 2utY AAYY H8e v
AAGE Aoz YA T, £44 435
[199)8] dToNME A4 FE] 2 AHAE
of AAZAH F& Hgo] e A& WY
o 9 =98 wgos ged 2e JMEe
AAstat.

7Hd 3% BeY BE FRY 44550 5
5% 2o 4A9Y o gt Fo}

2 Aol

H 32 BHY B 283 A45E0 B
%% muid 4AY 49 WA A7
g Aot

M 33 B Bd 383 A45E0) 52
#2 2Hg Y 49E ¥4 A2

g Aolt}
3.2.4 DHIY QIEY AT

2 A7E AR Fo] dAGARYD =rt
g BAH )&= FF ATee HAA, 7]

Z9 muid AHY Aulad g A=t &
% mold AAY o] R =g B FLT
Q2lo] B # 9& Aoz UYL YA A
NE Eud 3E F8H AAFLEE Zadd
5 ARG FAY ol & Fol Bt &
HA7 43 e AXSEd g Fa#4 3ot
& YehlEs Addd vlste, 2akd AEY 3
STE o|EAIHE FT Ul Mulzd W
Auzte] 3od APAEE AFste /Mdolth
Ao ALAY, 7194 ARd oA
738 9AH E¥(cognitive representation)’, ’
g Ajle] EAAFY st 7HA e YA
T2 RHM, AAFPOZN A5 E A
31715 ¥t} Zinkhan and Muderrisoglu, 1985].
Zajonic and Markus[1982]¢l 9]3t¥, =&Wl =
7h B A diFjMe AHAT $3H0R
Hrlslee Ao %1, 2E3NEst 58 A5
of isiME A¥A A4 <4 (familiarity)
o] FobAAN LWL AT FHeA0l B4 0
I gk, mheba 2ubd Qe A3 594 A
go] e AuAEL 28X G& AHAE H
M mud A FE9E gA AZstx, =h
4 AAH AL WA AGE Aom i &
F otk o] = E viEoE FAJIHY A
S0l FETE AuFY AP L oA
Azt e wold ALE 7HdE A A

JHA 41 AuAbe 2Erd oY 145 &
58 2ot 3AN A8e ¥A A
4 Aot

7 40 2uAke] mulY QB A4ET &
&2 2 AAd d9< =4 A
48 Aot

3.2.5 #3 4=
YAl A TE PR Fo1% G

2 MAE[EAE, 2000, AFY ALAE )
Hae Aol ekl £39 NHAES F7HAY
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X2l 918n x|2te slgo| Butl AMal 0180l nlXE HEol A AT

4 92 3tHGreenfield Online, 1998]. A EYl
£ EJAE AAAR 42 A, FE 2 2
g, g Fol B I e BFS AA
3o AFTE F/HIE L =3 Ao
222l Fujo] #E 7E AFES BE 29
FoAEY B F7 ARLARE 28U T
A Aojgclelgty P LM [Quelch and
Klein, 1996), & ZAAE SBAF 64%71 A
Bl 53 7ol ABE FRE Bl A
o] o]@rty B UThJasper and Lan, 1992].

zutd AAHY ASE ofF z|dA o1
AFolU Aul2E A BAY BAA Rdhe
3ol A Fujrt o|FojA= EHoE A
aHALEC] J8E A ATE AR 448
£ & doh o)F7 AL 71de] AFse 30t
AR, FEEF HZ/Y g 5L AF¥E
AN F Qe 2 Ao F 4 9o
[Quelch and Takeuchi, 1981; Shimp and
Bearden, 1982], £HIAEE B5E AFAAH
o2 A 8434 ©hRoselious, 1971]. =3, B
28 ME3 A4 E AH45 0 [Kendall and
Russ, 1975], 281 A4dA AEEE R 7INE &
ANFT, AEAYE FaAde 98¢ 99
gt} [Perry and Perry 1976]. ©14¢] =9 & uvt&
o2 3o muld AN BRFAFHA ¥
FE mutd AAH A8L 3A AAs, Y
L B4 ALY Aoz sHde AR

7H 51 BHHY 4AUY BEAH Yol FES
g = 4749 A8 WA A2Y
Aolth

4 52 mutd 4AAS BFAHHo] ¥ 85
% mud 4Ad A9 57 A2
Aolth

3.2.6 F=HSH

AHAEL AF) /HE FFNA € 7 3

A oo A3t BHFAHL AR3A H,

o|H¥ A$ Ay BHAANE Y3V A B
Tt 2e ARE FH3A FthDowling, 1986;
Mitchell and Boustani, 1994]. ZHl¥ A #H ¢
ASE 7188 AARADY 8437 uAIA 2 A
Zoly Aul2E AY BAY AR Rde A
o)A Fu)7} o] RO = EAHLE A|A 4|
Ao 4L A AL HoE qFHE
At oA AS 71gel AFdes FHEU AR
=99 42N F e FL Aol E 7
A tHQuelch and Takeuchi, 1981; Roselious,
1971; Shimp and Bearden, 1982]. Quelch and
Takeuchi[1981]cl 2j&td AEUE FF Fuld
A AHAELS AEE AR HARAY ALE 5
7] HEd A5 XL AFd}e FELE
AFERR, A& Mu|A, o7, T3 AFH 33
Agg AFsA Zaon o =2ukd AAH
= o9} 2 A FHo] H4E F 9§ Aolth W}
A 2uAEo] muldAAH e FF ARAFTA
g ¥4 AZ842 wuid A 98E wA
Az+sa, gL 54 AL A2 f33 £
& Qlth AZse AR Yo) &4 E AAE
180] YolttE FAL AR T A
17l AZE F dE TV E4£YNAE Yehd b
1tHKim and Lennon, 2000]. ]3¢ =& #8
o8 3o o3 2e S AR
M 61 2utd AAH i FEAFTA|
242 2uY AAY A48E WA
ANZ4g Aotk
M 620 2utg A dF FEAFTAH
242 zhid AAY dde =4
A4g Rolth

V. 25T
4.1 RZ $Z |

Mg 2 FEANGS o5 BA By
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X248 18T X2k sEo] ujel A3 o 82| Fof olxlE Wk e AT

EL ZV&J%% ez HE2AE AASY
2

T AEL EF 228 € Ao s dAsEd, B
AT AR 778 AT 1855871 JF 24
o ol-&H 3 g—"’—}_)\} THE FAE(185

W) F 5297%(98%)= okERE ATA ol WA
ARAEIUT. & A7 BEE 20~300 o
sty o 1178—‘_3% S0 F MAF o] g = , B
A7 o] mutd 4AHY o] &z tﬂf&
A7 Aol v FojE o, FHEE 5T =20t

AEIY Fol) &8 Rog YAEE Yy ¢
S AAAES 8T BB ALY o
Zolth, =3, A tds BEA 2 32 AR
Ao FAFLEHN AT FAAR g5 o
S 43 + doke HE nHJG AE
9 Au5yL 20029 99 1647 104 497
A 199 Ftol ojfojg o, Tx3E HEX
€ ol &3t IBAE] HEFR s A
714 =S By

4.2 S5 3 XEEY W

Ertd FAg B 7€ A7V HEF A
Bolng, B d7dAs AAYAY Fulox
FELUY AF 7IE AFES F1dY By}
d @7 A dF FAE F2 B o
T AHEYES THIRT 4R F52 A
of Agstn. Arhdd dd 2344 Qofgt
HETHL o534 2o

4.2.1 X8 9/

2 @794 A8 73 AN Jacoby
and Kaplan[1972], Jarvenpaa and Todd[1997),
a3 A, 6&%4{2001} A3 AZkd
JA¥e O FUES 53 £BaE AL A¥
0 @ F4o| %01%177} ARET Q HAAR R F
2ol AREY @ 7140 wAA AL F 4
A ERe dAEY 74 Ax(=48 1¥A ¥
o, 4=RFo|t}, 7=843 18thE A3}

A JEY MH 2o it B94F HPE A

4.2.2 Xzt o5y

£ d79A 49 9L 2ad ZAYE
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