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(Abstract)
As a fresh ftrial using humorous items to escape from

economic recession and uncertain state of mind regarding
politcs and society, fun is emerging as a keyword in
design area.  This study classified various use of fun
reflected in modern fashion design according to the theme,
and analyzed the mod of expression to identify formative
characteristics.  Through these processes, this study built
conceptual structure of fun in fashion design. 412 fashion
designs which represent fun were collected from 2001
S/S] ~ 2005 F/W collections. Data were analyzed and
categorized.

Results showed that the theme of fun in the modern
fashion design could be dlassified into humor, kidult, irony,
satirefparody, storytelling, and play. The design elements
mainly used were color silhouette, lefter, object, and
drawing, while the design principles were
distortionfexaggeration, incongruity, and repetition. In
addition, these expressions were related to the traditional
humor theory: incongruity-resolution, superior, and  relief
theories. The fun in modern fashion design has such
value as affirmation, warmness, entertainment, youth,
contradiction, surprise, deviate, allusion, aftack, and
description,  Finally, in regard to the subject, the fun
provides active experience like play as well as passive
acceptance.
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fun, humor, fashion design, conceptual structure
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&l 22. House of Fields & 23. CD (05SS)
(03FW)

8 24, JC
Castelbajac (04SS)
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2l 25. Blugirl Blumarine (03SS)

«

28| 26. Pierrot (03FW)
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3-1-5 AE2a| €12] (Storytelling)
aj7le] BFEE UARIES 2EE Aystds Aug F
OARIE) T HAYAAL QAo A7) wj o B}
sjo} 2o] 282 Aol Y23 Q4548 71A7) PET A
g del] 43S FAHOZ BA BE QA o2 2ERE A
Hehe YalEe] gtk <2 27> Fgto] Algo] W3] ¢
OQlE B, <19 28>& FopA 7t AYrke Ay Bg& A9
8131 Qlr}. <a¥ 29> AAEY RAF 2, F & BAFOZH
53 AXE AFH LR olobr|afF, <1 30> Tt
FaFE % 3 olu A9 1 ol S B} o ALEE D) Al
A EQ)go 2 M ojobr] 9 U ARE KT
o3 F¥o) &ale UARIEL &) F80 vig) Ajv]e] Fx=
T F3ttal B 4 QARL Bl e e A A E R

ikides

R
L

T
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21 29. Chic and Chic by 12! 30. Pierrot (02FW)
Moschino (01FW)

3-1-6 =0 (Play)

ARl ofxo] gt HPAIAA solo] tge
FHoZ BAY ST AW} old S5 A LB AYPste AvE
FE gARlEt)h <a¥ 3>E 2AE 4o)E AHAA 2 ulF
& UEE &, <3y 32>& 2AEY AN E AH Tl we} 3
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& 32. Hussein Chalayan (03FW)

3-2 5 MC| Kol 0f Af x}||:||94 8N
AN A o] T
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LB, EReR ,J‘H

2594 9k

3-2-1 Mz}l (Color)

HaE A= ¥ A4AE
Ae AWt fobd sash %

o2 AlgdEnh

3-2-2 Yejj (Silhouette)

AwE FAsk = HAYAR1Y) FejE A
Aate] B9, <1 33> <28 34>} o) 7|23 9

ool A o} A 2-& A2

<2y B> Woloks 5@ 3
M>E AL F83 A5

i
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=

¥

m[o oftt
3 o

£ 83 AATAIS0] BF A Fejol 71908 AL o}
Uk ek A% oo Ao} i YHAEL 2L 2Afe B
JUHYE AHE S OAQEE o] & 4 glem 14
& 9] 58 2R o) 234 249 2 Aol AN}

12! 33. AR de la Prada (03FW) 2! 34. A R de la Prada (02SS)

3-2-3 24} (Letter)

TAE 0|8 Al o] FHL EA] A ZAF olu] A AAE B8
S A7 A3 Sl 9l S 59 AvlE R lolh
g Ee] g Fato] B e} FA/ el 4
Bolgong Aol A9E B8 vy e 2ok <ay
35> dopdl “A7} HA I e 28 A 5AE & JARlol 1,
<29 36> FAHA) S Fei7t FAE FE(Z72))2 A 28
3 tizslolct,

12! 35. Antoni and Alison (04SS) 12! 36. Antoni and Alison (04SS)

3-2-4 2Lt

HFAGAQNA Av]e] EHE 289 AHgo] FE A,
ole Ho} B&3A A% ArE £ 5 V) HELE AlgET
<19 37>%¥ <a¥ 42>0) 4 BE ule} go] ALe" QHAE
AQZH A3 E& LF LF3te], T EEEA= Al g A
@ 5 ik Bk ohE), QHAE Aol v IR 843}
A& FE <Y 42>9 Zo] LEA(lE)AATt X082 WY
BIAA 1 Y= T3R8,
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12! 37. Heatherette
(03FW)

2! 38. AR de la Prada 1% 39. Frankie
(03sS) Morello (05SS)

121 40. AR de la
Prada (03FW)

2! 41. Diesel style lab 28! 42. Jessica Ogden
(04SS) (05SS)

3-2-5 =222 (Drawing)

AT A Auje] Bde F4E 2F L F e O
3oz qoltt. orjds YaLE, 1 oE, w833 5 2
A= ol ¢ Hoh 9A, <2 407 <3y 4>5 BE AR ¢
2L JH2ER & Y A, o]ele A2 €2
AT Qe B8E B AWl E 1 2ES R HARIE
g Bol & UMW, <2¥ 45>9 <0 g 40> UEE, <O
47> dH2E, <19 48>8 (1 HEE 23 Y 247 884
of sjAe] A5 F3 9l= At Eelth

12! 43. Cheap & Chic 28! 44. Bsmhard

12l 45, Diesel style

(02s8) Willhelm (0288) lab (04SS)
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2! 46. Dolce8Gabbana 112 47. Custo
(04SS) Barcelona (02FW)

121 48. Yoshiki
Hishinuma (05SS)

3-2-6 HHal/m & (Deformation/Exaggeration)

A T AgE A 28E Aol B85 e 2P 4 F 8
vojth. <1¥ 49>3E) <1 M4>71 A0 A] Bz ule} o] H &
22 Z¢, o, HEY § gddH, 2 AEE X9 712 P
Soly QIR E A3} B 3798 9 A oAt
77 heksi,

" r° W e

21 49. Stella Cafente 222! 50. Robert Cary
(04FW) Williams (04FW)

22! 51, Yochi
Nagazawa (02FW)

2! 52. Viktor&Rolf
(02SS)

12 53. Antoni and
Alison (03FW)

2 54. Moschino
C&C (04FW)

3-2-7 &2x 5} (Incongruity)
Uukz Q] 440 2 o) g2 A ettt AZske 372 Y W
#2858 AL e olald RES N 0F YETE InFo|
g BollA dEdte] 2 EH 7]olghe Fo2M Az o)
oh Rzshe dolA ABE Aue #3 F ololeiust A
FAZ FYARIA Bol & 5 9o QHAS TR 242
4she A7 BT <" 55w ALY A F-Eo) A9
o2 72 RASHE DEE o] QlE Yuize o FET 2
Fgto 2 Rxsle] 45 A4t 1 Yol Yeto] Y
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(02FW) (05FW) Back (05FW) (05FW) Prada_(02SS) (02FW)
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