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Consumer Characteristics depending on Average Monthly Expense for Clothing
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ABSTRACT

This study was designed to understand purchase motivation for clothing, evaluation
criteria for clothing, evaluation criteria for stores depending on average monthly expense
for clothing among female college students in Yanbian, China. Questionnaire was used
for measurement tools to study the subject of the thesis. Each question was rated in 5
point scale, where 1 means ‘not at all’ and 5 means ‘definitely’. The main study was
conducted against 300 female college students from May 17 to June 5, 2001. The data
for the study were analyzed using SAS PC program for frequency distribution, percentage,
t -test. The purchase motivation for clothing, evaluation criteria for clothing, evaluation
criteria for stores are affected by average monthly expense for clothing. The result was
showed as follows : A significant difference was showed in the purchase motivation,
evaluation criteria for clothing, evaluation criteria for stores, preferred stores between
lower group and higher group depending on monthly expense on clothing. A meaningful
difference was showed in 4 areas ‘to try a new trend, impulsive buying at the store
display, for a change of mood, for stylish appearance’ in the purchase motivations for
clothing depending on the monthly expense for clothing, in 2 areas ‘brand, trendy
fashion’ in evaluation criteria for clothing depending on the monthly expense for clothing,
in 3 areas ‘after service, hospitality of sales person, brand awareness’ in the evaluation
criteria for stores depending on the monthly expense for clothing, And Respondents of a
high expense group for clothing showed higher means compared to a low expense group
for clothing in all areas. A significant difference was showed among groups regarding
preferred stores based on the monthly expense on clothing.

Key words: purchase motivation, evaluation criteria, preferred store, monthly clothing
expense,
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Table 1. Differences in the purchase motivation depending on the monthly expense for clothing

Monthly expense Group depending on monthly expense for clothing
for clothing Total means .

Purchase mofivations (n=248) Lower group  Higher group ¢ value

for clothes (n=111) (n=137)
Change of season 3.83 377 388 -1.000
For the harmony of existing clothes 3.50 3.37 3.60 2461
F ial . .

or social .gathenng occasion 336 429 340 1209
(party, festival)
Unfit si h i

.1. size or change of shape in the 3,04 309 300 725
existing clothes
For stylish appearance 3.03 2.91 3.13 -1.874
Impuise buying from a store display 297 282 3.09 2.162"
To try a new trend 2.94 2.79 3.07 2628~
For a change of mood 2.89 2.68 3.07 -3.284"
After seeing discount advertising 243 2.55 2.35 1.541
To show off their affordability 2217 2217 2.28 -.056

% p<0] * p<.05
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Table 2. Differences in the evaluation criteria for clothing depending on the monthly expense for clothing

Monthly expense Group depending on monthly expense for clothing
for clothing Total means
Evaluation criteria (n=248) Lower group Higher group t value
for clothing (n=111) (n=137)
Fit to the body 4.19 4.09 4.28 -1.734
Quality 4.14 4.09 4.18 -.809
Color/pattern 4.00 3.89 4.09 -1.964
Harmony with other clothes 3.92 3.83 3.99 -1.678
After service 3.83 3.73 392 -1.647
Design 3.80 3.77 3.82 -.406
Easy to manage 3.79 3.74 3.82 -927
Price 3.74 3.7 3.73 370
Brand 3.15 2.98 328 2659
Trendy fashion 3.02 2.88 3.13 2256
** p<01 * p<.05
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Table 3. Differences in the evaluation criteria for stores depending on the monthly expense for clothing

Monthly expense Group Depending on the Monthly Expense for Clothing
for clothing Total means

Evaluation criteria (n=248) Lower group Higher group t value
for stores (n=111) (n=137)

Quality 4.15 4.05 423 -1.767
After service 3.99 3.86 4.09 -2.137
Comfortable fitting room 391 3.86 3.94 -702
Hospitality of sales person 3.86 3.73 3.97 2,149
Product price 3.78 3.76 3.80 -372
Display and mood of the store 3.73 3.68 3.78 -999
Diverse assortment of products 3.51 3.45 3.55 -.881
Locate in fashion street 3.29 3.27 3.31 -404
Brand awareness 324 3.11 3.35 -2.296"
Convenience in access 3.21 3.15 3.26 -910
Loyal or regular stores 3.08 3.01 3.13 -1.012

* p<.05
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Table 4. Differences in the preferred stores depending on the monthly expense for clothing

Monthly expense Group depending on monthly expense for clothing

. Total 2
for clothing Lower group Higher group (n=248) X
Preferred stores (= 111 (n=137)
Department stores 12(10.8%) 25(18.2%) 37(14.9%)
Markets 57(51.4%) 38(27.7%) 95(38.3%) 14,630
Underground markets 42(37.8%) 74(54.0%) 116(46.8%) '
Total 111(100.0%) 137(100.0%) 248(100.0%)

** p<0l
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