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(Abstract)

The objectives of this research are to examine the
relationships among designers’ characteristics, mutual
communication, conflicts between Cl designer and
client, to test the impacts of conflicts and four type of
resolution strategies on the performance of Cl
development, and to recommend proper strategies for
successful Cl process and output management.

The survey First, Cl
designers’ confidentiality on clients’ internal information
and creative designing ability were found to affect
mutual communication between them. Second, proper

results show as follows.

communication was found to lessen the conflict level
which in turn vyielded the positive performance of Cl
development, especially for the clients’ side. Third, it
is suggested that the conflict level be first reduced
and conflict resolution strategies be applied depending
upon the conflict level and related party of designer or
client position, respectively.

(Keyword)
Communication, Conflict, Resolution Strategies,
Cl Performance, CI, Ul
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