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ABSTRACT

Local fairs are often part of the economic development strategy of rural areas. This
study aims to find out marketing strategies for promoting the sales of regional specialty
products through local festivals in rural Korea. The data were collected in late 2003 from
a sample of interviews and surveys from 351 visitors. The data were analyzed using the
SPSS computer program. The results were as follows; First, the factors that visitors were
considered in purchasing were quality (49.5%), commemorative value (36.9%), and reliability
(33.0%). And the top reasons cited for not buying were lack of distinction (45.1%) and high
prices (26.6%). The discount rates expected in markets was 16.8%. Second, 49.8% of
visitors has spent over 10,000 won and their purchase pattern has been for themselves and
their family. Third, the public organizations for certification for visitors were the National
Agricultural Cooperative Fedration (37.9%) and the Ministry of Agriculture and Forestry
(MAF) (22.5%). In conclusion, it was important for local stakeholders to provide more
locally-manufactured, seasonal and traditional food, and to plan more locally characteristic
events for their fairs. Further recommendations have included having a guide showing
pricing and quality standards for products bought at rural fairs, developing product ideas
for inducing impulse purchases, active promotion and marketing at event sites, and setting
a standard system of warranties on products under the certification of the local authorities
and with the financial support of the MAF. Such recommendations were aimed at
increasing the sale of traditional and regional specialty products at local festivals.
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Table 1. Situation of cultural festival by main
contents and initiatives

Type Frequency Per;:;r;tlle

Culture & art 286 26.6
Traditional ceremony 220 205
Climate & landscape feature 126 11.7
Animals & plants 110 10.2
Agricultural and fishery special 107 100
product

Local government administered 60 5.6
Historical event 59 55
Athletic 26 24
Food 25 23
Handcrafts products 17 1.6
Others 39 3.6
Total 1,075 100.0
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Table 2. Socio-economic characteristics of visitors

Type N(%) Type N(%)
5 Male 139(39.6) Family (relative) 170(48.4)
ex
Female 212(60.4) Friend 81(23.1)
Housewife 119(33.9) Lover 26(7.4)
Touristi
White worker 55057 | 0" Group tour 22(6.3)
pattern
General professional 47(13.4) Group of 20(5.7)
Own business 41(11.7) Related with enterprise 17(4.8)
Job Student 18(5.1) Etc 5(1.5)
Service worker 13(3.7) Around a person 110(31.5)
Farmming & fishery 12(3.49) TV & radio 97(27.8)
Blur worker 7(2.0) Informat- Guidance book 73(20.9)
Others 39(11.1) | jon Internet 51(14.6)
Primary or middle school 38(10.8) | (double  Placard 51(14.6)
High school 126(35.9) check) Newspaper & magazine 37(10.6)
Education
Under graduated 160(45.6) by chance 36(10.3)
Graduated 27(7.7) Others 19(4.0)
Marital Married 278(79.2) Leisure 133(37.9)
status Single 73(20.8) Buy specialty products 119(33.9)
Own car 221(63.0) Curiosity 86(24.5)
Tour bus 51(14.5) Children education 78(22.2)
Visiting
On foot 36(10.3) . . Tour for near 30(8.5)
Transpor motivation
(ati Buy for cross country 18(5.1) Own business 29(8.3)
ation
Express bus 12(3.4) Recommendation 20(5.7)
Taxi 5(1.4) Group tourism 16(4.6)
Others 6(1.8) Others 10(2.8)
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Table 3. Characteristics of consumer behavior
Type N(%) Type N(%)
Buying Yes 207(59.0) Grain 81(24.8)
Yes or no No 144(41.0) Vegetable 42(20.3)
under 10,000 won 32(15.5) Sea foods 31(15.0)
Less than 10,000-30,000 won  76(36.7) Related with health 26(12.6)
Less than 30,000-50,000 won  40(19.3) Salted sea foods 22(10.6)
Amount
out Less than 50,000-100,000 won  38(18.4) | purchase  Kimchi 2009.7)
of purchases
Less than 100,000-150,000 won 9(4.3) | product Fruit 14(6.8)
Less than 150,000-200,000 won 4(1.9) Medicinal stuff 14(6.8)
Over 200,000won 8(3.9) Ceramics 12(5.8)
Family use 118(57.0) Handicrafts with Wood 8(3.9)
Utility Own use 79(38.2) Rice cake 6(2.9)
Gift & Others 10(4.9) Others 21(7.4)
Possible to b the
Good quality 102(49.5) ossible fo uy mear fhe 60(45.1)
living areas
Visiti
hng 76(36.9) Expensive than expected price 38(26.6)
Commemoration
Reason of . Lo
. Quality deterioration after
Reason of Reliable 68(33.0) | no purchases buying 8(6.0)
purchases (double check)
Helping farmers 43(20.9) Difficult to quality guarantee 8(6.0)
(double check)
Reasonable price 40(19.4) No good packing style 5(3.8)
Dif i
ifficult to buy in 21(10.2) Others 48(35.8)
local market
Various product 2009.7)

Others 16(7.8)
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Table 4. Visitors preference of regional special products

Type N(%) Type N(%)
The National Agricuitural
e Tationa’ AgrieuTima 138(39.3) Paper or cardboard 133(37.9)
Cooperative Fedration
The Mini f Agricultur
¢ Minisiry of Agnewivre 192.5) Viny! 76(21.7)
and Forestry
Farmersgroup 36(10.3) Vacuum packing 55(15.7)
Local government 31(8.8) Stroform 34(9.7)
Certification  Aericultural & Prefered
tura - .
SricuTulal company & €99° 2777 | packing  Plastic 19(5.4)
agency peratives material
Individuals 17(4.8) Glass bottle 12(3.4)
The Ministry of government
Affairs and other government 13(3.7) Wood 11(3.1D)
body
i i ffi
The industrial property office ) o The special material 113.2)
& etc
Basic care 188(53.6) Purchasing continuously 174(49.6)
Processing  Harvesting itself 75(21.4) R‘?‘:‘i"m“ip Visiting producing areas 96(27.4)
with manu-
degree Wash or clean 70(19.9) facturer Rural activities 67(19.1)
Boiled or cook 18(5.1) Human relationship 14(4.0)

Discount rate expected

(16.8)
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