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Abstract

This study examines market acceptance for DMB service, one of the touted new business models in Korea's next-gen-

~ eration mobile communications service market, using adoption and diffusion of innovation as the theoretical framework.

Market acceptance for DMB service was assessed by predicting the demand for the service using the Bass model,
and the demand variability over time was then analyzed by integrating the innovation adoption mode! proposed by
Rogers (2003). In our estimation of the Bass model, we derived the coefficient of innovation and coefficient of imitation,
using actual diffusion data from the mobile telephone service market. The maximum number of subscribers was esti-
mated based on the result of a survey on satellite DMB service. Furthermore, to test the difference in diffusion pattern
between mobile phone ‘service and satellite DMB service, we reorganized the demand data atong the diffusion timeline
according 10 Rogers’ innovation adoption model, using the responses by survey subjects concerning their respective
projected time of adoption. The comparison of the two demand prediction models revealed that diffusion for both
took place forming a classical S-curve. Concerning variability in demand for DMB service, our findings, much in agree-
ment with Rogers’ view, indicated that demand was highly variable over time and depending on the adopter group.
In distinguishing adopters into different groups by time of adoption of innovation, we found that income and lifestyle
(opinion leadership, novelty seeking tendency and independent decision-making) were varlables with measurable
impact. Among the managerial variables, price of reception device, contents type, subscription fees were the variables
resulting in statistically significant differences. This study, as an attempt to measure the market acceptance for satellite
DMB service, a leading next-generation mobile communications service product, stands out from related studies in
that it estimates the nature and level of acceptance for specific customer categories, using theories of innovation
adoption and diffusion and based on the result of a survey conducted through one-to-one interviews. The authors
of this paper believe that the theoretical framework elaborated in this study and its findings can be fruitfully reused
in future attempts to predict demand for new mobile communications service products.

Keyword : DMB Services, Bass Model, Innovation Adoption and Diffusion, Environmental Accep-
tance, Environmental Variability

3k

Hkk

=Y 2005'5 3g 4¢ =FAMEEY 20054 48 30

o] =2 2003dE FYNetm wul A7ule AQel st AFHYL.
QFAAEAATY FREAA ST

St B REANS, LA




180

de 29& JHAEAITE dEAQ dojtt tx
g 2 YEYZ FAH IT7€3 o)F A7 &
gL T BT e S e 4
DMB(Digital Multimedia Broadcasting)A] 8] A&
7|1& ITEoke B2 94 Foplz Be #4L
EYdod|n Sty A3 WEe §3 S
H, BRI, v, AARAY 59 A
HAAE 739 FAF d, sy
%, 7% AFE, A d 22 5§E
DMB(Digital Multimedia Broadcasting)& ‘o]
g TVE 87 vFd+] 4438 DABDigital
Audio Broadcasting)®] MZ¥ W3 o|t}. DAB7}
e 959 tAd BHuoutes A= A
oz, DMBE ‘BH1 E¥ FEn| o] wgo
2 A4 gooewse AdS &4 Aol 7]
E9] DABM |20 TV 2 Video A¥ 27} 718
tAgdentjoldd Au|setn & 4= 9lo)
DMBE AHE21571 HEu|to] B4 54
< 481313 DABE A EA WH3e Aot DMB
A2 AGA AHE AR e Auja g e}
A A3SDMBAH| 29} JADMBAMR| A2 F&
"ot BAMY FEZ AEE A4DMBA R A
€ A4E B3l 174, olF, FulE A7 2H
Q9 Brldolg], 181 BGNE T8E 24F o
Elujtio] WUl 2E AT Aotk o] A
22 U4 Hde, eYe B Mu|AE Hul g
o2 AFs, 94& o] &3] Qi We X9
& AW 7€ HEY JMAEAE Fr|Hez
W&+ de AN Auzga & 5 gl
WEAEE AR ANEE AdHDMBAH|

e 2FEY F4 3 FAAHEE AAl ol”A

4 #
jah )

. S
o

ir

Y AZE e ol HEre] BEeR ‘E
B OHFAM ‘Ra B ez Hootse
Mde AR Aolet. Hofd o554 54
e go ¥4 $94 5o tdd fdz
€ 4% TV 2 PDA 5 #ii8& d2V]e 53 d
2ot Bet ope}, ngd - 154E FrEhe
OAE AgHTVEES B dAE FZHsn
PDA, o534 @a7]ste] A%d Mulag 53

oI MZE FRE FEYL 5 U
A9DMBAH| 2~ 7E-AA-Age Tdahe
ZIEgAolnR JiE 7| Aol B Age] ¢
RrE ) Y ADMBAM B 2 2 71E sf2i b (en-
trepreneurship paradigm)@3ol A w3 A7
o FE opg, AARA, Anng A, &
B A A 2" Tl AE AR o]59 vf
AR &F7HA SA nEste 71e-AA o
2 (technology-economy paradigm) @39 g
S7EY B3 AR 4L YsixE e
AAe] A WETG A7 W Had 5
Qo] Wy g3 ol £R2E F2F 45 Y= A
gaglo] W o|t}26]. 0|9} T2 Hetox B
WE S99 A olwE dTHE $YADMBAH|
29 A AR S e EF ol
Az A 1R 2 AUA, A7k B8] ua}
A F27F oud PR FAtEo] v AUt
g AgT843 HEA o] M= oo} i},
Bass®&[7]S #8453 it #e g2 o
TFol A AL Tk Bass®E[7]S 7|wtoz 3 o
S ATES AEL 7 2 Au|aTF AlgolA] A
gEo g ogA A Wertg dFste A
AR Ao Fge o FHE Fu
UTH20, 24, 35, 44]. 18y} o]E A7 diker)
At Ee) T3AA FE(saturation level)$} 2
FEEE T A Avke] FedEn 43
& rEsted FEske, 71gA gl 43S vA
T AAF I AAGAERE DA R Erte
22 729 FHHA ZHo g Ao vjg B
3t} ol Al Mg FadEd gaEd A

[\



AU 2 Hadol29) FAYE§HEHDMB) A2 5

o g 2HA AE F3Y AER AE
o E3F thiig AuxEES AESA B
2] B3t 710824, 251

AAE FAiF 2 F2FHA o} 89 FEHF
9l £4& w93t d3E Rogerso]&[37]0] A&
#Holt}, Rogerst AR F4AAHE FE3}
o, A G AE A2 U9 FHYLE Alold
A AAEY 2E 2 [FF0] ofFoixE HHPoF
FEHRAE AT EAHA ARAT HAtHe
M| Al A A o2 Aeoletrt it =&
HA L AZE ofoltiolnt AFo] 2ol Al
A pu|REd A WA FEHT FAA FGrlof
o3 dAF R FitEolA e Ak 38T o
Ag 17 AEA AL ov)Fich

B =FdAE Bassol£[7]9 Rogersol £[38]1&
o] &3te] AADMBAH| 2o g 1A 8¢5
9 17 £4EHE FHHor gopslu gl
HADMBAH]| 229} 22 Al Addko] 73 Al A
H] 2o £2d 3 FAF AE L )29 13A b
oEI7} flthe A 89 Eilo] FHHoR &
AEEY 2 oERo] Atk FHAH HIo HaA
< Y4l Ago] A3 AFL A 1l o) o
g o] HRAHoE e FgadAE 7
F&AE7F Ads goe o gl

37 F2d32e JADMBAMHEIA AFo] E
3 Js e W F 58 FRY I F $80)
=g & g7x At 5o FHo] dasty, o
B =RdAe ARFEd R0 A
tof, Bt Al7ke] Ao whet g 488}
Aol B4 2 JAMDMBAME] 2] Fa #BEQ
Az 74 714, @dy] Fo Mixs &
ToHTAE FHo] Hasith ol& Y=
ue] A seto] Wasy B mRoxe
W BA7IA) A 2AF A3 dlolHE 244
o2 etk A B JFE Bassol| E(7]#
Rogerso|£[37]9] o]&34 =nd rjdte] A4S
2 B A, ZA 1AES gz 3 A

A 23S on Afste] AF Az

o

ki

2o oo

B L

834 58 181

B8 A3554T WEHS FUALE 40
thedl 297} Qe

e 23 BR AT 2RE 2% o
W 3l AAY % Fiolge] gt 4
o A74AE Peeth the 440 E Bass
29¢ 7|EoE # SNDMBAN2e 37 5o
274 2348 ANSLD thg 550141 Rogers®]
JU58A 92 Y 4 298 ANdn
Bass2d ol 23 Aolde BAIdt 6%
AL £87 538 ATEAH 54, gojza
54, Al $8 48 22 Fo o 4
4 $4 238 e oAT 7gldE 2
279 aoks A, wH ¥ 5o P 97
2 A,

2. B A+

71t B¢ 7€ AdFEL FE E5eRA
239 N=3}, FEHd ZHAA Bas 74
1 FFshe AT ZleEit #A st
A Edste] Tjed4AEat FatdEa 7eya
AAZE EN3e A7 FRE o)F2 ¢
[4]. 7184t mYgle= AVE dSou A
d& 59 4FA A7, 7IeNHHY SL& T
Hele] B4G B¢ 7jede 2 JASFY) E Y
A 451 QoI5 24, 26).

71€8209) 8RN A", & gt A
A o] &5 FAMY HAo] B ATE A
ANE FAHLE gYstA As=Eel 21 gtk
Olshavsky[32]= 25709] Uit Lu|AE ooz
71€8d wE AEY FHF7I7E #obXn 9l
&5 245932, Rao and Yamada[35]e 21709
FE o2 679 AFE £ e i
EE3h B8, I7pd FatuE e 2to]
st4] 22l[43], =AY, o584, A HE 2
FAoZ 1FH AF 4= A=HA
AT B AT b AN B
tidoz A A, 25, 26, 31, 41). Sriva-

SEHS
[}

© o«

1

oM £ o
o
% 6 G e

[*3

9,

mi N,
™

O:



stava 54112 147) 7149 F&b dieksd] g
il B85, Mahajan $[25)& 12770
9 2 7|AES Ao E 7|egite] mukay
< BassE2¥$ o]83std £4389th. Modis and
Debecker[31]1E A9t AFE 2d7 AFA% A
A 7Y & T BAS EX2Y AF FHoE B
Fgste] 1@} Dos Santos and Peffers[11]
T 2PEY ATM A9 B4& ez gy
2} By S AHEso SRR B By A
g gt Jle]=gkel S A Al8H%th. Mahler and
Rogers[26]= 392709 54 &3 Eo| A=Z 127
o] BAMHIAE didog AL IA F8
(critical mass)9] $8A42 AZSsgu

ARFAMH 2R 7)&HA B Fatol B3
d77F 2 g0 FEYstn AT UTHIO,
28,40, 44). Teng, S[44]& )= 31370 714 & thd
o IT ¥ok9 207 71€84l gid43& 43
Atk o]SL BassEHL o] g3k 20719 IT 7
EYA 9 dutd Fide 235 dAsin Hal
o] B3 &4te] BAE B4t B8 239
IT A71& =4 il B8 75 Eas) 23
At ol5 A7 B4 diike ITAV<(21, 28],
AZEGO[45] ARFHEHE AZE Q] 1Y
24124017, DB #A|~[18], EDI(Rama-
murthy and Premkumar{34]) %]t} '

Lai and Guynes[22]= AuHHQ IT 7|9 ok
g gAAA) thet EA S s HEST,
(il = 167 8 FRFANHE J)e
T8 P BHE B3k FAEAS £33
o} olE tiREY 9FES 5 IT 829 7
A 34 G2& A A 54 2 89l sopo
Z24¢ FAY 9% & e 9
WY 2y & ez i gl

N oY

l

p
o
o> 0

to ok
)
H o

3. SAAE 2 o] 2
SMDMBANI~ £-8

2H AR AEF AYAAE olsst=dl 3o

182 £33} - 3

A9 Aab(diffusion of innovation)

flo
oly
ko
o o
o,

24 2A7 2tk 34E 349 ZhA
J

A2 AFUACIR AdE B3 4F A% T

T HHoR & F AHAB] o& 7]eF4le] 417]
&o] FEH 3, 1 Aol A Fosle
ALE TR U ENA AE, &-&, /MAso] o]2 %t
ZAX sFEHst $iEHY Jhe dde 33y
< omigith w2ty YADMBAE| A AFA
TEL ¢ AujAg FEee et o A
A Aozl FAHA(diffusion process)
Z, g4, ARYAIE AZ, Az ABAAE F
Aol e slor JbsetA |k

A& 7199 B AnA BHAA £/
o] ATHI Y} 7|FBRAAE SAF AFFE
(new to the world), 21/ A€ (new product line),
71EAE2 M (improvements in exiting prod-
uct) 528 ERATH23] &Ag AdE(new to
the world)& AppleAte] PC, SonyAle] VCR 53
Zo] Hx2 Q2L NFE &3 AFE 99
gt} AYEAL(new product line)S ojd 7|4
o] Z1&EAIZ MEA H&E3te AE 9uldh
71&A)1E2] 7)A(improvements in exiting prod-
uct) 71EAFS A5E fdate dAHE AF
< QQu)gitt

A FojgEo ulxE G| TATS A
2L BHAMNE A& A 7HA FEoR FEE F
AUk 71E A E oiste] 3] sjAo] o) TR
AA<=7 & Al(continuous innovation), AAHE o] &} ut
FEY 1€ 2HA §99 WsE EfYeIR

= %4 A48 (dynamically continuous in-
novation), M2 48| PF& Bydes = &
48 A(discontinuous  innovation)e] ZH o]t}
olglgt wox YADMBAMEIAE 4AF A4}
9 Bd&84e Eedeye glolgx
F oy olgF o]f2 YADMBAu| A~ it
Z9] ofggo] girk

<ag 1>oA AAIE viel o] A|FFEALS

o

%

2 e



Bass2#o| N A8 Al $Us wFoz
2 % glon SYDMBAYIA 7MY & 4857
RAATFE)E gujFt) SQUERS A7 &
2o wHF A9 FAAANA FEHE g
o2 H4DMBAMH| 2o dig n Y=g g
99 WEE oust). $IUDMBAE 20 3
27 FoE= A 4P aY® Aol ohig,
Nzke] 8o W £87F SAEY vy 2
gz 744 ol U 87FeE BE ASTrt

B

2

o4

3
OXOTE o>

7
",
(oln M *I%FErl ‘n2rn)

K

el NE8H
’_/ EranTaT

A2t

PaN
]
i
<
>
0
>
0
0z
_\:.1
4>
FO
e
ol
0z
4

A od

Bass2 82 %338 wW4(aggregate way)dl| 2|
8 AA AFE 7 AVIEE 82 A 5 F
gatul golstAlel, s Avjzte] o3 A
~8-(adoption) & H)4*&(non-adoption)oll o
F Ao SlojAE A1) Y38 ol d &
Bt /i AH)al BHAA A 55
o M2 5A ®¥sE meotelr] 9s)A Rogers[38]
v NE 2HREY] HAle gk =82 e i
7 A4t of&& A ASH T Rogers[38]e) &
AEAAe wat 82§98 REE <Y 2>
% 2ok A2 AF L Mulat 2P g A
A S0l <sjA AE ] HDMBA I~ S8
F7 wg Az S EAAT +ED et 2 A
sty B4 BAMo] st o2 Ei A 9
ADMBAIH| 2 A1 27]9F I Alzbe] B8 o}
g WEee a8 2 54 2 Anjx A3 3

e

u}
7

AR 2 A2 EAPF§H(ANDMB) ARl $954 4

183

35 gotd 4 ok

71& 82 #BY Fibo|2o) o3t 4ldEe]
AlZEe] Al wel gA LB[AEd A AEEE
HAge dutgoz sAgez Jehdd, AAE
EA T z7ldE AAES ity ¥ £E2
A=} Hap 2715840 o AggozH
FEE AFFC] o)l 27|TgAe F7
trate] AAE Algo] Aggo et ¥4 =4
2 2 Ag F/EAT, e JAA A

Rogers(38]&= AAF 8 JAEAHAAES A4
(awareness) — @4 (interest) — % 7Hevaluation)
— Al @A (trial) — 4*-8-(adaption) — & % &
Spost-adaption confirmation)®] 69AZ A ola}
I YAFEAHE FAHLE 84 §8S A
2 s g4 84 8L g41AKinno-
vator, 2.5%), £7)5&AHearly adaptor, 13.5%),
Z 71t AHearly majority, 34%), $-71t}452H(late
majority, 34%), #&5-8AHLaggard, 16%) S°I
th A58 AA JEgL F= HFe X4 g
A48 &4 A3 (optional), 3 (collective),
A (authority) 59 HA9AEA Fe), AFUA
ol Apd(mizude] o) tilzt Ad), A~
e EA(nature), W3} ojolHES 2y A
T Folth AZ4E HAFE 4L AulF o)A,
2134 (compatibility), B34, A% 713 (trialabil-
ity), #27+54 522 FA"

34% 16%
FIlckan | HE48x

Qg 2 HUsSAHN mE 28X F[38]



s __ IR

(E 1y M2XA 82| 7A

T2 P PERETY

AFAY AE, A4, 24 g7, dd 27, 24 5 70 394

Qo o,
Q ;‘ a9 2 o TR

AAY ABagols, 4NTAS, ABTAZ, A

EREP GARED, Au7 GAETAY 204 598 we

o | AADVBAMIZ F4E | AR, ARISE, o A
DMB | | ~ gze |02 HE #EE2a3 one W 45 2ol A4 £EFAE o8
gz | AEDMBANIZ HEE | ooia gy A esd, wey) 28 2 44 /13

Rogers[38]e] 9§ HA582 F84d E4L o
=% 2t 5"‘31}%\% 2y ol7] wid 44F
Aol FutEE HPS V1A Festee AF

& 7R gl 271 e A&7 AEE
e ZHERA 2EE AREA 9 =R Hopin-
ion leader) €&& 3t Tyt AGE Al
gof) 94jo] Bow Z7|tgsat § gt ARFE
S e ofFofl FUdh= Aol 31‘4 HF

Ae gy oz wgks: ARstn A%l "‘3}3}
= Ago] on AdEe| /\]7%1]’\1 ks A9
sojorgt 1 AEFE THjdtch o) F4 #E3}
A9 544 Rogers[3B]= Faze niidzt
pHoz FEIY 1 5L AANFIE T
o9} 7+ Rogers[38]e FEAIH wE +&2
8 FEL A 38N WE 53 u4 Jd
spete] 7120l & 4 9lon FavlFe FHEA
< g}

AADMBAE| 2o B o= i1 JATF
AN B4, go|TAelY, 7|& FAAH] 2] diFt
o845 Ay =, HA4DMBAHIZ AA
g B= 5ol s F3e el oY 24
< Y3l B AFoMes QADMBAHIA #E o
71l 88 HEZAL ARE 234702 o] &
stk AADMBAM Y~ A o] i Age
2004 2¥ 1695 H 53 3¢ 16¥ 7414 Mg ¥
6t A A, 154914 59M7Ex1 9 o] FH kA
v A o] 8xl 1,008 S tFog HEXRAE T3

o
—

El

[y

o
Mo
= g

FRAHRG. A7 L A 4y
o] og ZAlo]Y, & F&5 W
e FEFEE AN 1A EHE F
AN, A, 9%, A T d7AH 549
glo| Z2etd-& F33IH T, HAADMBA H] 2] of
3 HlEE YADMBABIA FE8E9 AR F 7}
A ZRAAA ZAFFAY, HEFA FEL <E D>
7 Zon 7R, P9 E, 7Hi A A7] ol
e A ST stef g5 Zdz s A
F252 2 HYRAEF, @27 48 € 871
Ad 5 AHA 849 MIT Fetd 93 FEo
AL

B =RqME YADMBAHIAY AAE4A
o BAWNEE 4 —% 98] BassE¥ o] & £4,
Rogers®] SA4428[37]7e] dA|, 28z A
82 34 z}'ﬁi}% AT-EAH 54, oz
2Eld BA MHlA AT 8018 EM3le o2
ANstaat gt

oL

L
p

A

4. Bass®E&8E o] &3t A|A8A4

24

B Zoj A& Bass[7]19] #4H% 3 (diffusion mod-
e)S o]&38t JAHDMBAE| 2 TQl&E RS &
2 339k 7HEEE A4DMBAH2TL
A= vt duiyg g A 2 AQA7ME 9
uslH Bass[712¥e 4$ FAAFd ZAT



o o3 ARFAh FAATE AR 222 A4
DMBAH] 2] gt &40 ukg-3te] Yehs 3
FAH 7] EHE uite, BATE oAzt
A SI4DMBARIAE o] 8314 @ 7HAtEl
7|& o] &5 JEE o) AYste EFE
gttt 9ADMBA H| A0 Wgt BassEdL the

I Zor THANFTE, A 2 2 AT

EFE P

Y,
T=(+a— N= Y,y

o TiieAAe] S1%4DMBAMHI2 7HYA}E 4

o Y1 AR A4DMBAEIS 74 7}
e

* p ¢, N:$14DMBAEI 2] HAAS, 2
T, AR

A9 2L ol &3] HsiMe WA FiLE
o A4d9 B pd g5 FAF d 22 9
ADMBAMBI & At Mujzo)7] WEd 24 5
AL 93 #A 227 £A45% 2=tk BassLd
< Al ARG T AAF FRA5E
ez gerEoz 6~7d7t X" FARE7}
lojok 7he sttt 22y AE A 274 &3
g 3A 287t g dole 287 ZAE 53
FA FTRE FAL oA AGFS =
Al4(imitation coefficient)& At AlFS] 2HA
T2 dAst] AGE 25 vle] A3 W
ol QItH2, 201, Mahajan 59| @724, 35Jol 4=
FARAZ7L Qe Aol B9 Al 4 A%
EaE, AMsed] IIEd], FJ2ERIAAMY
8, 27198 T& T 259 FHE AR
o & =dAe ot 22 WS S8k 2
ol g I #4& sk

25 psh g8 FAL o]F A A FI5IA
FAAEE ot =& AT ZASE
ol gstgler old ti wjAL ch&3} Aok AA,
MR 7t AAHA G AE GARg
AT 3 BRASF FH4E 71E FAF Aulze] 8

A 2 gilo] 29 FAES
UL e SR

F(ADMB) AH]A 4828 28 18

AHA| & Bayesian Prior probahilitiesZ ©| 83}
g 4 ke AoltH42] A, JA4DMBA | A&
7N1EAH R JIQl Ful @S B8 JIASLE Ay
2gtn & ¢ glon mekd §4DMBAH|2E 7]
& olFAsMN| 2 JIYRE FAHLE ot &
A Rolgte Mot AR, $Eluete] o] A

AR A 20033 T F 33097 B9 skl

& Ad 2o IR AA AT o 0% ©]
fo] o]FHMstA b 20l 7Hg AR el
TFF A XA T3 R #AuHE
uet o] FAsAH 2~ 8= AFHQ Fin
Zgo] golste] YrA¢Yd THAS F3
] &olsiti= Holth A, $ADMBAIH] 29
A B S 2 SAL o]FHIgAMu 2y F
A, BHtAH 2, A BTV, 27tojgfo| X
T 71€ FrAbAnizel g AEE ez A
Rolt), e} 0|5 71& Mula Zhzbe)] oig
AEE XBAHOE BF &3y e A7 9
on g o]FHsAu| A0 gg A G} BHA
F& E&31 o]F YADMBMHA FRFA
&3t

ol FAGA A RlAt FE FFHRFANY
3l 1985 FH 2003319984, 1999, 2001
AR Y] FAEA ARE o83} en d=
ol FHAM A 7HYAL 5 BassE Rl tgd
33 B ¥ 3] AR (Gauss—Newton'$ )& 53|
p} ¢ FATGW. 37 AEE A3 o)f= &)
FAEe 9] BE 53 2L vAAEY =2
249 AARE A3 olsHIAu| 2~ AFe] 34
3 A7) wEolt} o]E S =3H A
T p=00005, ¢g=07102.2 °]& 4DMBAIH]|
2 2430 FE3Hoh

Bass®2¥ A4g fdxe FitEE9 By
B2 pst g8 F33 g, Au AAANZTE
Ne A= dQ3sith N9 #4342 d1AHREAN
A8 FABAA o)FAIAN A F 71
A} oF 33607 B& 83 AL N, p, g9
FAXNE vlgoR 3 Axd YADMBAH] A<

oX oX

o ® of

o o

o

i)



186 $s}- das

£2%4 A% <E DI 20 T F4L 94
N Yy @9 34o] Bay o= UExA 2
3 ADMBAHIA AX F 24 ZRIsHATH 9
F2 e $UE 13%E F43H) e 2o)
Aara.

AFIY M| 27t FEEHE A Al ¥
WA O R AFEEE uA HA oj#A 2HE 4
GES 159 PFE 2 HE 59 A2 Q3|
e AdEsw TEIDdE Goldsmith and Flynn
[16]9] @+ Ao} g3t}

T, = (0.0005 +0.71 5200y )(3, 35928 — ¥ ),

Y =3,359% x0.013

(E 2) ?I4DMBAH|A TIYRH 2015 3}
(@9 g =)

=371 7HaA A iR
AR F| HFE | AR £| HF
324 5.00% 324 50%
49 3.85% 513 8.8%
401 6.18% 974 | 150%
615 949% | 189 | 245%
1352% | 2465 | 380%
1104 | 1704% | 3%69 | 561%
153 | 1779% | 4722 | 72.9%
918 | 1417% | 5641 | 87.0%
523 807% | 6164 | %1%
TI0 | 215 332% | 6379 | 9B4%

323 ANDMBAHI~ AEE QA = F
Jtel FAgYL 7de g, 2dE $1ADMBA I~
IR F HEAe o 5% BEZ JRIA F7t
FT89 AWEE1%)1E HolAe AFE AHls
AT F 69 o|FE YETh E3} A FEE
6487 WO2 FAH L ol& THOE =43}
| <3y 3> 2

<a¥ 3>oA vebd uist 2ol H4DMBAH|
27t o] FAEAH A0 22 FHLE HTHOE

JEIRIE I
5

Al N o oS98 T11 71 1.10% 645.0 95%
gitd o F§4 FARIL Bassd| FEHUR T2 21 | 033% | 6471 | 99%
ol odutx] el SAY-E ettt =3 A= T13 06 0.10% 6478 | 1000%
g Fga o R¥E SN on AF £ AY T14 02 | 003% | 6479 | 1000%
& vehith olsh 2e 34 Az AU o) o] 01 ) 001 | 680 | 100%
g 700 [
4
5 me33e 6450 647.1 6478 6479 6480
< 800 | _ 6164 ESAIH
& 564.1
500 ,.o""
& oan22
400 [ .-'".
& 69
300 [ .,.-".
.,.J‘. 246.5
200 | .,.""
T 1183, Has
100 [ o * 97.4 ._.o"“'“‘.;;.oA ""'--....91_8
o """ 87.6 %0 52.3
ot ® 57 2 een 61.5 e
337:‘1::.......--2-‘7;79" 01 TS 71 51 06 02 o
0 T T2 T3 T4 T5 T6 T7 T8 T9 T10 T11 T2 T13 T14 T15
(el

=B7Het)] 324 | 249 | 404 61.5 | 876 | 1104 | 1153 | 91.8 | 523 | 215 74 24 0.6 0.2 0.1
FE(ehd) | 324 | 57.3 | 97.4 | 1589 | 2465 | 356.9 | 472.2 | 564.1 | 616.4 | 637.9 | 645.0 | 647.1 | 647.8 | 647.9 | 648.0

(3% 3> 2|4DMB 71X}t R0 At
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5. Rogers gA48A B3 oA

£ A BassEEE o]8% F 8 TES
Rogerse] &3 AAst] &4t A7 A4t
54¢ 7idter E4stuat ¥k Rogers[38]9l
HAr8a £33 o7 Jde FEE) Sst 2
AT E AR FE F IHIDMBAH 2 719
gol ' A+ A% 71 AVIE ARHes &
BFeE & FE g3 +hdE ARE o] 8IAA
ot ol2 7|E0R AFE i A 1A FES
= e F 7 el shesith AAe SHEA
9] oA 714 A71E WE o2 Yg3ld Rogers
o AT X &% Hgel Sste] TR WA
olt}. o] A% AR, zrl&A, 27YTA, F
Zivkra}, AFeE8A v 242 25%, 135%,
34%, 3%, 16%7F Btk 4 WHE SHAY o
F 7ML A7IE e o2 AgE 3 Y €
7 AR 24 5L o183 ATA st W
ot F Wy BT A FHo= AV o
U ol 22 o] &g 7IAg B A7 &
Aozt st

2 =R E FA49) WS ot Rogers[38)71
ANG HArEA FEEE st $4S
W2 E, ol 78 T BAHLE o7 Zo]
7t dehde AEE T3 7RSI A EE
AHEEA] & ol fE AR &8 A% 2V &
S7F AdEez JFH AL SHEHAY F&

O

o

i)
2

Aol2 7HEs7lde FE7h A7) dE
Fggate] H4 f¥E 7 ¥ o dF,
. A 59 A7EAF 547 golx
3 SolA BAH R Folug Ztolzt Q)
e Al 9gdEA olE aejste
'er:% <E 3>3 Zow ANOVA

2 otk
}-4 7}%1 Al71 23 AEE wgoR 3oy

AFE <E 3> AAIE e} 2ol Azt
0.5@, Z71¢42 3.1, 27|19 57, E7)Y
Fab 789, HF LT 7894 1569 AlolR
FAHY F4A4 A9 BHE g4 68%,
z2715782 5.8%, 27Tt 32.3%, F71thrAt
25%, A5FEA 126%2 FAEHNLH o
A3} Rogers[38]9 98 25%, 12.5%, 34%, 34%,
16%9) FAFEA §38 5 vFT thh Aol
Aot} Basse dx5¥ A EF2 Rogersy ¥
AFgA Fdo) Jeld ANH S J|EeR HARs
o, o] F Bzt AolE HluwdH <19 4>
9} 2t} Rogers 94l 239 84 ¥4 4 9
Al AL SR o8 YElston HdRbyog Xyl
LA7A = Rogers §A583 A4 2E o] Bass
EYRT 28 B4 A8 e
A 8 N7IFEE BassE¥ol £
AE A2 Yyt

Rogers 82483 4428 & Bass238 Rt}
Az Aehe 2810 B, 27|84 AdL 807

9,
re .
(] kf{('

o
_t10r

°
Jp

&t

Jﬂ:‘!f
oo T
59
«p

oY, i % > B

i >
5 B 4
sy
o
o,
-
10

M oo ofx
r°(' E¥l

!

X A% 29 @ 9 87 A He Aolg 4 & gol A et 2719 $a7h w4 FARY
(E 3) Rogers 2R0| 7|ut3t M2 AT
o (o 7% | #@nd | EF
T H=() 1] (%) RERE) REES w3 df F#t
A1z 27 6.8 054 2.85 159
271584 102 25.8 31 2115 8.03
271952 128 32.3 574 59.70 6.69 Au@) | 5441
oAt 89 225 73 8746 587 Fgul(391) e
HF47 % 126 15 11956 19.90
% A 39 100 61.24 34.75

F) " p<05 T p<Ol
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=
e
(RN

700

. 648.0
(=2 -1a-)]
600 |
500
400 |
300 |
200
100 |
0
-100 |
-200 -
& A XK. 5) E2ILEXH3.1H) Z7|chexH5.74) F7|ch=RK7.8149) | F L EXH15L)
-a..Bass X8 16 86.5 2268 1735 145.1
e Bass 5 16 102.5 3293 502.8 647.9
--4 - Rogers 217 441 167.2 208.3 145.8 816
e Rogers +% 44,1 211.2 420.6 566.4 648.0
st %401 (B-R) -28.1 807 17.5 27 63.5

FI7] B4 BassEHol
AARY Brh 7R
175% W, FAAneAE 2778 B, A5 e
6359 ol %7 Vet w8 Ai wg AHe
Bass®2d A4 79, A% &7 AHE nEoR &
Rogers A58a AARE L 57302 ey
F}e) 93t =Ao] mE 3‘;};&&_53 Vel

o] ztole B2 é% sate] 1A 7]7}
513} "7] ’ST?‘;

Ajzen[12]€] C}éF"a‘EH DE—-l(multl—atmbute atti-
tude model)& &33td, o] AP 5 EA(TRA,
Theory of Reasoned Action)& AAl&tgdct o4
APFgrde 5o et e =(attitude) ot T84
TH(subject norm)e] FuleEe] FIL HX i
ol 7 AEH AAETE ootk FuiYE
7t P dEE dEsle ARy B FHldx

7t Aol FAAE AL B3 HA T A71A

M2} Rogers &

HASSR GHRYe| T Y

o

P A, PR B4sl A2E AR 9
o] HAF + k. 53| il A o] 73

F Aole 2vAte AFE Ad A Be
(high involvement)g 7ZAF8tA o webA
v zte] Foje st FojgE R 24 Jehle
Fo] HHAYEA BTl AADMBAH| 2o ol g

T 34 AnXE ol 2 HgFe] e}
FRE B3 7)E {4 o] FEAIAY|

AFe g sFEe} gl e o
g A9 & 4 9t} o]& Rogers[38]7}
23 wupo} o] BassEFo] AH e x7]d
gk A gt AEE S L wiHe) 3]
o] g A9go] B IAYFYE AFS Z2ojg
o 2 4 itk

r% o M
I o,., oft r

o

offt TJ\L re
=
1E

DI b A L A 1
e
e
ox
[o

3 54

Rogers 8445874 28 dAZ =
# 529 584 Sad JADMBAHIA 487}
=4¢ sefstuz @t QuFoz Augs 7



W A AE ARE @S Fed BARRNA

A5 AR 1g B3E B9 dE AgdA
&3k Aol glon[36] A 2)o] FHEI A
Aol Be auate] Tujet Au|yS wuks}
o 23S FEA ArH13) ol#s JIAPErd
= ol g AvjAte] 8 A S o))
shed 2% 9vle AYui(38], A4DMBAH]

2 90587 49 ¥EY 24L d el
'7c1)‘
=3
=1
T

<E oA AZE nieh o] AT A5 §
Asgxt S8 ANOVA B4 2= EAdo

2 01 fre 294 Zolg UehHATHFR =

97%, df =4, p=.000). 7AFoz il 48480
%S4 450] HolAE AL BAFa g} &
] FaA AT LUF 4607 Y FEY Be
S HQl Wd) HFexE AYTF 2609 Y
AgHo Y& AES e

g 89 d8AY o] B Aze

ol
B d

£ dn
& 1o

(E 1) HUSET B

AR 2 gilo] 29 FAMSEHH(SADMB) AH|x $854 3-8 189

<FE 5> AAHATE H4DMBAHI A & HA
A g 0ol 7P 5L HFE Yebdon
2715420 Antdoz dy Aol dA F5
A EEHYA 0047F AR wA vt
wth 271t 73S 200909} 30di7Y, 7] o
Ao A4 10thek 0th7}, HEFEAe e
40t7t ooz g E¥st etk a2y
ol He 7t Apole] thgt x*-test AFE 9.19%
(df=16, p=905)2.2 FAHoR folatA] @Skt
ol AR} 94DMBAMHIZ 82 AT FEol
= g Aol7h s AT 3 (4=
9196, df=16, p=905), AEFF( 2= 3738, df=4,
p=443), A% ( 2= 47099, df=36, p=102)NM= F
AR ez Fog 2ol7} detdA &grh

ATFEAH 54 W #dd F82 73
e zto] #AF A 25AMT FAHOE &
@ o8 ol Aoz eyt oed A%
E wudold tig e glojd A3, 44, w
, A FAAE FAF A7t g& THeAel
th= Rogers[38]9] A&7 dA|stx v} 2e
A o5 Frtie] B o]F AN 20 2
AR E 29 =8o] Ao B3 Hol 9]
AT, 9%, 44, 1%, A4 5o "k AR
ZHIE 9 o]l glojA e Aol g Ye

o O Hr for

Yo rir
o

g Yasel Kol 24 F

T £ B(Td) FFHA}
g A = 4615 255.5
2715782 364.4 1848
ZI71h2} 3211 . 1406
Eadhaninas 2864 1147
HE5 82 2682 9.8
il A 3270 . 160.8
Sum of Squares df Mean Square F Sig.
Between Groups 928685.52 4 232,171.38
Within Groups 9,0564,997.16 3’2 23,704.18 9.79x 0.00
Total 9,983,682.69 386

F) " p<.05 " p<ol
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(E 5 YUTEA 7Y A8 Xj0] M AT}

T B Rk 271582 | g | oA | 3SR A

109 L 6 13 15 14 7 5%
Z1gRl= 38 142 178 124 69 5%

204 M= 6 30 2 23 11 112
7IgRl= 76 288 362 252 141 112

L.~ 4 25 A 24 1 %8

30 7| gRl= 6.7 25.2 317 220 124 98
00 M = 7 23 2 19 16 91
7|l = 6.2 234 294 205 115 91

50tH M % 4 11 11 9 5 40
o]4 e 27 103 129 90 5.1 40
A Moo bt 102 128 89 50 3%
Zlgu s 2 102 128 89 50 396

2 g ) dEez AWsint whde AA A
ol ] W= dAA g

A4
FEL YRS A0 AT 2

6.2 2I0|ZAEIY E4

HAFE2 o] AEMY §A B4& AN &
S(Activity), ¥4 Interest), )7 (Opinion) 2.2 F
49 AIO ZH9E o] &3tk A0 42
ojZAEMY Ao NMEA EE8HE BAYH
2[5], Goldsmith and Flynn[16]2 ©|& nlg2 2
A4 A fE 2R Y56 € HE
59 golZ2Ed ztolE AASATE TR IF
3 BB1= gA7uE muld e s 820 A9
Apolg AAMEY, ANAE FuidE, &u)A EA
F79% 59 SN B AIOd o
gto] ZAELY £A& Fdte] AAE Tl o
3 G {PdE nAF S0 7hesiei33]

% |o

2 =AM &F(Activity) S5 dAMNEH
(opinion leadership) +#22 #4(Interest)TF
& HBAFTAY9)eFo 2 97 (Opinion)FF

L &uA 593 ddk(consumer inherent judge-
ment making) ¥ 77 54 HEE 0|43}
o A3t

Tuj Al ERRIY i AAd FEE S viXE A
2 Aok £ AFoM ol F Flymn, 5(13]9)
Aol A AAIE AAE Foll 74 £ AR T o)
o JANEY FEoz ZASG FNFTAAY
< Manning and Bearden(27]¢] d7-olA ol &%
AAE e ARG 4 S8452 ZA3YT
Manning and Bearden[27] AH|A}9] 584 dg
< Midgley and Dowling[30]9] 412} &X19] 9]
& st FaiEdA Al Adpg oA dEe ¢
| e FEOE AHYsHon £ dAFdME 9
g o] g3ttt Halega 3o o AR
JZ2Etd 54 2AHEY A <d 63 2t
447 HAeg2r f30] bebA 0059 4
2 fFelFEoR golT2elYe A 7] £4 B
T o zelg wrh Az 9 27543
BE gAAEY gARTYE L2 SHY §
WHO) FEo] BF =4 veiger, $Udea
2 HEEaxe] A dA 2 viA Yehdl oy
& A= Rogers[38]9] 64 F3E 544 o
g Ay of§ dxg

N

[
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(E 6 SASEXt REO| THE 20| ZAERI(AID) 2M
* = | I | gl | | e |
3 o+ 29 3.0 2.8 2.6 24 28
Aad=sa) HFHA 09 08 0.7 09 0.7 08
N N k| & 26 26 26 2.3 2.1 25
A5 HATTAR0 BEEHA 1.0 1.0 12 09 0.8 1.0
¥ 7 31 31 29 2.6 27 29
&R 59 JHO) EFHR} 09 08 0.7 0.8 0.8 0.3
T+ i Sum of df Mean Square F Sig.
Squares
Between Groups 17.16 4 429
4AMEZH(A) Within Groups 23873 391 061 7.025%* 0.00
Total 255.89 3%
Between Groups 1240 4 310
4|7} S EFA KD Within Groups 408.03 301 104 2970« | 0.02
Total 42043 3%
Between Groups 1477 4 369
2812 594 #HO) Within Groups 257.86 391 0.66 5.599*x 0.00
Total 272.63 3%
F) T p<.05 7 p<.ol
6.3 Me|A ME =4 g 2dx £28 BYoY §& AA, BF
5 AR dig Aot AdAez w3 &
Y42 F348 AANDMBME|A HE EA 1A B 93k 232, o Ui 52
& TR FQ #e WA YADMB ez, A37h deiidd. A% $821 73’T dsl, 2%
7H4, @27] Foll aid M35 v £45tH 25 HR8Y 74 B AAYG 22 ARIZdxo
ilrga f38d 9ADMBAME A EdHlx MT g Ms7t A vehgt ol %Eil._ QAL
T B4 die <F 73 g Abtyges 035} e x-test AT 43080(df=28, p=034)2 EAA
o g a7t 7t #x tgoz Axxe o2 FF Aolg YEhT
2 AA T BRIz U3t ot gtk %’ FE&A 78 /HA8Qe 9 o8y v
s}, Eej}, 2¥2 o AA, B, 89 59 & 7) A& 7)oz 2HE <E 8> AAE
dzxo disire F82 F3 BAle]l 12A nieh o] A o] g2 g UM E 4 582 7%
B2 F2E etk A JddMe 53 42 FAXHSE foF Aole flok(F=104,
2 F871 A9 vehbA] @& vk 943 & df=4, p=104), <& 9>l AAJg LSD el o3k
ool gk Ma7t #A Jebdth 275870 A AEZ S (post hoc test) A3 FAlzle} e Ho
T Aoz Zelzd g 27t deaksigx Fole BF o Aolg YehSi) 3 (2
B3}, S, 2¥ 2 T Ug M3t Aoz ol &8w) HUANENE dolME AA e 3t

o Z0ee) A 25879} %

a7

o 069 9

F2AA F9E Holg Urhigich



(4 01883) ANAHA L ARHOE 19 53
9 AF2 Yehor] 847 ko] A BA U

we7] H4e) A9 HAR Aee 0y ol
a7kl @ F8E7F e A ekt 2715

237 ¢=3 A= 80~ Z7|tgRE 509H) ~70
(B 7 $84 /Y ZHX £ 24 23
T £ Rk Z7\¢42 | 21991 | $rideR | 435483 A A
g N X 0 7 13 7 2 2
SR 20 75 94 65 37 2
. W x 3 15 19 15 9 61
7\ lE 42 157 197 137 77 61
gil/eudo)d| W1 = 2 4 7 3 3 19
/o1de] 7 = 13 49 6.1 43 24 19
. ¥ 5 1 7 13 14 6 4
7| = 28 106 133 92 52 4
FA/AARE (N = 4 9 19 6 13 51
Wed 7l = 35 131 165 115 6.4 51
s o v 4 13 7 12 1 37
7| HlE 25 95 120 83 47 37
. ¥ 9 32 33 15 14 108
3 o Jlol s 74 278 349 243 136 108
A8 ¥ 5 4 15 12 17 2 50
7 Rl 34 129 162 112 63 50
4 A ¥ 27 102 128 89 50 3%
7| Rl = 27 102 128 89 50 3%
F)° 7)eb: o, b 9 odA, g8, 39, 1%, Ea%, A, $2, 2¥ 5
(E 8) T34 REd 714 Had 24 Z
T 5 Az} 7] 84 | 27 A | 37 e | 5 £44 A A
o ol ¥ 7 12,074 10480 1037 10,391 10470 10534
23 FZHF 3327 3,220 2,894 2589 3277 3013
Aoy g3 7 17,259 14819 14719 14955 15,320 15047
7HA(H) gFEUA 4864 4230 3516 3519 4488 3970
T oy Sum of Squares df Mean Square F Sig.
. Between Groups 69,592,862.93 4 17,398,215.73
E%f(ﬁ) Within Groups 3,515,350,445.15 391 8,990,666.10 194 | 014
Total 3,584,943,308.08 3%
i Between Groups 155,730,714.58 4 38,932,678.64
ii?gi) Within Groups 6,068,655,017.75 391 15,520,856.82 2.51" 0.042
Total 6,224,385,732.32 3%

=
-

) " p<.05 " p<.ol
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CGE 9) AR} J[EDES 8 01223 HWEM ABEY I

@ =82 A P #84 3¢ | Mean Difference (I-]) Std. Error Sig.
271584 1593682 648.946 0.014"

g 4 R Z71cAt 1699.074 635,002 0.008"
Fo et 1683.063 658.792 0.011"

542} 1604.074 716,101 0.026"

g A A -1593.682 648946 0.014

PR PP Z27195# 105.392 397.974 0.791
F71cheAt 89,381 434928 0.837

HEFLA) 10.392 517646 0984

g A A -1699.074 635.002 0.008

270 %ﬂ#%x} -105.392 397.974 0.791
s s ~16.011 413834 0.969

HF5Ex) ~95,000 500.053 0.849

g A=A -1683.063 . 658.79 0011

1 271544 ~89.381 434928 0.837
FIEEA Z7\tkeak 16.011 41384 0.969
3443} ~78.989 529936 0.882

g A = -1604.074 716101 0026

PP 271584 -10.392 517.646 0.984
271943} 95.000 500.053 0.849

F7 oA} 78989 529.93 0.882

)" p<05 T p<ol

(E10) $8X REY cUy| X871 A H3}

T B Az} 271544 L s T2 A5, a4 3 A
]
I T 4 17 23 9 10 63
7 s 43 162 204 142 80 63
)
P 2 11 18 2 13 66
s 45 170 213 143 83 66
B 4 3 a 7 8 113
e 77 0.1 %65 54 143 113
M & 3 9 19 17 8 %
6074l
M EEEE 38 144 181 126 71 %
NERE 5 12 17 10 6 50
7099
S = 34 129 162 112 63 50
]
N I 2 12 4 3 3 %
SR s 16 62 78 54 30 4
M = 3 4 2 0 1 10
)
M 07 26 32 22 13 10
W = 4 4 3 1 1 13
1007
MEEEE 09 33 42 29 16 13
a4 A L= o 102 128 89 50 3%
L“ I E 27 102 128 89 50 3%
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(1) 724 7EE UE7| £ 24 &2

7 T A z7)¢83 | 279 | FodeR | 3548 A A
Agg (W = 7 22 37 21 12 0
FA71 | A= 68 255 320 23 125 ®

. LR 7 10 21 8 9 5%
PDAY

7|HlE 38 142 178 124 69 55
. LR 13 70 70 60 29 242
FUHE BE

7= 165 62.3 782 544 306 242

gh 7HAde) 271 w3 FrlgsAe HF
82 29 247t 405 ~607H4, 30%H ~409Hd
AU dd7] ME7F =4k olE @I g
AR JADoM HFFEA Jdoz AN EA
97| 7HFd g FEE7t WolR e dde F
go] HoF 3 Itk <F 10> £&4 F3d o
B7] A B 3t EFo thdt y2-test A}
£ 58438(df=32, p=003)2 EAZCZ (19 &
A Fo& zolE RATH

<HE 11>A 84 #&2 F3E @27 HE
T B 43 £84 Aol Ax FoE ALY
gay|o] a7t 71 w0k 2EE A7) 9
71 9 ¢ 27|52 2 27vkeAt g
A4 A Werkom PDAE RE AuoN AE
=7b GRAT 27|tk FJdAe w4tk 2
Hu 927 A5 it ytest 2= AL
2 g zoirt s

FTEHos AHDMBABIX AE EA #™
3o Felx, (4 o]887) HUAESNE, @2V
7t Bl dside galeez EA4R A A
Hoz2 Fo3 FoWEAHS Byod iy
Y Hix FAHAT FAHLE F93 Zo|vt
Al stk

7.2 4

B =F M= BassE 37 Rogers[38]e] g4
474 olgg wgoz 1985WURE 200347449
olEA st H 2 7HlAt AAE e ADMBAHI A F

ol st AEZAL A5 E 0|83l Y4DMBA
Hl& 8324 AIAE AN

Y4DMBAIH| 27} o] FH stAu| A8 FUS &
4 8L gEv 714 & o, Bass 23 w2
ZF 74 71YA = 648% Ho] F Ao FAH
o dxd Fao AHLe 7d A=2 Uey
A AYAHA SAFY B4t Y S JEdgl g
A Rogers 233 A 3 47 d=d 8
o] ARE L7deE FFoz waA Yehge
b olell g o= FHHelEet AA 7Yl
gk o] & 7]E FAL o] FEAMNAE BTG g
& &3 J|dl Alg So2 EAdET $x1e 24
A3 A SA¥Y G4 AhE el o)&
NNEeZ HALEA 88 373 Wy A4S
A48t

Yaleaal 88 54 24 A9 A5 FE,
AAMEE(A), BAFTAHD, 2uA 584 &
HO) 59 gtolZ2eld A4, 6= ¥4 o]§ 8
7, A&7, 9] 71E T digte FAA
o2 fost apEAE UErlth ©|& Rogers(37]
o $82 8 547 dAste Aol

B AT FHLE YADMBAH] A9} o] {A}
AEol dig FA A7 il 17 80 FEHH
o2 FiEe A5 YAAE € Auls F857
S A 2 o] BAHM AFHoRZ A
Alg d ch 2 =29 AR FA nAe §
4DMBAH| 2 F&E|xd tid dlojHE FE o
1ol ZARE HEZAL Adtel 23} HolHE
&83 A3 49DMBAH 2 4k HH o] o|FH
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BrMu| 29t FA Rolzke 7MY, e WHES
T FaFARe Hu Y& AMEA R
Ark. wEA B dA7e 71E A2 3%
e Fol g AFY B4 23] AR
A & Jen dito] A7y T A4 e
#e] A% T&= 1HH e Uk

2 =294 AAE 3= AA4DMBAH =S
st gl 7199 AgAE s g8 2 5
AeH B E =S TN AN FAIEE
o Ay 52 H s JYH Y Fud
E]Yl(WiBro), DVB-H & #7Ak7t ¢la 8§44
ol A% JRFA Foke] At Mulx 234
o f&3 AAEE € & It
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