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Abstract

The objectives of this study were, 1) to investigate the perception and preference for Japanese chain
restaurants due to demographics and consumption behaviors, and 2) to research improvements for Japanese chain
restaurants according to the customers’ dissatisfaction. Frequency analysis and one-way ANOVA were used to
analyze the data. Three hundred questionnaires were distributed and 254 were returned(84.66%). The customers’
perception and preference about Japanese chain restaurants were significantly related with each other. The
differences of perception and preference due to demographics and consumption behaviors were significant. The
most dissatisfied selection attributes were price, number of Korean dishes, number of branch offices, and
advertisements, in order. From examining the progressive circumstances of Korean food-service industry and the
social trends toward a preference for healthy, special ethnic food and dishes for diet control and high
proteinlow fat, it is apparent that food-service businesses related to Japanese food have the potential for
success. The results of this study should provide valuable information for administrators and managers in the
hospitality industry.
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High school graduate 30 11.8
. College graduate 62 25.4
Scholarship University graduate 86 339 Table 2. Consumption Behavior’s Characteristics
Graduate school < 76 299 , o
<100 30 11.8 (%)
100~ 149 68 26.8 <4 125 492
Monthly  150~199 54 213 The number &g 76 29.9
income  200~249 25 9.8 of monthly 5 14 30 118
(10,000Won) 250~299 21 8.3 use 15< 23 9.1
300349 30 11.8 ao % 35.4
350< 26 102 Expence 1.0~1.49 9% 37.8
No 118 46.5 per once 1.5~1.99 26 10.2
Marriage  Yes/with children 18 7.1 (10,000Won)  2.0~2.49 2 8.7
Yes/without children 118 465 25< 20 79
{10 15 59 Friend 74 29.1
Monthly 10~199 30 11.8 Lover 44 173
expence  20~29.9 63 24.8 Companion  Family Companion 83 n.7
(10,000Won) 30~39.9 81 319 Company 49 19.3
T 40< 65 25.6 Alone 4 1.6
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1. Udong-shop~ 4 50 200 2.771 27394
Gisoya, Yongudong, Jangudong (L6) (19.7) (78.7) +456 - +1.217 ’
2. Donkas-shop~ 6 93 155 2580 4850 o 0000
Donka, Nagoya, Myongdong-Donkas 24 (36.6) (61.0) +.539 +1.213 ’ ’
3. Tuna-shop~ 8 98 148 2551 AT o o0
Dockdochamchi, Dongwonchamchi, Chamchimyongga 3.0 (38.6) (58.3) £247  +1.503 ’ )
4. Sashimi-shop~ 17 97 140 2484 4826
. ) 29949 0.
Simhaesusan, Hanrasusan 6.7) (38.2) (55.1) se a4y D09 000
D&cnptwe Analysns of perception, preference(about Age, Occupation, Scholarshlp)
’ perception . . . preference. i i
dong' shop *Donkas shop Tuna shop - Sashimi shop Udong shop Donkas shop;}’f ’I\ma Sashimi shgp
L o mzstd misd mtstd mastd mistd . mistd mistd
<29 26514563 2505:491 2303:637 220t773 47421137 4044128  4416t174 4471143
A 30s 2842364  2.629+551 2.640:485  256+.494  4843+118  4776+1.19  4955+148  4.832+1.56
g| 40s< 2.887+.317  2.563+.570 2718+452 259+497 4761108 4746115 4901114  5113:1.29
. e F 10.010 2241 10963 5431 0.164 1.983 2716 6.616
P 0.000%** 0.084 0.000%** 0.001** 0.920 0.117 0.045* 0.000%**
o UnVEISItY-  2458£651° 26042494 25024503 2292+849% 435441197 5.145:989% 4083:131" 4271:119°
g Salaried man 2.863+.312" 2.415+.583° 2.492+589 2.615+.629° 5.138+1.02° 4.507+1.22" 4831:1.67 4.862+1.62"
u p“gi’fsosfnrgfce 2.903£.297°  2.641+.599° 2557+501° 2461+.503° 4.769+1.19° 4.403+.995" 4712+1.22° 4731£1.41°
|4 c
a| Owner 2.560+.506° 2.560+.506" 3.000+.000° 2.560+.506° 4.800+957° 5480138  4.600+1.00™ 5440135
t | Professional  2.855+.355™ 2.745£439° 2472+.663 2.563+.501° 4.891+1.49% 5.163+1.31° 4.555+1.88" 5.200+1.58°
(') Housewife  2.888+.333" 2.667+.500° 2222+441° 2000+000" 4787+121° 4.667£500° 3.777+.666° 4.111+.333"
n F 3277 5.605 1.531 3.568 9.113 2422 4517 2982
p 0.007%* 0.000%** 0.181 0.004** 0.000%** 0.036* 0.001%* 0.012*
s mgrhadlsfa’;:ol 2833+379  2.600+498 2567+504 2.611+498  4800:1.12  5.000:123  A866:188  4.866:145
'; ggﬁf& 2.555£.616  2.651+.481 2238+.665 2.333+.762  4.666+1.59 52224148 4063157  4.428:1.60
s | University 50, £112 5236119
2| oraduate 793+.407  2.489+.564 2498+502 2369+.606  4.832+.945 4764105  5.147+1.1 236+1.
r
ls‘ Sc’}fgo“ff 29114238 2.662+.562 29111286 2735+.445 4.847+1.13  4.619:1.05 48473143 47924153
i F 5737 1.621 15.332 5241 0.329 2705 4958 2.603
p D 0.000*** 0.170 0.000%** 0.000%** 0.858 0.031* 0.001%* 0.037%
a, b, ¢, : DMR(Duncun’s muitiple range test)o] €& o] R A A7}

**4p<,001, **p<0.01, *p<0.05
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Table 5. Desc 'ptlve Analysns of perceptlon, preference(about Marnage Monthly Income, Monthly E pence)
perceptlon prefi :
‘ Q Udong' Donkas o “Sashimi Udong Donkas Sashimi
" shop =~ ' shop shop shop *‘shop - shop
e “mistd ]  misd -~ misd - mistd mistd mastd . omstd
M No 26475544 24921549  2319t59% 2377:719° |4852:129° 49921129 440011, 75 4.443+1.53°
Y i a A
‘;‘ C}‘:‘ﬂsld‘:;i‘ 2.889+.323° 26114502  2.889+325° 2.889+.323" (5555+1.33° 5.000+145 6.111:901" 6.387+.978
T .
i Ym‘:fl“t 2.886+.319° 2.684+.521 2746+437° 2525+.501° |4.596+1.06" 4.675+1.06  4.859+1.11° 4.992+1.28°
E: B oot S
g F 9.236 3.855 24.557 6281 5.343 2.171 11.698 16.741
© P 0.000%#** 0.022% 0.000%%* 0.002%* 0.005%* 0.116 0.000%** 0.000%**
1;1 100 [2.645+.485" 27424444 2387+495" 2.452+.623" [4.355£.754  5.258+.815° 5.032+158  4.483+1.06"
rtl 100~149 [2.811£.393% 2.363+.568° 2275+.591° 2.376+.688" |4.971+1.56  4.841+1.32" 4.434:1.56 4.753+147""
h | 150~199 [2.714+.593% 2.571+499% 2517+.602°° 2.446+.711"° |5.036+1.42  4801+146" 4.857x1.62 4.667+1.41°
;, 200~249 [2.750+.443" 2.916+.282" 2.708+.464™ 2.625+455%° (4958+1.16  4.625:.711° 49162228  5.16622.51™
250~299 [2.701+.470° 2.300+.732° 2811+411 2751+.444% ]4701+.470  5.100:1.41° 4.751£1.06  5.700+1.21°
111 300~345 |2.785:.417" 2.785:.419" 2753+.444™ 2.857:356" |4.464+507  5037:1.13° 47520711 5.4241.16”
c 350<  {3.000£.001°  2.731+£452° 3002+£009° 2.154+367° |4.538+.905 4307+735* 46924884  4.15+367°
31 F 1.847 6.578 9.139 4462 2722 2321 0.781 3.695
e ) 0.037* 0.000%** 0.000%** 0.000%** 0.046* 0.033* 0.586 0.002%*
1:)4 A0 23131793 2.437+.892° 2.501+.516 2.251+.856 [4.375+1.14° 4500+1.09 4.875+141 4.312+873"
‘t‘ 10~19.9 [2.387+.495° 2967+.179° 2645+486 24841724 15.193£1.13° 49034142 5065:1.28  4.838+.778"
h
1 | 20~299 [2.531+.591 2.672+.473° 24224497 2594+495 (4718+107° 4.8014105 4.8442125  4.593+1.09°
y
E 30~399 ([2.746+.437° 2.848+361° 2.645+.481 2405+.631 [4.859+1.18° 4.811#1.11  4.835:1.58 4.708+1.85"
g 40< 2609+497™° 2765+427° 2531712 2.5314.590  14787+121° 49224141 429711696  5.328+1.56°
g F 4241 5.217 1.716 1.493 1.525 0439 1.967 2.983
1
. ) 0.002%* 0.000%** 0.147 0.205 0.195 0.780 0.100 0.021*

Monthly income, Monthly expence= 10,000Won T+

a, b, ¢, d DMR(Duncun’s multiple range test)o] €]+ xbo]lBA A3}

**4p<0.001, **p<0.01, *p<0.05

- 641 -

[T 2 HFA A21¢ A5%(2005)



86 AE - B7AY 4944 AQA
7t AAHIEPY AL 40d o] AEEA 7}
F Bt AYe] B2 ASEJME BE FEHO]
FY9F Aolg ngey SFARINNE FArgo),
EN2RERT YAHARAANNE AGQau A, 3
AAZRANE AL A5E7 718 BA vebs
o g Be HITE $SEAEHRE AYYF nE
ARANA fAF o2 ngey 1 F =238
BAAAE ARYZS) 2uATL, FNRERD P23
AEFAME BT 299 2uAT} 713 A557)
EA Yehgd.

AEAR B AARIE BE ARFo] 99
@ ZAE BREW oF SEAERY INARI
BRANRAERNNE N QLo 77 °1z1rc7}
EReH, E/N2AEHAAE AEAQUG L] AR
QAE7} Egeh €459 g AAENAE HA)
BE AFFAM 498 298 Yygugded S5
243 FAARPY B €AS 35009 ool
EZtEAEFNAE 200~250Hg vk, AAEHER
ol 300~350%H) nlvu 259 AuAS} AR
QA ZAsa UYe Aoz AN JE LEY
A% $EAEYY @7}&4%% G998 Aol
HPEH 95 AEFANE 30~40mgd mwe, =7}
ARAEFANE 10~2089 wRe 2= AwAg) 7t
F UAE AL e Aow BAFHY

AR UF HITNN ENLAREDL AYF
EE ARFol $9% AR RYed 2R AR
W 9leol B MBS ¥R 925 O ASE
t FAAERL A w2 BEYGA §98 o]
€ 238" & Axd $5AEFDAAE 150~2007HL

Table 6. One- ANOVA Analysis of Pref

AEH 98 YAEG A5

EA2AEATH BUSNAELAAE 250~3009
J 42547} 73 A5E Bl 83 e A
RIS ¥ e AT EH)A= 84

b HA% 2RE Byed &9 AUt 2
AZEE EQR

5. 0|1 BgEfet MS =0 Chet BA (18] X[EH],

g 0|8=5, SHXY

13 AzHld] dE M55 AojoA ErtAdEH
I ZFRAEH, AAIHEH) {9 d%E e
Aok gAF o2 AEu7t GEFE dESAHA o

or RE AEHY FH9oA

IR NEE7 & FS 18 A€z 20gd 29
5Adugteg 25 Aoz BAHA. 15 AEurt |
vtdouly o EZ7AAERHS AS Avixle #F
45152, AAIAERY ASE BE 4442, FXNAE
e Ase FBF 43368 AFE YERo Mg ge
AEZEE Hoja gk

4 olgslge] Mg ASTE E/SARAH A
JAPAEHAA FAT AolE BHAY Ert2dAFEH G
BABAEAE ol&ete AAEL 10~143] F =9
AANEE 7} Bol Yehle 2oz BAHIAD
ENERAERS B ¥ o835V} 48 oleE B
4577, AAIAEHAY F+= 5~987F HH 4375
o Az=7F 7HE 9A dEsT

ALY B SRS AHAFAREA |9
3 AFRE e EFEAERAAE A9l
SUAY Z97F B 5428 pE AR %o
¥ 7Y 7t e 458622 M ASEvt ¥

& dE=st UA L}E}‘f}

v §

1. Udong:shop 4884+1.183  4631:1.329 48461155  5.142+1276  4588+509  0.348
Gisoya, Yongudong, Jangudong
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OH

Q)

fﬁ rlo

Table 7 One-way ANOVA Analysis of Preferer.ce with the number of monthly use

“The number of monthly use

o <4  5~9 10~ 14
1. Udong-shop~ k
cong-s op 4.788+1.065 5.001+1.351" 4.576+1.533 4.790+1.228 0.682
Gisoya, Yongudong, Jangudong
2. Donkas-shop~ 5 a
Do 577+1.123° 87541 807+1.422° 4.951+1.082 0.000%#*
Nageys, Myongdong- 4.577+1.12 4.875+1.295 5.807+1.422
3. Tuna-shop ~
Dockdochamehi, Dongwonchamchi, 4.65141.402 4375+1.837 4.730+1.991 4.963+1.355 0.306
Chamchimyongga
4. Sashimi-shop — .
S1oP 450641475 437541837 6.269+.603" 4.821+1.355 0.000%**

Simhaesusan, Hanrasusan

a, b, ¢, : DMR(Duncun’s multiple range test)o] ¢]3} Xpol A A3}
***p<0.001

Table 8. One-way AN VA Analysls of Preference w1th Compamon

1. ﬁdong-shop ~

. 10611 13311, 052+1. .622+.805 5.201£1.095 050
Gisoya, Yongudong, Jangudong 4,706+1.087 4733+1.528 4.952+1.325 4
2. Donkas-shop~
Donk Ponl .586+1. 422+1. 857+1. 4,711+0.991 4.800+1.643 0.006%*
Nagoya, Myongdong- 4.586+1.231 5.422+1.215 4.857+1.203 t
3. Tuna-shop~
Dockdochamchi, Dongwonchamchi, 4.520+1.587 4.401+£1.811 5071+1.268 4.711+1.254 5.400+2.191 0.061
Chamchimyongga l
4. Sashimi-shop~ . » o c .
Siml H 5.177+1.599 4.444+1 407 5.273+1.302 5.801+1.788 ‘ 4.281+1.392° 0.000
a, b, ¢, : DMR(Duncun’s multiple range test)ol} $)§t xtol 227,

*¥¥*p<0.001, **p<0.01
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3.23+1.44 1 25.285 0.000%**

A number of Korean side dish 3.45+1.17 2 20.816 0.002#*
A number of branch office 3.76+1.59 3 38.616 0.000%**
Advertisement 3.92+1.44 4 42.734 0.000%**
Delivery to outdoor 4.17+2.11 5 40.707 0.000%**
Distance to the restaurant 4.20+1.32 6 23.747 0.001***
Easy parking 427+1.64 7 40.301 0.000%%%
Quantity of food 4.27+1.45 8 32.026 0.000%**
Easy transfortation 4.28+1.45 9 27.577 0.000%**
Degree of confusion 4.34+1.51 10 14.099 0.029%*
Disposal of complaint 4.45+1.55 11 26.791 0.000%**

Staff’s knowledge 4.53+1.28 12 18.174 0.003%**
Kindness 4.54+1.33 13 34.117 0.000%**
Business ‘time 4.65+1.02 14 9.376 0.049**
Use of fresh food matrial 4.68+1.38 15 17.138 0.009%**
Nutrition 4.81+3.34 16 13.848 0.031**
Taste 4.83+1.45 17 19.925 0.003%%*
Cleness of restroom 4.85+1.31 18 13.524 0.035%*
Sanitation 5.05+1.29 19 28.605 0.000%**
Amenity of restaurant 5.37+3.76 20 27.000 0.000%**
2, A84%, AFAA B9y 59 $oz BEuEs)
At . ZE L R

S AR BFe mFSe B o HAY o
AT 24 AT, 5 A AFLAEmi) B ATE AL ZAGY AFAE qaoz o
A3, AE 28 ME, a9 AP 27 H59 E2AATH(EAA] HAED g 7159 A
Zo] dE3 FEdE JIAYP L A2 F Qe IEE XA BEESHE AMgE didog AR
ool Beh ATY 2R AP BUEY AP L AASE Ao ged 2 ARE udzd
Ao dehied o 9% dwbdn Ma L QReARA da AR A 2uAy A
2459 Wgoz BEY & 9 AAFAL £ =9 d5%e Az #9% BAMp ©00) Uk
stofof stk wHkAZIA $7) 2919 BeiE Agow Ao 2 EAHHJUT
Uehd 234E B 9 2399 Qlute] 2= 2wy 2. Z12FAAR BT AAE S FAol Ui A
9 A g At gesga Aldg, e 1PALSE QRSHPER 0P IA
YAAQALEDS] dF AAEE TIRLFE 2 Fa om PlAE FRAo| SEARA
T3 geT a9 wlE Fe ANdSEE AAEs . SAkdol AHHAEAS B IAES ST A
BAHoz Yol o|BelA Frlg T 5 At Gt 5}%1011*1—‘5 LHYAL5F AAE Fen 9
33, 8% 9 wiAgAT] 29T Ao A8 2 FAFHAY a3 2EGE 9 g44E
ARl U BRI v 2 o AARLEDY

01745 Al FAF HFolg etk

SAAR] 54T H3x99 FAd o 24
FAZZHAAE 3007 BARHAEHY 3
40t} o ¥ Asz=rt Mg A JEgt
AEH, 49 F¢ AL
2E %ﬂ:‘?:"‘é"] #+9% 2%E B0

°lde d7 A3 # AP 599 FU= e 3.
‘:‘r—v- AT EF 2ulAe AEA B F7b Frhe

A gl AN FAETAY R Y A7 HPEd
BEHY FARAY ol 87 AFF dPSo| e
g wpAd ol "asiig.

® N oHo & N 2 oot 2
2 i
i r°l'
ol
o
!-ﬂ
ulf

Mo o8 rfr X P

2
I
r°i'
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AEARY U AE TN E/2ARHE A
T EE JEHO €459 dddEe FNAEH
AT ZE AFRHo] g &Eo disioi= A
FAFHT F9¢ AFHE nyh

4. o) &FHG HAsEete] FA T A M= |
3 AEve Y ¢LFAERES AT = AR
AollA o ARE(p <0.001) Bty Quidgoz
A7t YE5E HEEE 2 veiygth € of
159 B E7F2AERH AXIAEHANN H
g% Aol & 0.001) HPow FwkAd BS &
PEAERY A A’dd 9 A AEET #A
Yeten(p 0.05) AXIAEAY Bee AFF
BY o d5%7 7B =A Jelgchp <0.001).

5. dESAAHY U BuEste Ao RE $49
7FR0l(BF 3.23) 7V A vElwt =3 d3S

rx o fo

(=]
SGRMEGINY 02 BUZFHE ROE B
1

H2EFe] HATE 4L AADL Y= AE 3
ou 9 AARAEAIGN A2 Yo
o R AL fAA §ASE A% vy
U @goz AREY,

f
fm

YAAWAERE )8k 1450 717 BRES
Agozt S47bAclged ARRAS AT A3
A AR WPoz ZAANGA FFEE A
Zse FAYe FAT 5 Ye v
(partially comparative pricing)¥} ¥ A}Z(Service charge)
g A (Tax)e] 2w 2 &<2178 3 (Discount pricing)
°] &A1 YYo2 A8 HrHYuxin Chen & Sridhar
Moorthy 2005).

W 1A A W NR=G AN o
UAE vtgo g FAFEAS Mul2guzo] gge
AYGE 98 459 A= lvh Christian(2005) 3
Michael J. Barone(2004), Wertenbroch(2002), Kala %
(1998)2 17 9] WTP(Willingness to pay)ol] theF @+
AN Anj2e] @2 2 A9 ALAts}t FHA
) BAE /Mg B46Qnt. oA def Aula o
Fo] E52 1Y ARGAE AADGE 9n) FL
ARla @Fo] He4E 129 ABYAE ol H

ARl h@ geo] AdTHe dulold. & d7E T
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Ag - 471 NG AL AEH ol IAEY A
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- A AL AET A Adxdos SR
EAARL il d5e 2 WY e
e T s wEEsn a3 swhd
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- PRt ATEAAHY 54T A 2 712
ER77F ZRAATHIAS 1998).
1AQHEEZ] e IAEE AFol /S
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