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(Abstract)

The emergence of new communication media, digital, is
something of a wonder, as well as a cultural tension. The
industrial technologies that dramatically expand human
abilities are being developed much faster than the speed of
adaptation by humans. Without an exception, it creates new
contents and form of the culture by shaking the very
foundation of the notion about human beings. Korean
broadcasting environment has stepped into the era of
multi-media, multi-channel as the digital technology separated
the media into network, cable, satellite and internet. In this
digital culture, broadcasting, as a medium of information
delivering and communication, has bigger influence than
ever. Such changes in broadcasting environment turned the
TV viewers into new consumers who participate and play
the main role in active communication by choosing and
using the media. This study is trying to systemize the
question about the core identity of broadcasting through
brand as the consumers stand in the center of broadcasting
with the power to select channel. The story schema theory
can be applied as a cognitive psychological tool to approach
the active consumers in order to explain the cognitive
processes that are related to information processing. It is a
design with stories, which comes up as a case of a brand’s
story telling. The range of this study covers the current
issue and educational programs in network TV during the
period of May and August of year 2005. The cases of
Korean and foreign programs were compared by the station
each program is broadcasted.

This study concludes that it is important to take the channel
identity into the consideration in the brand strategy of each
program. Especially, the leading programs of a station must
not be treated as a separate program that has nothing to
do with the station’s identity. They must be treated to
include the contents and form that builds the identity of the
channel. Also, this study reconfirmed that building a brand
of the anchor person can play as an important factor in the
identity of the program’s brand.
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Digital Culture, TV Broadcasting, TV Program, Brand Identity
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