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Analysis of Dietary Informations in Newspapers and Magazine for Children (2002)
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ABSTRACT

Children regard newspapers and magazines as the important source of information. Because informations about diet
in the newspaper and magazines are regarded as good, it is necessary to find out whether informations provided to
children are correct. Thus, this study shows the present situation of informations on diet by monitoring 3 newspapers
(Kids.Chosun, Kids.Donga, Kids.Hankook) and 2 magazines (Earinee - Dongsan, Sae-But) for children. This study
focused on the quantitative and the qualitative analysis for articles and advertisements. For the quantity, rate and number
were calculated. For the quality, the accuracy was analyzed. Result of this study were as follow; Analyzed the number
of articles and advertisements on diet, there are 2 times more number of advertisements (339 cases) than that of articles
(180 cases) in the newspaper. There are slightly more number of advertisements (24 cases) than that of articles (18
cases) in the magazine. Most of advertisements are about processed foods and children’ favorite foods. Especially, the
advertisement of processed foods are ranked first by the quantity with 245 cases (75%) in the newspaper. In the maga-
zine, 10 cases (42%) are about processed foods. About source of advertisements on diet informations in the newspaper,
there are 300 cases (86.7%) without evidence based data and 34 cases (9.8%) of interview with entertainers, from the
total 346 cases. In the magazine, there are high rate of cases without evidence based data and interview with entertainers.
For the evaluation of the information about diet in the newspaper, there are 148 cases (19.7%) with no clear guidance
and position, some cases with advertisements for specific products and etc. Discordance between subjects and contents,
and emphasis of specified field or some parts are found from the total 750 cases. About the accuracy of contents, from
the total 180 cases in the newspaper, 99 cases (55%) are inappropriate and 19 cases (10.6%) are appropriate. In maga-
zines from the total 18 cases, 7 cases (38.9%) are inappropriate and 11 cases (61.1%) are appropriate. With these results,
we can conclude that informations about diet in newspapers and magazine for children needs improvement. Therefore,
for newspapers and magazines contents should be reported scienifically by inspecting contents and by taking professional
advice, in order to spread the accurate information about diet. Also, there are need to manage the systematic monitoring,
for children. (Korean J Nutrition 38(2): 161 ~172, 2005)
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Table 1. Classification of subject in food and nutrition information of articles and advertisements

Articles Advertisements
Subject Content Subject Content
Dish & cooking Dish & cooking related aticles Luxury food Beverage, coffee, tea, and etc.

Health Eating habit, table manner, dietary life, food sa-
fety and demage, relation of specific foodstuffs
and disease

Obesity & diet  Weight management, obesity

Food New information about foods, and new foods

Processed food Can products, retort food, snack, meat &

fish products, and etc.

Raw food Natural food (rice, fish, fruit and etc.)
Funtional foods It processed the ingredient of the foods for
for health improving health
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Table 2. Evaluation criteria for food and nutrition informations in articles and advertisements

Articles

Advertisements

1. There is no definite plan for eating habits

1

2. Insufficient explanation for terminology 2
3. Insufficient scientific base 3
4. Exaggerated contents 4
5. Improper comparison standard 5
6. It applied a animal experiment identically for the human 6.
7. Ambiguous delivery of subject 7
8. Different description with subject 8
9. Including of certain product advertisement 9.
10. Others 10
1.

12.

13.

14.

. Exaggerated contents

. Extremes simplification of technical knowledge
. Advertising foods as the medicine

. Subject and contents discord

. Violation of the food sanitation act

Emphasizing only specific field or part

. Not revealing the guide or the position
. Universalizing animal experiment results

Universalizing the experience of one person

. Insufficient scientific base

Insufficient bases for public interest
Advertising specific products in the format of article

Emphasizing superiority of products based on imported goods
as the novelty
Others

Table 3. The size of the area for food & nutrition informations in

newspapers by the company unit: cm? (%)
n o Kids. Kids. Kids.
Part Area Mean Chosun  Donga  Hankook
Total 5,668.5 979,222.6 1,059,778.6 834,912.3
Articles 100) (100 (100) (100)
Diet related 83.7 21,2239 17,7504 3,470.8
(0.48) (217N (1.67) (0.42)
Total 4,317.6 813,477.8 705,345.4 670,220.5
Adverti- (100) (100) (100) (100)
sements Diet related 381.0 89.054.4 51.860.7 51,879.3
882) (1.0 (7.35) 7.7)

Ymean per day of total

FAEE J9dz E73190 (Table 1), 2@ R
FAE 714 g FAE8A, 71208 55, AAE 84,
Faol Jepd AFA R A4 e digt FrHE Bt
B7g 7jFo g AR, RUHE 7)AR= KA
2 F BT ER 7L AR QAE, Ad9T), &
A7IAL BEAR 7|AL 71ARA e BaRIAE FR/3tL,
HAADL ATRIA, FFRAM, AEH (YHh AHAE
714 AE7E AER7IAL 28 AR, A 770, 2
A57F RE AL, 78R 2R ZARIL o] Al
3 229 FmhEe 200295 g SALE 3 9 4
F9URR JAERUHF A1 RIN?PE Faste T4
HZ BM3le] 4l 1507 BH3IIG (Table 1), AF
7 ZA Y 2UE 712k} o] HALE ERdl] XAk
et Fuold yehbs AA483 1] B A4 it 3
FI71ES AT 19999% AEYUEYE AR B oA?
o Sl BUH ZIEs F1E FrRHES Ao, o
B4 A8 7RI A A EF A 3ES it
(Table 2).

3. N

£ A7 Ay= SPSS (Statistical Package for Social
Science) 10.0 for windowE ol&3lo z} wjAdzE A}
FEE AT 9 H]ES AEESRlT.

A7 Y

1.94 2%

1) OjARE AR BE 2Y

AR 7|Aksh Farel] vebd AR RS
A v]ES Yol A AR AS AYBARI)APL 2}
A)sH= v1ES 1.48%, F1E 8.82%00, A AL
AR 718 F ARERE 7APL AR W93 v)g
2 2.06%%2o0, F1E 24.7%S A5 oz et
Wtk 20029 SYAIES oz 3 ATV
v AAEPRIIAL 1.0%, A48 AR B4 F3 10.9%,
20029 oJAAE oz 3 Q790ME AASER
712} 27.1%, B8 AR B8 P71 19.7% AAsh= R
o2 Jeht 2 AvAzst v B AR E 7)A}
7}, AR eME Faela AAuiA Rt oflo] wjHe) 4
FY998R # A3 vlgo] ¥4 Jebch

ARME AdzAURIE 21,223.90 cm® (2.17%)
2 AY ¥k, 2¥FolIE 17,750.38 ecm’® (1.67%), &
da=dn ) 3,470.76 (0.42%) 2] 4013ltt (Table 3).
AFAPE AAF1EE F AEDE Fvt ARk d
A H&s e A9zAY87) 89,054.40 (11.0%) A
d =9k, A9ETUR 51,879.30 (7.7%) A¥dEord
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1B 51,860.70 (7.35%) <22 Jehgth ZRE=Z 71Aket
F3of Jeid ABGHRI|AT 2Rk W vjES ¢
ohZ ARE Table 4° AA8IGItE A} Ho] 35,735.80
cm’ (8.0%) &3k, offolEAte] 15,536.90 cm® (3.2%)
£ ARk AFHE ot ARshs 9 vjgE By
oJPo)E4to) 10,628.20 cm® (40.8%) X F 1, A Wo
e AFHAAF] YeR A ¢Sttt (Table 4).

AFe Az Tkl Faef vepd A4gdE o)
AR|Bh= WA vl &L 695 H 129704 AR FIHF R
o} 71 P Ae] o A Yebgz, AAZIAEE S AA4g
#HA 74P AR sk AU &S B 8€0] 4.1%E A
o EA JePtL, 72°] 2.8%% 1 T2 Ak A
A Fa A F AEDE Fa7} AASHE vEL A 7
€0] 13.9%2 AY =A Jebsti, 6€0] 129%% 1 th
o< A} (Table 5). A9 A¢E €z HAHY
% 73T Fadzo] ApRshe vl&E gold A
6RRE 1297k MY FaHA R} 7)AbEZ0] 90% o]
4 A JeRds, AA 7AbEE F A883E 71APL RF

Table 4. The size of area for food & nutrition information in mag-

azines by the company unit: cm? (%)
Part Area Mean" Earinee- Sae-But
Dongson
Total 66,721.1 484,878.8 449,217.0
Articles 100) (100) (100)
Diet related 1,375.5 15,636.9 35,735.8
( 2.06) (3.2) (8.0)
Total 3,072.7 26,034.7 16,983.0
Adverti- (100) (100) (100)
sements Diet related 759.2 10,628.2 0
(24.71) (40.8) (0.0)

"mean of total area per month

2sh= w3 Hlgo] 11490 10.8%% AY A Jebd,
10€0] 26%% 1 the-& A AA Fuuy F 4
F84d Ft ARk vlEe BE 9¥Yo] 325%= A
2 A Vel 12€0] 304%22 1 b 2Rk

2) AguRyEel W4 B

o]@o] NE9 7|Ate} Fare] et AAg B AR
of thst AE viws] B ARE AAF o7 74} 1807
Hohs 33 3397004 A4S RA7 249 A% Eol
vkebsttt 29 7)Absh Fae] Vbt AR @ AR
of gk ASFE nius) B An Aoz 7x) 18748
the 31 247004 ARERHE FRAF7E o7t gol
ERtt} (Table 6). 20029 % FUUATAES tjatro g 3t
AFVME ARHE AR F AFIIYRI}L ARsR=
H]go] 71} 35.8%, F11 62.9%, JAHAE Aoz &
AT AN ARHE FR F AFIFFIRI AX
sh= vlgo] 71X 67.2%, 66.9%F ABRTE Y=ol Vel
Y A4t 22 27 nparA 2 ofdo)] miAle AT 7]A}
BR= FaolA, AERTHE FR|oA AFFSEn ¥
57} wo] ekttt

(1) AFIFEE 714}

AFAFEZ 7)Ab] Yehd 2888 Fre] dig Ay
H)ws] & A= Table 69 AASIATE 3709 A&
T A7Abk] gk Ulgo] =4 veRdt) o) ojdo]
A&, Ax1d, 2F] obd 2 R, ERAEH
Ayale] #HEdel] dist 8ol A AFde S ¢
= itk AAPEZ A Jehd AAEHAE FR digt

lo tg i

N

Table 5. The size of area for food & nutrition informations in newspapers and magazines by the month unit: cm? (%)
Articles Advertisements
Media Month Totatl
Sub total Diet related Sub total Diet related

6 794,899.0 382.349.0" (100) 2,999.3 ( 0.8 357,465.5 (100) 46,2009 (12.9)

7 774,181.0 375,033.0 (100} 10,487.8 ( 2.8) 323,005.8 (100) 45,0224 (13.9)

8 386,896.0 195,232.0 (100) 8,050.2 ( 4.1) 139,687.9 (100) 139182 ( 9.9)

News paper 9 759,068.0 417,181.0 (100) 45636 ( 1.1) 295,545.0 (100) 232056 ( 7.9)
10 852,163.0 500,211.5 (100) 7.950.5 ( 1.6) 353,838.0 (100) 39,2321 (11.1)

N 823,517.0 518.937.1 (100) 6,458.8 ( 1.2) 390,160.2 (100) 17.470.6 ( 4.5)

12 794,865.0 484,270.3 (100) 34379 ( 0.7) 329,341.3 (100) 7,744.6 ( 2.4)

17.3567.9 140,418.0° (100) 666.0 ( 1.1) 6,373.6 (100) 1,.391.7 (21.8)

170,903.9 129,365.6 (100) 2,549.4 ( 2.0) 6,706.6 (100) 1,604.5 (23.9)

170,903.9 132,674.6 (100) 25494 ( 1.9) 6,040.6 (100) 1,140.8 ( 1.9)

Magazine 9 170,903.9 133,146.7 (100) 30203 ( 2.3) 5,707.6 (100) 1,854.8 (32.5)
10 170,903.9 133,146.7 (100) 3,491.1 ( 2.6) 6.040.6 (100) 1,391.1 (23.0)

n 170.,903.9 133.613.9 (100) 4,430.6 (10.8) 6,040.6 (100) 1,391.1 (23.0)

12 170,903.9 131,703.3 (100) 25494 ( 1.9) 6,108.1 (100) 1,854.8 (30.4)

"mean of total area per day, ?mean of total area per month
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Table 6. Frequency of articles for food and nutrition informations by the subject in newspapers and magazines by the company

unit: N (%)
. Newspaper Magazine
Subject
Sub-total Kids. Chosun Kids. Donga  Kids. Hankook  Sub-total Earinee-Dongsan Sae-But
Total 180 (100) 79 (100) 68 (100) 33 (100) 18 (100) 11 (100) 7 (100)
Dish & cooking 37 (20.6) 22 (27.8) 11 (16.2) 4 (12.1) 10 (55.6) 3 (27.3) 7 (100)
About health 89 (49.4) 36 (45.6) 32 (47.1) 21 (63.7) 2011 2(18.2) 0 (0.0
Obesity & diet 29 (16.1) 13 (16.5) 12 (17.6) 4(12.1) 0(00 0 (00 0 (0.0
Food 25 (13.9) 8 (10.1) 13 (19.1) 4021 6 (33.3) 6 (64.5) 0 0.0
Table 7. Frequency of articles for food and nutrition informations in newspapers and magazines by the month unit: N (%)
Month
Media Subject Total
6 8 9 10 1" 12
Total 171 (100) 23 (1000 27 (100) 23 (1000 21 (100) 29 (100> 28 (100) 20 (100)
Dish & cooking 37 (21.6) 2087 6 (22.7) 5(21.7) 7 (33.3) 10 (34.5) 4 (14.3) 3 (15.0)
News paper  About health 89 (52.0) 10 (43.5) 12(445) 12(52.2) 8 (38.1) 14381 19679 14 (70.0)
Obesity & diet 27 (16.8) 9 (39.1) 6(22.2) 3(03.0 4 (19.0) 2(69 2(7.D 1(50)
Food 18 (10.6) 2087 301D 3 (13.0) 2(95) 3 (10.3) 3 (10.7) 2 (10.0)
Total 187 (100) 2 (100) 3 (100) 2 (100) 3 (100) 3 (100) 3 (100) 2 (100)
Dish & cooking 10 (55.6) 1 (50.0) 2 (66.7) 2 (100) 1(33.3) 2 (66.7) 1(33.3) 1 (50.0)
Maega-zine  About health 2 (1D 1 (60.0) 0(00 0( 00 1(33.3) 0 (00 0(00 0(00
Obesity & diet 0 (0.0 0(00 0(00 0(00 0(00 0(00) 0(00) 0(00)
Food 6 (33.3) 0(00 (33.3) 0(00 1 (33.3) 1(33.3) 2 (66.7) 1 (50.0)
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BRZAE 478 (1% oItk ARdAs 4t 4
P YRR sttt (Fig. 1). o259 10721E
AAAF Do Tt AFAYZE B A7
‘i':‘—EE} 2t gt Algo] $ERk 68.2%
*“‘°ﬂ gt 7k & Zidades A
T Aol ugd Algoe] &
z}XIs}?iH A7) gk B BHE 7}

@0 g BTy gtk ofdo] Al

1 4708 ZAME o] offlo] i &
& = 9k oj™o] Aoy wHE
Ve EY 715AE 1 Fuo FE olFu M, 2 F
FEE olo|2ad, 85 AW, A, Y 5o= ZA}
ok Jx9 A Age #EE Fu FX By TH
B2 ARShe A5E vlwsl] B Az A 2Fe) e
1 247 F 7HAF F3 B0t 107 (42%) °E A
Y g2 uEE AP, o R 7FAF 74 (29%),
Ak Q2Fo] 67 (25%) AREZAEC) 14 4% &
ol3dth (Fig. 1). A GA] ofo] uidoly w5 7154
E3 N13AF U Ft g Ao AgIth 1 F
FEE B, QT2E, 9% 5] ZAEA

200295 FUATNES oz 3 A oMe A
ZARZAF] 1819101, o] AFgFae 192 et
W 7REAE0] 39, 2919 7134lEe] 492 Yeh} 20
£ Helon, A o R g AFOATNME T
AE 19, HoldE AF 29, AFEZAE 39, fol
F 492 &R 9 FogE wdel wet o] FRel A
o7} &g & & UATh TBER 53|, ofHo] AwH}
FA 2 F Fuud AFo R Yehd 7hgalFel g A

t

A3 /vl‘:]‘t
A% AR ZAE
Bae D 98

=2

AEo| BHE F3 FoM FEFFH
£ Yol A= Table 89 }ﬂ/\l*}*‘t} NE2 37H4 M
B 257 A E] Uid Favl Ad £ 6lEg 2H
St ST, 11 F AdEeldrrt 87.8%2 AY wA W
ERty, AGZRAYR 75.3%, 238798 60.6% <2
2 Yepgrh o] tiilgl ARy v oo 7|&
T2 13 NFAES FE Fa § A g w13 oY
o] Aol BHP AEE 379 AFe] 12 Vet
28] A= 6718 Bt Al HellMe Ay Y Foe
VERA] ekorar, ofio)gAtell Mgt UrE}km. HA Q] A¢

T 7 AE uigt ot AlY 52 1&g X 2l
ol E YERA] 2 At AAFo] ofgolgAte] 678
FAFE it

LHE AE #AE B3 FolA FuFTHFEE AR}
= AFE ol AFNE Table 90 AABITE AT
6, 7, 9, 108l 2EFF7t AU Zol FAMEITE &3t

MEANEZ AR A Fus EXNPE del v}
F7HRE 6708 B4 BF 7haalFel st Favt Ad
e Hl8-S xRk Qi) 9, 1148 7@*‘%— Fa 8

ol AFBEAFE AT TR A LE 4F|
B B3 0 BRERUL AL LT o

A7} Table 990 AAEITE AxAoE 119 A9jet 6
QEE 129744 BRE Dol 7}2AER 7] 5 AFo) a]
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Funtional foods
for heatth
4 (1%)

Raw food

Raw food 6 (25%)

0 (0%)

Luxury food
90 (27%)

Funtional foods
for health

Food processed 1 (4%)

245 (72%)
Newspapers for children

Magazines for children

Luxury food
7 (29%)

Food processed
10 (42%) Fig. 1. Type of food related adver-
tisement by subject in newspapers

and magazins for children.

Table 8. Frequency of advertisements for food and nutrition informations by the food product in newspapers and magazines by the

company unit: N (%)
Kind of food Newspaper Magazine

Sub-total  Kids. Chosun  Kids. Donga  Kids. Hankook  Sub-total  Earinee- Dongsan  Sae-But
Total 339 (100) 73 (100) 106 (100} 160 (100) 24 (100) 24 (100 0.0
Luxury food 90 (27.0) 16 (21.9) 12 (11.3) 62 (38.8) 7 (29.2) 7 (29.2) 0 0.0
Processed food 245 (72.0) 55 (75.3) 93 (87.8) 97 (60.6) 10 (41.6) 10 (41.6) 0 (0.0
Funtional foods for health 410 2(28 109 1(06) 1042 1(42) 0 (0.0
Raw food 0(00 0(00 0( 00 0(0D 6 (25.0) 6 (25.0) 0 0.0
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Table 9. Frequency of advertisements for food and nutrition informations in newspapers and magazines by the month unit: N (%)

Mdeia Kind of food Total 6 7 8 9 i0 11 12

Sub-total 339 (100) 91 (100) 67 (300) 17 (100) 51 (100) 60 (100) 33 (100) 20 (100)

News-paper Luxury food 90 (27.0) 32(352) 22(328) O0(00) 6Q11.8) 16(267) 10303 4200
Processed food 245 (72.0) 59 (64.8) 44 (67.2) 17 (100) 44 (86.3) 44 (73.3) 21 (63.6) 16 (80.0)

Funtional foods forhealth 4(10) 0(00) 0(00) 0(00 1(19 0(00 2(61H 0(00

Sub-total 24 (1000 3 Q000 400 3000 40000 3000 300 4000

Luxury food 7(292) 1333 2600 1@33) 1250 0(00 1@33 1250

Magazine Processed food 104v7) 2667y 200 1333 2B0O 0(00 1333 1250
Funtional foods forhealth 1(42) 0(00 0(00) 0(00 0(00O 1(00 0000 000

Raw food 62500 0(00 1250 133 1250 16GB00 1333 10250

Table 10. Analysis of format of food and nutrition informations in newspapers and magazines by the format and company in

newspapers and magazines unit: N (%)
Form Newspaper Magazine
Sub-total  Kids. Chosun  Kids. Donga  Kids. Hankook Sub-total  Earinee- Dongsan  Sae-But
Total 192 (100) 82 (100) 67 (100) 43 (100) 18 (100) 11 (100) 7 (100)
News story 133 (69.3) 54 (65.9) 4 (61.2) 38 (88.4) 6 (33.3) 6 (54.6) 0 (0.0)
Interview 1(0.58) 0 (0.0 1(1.5 0(00 0(00) 0(0D 0 0o
Publication in serial form 26 (13.5) 16 (19.5) 8 (11.9) 2047 3367 3 (27.3) 000
Note of experience 7 ( 3.6) 2(24 3(45) 2(47) 1(56) 1(90 000
Special issue form 4(210) 1(1.2) 3(45) 0(00 7 (38.9) 0(00 7 (100)
Life information article 3(1.6) 3037 0(00 0(00 0(00) 0 (00 0 (0.0)
Article type advertisement 12 ( 6.3) 1(1.2 10 (14.9) 1(22) 0(00 0(00 0 (0.0}
Other 6 (3.1 5(6.1) 1(1.5 0(00) 1(56) 1(9.01) 0 (0.0)
Asstne B8 2ollA vebdth 10€0de Ad7382AE A¥s7] 74 3.7%) 7IEk 63 (3.1%) BEPHI)A 3
FaE ZAE A A (1.6%) o2 Jeith #x9 A9 5714 B
— AP B 188 AARG AR S 24P @
’ = HAE 712 U 8-& WA AEAPEE FREE 3749 A
DA T BEF B57APE 60% oM 7P =4 vERd, AR

(1) 712k 84

A 7AF FolA 2] FHE 7AES
e A48 Table 109 AAEITE BE7]A} <1
ER71AL AE7F QAE, APSY), SR71AL AR
AL 7MY 33, 71el 5 FAER Rl 2UH 3t
Aok BRIk GukAQl BET]AL QJIEIR7 1A AR
& oz JERE 7AL AE7F AAES AEA] X
Ag 7R FAl] AFEHE WES d7ste] AAshks
Rolt). APF71E ofdo] AFoly whF ofHo] Eglo]
A FAZ AL 7AL SF71A K S0z 27
712}, AEARIIAHE Ao f-83 FJRE AFsHs V)
AL 71849 Fae 7AEAelHA o AER oY
& Fudhs Aotk UL FEAAE 33k AlEe] A
< BS71A} 1337 (69.3%) 22 7M H3tn, AES}
Az Eo] 264 (13.5%), 7IAFE42 Fx 127 (6.3%)
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o} F=x2] F9-E By AA) 1874 FolA 1012 55.6%
7} 712+ go] A= AT, 87 44.4%7} 717+ B
o] AA=E] AA ¢tk A HE 100% 717 o] AAS
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Table 11. Analysis of whether there are journalist name or not in diet related article in newspapers and magazines by the company

unit: N (%)
, Newspaper Magazine
Journalist name
. Sub-total  Kids. Chosun  Kids. Donga  Kids. Hankook  Sub-total  Earinee-Dongsan  Sae-But
Total 182 (100) 80 (100) 68 (100) 34 (100) 18 (100) 11 (100 7 (100)
No 100 (54.4) 55 (68.4) 23 (33.8) 22 (64.6) 8 (44.9) 1(9.1) 7 (100)
Yes 82 (45.6) 25 (31.6) 45 (66.2) 12 (36.4) 10 (55.6) 10 (99.9) 0 (0.0
Table 12. Andlysis of publishing page of diet related articles in newspapers by the month and company unit: N (%)
Page Newspaper Month
Sub-total Kids. Chosun Kids. Donga Kids. Hankook 6 7 8 9 10 11 12
Total 182 (100) 80 (100) 68 (100) 34 (100) 24 Q100) 26 (100) 27 (100) 24 (100) 29 (100) 34 (100) 18 (100)
1 95 (52.2) 40 (50.0) 34 (50.0) 21 (61.8)  10(41.7) 12 (46.2) 13 (48.2) 12 (50.0) 16 (85.2) 20 (58.8) 12 (66.7)
2 4(22) 0(00 2(29 2(59 2(83) 0(00 0(00 1(42 1(35 0(00 0(0O
3 18 (9.9 16 (20.0) 2029 0(00 5(208) 4(154) 6(222) 2(83) 0(00 1(29 0(00
4 32(17.6) 20(25.0) 10 (14.7) 2(59 2083 5092 7(259) 30125 6207 6(76) 3067
5 8 (44 1(13 5(74) 2059 2(83) 1(39 1(37) 1042 1035 0(00 2(1D
6 8 (4.4 0( 00 7 (10.3) 1(29 1(42) 2(77) 0(00) 2(83) 2(69 1(29 0(00
7 15(82) 3(37 7 (10.3) 5047 2(83) 1(39 0(00) 30125 3003 50147 1(5.6)
8 2(1.D 0(00 1015 1(29) 0(00 1(39 0(00 0(00 0(00 1(29 0(00
Table 13. Analysis of information sources for food and nutrition advertisements by newspapers and magazines unit: N (%)
Source Newspaper Magazine
Sub-total  Kids. Chosun  Kids. Donga  Kids. Hankook Sub-total  Earinee- Dongsan  Sce-But
Total 346 (100) 76 (100) 109 (100) 161 (100) 23 (100 23 (100) 000
Report 2 (06 0(00 1(1.8) 1 (0.6) 0(00 0(00 0 (0.0)
Site visit 9 (26 4(53) 3(28) 2(12) 0(00) 0(00) 0 (0.0)
Inferview Entertainer 34 ( 9.8) 12 (15.8) 13 (11.9) 9 ( 5.6) 7 (04 7 (04 0 0.0
Specialist 1(0.3) 0(00) 1(1.8) 0(00 0(00 0( 00 0 (0.0
Without evidence 300 (86.7) 60 (78.9) 91 (83.5) 149 (92.6) 16 (69.6) 16 (69.6) 0 (0.0)
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sl 378 (15.0%), * Aol Aok’ 27 (10.0%) 2.
Z Yeldth (Fig. 2). #3928 71AF 2244 FollA ‘FAl
o] 3tz ZA7} itk 337 (29.5%)2 B718HE0) A
A =4 UERty, AEgolo] tigh A4 g o) ¥
287 (25.0%), ‘A tigte] gt} 257 (22.3%)
‘Ugo] IR 874 (7.1%) ‘FAE thEA BAKE
A¥ 67 (5.4%) AUZ w@/1EE BATR ety
574 (4.5%) 9 2.2 Yehgt} (Fig. 3).

FA 9 A9E B JARFR 74} 208 FoM 74
(35.0%) > HAA3 71AF U801 L, 1178 (55.0%) &
A% 7 L otk E3 1 2o 27 (10.0%) olE
AR E BT 942 7IAhgolqle). HAEE )
£& Aedi] 1 Jss FYs Ax FEE AR
(20Q) o= 483 ARE AT ) 71 58 (45.5%)
°2 AU FA depsty, ‘olEizt 4 37 (27.3%)
‘AlgAo] Qitk 7+ 37 (27.3%) 2.2 JEebdTt (Fig. 2).
FAA% 714 g 72 (35.0%) FNA ‘FAE tgEA
A} 3TF 7} 34 (42.8%) 0% AY HA vERtn, F
AY B8y 2A £33, WE #F o] 47 2
(28.6%) & AHA1 ¥t (Fig. 3).
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Table 14. Evaluation of the diet related article contents by the ® 28 5 (25.0) 3279 3(27.3) 3(15.0)
appropriateness in newspapers and magazines unit: N (%) gg ; -
Evaluation Newspaper Magazine 18 2 (100
Total 224 (100) 20 (100) ° o 1 ; 0
Appropriate 20(89) 1 (86.0) Beneficial o Reliable  Pointing ouf
Inappropriate 112 (50.0) 7 (350) Fia 2. Analvsis of ate diet related arficles | dia f
ig. 2. Andlysis of appropriate diet rel arficles in media for
Others 92 (41.1) 2 100) o, Y3 o apRrop
452: | (3 Newspaper [0 Megazine [
ok 1 3
35k 2 33 2 42.9)
R 28 (28.6) (29.5) (28.6)
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Table 15. Evaluation of the diet related advertisement contents
by the inappropriateness in newspapers and magazines

unit: N (%)
Newspaper Magazine
ltem sbdotql _Kids Kids. Kids.  Earinee-
Chosun Donga Hankook Dongsan
Total 750" 184 203 363 80"
(100) (100) (100) 00 (100)
1 9 2 4 3 0
(1.2 (1D (19 (1.2) (00)
9 45 16 14 15 20
( 6.0) (87 (69 a4 (25.0)
3 50 8 7 35 3
(6.7) (4.4) (35 (9.6) (38
4 90 28 18 44 2
2.0 15.2) (89 az2.1) (25
5 0 0 0 0 0
(00 (00 (00 (00 (0O
6 88 30 30 28 16
.7 (16.3) 14.8) (7.7 (20.0)
7 148 39 29 80 18
19.7) (21.2) (14.3) (22.0) (22.5)
8 1 1 0 0 0
comn (05 (00 (00 (00
0 33 10 1M 12 0
(4.9 (6.3) (54 (3.3 (00
10 35 3 4 28 7
a7 ( 1.6) (1.9 (7.7 (88)
1 6 1 1 4 11
(08 ( 0.5) (05 (1 13.8)
12 110 42 34 34 2
4.7 (22.8) 16.7) (9.4 (25)
13 26 0 0 26 1
(3.5 (0.0 (00 (7.2 (1.3
14 109 4 51 54 0
(14.5) (2.2) (25.0) (14.9) ( 0.0)
PMultiple selection
1. Exaggerated contents

2. Extremes simplification of technical knowledge
3. Advertising foods as the medicine
4. Subject and contents discord
5. Violation of the food sanitation act
6. Emphasizing only specific field or part
7. Not revedling the guide or the position
8. Universalizing animal experiment results
9. Universalizing the experience of one person
10. Insufficient scientific base
11. Insufficient bases for public interest
12. Advertising specific products in the format of article
13. Emphasizing superiority of products based on imported goods
as the novelty
14, Others
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