M- o ET

The Effects of Relation-based Activity on Virtual Community
Toward Commitment and Community Citizenship behavior

Se-Gu Oh* - Sang-Chul Jung™

Abstract

As the Internet establishes and reinforces connections between people, virtual community is
becoming one of considerable business model. We believe that benefits of the virtual community go to
both customer and vendor organizing virtual community. Despite the explosive growth of virtual
communities on the Internet, empirical research has been focused to study the issues related to
characteristics of virtual community. The objective of this study is to enhance the understanding about
virtual communities as an e-business model by Customer Relation Management and by empirically
validating their effect on the performance of website.

Through path analysis, we find support for relations behavior influence the online commitment. we
also find that the online commitment enhance the organizational citizenship behavior. Finally, we

discuss several theoretical and practical implications, and suggest limitations for research and future
research issue.

Keywords : Virtual Community, Commitment, Relation Behavior, Citizenship Behavior
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