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Abstract

The purpose of this study was to identify the buying intentions for luxury fashion brands. The data used in
this study were gathered through surveying university students living in Seoul metropolitan area. The variables
included in this study were demographics, which are gender, age, academic major, area of residence,
expenditure for apparel, pocket money, and family income, and fashion orientation and consumer needs for
uniqueness were included as personal value variables. All demographic variables except academic major and
area of residence were significantly related to the buying intentions. Among the fashion orientation factors,
fashion interest was significantly related to the buying intentions while fashion leadership and importance of
being well-dressed were not. Consumer needs for uniqueness was indirectly related to the buying intentions for
luxury brands through fashion interest. The creative choice counterconformity was positively related to fashion
interest, whereas the unpopular choice counterconformity was negatively related to it.
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A A9 el qelM e 2ol ¥ AEE A Adg HF2A e ek A ARFLE
e ?"‘E}E LR 7"4/]5 S S35 A Folt T g Wl AHE B slide] ApEE &£7E
A A FECA e HEelEta Bale 27k 49 EEe MAEEHETE s 53] A
Hd=g o)l l% ME 4 T 98k 7o) BEIHe 22d A & Ay AngFo]
2} SHATHE A A, 2002). A48 B3 o] Y &3 275 AR vt
A& M) &n| Gl ost HE 4] Fole 3 7SN AHAEEAN ST E WS R ARSI
AAHRN o zA WE LnFo] TAW AFE uEha B drE HEPe s sjage AHa
oA 20~30t 2 HAA AL Uth o] g HAdol| what 55480 A8y g B4 st gt
LA GAE /IR Y BE BAES 2 2Rt BE g AP EEo] w} &)Y Eel F}
& F=3t7] A Al o)nAE FoixA dlY o]7} A& ALE AH = (53, 2003) B AF=
¥ =HI vk dF 59, 9= Bzl e FE5& sl dAEdT ey gy e A
= 1009 @A 2 Aafyels Yojd Afze AE e FHE F5 g A7 gl R
Senl AT E AEg ¥IY A8 nUAAES 2 dqe Audez sk dAg faA, oAl
A28 elgskrhh A, A4, 2003). wekd (2002) A7l 3t FE5& AA T o]5e <
AAe FE719-2 AAS F4d F L& Udew 3 a9 20t A Eo] FYshe HE EAFE 7
ol AT AR AFRTE Fe Al A Azt Akl AFEe] de Aoz eyt uehb
4 2pdst 7 870l S AFS Tz A B @?Oﬂ*i‘c FE5& /Mo sty e 9
st 229 A FHt ?E}’fﬂ e AHEdA ol & HEzHAd== gdoldAs EFA e &8 F
/\+0P7l Ae Ao - FASIL Ut B3 %}%ﬂl%% ojm| &by 7 A7 A=W, o8- 7t
FHACAM S AL 2L A237] H3) R g XA EEA QL g2 ARg-E
ﬂl?fH 7HA o] AE & 7ol A2t § AES st
o] 714 4<] HellM gA A2 F A=EE fredn 1I. O|EX uj &
EA4 B g FHAHOE ool &R 3l 1)
HE A dFS gt Aot 28y 2L 727 1. 3E40/0] i 46X HE
& 7xdte PEFe] x58kE S8 dgo] 339
S AdolAZ Agskxo] ik AFHe 277}t HE gt Foe ¥EH2 EHo| Yot £4
glovz ol 3 A7 Yoty Bt HA=E 9ujslr] Boe AuxbolA AFe 2]
BE e A77E 2 gol o] FoiA 3 Yot o AMEO = Q3] AF4E & 7 v BAH A
2] Axelsd 9, 2003, Zof, Aulsk A 71 BES Yuldle A2 Holol & Aol
2004; HAE, 2003; a3, 2003)7F =252 9 Jr (153 9], 2003). BF FHAA 71&9] g
AlF Zvlel] #ZEse] st FHok wEbd 3 A AFA7 SALE PR 8= 7o) HxTe
thel WELRE o ol A olslslr] HsiMe o 2 ‘old-luxury’ & 9 uj3tvh. vt WE Q] Ayt
thekst Wete] BAE 9 ool ok wEhy QEHQ‘]W ARjabEe] e Aol WAlsy
2 ATE de AUE FolA e tdos o FollA F43le FE/AIVL WElEe AL B
Foll g o= g SAs T BT} 0}‘4 ‘:} ]E"‘;H AL AF vt FdHol AFAHY
£ Hpole] #i4gS vl stk WA o 7FAE X33 new technologys 283 7Id <
mfol e} QT A A WMol A HF 7%—1—11 % ‘new-luxury’ 7} 5332 UEE ¥ A Holop &
=, ol 5H], JHlage] #AE 2A8IY £ 740]‘4
Fol| ik Ans)-ES olgstr] YsME Aot , Silverstein and Fiske(2003)v F4HE2 2717
7H] 28 919 AAA N15S du)sle HFES %‘%°] HAEEA o g2 aE 3 Tete JdE0)
EFEE 2bo} A% W (extended self-personality model) A A8RE new-luxury7t AAUZ loem ojlge

aef s ojok 3ok Dubois and Duquesne(1992)9)
MAL, 7FRIEE LS ¢ A Aol An)et
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AT BEdFY FAA L AEE drels
3] 9], 2003; HAAF, 2003; FAY, 2002; 32,
2003)7} FE ©]F3 Ut Dubois and Duquesne
(1992)= +8 9 HEAFNM L5 ZFHZE Y|
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oA she el d AL ovlsty 59 Haldde olg- st AR e sbAw 28Rt
Ho|al HjF A oln YA HolojA 2] HEFE TR, 53 1A Fxoe HEHY dag v
717 o] S Fo 2 HF7] Wi d2e AR A H Aoletal ATt

g fhpslot et 19N Ath(Workman and AR EEHEPE 269 ARE B3 WA
Kidd, 2000). 7i%1¢] 55485+ B]&Z(noncon- gFoz veha Qvky B o gEe] AnAEE
formity)2h= AI3]14 BFozw FHHEH vEZRE EAI3} Silverstein and Fiske(2003)= A 2-& 4Bzt
A A1 ARE e Sl A o2 REE ALY S A o 232 E AAA oAKE 7ML R AL F
EAS medle A4 e EAH R AulAel AL Al o B2 M9 713E &9 &uld) e F
3dle mEA AW Aol FeolstE Aw o]2l Ao S & F Aot st mEb ApdE &
o] HHdle wE2e AL i) F, thge] A5 4 gl & T4 TdsToly Al A4S &
P A Yo HlFxe /\]“Hﬂo AF3] 1 o] el ge] 2B &S AT F A 4ES F
s ejx=Hog AgshE WHEZ(counterconfor- RIS ‘_-‘}6} it} .okl X2 AH| AL
mity)e} AMSlFE Rtk A4l 7]FEa A XSk @) DA 5oz e thdk 4 (taking care of
TE Hole Y 2T B 5 ks A me), MZ & 73??1& Z7)(questing), #AZAl(con-

2], 2004).
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Y AR BF WS fad e ol Ane AFEA 3 A AAEEALETE HAEF
SEALTE AMRE At g o) @Fg vjA Ao}
ATEA 29} 38 98 AFEH S <19 >3 Pk
II1. o114k
2. Xtz g
1. 72N
2 Ao AN MEFH PR A
A7 dEAE v 2k o gkl 28t F2l S Ao FEAo g st
ATFEA 1 AFFAH 29 ulel HEFrie= o 3655-9] AEAE jEstgon o F 32557t £
= Aol 7k & Aol Aol AHEH AT FAE1273(60.3%), ARHs 1933
A=A 2: Qe ARG AHAEEL R T (39.7%)°1 2. B holE 22.114(SD=2.267)°]t}. A
&) o sef] FEke v E 71013}. w3 Fete) sy EmRiEe oigk SEAES
v
ATFEA2
v g W3 R T
\ 4
ATFEA3
<3 1> 972y
<# 1> AT SAXHS IR HEFUAT
ws | 5 s A @A) A3 4%
. b=ty 116% -1.293(4.934) 2 53
LA 1734 .0405(3.988)
AEAG 951 .221(4.308)
AF t=1.915
AAA G 192 -.844(4.493)
A& 150 -.547(4.697)
HFA] t=-.075
Mgl 1384 -507(4.177)
109Hgl o] st 1547 a -1.578(4.420)
o] 5+ () 10-20%H 9994 b 424(4.219) F=10.60%**
207H ol 35% b 1.429(4.046)
0kl o] s} 524 a -2.346(4.270)
FEE) 20-407+%1 140% b -.107(4.223) F=5.548%*
o 405+ o4 97% b -.124(4.642)
20094 o)at 2794 a -2.741(4.588)
200-3007H8) 819 ab -1.012(5.147)
7H25E) 300-4009H 704 b 286(4.358) F=2.827*
400-500%+¢1 459 b .009(3.999)
5005+ o) 4 459 b .007(3.899)

%p<.05, #4p<.01, ¥4¥p<.0]
a, b Duncan testol] 28 AFEHAZ 2
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-2 B A AR Gt uk50.0%)2.% L AHEB 3O 3 7EA ] =g AMEEITE &
Ebgtom ejul sl glojAE 1-2M(27.2%)0] 713 A2 QT EAA Aol ¢ test F testS A A8
Eo] Yehdon t}eo @ 3-4H(104%), 5~691(8.4 2 7 9ol sl e AL ArEaey
%), TH °]4H4.0%)2. 2 vHebylt), S HEAN S HAE Az A AAE FHsi
2F FHekeled, AU, 2002). FAAEE SPSS
3, ol WIN 10.0% AHE-3IAT.
A7 AREE AEAE AFEAE W, A IV. %3 3 3 24
A 2 AR ET ZAHEY, AAHEFT
e 58 83 AEAE A5 A W 1. HEFU =2} AFEAY BN
TR A, A%, "dF, AFA, 988, &8, 7
FAES ¥ Ik 2E B9 5 A HEo] thd =g AT EAH WErE Urol
24 Z7E Gutman and Mills(1982)2] StolA o A B A <X >3 72 A daje o
3 1473o] AHEE Ao AU EEG &) # 2ol 7% daku) pujerrt 52 Ao Rt
gt {82 Tepper and McKenzie(2001)2] <ol A] Aok ge o) il skl @i vt
ME ATZ TS AT RS gAE SES A7t v B2 AL & £ ok AFolvt A
Fol 54 HRE AT 1HS Ay %X @ FA 9 HE T zete 4&%01 e A 2 5T
thol 5H& wff a¥cpoly M7k 42 7 . AAE alelgn & Sl &5, §E, 7HA
gk A43ke 7HA L e Ao g AA T B4 252 FE o)z "E‘Zéff& Aol Qirt. 53]
4 AT B4 dade a8 Aol 9 7tz o) EH] A&/ 0.1%2] FoFTolA Jded A
<i 259 <& 390 AAFH A FEL | EE Ajzen ol& Ho]il lojA & A-+(Dubois and Duquesne,
and Fishbein(1980)°] A A&+ ukst 7Fo] bipolar scaleS 1992)e] Azte} AR ASE U 5 Uk HH9
<H 2> MM EO BB Q018N
g T84
8211: 344 (fashion interest)
e 23 QA e A ARES PolEte B B aETh 800
e Aeid HA o] fAAEL Ho shi o) Yt 737
e HARAE HA FAG JAA G dE BAE 2Hx) GeEdhR) 740
e Aol AR E o) Be A7ke Byt 714
e EE5E0 glolZAE R Qe vhokdl o) Bo] P ash} 492
Eigenvalue 5.552 FAAAEE 42.706%
£12: A M5 (fashion leadership)
U ME MM AES Az wolgoly) L%‘Z—Oﬂ 9] AL g At 2 47 844
e AEE HAATES 1A 5 Y FEHol ok AR 127
el A ot AR S Arsle AL Fasi 684
e MR A ES 9o 2 A 2L wolEele Algel 9t 13
Eigenvalue 1.589 FALEH 54.929% 3
£8213: ]88 A (importance of being well-dressed)
9HS Q= 7o 133}1:} 770
-FHte} Zpalel) ok AWzhe e o Bo) 2JafA] vebd 740
SR SA Y A £ HE oIFE B ol 728
T A ZteE oRE a8 glofel gty 691
Eigenvalue 1.018 FHAHE 62.756%
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gt AHIXIESAE7IE BEHCISol Dixl= g8t 39
e Alglel AAD Aot gdo] dovl of i 2 MAIET 2R z
52 7K A%e Ao ARl BRET e
Qujste Aoz AzZhEd. AA A AFASe| A4 EgE FH 5= & 83l
45 A3 }%LEH% Aolw A B371gelx FAE AAst 3o 3%
B8l WEAIe] BE3] FE 2 e A A TS At 81FE a5}
ol F=sk ditel ‘:‘33111 A Vet s Al Ao Varimax 3 A& HAIEH3 T KMO 895 ©]
284 ok . Bartlett's test 22+ 1719.8352 0.1%°4] #-21%
<E 3> AH|XSERMHEF Oigt 2224 dA}
820 % gL 3%
291 1: 32j3 Mé(creative choice of counterconformity)
e A Uke) 5592 6 8§ Qe ME$ AlFolu EREE o) ) a1
= Wk :EL“HSL Ed%‘% oBA o) g3 Yk 553 A olnA & AEY F AL sl FF A3 716
EAg A Y FHEE Fe A T shie e 5598 59 E &’llc— A& 2= Aot 712
e =2AE —’F-?ff}ﬂ o)) s A E oM ZFolt: Bolgt AL Fett 712
EUE3 253 AL 12 o] kR o yle] £E3 °lU11] = "JE—‘EHI Tgo] "ck 706
e 2 Yle vne o|u|AE FZE] HEl uirt a3 AES o] &3 et 697
s oA E Bt FEAA Hol7] Yk o] shE °]‘ﬂr:‘ Eolgt Bz A Fg gt 680
e BEE AlEolv B =g ulsiAM A S Aelia wEsitt 652
s W7t OE AR g2 RS EE7) 9% e SR Sl AE S e 605
W7 AY Folshe AR BA=E o] /S 2 s &) 573
s EE vRhe) 2 S WEY] 98 2 et gl AlEel BREES R S
Eigenvalue 12.594 THAEE 46.646%
£212: Eo]§ A€ (unpopular choice of counterconformity)
e BAE st 28 AR JlelAl AR ol A S 23 FATSRE gt 744
il‘; 013 E7E A oAEGA AMEEs Aol AR sl N7t &3 AS| e 3o WE 134
U Bolg TulEal AME 1A 6 tis) W7k &3 AR we] Ao dlske 3 & 728
o} Gl 12| Frvhe A AsiHEE Ve Wk g A4S 28 Yedh 726
;‘—Eﬂﬂ A 53 AlaEgled o &eiA S 53 U7t staday AHsdes ve 2 EE 123
—417} T;F% Al OEA 28 A9 b OE ARNEC] UE fEUda Azheite AE €4 21
et
e GE AMEENA IS E 5 IS AR 4402 28 YL dx ot 715
s olubg Y o o)A ARG E & & e BFE AFE I 642
A WY ok A EC] WolEolA] 9S8 Wk AL Tuisto e 259 RAA) Hg =AEe 571
Eigenvalue 2.413 A4 e 55.581%
8913: #2M] 39 (avoidance of similarity)
s At Fo] fulshs AEFoht B EE #lshe Holr}, 816
= TE AEC] ofdl pelshs AlEoly Bl e dt 792
W7 22 Qe Bl diFEET v 23S 9 AN ") 789
ofE A Folut Al s}t iEsteE B4E 229 g3t ue) Ful g ol 774
W7} el & w A Eel dukdl FAlolel de] HAA HH U= 248 o 016} gakx) gt 724
W7t Fotshe AlFovt A=} Ui F3E v 174°ﬂ g S-S HojAry 687
A i R At ols) el AR e AlFelV BREg gujgic 656
Eigenvalue 1.802 FAAEH 62.254%
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Ao2 HEATE <F 2504 B nhe} 7o} 99} o] Ao AHE-E 3709 9} AnjRIEEA
s e g9log PHEEHAY FHEHEE S B9 37) 39 80E EPHFR st AR E
62.756%°1th. 8.9 1 FAo) st T4HL 3= HAS Ae <H 49 7‘3} g ge] 3718
Sswato g FAFem A=A (Cronbach's o)z oA HANEE BE9de R AFE
835407 3§34 (fashion interes) 22 ©] &3} W AA] Zaty AL Tl 1 Bt frefg
22l 2= 944 =¥ (fashion leadership)% 2R = Hee v[Xe Ao2 vehdd sAAEE o)
47 o " AN AFEASE 828701 8t o EAbolo) Feogt BAVE gl R WEANAE
32 o9& djg fﬁ/‘é(lmportance of being well- 2 wxo] fao vizkalx] ko 93)H IS 2
dressed)S S 8IE 47 FOR o] FOF I A A A3 AT oz A7NEl= Ao B & ) ojE ¥
T 760601 T F 7t F4S ARdUAY fAS dMe FE
2B AEEA S o AMgE F3E 8RS A S 7AEy] AT A Hike e E5g A E 3F
= < >3 P FAEENE B892 Varimax Uz ek AHES ) 93 AY S o 4 dnh
e AABI L FE o] Be Y 23S B4 el HE AHGEL §3YPS AzsiA BEst
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