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The Structural Relationships between Interactivity, Identification,
Relationship Quality, and Loyalty of e-Brand in Internet Site

Yong-Ki Lee, Jung-Ran Lee, Dongkeun Yoo

This study was to identify the concepts and dimensions of interactivity and to examine the effect of
interactivity on identification, relationship quality, and loyalty of e-brand in Intemet sites using structural equa-
tion model (SEM). For these purposes, the authors developed several hypotheses. The results are as follows.

First, control is not associated with idenfification, but is positively associated with relationship quality. Second,
two-way communication is not associated with identification and relationship quality. Third, responsiveness
is associated with identfification and relationship quality. Fourth, identification is associated with relationship
quality. Fifth, identification is not associated with loyalty, while relationship quality is associated loyalty. This
means that identification and relationship qudlity play the partial mediating roles in the relationship between

inferactivity and loyalty. Af the end of this paper, managerial implications, limitations, and future research
directions were suggested.

Keywords : Interactivity, Identification, Relationship Quality, Loyalty, e-Brand
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