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A Functionally Integrative Architecture between e-Marketplace
and Corporate Systems Considering Buyer-Supplier Relationship
under c-Commerce

Han-Seong Yoon

As the most widely used media of BfoB e-business, the e-Marketplace can be a way of BtoB e-buisness
confinuously in the age of c-Commerce with the functional collaborative infegration between the
e-Marketplace and corporate systems. Moreover, collaborative operations like QR, VMI and so on have
shown a great efficiency in the area of BtoB supply chain management. However, some crifical considerations
are discussed in the selection of frade partners between the e-Marketplace and the SCM. In e-Marketplaces,
the infermediation to select partnersusually focuses on the competitive process for lower price. However,
in the SCM, the relationship with sfrategic alliance is more importantly addressed for efficiency. Considering
the trend to c-Commerce in Intemet commerce, the approach to the collaborative relationship in BioB
commerce has important meanings. In this paper, we proposed and appraised an architecture where the

e-Marketplace can be an elelctronic functional method for the relationship based BfoB e-business from
the viewpoint of SCM and c-Commerce.

Keywords : e-Marketplace, SCM, c-Commerce, Relationship, Functional Integration
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e-Marketplace(o|3} ‘eMP'2tx &)= <QlEYl
(Internet)& -3t 7143 Aele} ¥ <(collabo-
ration)S R0} 88407 $3h% 4 Qe &
2 9451 gHLim and Lee, 2003; Skjgtt-
Larsen et al., 2003]. 18] eMP= QEYS &
& 7147 A Aulzr Feiai(Es 7))
EE FeAHEE F7I)Y YA &40
HAY, AR FALE e 9 o7} v )5
= ¥HE $958E FHE LT XTI @
THLim and Lee, 2003]. 3+48, FF9 @] (SCM:
supply chain management)+ # % A1) A}(final
customer)7tA] FET} ABIAE AiEln AG
37] Ygt ¥Ry A T2 M 2 (business process)
9] A Y Y(entire set)S Feldte ZTHE v
£ 7FAcHChen et al., 2000; Simchi-Levi et al.,
2003].

SCMe] W o= A8 E(product flow), 5
9] Adi(order fulfillment), Y43 E#&)(manufac-
turing flow management), v} (purchasing)
4 K Z(replenishment), 174 %4 ¥ (customer
relationship management), &= X]2EX(reverse
logistics) 5 & A% Zok7} o [Klapper
et al., 1999; Simchi-Levi et al,, 2003], A¥.7]&L
SCMY] oje} Eolof tig EEAN EE N2
WHES 7FsetA st JTHAA S et al., 2001;
Speier et al., 1998]. o]F Fuj2G Holdx <] A
B7)& QdEYe] F8-L e-Procurement?] ¥
A, o7t s AT ARE A7 eMP
2 7891 gitHLim and Lee, 2003]. o]2j&
SCM#} eMPe] TR A LA A, B AT vjA
ozt ¥ & Sle F 7HA BAAEL gy
Fdy=

A B 2, SCM eMP A3 7L
of AHEYS] AFHgd oA Add A

-

F5¥ "ol Uti= Ao|HSkjett-Larsen et al.,
2003]. Z, SCMo) A 273k 712H Foz
g AeHpurchasing strategy)> Z-FXHsupplier)
o] 2 ZFo|1 HFA A|F{(strategic allies)9} 3}
EU(partner) #AIE B3l 73t § A (relation-
ship & supplier relationship)g& +433}=1
AcHAM o}, 4174, 2002; Arnold, 2000]. o] ¥t
& eMPE B2 A AE ] 74 (competition)
& HESE 22 Fa Pgos #3 dtke 3

=1
FHA BAAEI R E, 717 e-vlZ2Y 29
Ao g FEEH1 JE c-Commerce HE)
AEY 71w+ 71997t & $d(collaboration)[Lee
et al., 2003; Perrin and Godart, 2004; Speier et
al, 1998]& A8, 7199 Frlxesd BEHs
719 WF A2=" 3 eMPZE 7153 §89] 7
& gejolr}. o]H-E& SCM F-ofol A Fuj 27}
#E g AR QR(Quick Response), 3PL(3'rd
Party Logistics), CPFR(Collaborative Planning,
Forecasting and Replenishment), VMI(Vendor
Managed Inventory) 5 Tujx}-3FA3t 44
3l AR w3lo) vlgS F 3 <(collaboration) F
Aoz wHsEu Qthe ZW[Arnold, 2000;
Speier et al., 1998; Welty and Irma, 2001]¢] A,
7197t e-lZYA A2"e FAd] X3
eMP Az} 7o) FolzE B X249 3
o 9] 2 75728 dFE RS ojg

1.2 25 U e

HYAAES 5 SCM Aox e A9
QR VMI & JHAIZH $EHoIAE SCMe]
Falveto 2 wholEo] ZtHChen et al., 2000]. ©]
£ dside FArgs Fux - FFR 3 &
d2, B, AT 59 ARIFL AT BR
AzEe] Afdn £x171 YQsithe Aol o)<
tigro 2, eMPe] FARQl FFPA 2N 7]
Az WABA A WAGEL 42T 5 Yok
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c-Commerce 5t2| 7|¢7+ B AUAE 1

MAAIF L 7[d Al AEZ 7| 5S 2 A A

293 54 oA EE FEA) A9
A4 MP} A2 Pl EE BF
ez dEHA 7y 719t ARE
3}71 HslME, eMPe} eMPE &85l 7
B AuAzds B4 290 Bad
-5, FEAE A TR & FEAE B
SIEERECER SRR W’%}—E— R
2t & eMP & A Fe2 FEBA S A
A ol 2R7] slaA, ’?HHX} & eMP
L eMP < FFAYZE Do FHA|2E 9 233
TE7F gadtte ovjelth ol Fatd 74
Zr Ao Bag ZEAAE VI Wit 7%
2 MP/L WA AL 4= A& Aol
B2 sk ol SCM) Hloz )
AR FEAA 7Nk 714zt A F
AAFA eMPE 53l o]Fojx= Weks &
szt gtk 1Ejal 7]E eMPolAM 9 A
(bargaining power)d} F2 9 A4v] T} 22
Z 73 A (price competition)g 53+ Az}, SC
ok Y AA A ANE A EHsa
78 B2 gt} ol B3 eMPe A E7)
7 AES) A w el 219 gER e

i

—

J_, o, rlo

o2 A M50

Al

1

N

Z oW

.

eMP7} 74 = Qlohd ®
Aol 9)&3}A] Gk FF(public)e] 44
SN

£°3

eMP oF S TAIZIE Helel oojet Hey

mjn

<TE 1> 9T B U w

71989E 9§t 71822 75 (function)?} =
EH Z2x(process) ol A eMPQ} 714 443E A

& gofzad #A Aotk 1Ede B
ERP Fo2 %33 - A45se1 sle 7199
Wi AJ~H o] XZ[Lea ef al, 2003; Liu and
Shen, 2004], eMP2] dejel 54, oz} &
FHEA] W ZEA2Y EA Foll w2l eMP
o} 719 Al&E 7He] daAe E‘iﬁ}d T Ut
olo] thated 7|4 GurAQl o F Fwf =
B2A2E AESIL, eMPS} 71HA Y WE- 7
3o 7hsd BAE AHEVZE S 714
i olgk o, SA, A T o] FE
Ao &9 7eRAdA Fhste 98-S 9
g, ‘ZERANE Pezes Zo] 54
S 7] Y8 2 Y @Y Tlex
A FPHET. dE 5o, FHEAY 7)F
AT e T HES TR AR ?LUHZ
o Z2H 2 S FEiFAY T &3
35 (activity) S o] tHHu and Grefen, 2003].

@Al eMP7E 7198 iR Al 2w A4S
and # e A%d B bsd ol
sl M HESIZIZ e} eMP7F SCMe] H 5 #
A ARE gk HAA 7] (electronic infra-
structure)o] 7] YajHE eMP} 7] Al
2®7F 483 Jjed dAS 715E0 5ol
Tbe g Alad el wgol Hasith 7hsdt
Fo M= sSCMSH S ke B He
3712 gt

l‘l

1. A AN o eMP FHF+2

FEe] eMPIAE F2 Adedxte] J4Y
(bargaining power)3} 74 7 78 (price competition)
o} Ao whe} Agrt o] Fo] HtHSkjgtt-Larsen
et al, 2002, 019 eliel, & Ao E FHA
[AE =718 AYHbale EAT eMPE 23
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2.1 HeioAnt A

T-vi 2K (buyer, purchasing company)e} ZTF
AHsupplier, selling company) 7t AS 95t
£ 4FY A 4712 (unit price)T A=)

7197t HEAA & (relationship effect) 7t
ol 7Fed BAE <a¥ 2>9} o] Tk
<3y 2>9 3 Be 49 A1FEY Al
et Bt & e AdrtEe 712H g
a7 A E Yuigtt. o E 50, eMPol| A
GAFA ol el FEF Al FEE wigA
Hl2o) P Folh Pg RE A FoX g 78
= °Fe duHEQ] AHsIAR A EHBA
o E%E ¢n|gt

TElAe FEAE RN, <2 29 7
Fgel H B st FrjH oz AAE A
e dqule thg go] Ay & ot

<TOiXt2| QE>
A Bol Mol Goi<a>t A
R ga& Aol ZHE o
t d5gdgels, gt e TirtAn
e guAe ans 4 vjse mAE G
oItk A Bel Wistel, WA WA E3e| GtER
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A

7{ed

7t
(price)
Pl

R
™ 5 Ti(relationship effect) R

M) Fu7 94 Agnz g
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o 7| AlAEZ 7 15SSH AA
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7
7t4
(price)

P'I”

<P> | gewAag > | FEET | #@¥ad/bE ¥4 | RS winner | HluA 718 A
Q> 717k }EET BEAE Gy MR loser 718 Ay
R> | gaEpgay < | SEATE % Z+Z} winner 7HA9F4
<S> AHR714 AT Q3 oA & loser 9712 A

FoiAet FEAE A BERE F74EA A
A g el g AR wsle] wz} o
S (benefit)o] MglE AHHH, JA <R>3} <S>

o BF oA FFA F o= % F7}
A 5L & 2o U3 FUo &L
A Bt G <R>eM = Al B A 7t
AsE TF FHEHEHT} BAFHA) Rahe
FYolH, Gt AYHEY AL F
HA7F 49E M= Zrf(auction)d Ao
o Y <S>eMe FEA FHAA stAstE
€ e JEaARaR} 27 gL dooiH, I
BHE Q) AR SEY A4 Az g4
€ /e 94#(bidding) T+ 9 730fj(reverse

auction)d Zolth. 14 H FEFAA A 7144
Aoz Ay RHEYE AAFE x JJBE*‘C— v
go] ANE A7t AR 2AF A
A 4 A oD ARE s

a8l 99 <Q@ANE TR TFA B
& erh AT, A0 39
A Sor 1194 A
% qlek ARyl Bl
WeE B e o
27 JEogue o

r

A & ek oo g FuiAke} “oijXVJ A
4 A2 o ol B 4 gtk <’ 3>
o a¢} b ¥ &} d& 742 FeiAt
o] AgolSo] uigt FAE FA(indifference
curve)ojt}.
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ro

XA T 71 Al2EZ2E 7 SEEE A

(i

3 bg AAst ek bel BHL N2
AzHA0 =2 AA

@ PR 2 2R dg 42 5 A,
bst de] wHE Azl A

ol ARFLL N=E FFAAY =4
of we} Fujzte} FFAL AYERY o5
A & F A& BAFET N1EY 97, ¢
Z o8 FujR-FFARL o544 A
2 A#(competitive trade)E F7)3dte= o] 9o,
eMP2] 7|4zt 32 #A (relationship) S =i/} &
T 0= 989 AFL puixte}t FFANA F
23 g7t S-S Yehddh

2.2 71zt HaAIot eMPl HYTX

F<gt A B ¥ fr(information sharing) 2 B
AL A 314F-(consignment)d] ©] 2 771X
Ho] Aol we, FRA2HH J)A FY
HIRO.2 she pulAtet FEAREY Pz
2] gEH#A9 Feu= ‘OR(Quick Response)
= CR(Continuous Replenishment) = ACR
(Advanced Continuous Replenishment) =
VMI(Vendor Managed Inventory)' 2] X2 2
28 %= 900 0[Simchi-Levi ef al., 2003], Z}7}-¢]
SAL <& 2>9 2k YDA 7wy oz
2 ANE Ads] A Pula B FFAY
7153 eMPe] 7% 7t ATFRE A2" &

HollM oo FUHAE 18 5 Ak

(1) 971 ASAEZ N2 72

@ 71N =EH B V)8R 7E

Y (web) 78k A 2" P2 E FujRt BE F
A7} eMPe] o] B2dte] AdAr g A
W )@ TRl eMP Aulzgl AZA)
TR e FFAR)] BF eMPE eMP AH] 2~
AE2Y 75T ALY AoR FEEH 9
ot a8y AR YA g B AT

= eMPAH| 28} z}21e] YR A]2E2 EHij
o] X|&Holn, N2 J]Fo] BHEHIE o
ok wab A e R-FFA FEAAE 9 A
Bugltolu} gALAR e Hefo] 75k eMPe]
ME|AAZRo2E Lo]3lA] @)

dEBAY Fuixg 2 IFE M=
eMP7} FujR}-3-5AF 5zl dad Fro
ALS wiAstAY, ZH & me} 2ask
AEFNLA, AR, BiAE, AFEF F)
o Bl EE A E Fol PR £ FFAY
W7 753 A2 JEE olF e Ag 8
2 3t} ol FYBABIA ‘Pzt & FFAY
Eag TRAAE AR BE A2YHET
ARAE 2 A gl o3 Agshxol
[Sharma, 2002], ‘FHjA} © eMP & F3AF )
o ¥ AHE AME ‘TRt © eMP'TH
2 eMP & FgA7 98 7%y 59l
He BRAXY 727 PHE A 9@

o

QR+ (HFH X AnFFEe] 2
S5 A AARY 3

BFAE TR 230
WRRE B3R, &
2953 3IAYS 4

3Lk o

A FEFHE
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=Hl - F7)

FEAZE oAk A A
HlagEs ol A8}

A48 AnderE 24

R fAbsht, Ans
2] ohd AulsgEol
wEYEE 333 2%

TR FE(EFFAY] B

3E) AgAHEA 79) AAEA
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. 719A2H5 eMPZ ¥4 7%
b

QMISE EE o} 9T 242 A(inbound/
outbound logistics)ol] thated A} w= 23
A HE A ZZ A2 (conventional process)
EE ARINED TR TIAT B2 (e
lationship)ol] ©Jgh &2 WS o3 %
BY 5= ok olol thate] YubAQ waa s
ot eMPo A A FE & A& A&7 /)eHAS
THLE sk

3.1 MEHQI FIxE ZZN AL} eMP
3.1.1 TRt Z2MA

AFAQ Tz A% Foixe] =24
2E guEer wBavAe FiHey 3
A4 © A I FARY 2 I
Ao HE g Yy sgos Ay, 9
29| MPE FE3HE A <29 49 kg
AbE S Zo] R8T 4 Ak 71 g 2 Y
e A Ao Mo o3 EAHG A
F99 Foixe] AjHAo) FrA~H e Be
o2 W3t 5 Qe g W Ee gy =
A& eMPS} o] AH3w gy 2o}

@) 719F S5 ey SAol A o)

Rzt Faaag el At
2 (internal purchasing catalog)s %3
TupEE MHel
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c-Commerce 8t2| 7[QfZt B YUAE D2iot MAAED 7| AL 7S EEA A

3.3 JIPAIAH-ID eMPZIO| EHAUO WE
SCM &3}

TA-EEAT FEBAE B

<a¥ >3 Zo] Yz ut Bk

ATk o) 2& Aol 5 o) o) eMP7} Ful(:

A58 qYe ol F

T 71 & gl BAE <K 4> 7

f
M

k)

[e]

T

fr e Ay e

ﬂl}—“

HYPA 71ure] SCMol A, FFAE i
Ao ufatel ARAR, FadF, dy
B 58 FHEeEA AR AG(bullwhip ef-
fect)e] A9} o] SCMe FT &L =9}
[Simchi-Levi ef al., 2003]. o]} o] Auk g
HHAAE 5% A vinste, eMPY F

Bafd o3 AHEARE 53 o5 FvA}
2 FFATE FAAFA eMPee] HAAAE
stz gk Prig A FEEe <Ay
7> 7ro] Anjual, Auj 7}?:1(retailer)?] =5
2, T f5 2 meidl FFAk A
A FFhIt AdHE FEULE, RIH
o] 35 g AtdlE #FastoHChen ef
al., 2000].

o Ik F714 Xﬂlf%}c’]““‘(perlodlc re-
view policy)ell &J&), v ©&}7|7+ #7182 &
A Aoy BEIFAILSTE(target inventory
level) 719] 7o) Q(1=i<k-)E FF Al
A

o Zt FHALY FRAL —i—(target inventory
level)2 ‘(I+LijxMyol3, My & Q& AT
FTHAL JedAE B8 2AHH, AHEH
T 4 Hge g 2o 2 Les T4
WidlA Aefse gadsd g gagss]
HE en)).

-Q Lt TEARY FE(F)F H ol
3 FFAeS Y A=7|7H
(leadtime)

- M, 8 Qe H prizt olEETE 2 R
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c-Commerce 312 7|7t HaipAH g 1aish MAMER 7| AA-Z 7|SS8H AA
£ 53 A FFYAA FHILEZN PAH X Lis-(t-t) 744 2% 71388 7HAA Frk
HaRZE & 4 o olif <2 8>olA HATL [t b= T
EAEA oig T2k F7H Ans
BF.=08/80° > Mierx (1 +2Li/p +2L3/p)  (a) 77} B HHe wFEu AR
BFy, = 8/80° = 1+ 2(Ziak Li)/p + (postponement) 717H& YERR AolH,
Sk L/ (® FFAY EFEZHEG)E (bt)/LaZ
FA}
9 FFTAA olHGA FHEAY EF/ A
ARE eMPE T3} Aol FRAFo2ZH A ojlifel AtgolA, eMPO] FEALH BFF
Hade i 722 F e, 059 A= Bl o] 93 =V FAEHE S A (=
W ARE A Fds A
(1) TF2E <2¥ 8>9] AlF tollH 284
o] TFhoo] FAF(LE FRY) Qs BR = 6/87 > 1+ 2ATiek L)/p + 2Tienx
AT, A9EEF, AFEH, SHA L/p’, (L = (1-p)-Liol™, p=d 52l
IFE 5 eMPE B3 HELe £ 3l = (0<Bi<1) (©)
O, 95 FEF Qo SAAHE v
FA4% 7 o B, 3570 QuEF A @, 4 (b) % 4 (@A >10]¥, BF>
Aol Q) WFALL S eMPE B3l & BFy>BFco|t}. 18|x I3 A k=37 k=5¢] 7
A $oll ARFFEAT SFEH ) w2} Z}°l
@ FFAE FFAY QuAES AF AL E Role 4 (@ A b) A @ AHEH 3
Zasd EXA 14T (target inventory x5 <28 9> A el dFFHE
level)& 1128ty Qo] Al ol TFH E 38 ¥45F AxVE Eo)A HY, B8
e A& v 23, A 67 E 354 7 AAY AAEHE Fole ARVt e B
o BFE FHE T doh ghoofuel AW FFEAhY] AFEH AneE
@) o1& B3l FFAY FEGLAAF TF LM+ bR A 1) S Biol W o FaAd
L9 Q=TS LigodlA La-(t) T F U
SEALQ, HF 3=k Q, == PN
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3.3.2 SCMUIM eMP2| Eeign} A5 71A %9 Abd[Klapper et al., 199]E %
wate] et gol B 4 Ak
IEH 22 xES Bk ol A (1) 17 w+=(customer satisfaction): eMP %
X, 247)F 52 AAskL A SCORSupply- 719 A 2ES B8 sz HA, B
Chain Operations Reference-model)ol| A= 3+ Fa Aue] AT ALPoT FEA
FE A FY7IHe] Z2AH2F Plan, ‘Source’, gghdgd AL 2 TFPAYAL v
‘Make’, ‘Delivery’, ‘Return’9] 578 A2tstn (2) ®&(cost): eMPE E& SCM B &E &4,

A HSupply-Chain Council, 2004]. 71¢]7F A&l ol 77k 2 AR Fe] BAE B8l Ao
of thate], A& L ¥kEe P8l Plan't AE Fg AiLs]HdE(inventory turn) F7}
Return’ TZ M| 25 A3t Asae] =2 AA (3) #H]%(readiness) % A&/ (sustainabil-
© <I¥ 10>3 (1) gon, eMP7} <H 4>9] ity): FHY AR FHE 5 AT
TR/ EFE VI S o1FE A o 21 3 A (agility) 7441

HME (29 2ol SCORRE S 43t %H
2 % sl ” | | |
147 AN Y T SCORY ‘Source’ 9+ BEEN T oEg
(1)SCOR4 Z2MAR EEE YU BSY TR
‘Delivery’ & B3 o] Fo]7tia B & glomg, ‘ :
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KA 2T 7 AlARZE 7SS R HA

V. Al&" 74

247 49 AdAe 2247 JuA2d
(IOIS: interorganizational information system)
o] I olth. I0ISEok= EDIg o] 71zt
AR R 7T 2R E Al A
EAAFE S 918 CORBAY DCOM, 181
1B 2}ull(Intranet)?} &) A E 21| (Extrtanet)2] A
gglo] F2 HITP 2 EZL 53 $4A12H
(applications)7t XML7|%¥t 7]5%30] 7153
YA u)2(web service)oll ©]|27]74A] &Astar Q)
CHPark ef al, 2004; VanLengen and Haney,
2004]. £3, S(NET) 7287¢ B3 XML
F4(SOAPH A %], WSDL 5)7F 25 o2 A4

T 5 YAMHlEE 83 A& S 8o
SHAl siE

719A 2" eMPE Y-S B Frizg
Z2AAE Yoz ‘Pzl < eMP'ZE ¥
eMP & FFA Jo 2o A=" 7w
£ FH02 PAT & Ak A2d 7x
(architecture)= <219 11>3} 2t} 7}1A3 Al
He] £ o 2o, SH(NET) 74
4E73-E st
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ToHRE/
JIEed Hel YT A
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X 2xz2|
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3 Customization
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R
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}o) A E(client) = A M(server) 7]5 7 SOAP
(Simple Object Access Protocol)dl] 2|3t QIE{Yl
Ao AR AL 71502 FHE ¢ Sk
QA2 A2doz FEY & Uk eMPI 7
mh b A 2=EZE HA71F oA i SOAP H)
AA 9 ®HH(body)d HBEte AtdE <2H
11>9] ‘i 8 4'% 'S/ A5 Fro 3k
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<SOAP-ENV: Body> <SOAP-ENV: Body>
<Purchaser> ‘ <Purchaser>P02</Purchaser> (11)
<ID>P02</ID> ..Supplie>S17</Supplier> W
<Contact>hongj@gsnu.ac.kr</Contact> _<Oder>
</Purchaser> o <SupplyMethod>VMI</SupplyMethod> Y
<Supplier> <OrderlD>P02-02-12</OrderlD> @
T o - <ProductD>Prod-09</ ProductD> . v
Joniactyoonhs @gsnu.ackr</Contact> <OrderDate>2005/01/20</OrderDate> A
S Y. <ArrivalDate>2005/01/23</ArrivalDate> @
<PurchaseOrder> <Presentinventory>120</Presentinventory>
““““““““““““““““““““““““““““““““ ty>400</Sh Quantity> ’
<OrderiD>PO2-02</OrderiDs L N — <ShippingQuaniity>400</ShippingQuanti> ___________. v
<ProductiD>Prod-09</ ProductiD> </Order>
<SupplyMethod>VMI</SupplyMethod> </SOAP—ENV. Body>
<InvetoryOwner>Supplier</InvetoryOwner> | .
<Duration> ©)
<From>2004/12/20</From> FeE AZEo MEHUYEL} UK} £ HEsts o
<T0>2005/01/19</To> é FAWSINL M) WS OAXHE: BIAAIAY
</Duration> v e eMPel Folzg Hellls)
<ServicelLevei>95</Servicel evel> A
<InventoryLimit>1500</InventoryLimit> A MILF vMiEAloA, ofzl FHaiT ZEXo|A
<DaityAvgDemand>55</DailyAvgDemand> FoeHANE MIAFE 27| rgﬁ#c, ZIMH|
<Payment> ©@ A% X2XE 59| Ugg Eaete TURE Ma
<Method>Cash</Method> % (AR E: FORIAIAE > eMPe] PoizE HAUT|S)
<Time>Monthly</Time>
_____ SPayment> Y| AR P
</PurchaseOrder> E;; -z——z— Siig:o{ln%;ﬁ}{iﬂ XL“;' FFA &
ISOAP-ENV! Booy> o % Fuzgas B9 BY
<3 12> ToiedE ¥ wFEHI E2E 95t SOAP tlAIX] 2Clbody) At
V. 22 9 & 9% FAHA B2 dherel B 5 ok &
3 T4714e dEAA VW FEEE A% =
AEUE BF V12 AAFE BET P PSS ESHS eMP} AFSE
A Wk opg} 27k V)5S MR AT AAHA 7)gke] & & Slok g oy Ak &
3= YA (collaborative commerce)] Hak = *32}7} Fr il FujAEA B e FEAk
o2 WA Yk ol @ BN eMPS F FA MP ot okl FAAFH MPY A2
A RAT DA BT 5 lom, B & selmdol @ S
dMe 7143t FEBA 7ure AdE A ds IS A2E Ve dHoE A PR
E AN eMP} | GA 2R 4E )5 Az AR BRHeR $9HI, BAY
SO H9 gesiyrh 245 AdFA o AE2E BIBGIN B 9B AA
MBIAE AFshs 7189 eMPd| gk whant gef ko] YxH|(Web Service)s F3 3t
oz, BIAE SCMEole] HAH okl F fola AR Ak BuolAw YA

B uA AR oo} Ba el B, 7
58 &% % eMPo}e] Yol Ay T2 uw

-

At @

4 495z Fsta Aetd. of WS BGE HE ARNAEe sl

ol Hol =oHT Qe AU Ad W eMPolA AFSH: A A23 L (module)
EAQ) Bl A2 eMPSE SCMR} B3 2 7 719e) WRIIEH FRHES Aswd
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#34 (Yoon, Han-Seong)
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