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Abstract

This study was carried out to establish the consumer-centric food labeling system by investigating usage state, importance
evaluation, problems and satisfaction, etc. on the current food labeling system by consurner. For usage state of checking the
food label, 50.2% of respondents were replied “mostly check the label”, and they were indicated a significant difference on
‘education level{p<.05), and in case of married respondents, most were refied “absolutely check the label”, For the reason to
check the food label, 61.8% of respondents were replied “to determine whether it is stable or not”, and they were indicated a
significant difference on age{p<.01), marital status{p<.01), and job{p<.01). For the item considered as important things on
the label of the whole food, 49.8% of respondents were replied that “expiration and manufacture date is important”, and
they were indicated a significant difference(p<.001) on age, marital status, job. For item considered as important things on
the label of each food, it was indicated that they considered food company as important thing in case of snack, soft drink,
edible oils, and noodles, and food company in case of ice cream, and expiration and manufacture date in case of mitk
product and meat product. For the problems on the current food labeling system, the clauses “Poor marking on food
additives and materials contents” and “untrue marking of nutrition contents” were indicated a significant difference on
age(p<0.05, p<0.001), and the clause “untrue marking of nutrition contents” were indicated a significant difference on

marital status{p<.01) and job{p<.01).
Key Words : current food labeling, consumer, satisfaction
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<Table 1> General characteristics of the respondents

Characteristics N
20~29 129C 40.7)
30~39 93( 29.3)
Age 40~49 41 12.9)
Over 50 s4( 17.0)
Marital Married 188( 59.3)
status Not married 129 40.7)
Small family 263( 83.0)
Family size Large family 31C 98
Support oneself 23( 7.3)
Students & etc. 103( 32.5)
Professional & managemental ~ 52( 16.4)
Job Housekeeper 133( 42.0)
Manufacturing 15C 47
Sales & Service 14C 4.4)
Graduated high school 66( 20.8)
) Graduated college 25¢ 7.9
Education Graduated university 147( 46.4)
level Graduate school 17( 5.9
Etc. 62( 19.6)
Under 150 10X 34.9
Monthly 150~200 38( 12.0)
income 200~250 56( 17.7)
(10,000won)  250~300 4£1( 129
Over 300 73( 23.0)
Total 317(100.0)




<Table 2> Checking the Food labels at the time of purchasing
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N©%o)
Never check Mostly check  Absolutely check ’ 5
Factors the label the label the label Total ¥
20~29 11( 8.5) 70(54.3) 48(37.2) 129(40.7)
Age 30~39 5( 5.4) 47(50.5) 41(44.1D) 93(29.3)
40~49 1€ 2.9 21(51.2) 19(46.3) 40129 6.35
Over 50 5( 9.3) 21(38.9) 28(51.9) 54(17.0)
Marital Married 10( 5.3) 88(40.8) 90(47.9) 188(59.3) 44
status Not married 12( 9.3) 71(55.0) 46(35.7) 129040.7) >
Small family 16( 6.1) 130(49.9) 117(44.5) 263(83.0)
Family size Large family 2065 18(58.1) 11(35.3) 31 9.8) 5.25
Support oneself 417.4) 11(47.8) 8(34.8) 23( 7.3)
Students & etc. 9 8.7) 56(54.4) 38(36.9) 103(32.5)
Professional & managemental 2( 3.8) 26(50.0) 24(46.2) 52(16.4)
Job Housekeeper 6( 4.5) 67(50.4) 60(45.1) 133(42.0) 10.77
Manufacturing 2(13.3) 5(33.3) 8(53.3) 15( 4.7)
Sales & Service 3(21.4) 5(35.7) 6(42.9) 14( 4.4)
Graduated high school 5( 7.6) 42(63.6) 19(28.8) 66(20.8)
Education Graduated college 4(16.0) 11(44.0) 10(40.0) 25( 7.9
level Graduated university SC 3.4) 71(48.3) 71(48.3) 147(46.4) 18.40*
Graduate school o 0.0) 7(41.2) 10(58.8) 17( 5.4)
Etc. 8(12.9) 28(45.2) 26(41.9) 62(19.6)
Under 150 8( 7.3) 50(45.9) 51(46.8) 109(34.4)
Monthly 150~200 2( 5.3) 24(63.2) 12(31.6) 38(12.0)
income 200~250 4 7D 34(60.7) 18(32.D 56(17.7) 8.80
(10,000won) 250~300 3(7.3) 21(51.2) 17(41.5) 41(12.9)
Over 300 5( 6.8) 30(41.1) 33(52.1) 73(23.0)
Total 22( 6.9 159(50.2) 136(42.9) 317(100)
* p<.05, ** p<.01, ** p<.001
69.2%7} AEBAE BRIFIT Bugon 7] S AF AAPLODAA 5222 AjolE B, BE A%, 7|&x

o2, AQREel VA A58 FUS] AT AERA
& o}k sicke S8} ek el S, 715
5 AETAY HE AEBA o}§ olft YPYRE ¥
ST of e ST Btk

0|27 ZAfh A EC) GBS Foi|HckE A
AL BT QU ol R4 AFBAFA GFRAT AR Y
3 REolT FetEle} o, B4 HEY A7 9 AR B
AEEFRG o] glol, AvjEe] QA0 that Qo]
7] UER) Ao AfREH, JUPgR BA) e B8] B

4, MEFAQ ERE HWilpE

A FY Al ARHH o ® '530}7“ Aztehe AERA WS

2 (Table o 2t $HAES Axd€d ¥ {5712
7R 208 TAAGIOE 01*‘6}“1 Ao, thdol A|x3
A, 71, 98 9 H1E So2 AN, F9E) 7169
AN E AZZAALS] o] BAA) FollAl Az ‘rigj%_‘%
4H|REC] 71 Fa5HA sl A0 RAEUL, 53
H7)9] AFoM AHAES Algel diFt T ER S 3}7‘]‘%
Basi=d AH BRiEE AR Az3Ed 2 /57
3 AEY, 714, BPA o)At diste] FEstA BAE



528 BEEUR4IENILBEIE Vol.20, No.5(2005)

<Table 3> Reasons for checking the food labels N(®%)
To determine Toobtain  To compare ha
Factors whetheritis nutrient with other To purchase Total b
stable ornot information  products new food
20~29 62(48.1) 42(32.6) 15(11.6) 10( 7.8) 129( 40.7)
30~39 73(78.5) 9D 8( 8.6) 3( 3.2) 93( 29.3) 24,50
Age 40~49 2683 9200 A 49) 249 419
Over 50 33(61.1) 12(22.2) 6(11.1) 3( 5.6 54( 17.0)
Marital Married 133(70.7) 29(15.4) 17 9.0) XN 4.8 188( 59.3) 17.64%
status Not married 63(48.8) 43(33.3) 14(10.9) A 7.0) 129C 4.1 ’
. Smali family 54(20.5) 171(65.0) 13( 49 25 9.5 263( 83.0)
Family Large family 10333 15484 97 397 3 98 375
size Support oneself 8(34.8) 10(43.5) 2087 3(13.0) 23C 7.3
Students & etc. 44(42.7) 38(36.9) 12(11.7) 987  103( 325)
Professional & managemental 34(65.4) 7(13.5) 8(15.4) 3( 58 52( 164
Job Housekeeper 98(73.7) 20(15.0) 10( 7.5 5( 38 133( 42.0)  33.89%
Manufacturing 12(80.0) 2(13.3) o 0.0) 1 6.7 15C 4.7
Sales & Service 8(57.D 5(35.7) 1C 7.1 0( 0.0) 14( 449
Graduated high school 36(54.5) 18(27.3) X13.6) 3( 4.5) 66( 20.8)
. Graduated college 16(64.0) 3(12.0) 2080 4(16.0) 25C 7.9
Education Graduated university 100(68.0) 3121.1 11(75  S(34 147 464  19.09
level Graduate school 088  317.6) 4235  0(00)  17( 54
Etc. 34(54.8) 17(27.4) 5( 8.1 6( 9.7 62( 19.6)
Under 150 70(64.2) 21(19.3) 13(11.9 5( 4.6) 109 34.4)
Monthly 150~200 21(55.3) 11(28.9) 5(13.2) 1( 2.6 38( 12.0)
" income 200~250 32(57.D 13(23.2) 5( 8.9 6(10.7) 56( 17.7) 10.88
(10,000 won) 250~300 29(70.7) 9(22.0) (73 0 0.0 41( 129
Over 300 44(60.3) 18(24.7) 5( 6.8) 6( 8.2 73( 23.0)
Total 196(61.8) 72(22.7) 31( 9.8) 18( 5.7) 317(100.0)
* p<.05, * p<.01, ** p<.001
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<Fig. 1> Reasons for checking food labels

I: to determine whether it is stable or not.
1I: to obtain nutrient information.

11I: to compare with other products.

IV: to purchase new food.
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<Table 4> Most important item of the food labels N(%)
Expiration & Food additivesNutrition i
Factors Manufacture Food Price  &Materials content O78M Weight Storage  Total 72
date company contents  Number and  method
20~29 70(59.8) 11( 97) 24205  5( 43) 5(4.3) 000.0) 1(0.9) 1(0.9) 117( 44.5)

A 30~39 37(425) 34(39.D)  8(92) 7(80) 000.0) 1(1.1) 0.0 000.0) 87 33.1)
8 4049 16(55.2)  827.6) 0( 0.0) 4138 00.0) 134 00.0) 00.0) 29 11.0) >3
Over 50 8(26.7) 14(467) 3(10.0) 4(13.3) 1(3.3) 000.0) 000.0) 000.0) 30 11.4)

Marital Married 67(45.0) 54(36.2) 12( 81) 14( 94 1(07) 1(0.7) 000.0) 0(0.0) 149( 56.7)
status  Not married 64561 13114 23202) & 53) 544 109 109 109 114( 433) 240

Pay Sl family 11150.5)  S8(26.4) 28(26.3) 16( 7.3) 3(1.4) 2(0.9 1(0.5 1(0.5) 220( 83.7)
MY Large family 1250.0)  7(292)  2(83) 1( 42) 283) 000.0) 00.0) 000.0) 24( 9.1) 1329
€ Support oneself 8(42.1) 20105 5127 3158 1(53) 000.0) 000.0) 000.0) 19 7.2)
Students & etc. 5060.8) 6 62) 22(84) 4( 41) 441 0000 1(1.0) 1(LO) 97 36.2)
Professional & managemental  14(37.8) 17(45.9) 2( 54) 3( 81 1(27) 00.0) 00.0) 00.0 37( 14.1)
Job Housekeeper 47(43.9) 38(35.5) 8( 75 11(103) 1(0.9 2(1.9 000.0) 00.0) 107C 40.7) 54.83**
Manufacturing 440.0)  3(30.0)  1(10.0)  2(200) 000.0) 00.0) 000.0) 000.0) 10( 3.8
Sales & Service 7(383)  3(250) 20167 (0.0 K0.0) 00.0 00.0) 00.0 12 4.6
Graduated high school 2951.8) 14(25.0) 8(143) 3( 54 0000) 00.0) 00.0) 1(1.8) 56( 21.3)
Education oraduated college 6(300)  9450)  4200) O 0.0) 150 000 600 000 20( 7.6
level Graduated university 59(51.3) 33(28.7) A 78 K78 326) 109 10.9 00.0) 115 43.7) 28.67
Graduate school 6(37.5)  5(31.3) 33188 20125 000.0) 0(0.0) 000.0) 000.0) 16( 6.1
Etc. 3155.4)  6(107) 11(19.6) 6107 2(3.6) 000.0) 00.0) 000.0) 56( 21.3)
Monthyy Under 150 39(50.0) 22(282) 7( 9.1 7(90) 1.3 113 00.0) 1(1.3) 78( 29.7)
\ Y 150~200 14(467) 10333) 2067 267 1(33) 000 13.3) 00.0) 30( 11.4)
‘(‘;f)"on(f)‘g 200~250 30114  &122) 8163 3( 61 120 120 000 000 49 186 2995
’ 250~300 1950.0) 10(263)  4(10.5) 5(132) 00.0) 0(0.0) 00.0) 0(0.0) 38( 14.4)
WO Gver 300 29(42.6) 19279) 14(206) 3( 44) 3(4.4) 000.0) 000.0) 000.0) 68( 25.9)
Total 131(49.8) 67(25.5) 35(13.3) 20( 7.6) 6(2.3) 2(0.8) 1(0.4) 1(0.4) 263(100.0)

* p<.05, * p<.01, ** p<.001

snecks

Soft drinks
Milk products
Edible oils §
Noodies

Meat products ||

Alcoholic drinks

ice cream [
0% 20% 40% 60% 80% 100%
f ] Expirati/o;x and Manufacture date - OFood company Q1 Cost B Food additives and Matenals contents |
{8 Nutiition content Origin B Weight and Number B Storage method

!
i
i
i

<Fig. 2> Item considered as important things on the label of each food at the time of purchasing
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<Table 5> Consumer's perceived problems of the current food labeling system Mean+S.D
Insufficient  Food additives ~ Forgery of  Untrue marking )
Variables marking & materials expiration & of nutrition Can't
of origin contents  manufacture date  contents understand
20~29 3.184+0.85 3.4140.90PD 3.23+0.95 3.6410.89¢ 3.19+1.05
30~39 3204079 3441090 3144092  326£097°  343+098
Age 40~49 3.324+0.82 3.05+1.00¢ 3.00+£1.00 280+1.05% 3.27+0.96
Over 50 3.3940.71 3.15+0.86°P 3.31+1.01 33141110 3.44+1.01
F value 1.01 2.87* 1.03 8.44* 1.35
Marital Married ' 3.33+0.79 3311091 3.21+0.93 3.21+1.06 3.3930.98
Not married 3.174+0.83 3.361+0.91 3.16+0.98 3.60+0.88 3.20+1.04
stans t value 173 -0.46 041 343" 1.67
Students & etc. 3.1240.80 3.38+0.86 3.224+0.95 3.66+£0.84 3.29+1.07
Professional & managemental 3.40£0.90 3.33+1.02 3.23:£0.94 3.38+1.16 3.23+0.98
Housekeeper 3.3240.79 3.294+0.93 3.11£0.96 3.144+1.00 3.40£098
Job Manufacturing 3.274+0.60 3134084 3.60+0.74 320114 3.53+0.92
Sales & Service 3.36+0.84 3.50+0.86 314+1.03 3.43+1.09 2.79+0.89
Fvalue 1.442 0422 1.030 4.091* 1.477
Total 3.26+0.81 3.334+0.91 3.19£0.95 337+1.01 3.32+1.01
D Different superscript letters are statistically different at p<.05 by Duncan’s multiple range test. ‘
* p<.05, * p<.01, ** p<.001
Descriptors:5:-1:
<Table 6> Consumer’s satisfaction for the current food labeling system Mean4S.D
, Offer the desirable ) Understand the Helpful for food
Variables informations Reliable labels choice
20~29 3.13+0.87 3.25+0.89 3.0240.86 3.2410.86
30~39 3194085 3204082 3024092 3374083
Age 40~49 2854091 295+0.77 3.021+0.82 3.07+0.76
Over 50 3.2240.72 3.26+0.71 3.20+0.83 3.06+£0.92
F value 1.88 1.48 0.67 2.03
Marital Married 3.13+0.83 3.1940.80 3.071+0.90 3.23+0.86
Not matried 3.1240.87 3.224+0.87 3.02+0.84 3224084
stans tvalue 0.09 033 0.46 0.12
Students & etc. 3.18+0.88 3.26+0.90 293+0.87 3.17+0.83
Professional & managemental 2921081 3.20+0.78 3.10+0.78 3.10%£0.80
b Housekeeper 3.18+0.90 3171081 3.11+091 3.35+£0.85
Jo Manufacturing 3.33£0.90 3.310.64 3.3330.82 287+099
Sales & Service 2.79£0.89 3.00+0.88 2.93+0.99 3.29+091
F value 1.838 0.409 1.102 1.756
Total 3.13+0.84 3.204+0.83 3.05+0.87 3.22+0.85
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