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Abstract

The purpose of this study was to analyze women's consumption and preferences of the Korean traditional drinks. For
this purpose, 205 women aged between teens and 60s living in Seoul were sampled randomly for a questionnaire survey
conducted from August 21 to 27, 2003. The results of this study were summarized as follows: The percentile of age groups
accounted for 15.6% of the subjects in their teens, 19.5% in 20s, 18.0% in 30s, 20.5% in 40s, 13.7% in 50s, and 12.7%
in 60s, respectively. On the other hand, those who graduated from colleges accounted for most (49.8%) of the subjects,
those employed by companies for most (23.9%) and those earning 2 million wons or more for most (40.5%). Subjects'
preferences about the traditional drinks were as follows: The most popular traditional drink across all age groups was
Sikhe (29.8%: fermented rice drink), followed by Sujonggwa (10.7%: dried persimmons punch) and green tea (8.8%).
Most of those in their teens and 60s consumed the drinks to relieve from the thirst, while those between 20s and 50s
to be healthy. The majority (31.7%) of the subjects were consuming the traditional drinks once or twice per week. Those
in their teens and 40s consumed the drinks between 3 and 5 o'clock in the afternoon, while those in their 20s, 30s and
50s as they want, and those in their 60s after exercise and as they pleased. 63.4% of the subjects across all age groups
bought the drinks at supermarkets, and 60.5% of them were consuming 200ml each time. The reasons of subjects'
preferences of the traditional drinks were as follows: The most important factor perceived by all age groups was taste
(61.0%), followed by nutrition (15.6%). The most preferred point of taste was 'light' (51.7%). Those in their teens
preferred the drinks without grains, while the other age groups preferred the drinks with some grains. Those in their
teens preferred canned drinks, while the other age groups preferred the bottled drinks. Consumers' desire for
improvement of traditional drinks were as follows: Those in their teens and 20s were satisfied with the current prices
of the drinks, while the other age groups hoped for lower prices. On the other hand, those in their 50s answered that
the drinks should not be sweet, while the other age groups hoped that the tastes of the drinks would be improved in
diverse ways. 53.2% of the consumers hoped that the flavors of the traditional drinks would be diversified. 67.3% of
them hoped that the traditional drinks would be improved to be functional drinks, while 54.6% of them hoped that the
drinks would be processed in a more hygienic way.
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Table 1. General factors of respondents N(%)
Factor N(%)

The group of 10s (10~19) 32(15.6)
The group of 20s (20~29) 40(19.5)

Age The group of 30s (30~39) 37(18.0)
The group of 40s (40~49) 42(20.5)
The group of 50s (50~59) 28(13.7)
The group of 60s (60~69) 26(12.7)
Middle - High
School student 48(23.4)

Educational College student

level High school graduates 55(26.8)

Grz;iu}z:it;sle:}om colleges 102(49.5)
Students 48(23.4)
White collar 49(23.9)

Occupation Professional 38(18.5)
Self-owned business women 3517.1)
Others 35(17.1)
Below 1 million won 44(21.5)

Moty B L lln s
More than 2 million wons 83(40.5)

Total 205(100)
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Table 2. Types of the traditional drinks consumed frequently N(%)
. SS . . . . . .
Div. Shick SooJung W;I;g Ginger Citron Maesil Misit Yulmu Green Omiza Mogua Cinamon Others Total Significance
Hae Gwa tea tea tea tea garu tea tea tea tea tea
10 13 4 1 0 1 2 1 2 0 1 0 0 7 32
s (40.6) (12.5) (3.1 (00 @1 63 @G 63 0o G (0o 0.0y (21.9) (100.0)
20 12 4 1 2 1 1 0 1 3 4 0 0 11 40
s 30.0) (100) (25 (B0 (@25 @5 (00 (@25 (@75 100 (00 0.0) (27.5) (100.0)
30 10 5 0 2 1 3 0 0 5 4 0 0 7 37
s 27.00 (13.5) (0 (G4 @7 (Bl (00 (00) (13.5) (10.8) (0.0 (0.0)  (18.9) (100.0) 2% =53.232
40s 12 4 1 1 2 3 0 0 7 1 1 0 10 42 af = 60
28.6) (9.5) 24 (24 @8 @1 @O0 00 67y (24 (249 (0.0) (23.8) (100.0) wNot
50 7 3 1 1 1 2 0 0 2 1 1 0 9 28  significant
s 25.0) (107 @6 @6 (GB6 (71 0o OO0 Jd1H G6 (3.6 0.0) (32.1) (100.0)
60 7 2 0 0 1 1 0 0 1 0 0 1 13 26
s 269 (7.7 00) (00 (3.8 @& @©O (0O (G838 €O (@©O) (38) (50.0) (100.0)
Total 61 22 4 6 7 12 1 3 18 11 2 1 57 205
o 29.8) (10.7) Q20 (29 (G4 G99 ©5 15 B8 (G4 (.09 0.5) (27.8) (100.0)
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Table 3. Purposes of consuming the traditional drinks N(%)
. Relief from Pursuit of Function- ..
Div. thirst health Gusto ality No purpose Total Significance
10s 13(40.6) 8(25.0) 8(25.0) 0( 0.0) 3( 9.4) 32(100.0)
20s 4(10.0) 20(50.0) 13(32.5) 1( 2.5) 2( 5.0 40(100.0)
30s 4(10.8) 18(48.6) 10(27.0) 4(10.8) 1(2.7) 37(100.0) 1 =48.475
40s 5(11.9) 20(47.6) 12(28.6) 2( 4.8) 3(7.1) 42(100.0) df = 20
50s 5(17.9) 16(57.1) 4(14.3) 2(7.1) 1( 3.6) 28(100.0)  p< 0.001***
60s 13(50.0) 6(23.1) 2(71.7) 0( 0.0) 5(19.2) 26(100.0)
Total 44(21.5) 88(42.9) 49(23.9) 9( 44) 15( 7.3) 205(100.0)
Table 4. Frequency of consuming the traditional drinks N(%)
. Once a Twice or more Three times per ~ Once per Less than once .
Div. day every day week week per week Total Significance
10s 3(94) 0( 0.0) 1( 3. 14(43.8) 14(43.8) 32(100.0)
20s 0( 0.0) 5(12.5) 8(20.0) 14(35.0) 13(32.5) 40(100.0)
30s 3( 81 6(16.2) 3(21.6) 3(21.6) 12(32.4) 37(100.0) 22=31.502
40s 8(19.0) 2( 4.8) 6(14.3) 15(35.7) 11(26.2) 42(100.0) df = 20
50s 5(17.9) 4(14.3) 4(14.3) 6(21.4) 9(32.1) 28(100.0)  p< 0.05*
60s 5(19.2) 5(19.2) 6(23.1) 4(15.4) 6(23.1) 26(100.0)
Total 24(11.7) 22(10.7) 33(16.1) 61(29.8) 65(31.7) 205(100.0)
Table 5. Time of consuming the traditional drinks N(%)
Morning Snack Evening
Div. (for empty After lunch  (between 3:00 (before e)ii:[;rse Frequfe:;tly O:)hers annri Total Significance
stomach) and 5:00 pm)  dinner) anytime 1o answe
10s 1( 3.1) 3( 94 14(43.8) 4(12.5) 2( 6.3) 6(18.8) 2(6.3) 32(100.0)
20s 5(12.5) 7(17.5) 9(22.5) 4(10.0) 0( 0.0) 12(30.0) 3(7.5) 40(100.0)
30s 4(10.8) 6(16.2) 7(18.9) 8(21.6) 3( 8.1) 9(24.3) 0(0.0) 37(100.0)  ,2=53.752
40s 4( 9.5) 6(14.3) 12(28.6) 4( 9.5) 2( 4.8) 11(26.2) 3(7.1) 42(100.0)  df = 30
50s 4(14.3) 3(10.7) 1( 3.6) 1( 3.6) 2( 7.1 15(53.6) 3(7.1) 28(100.0) p< 0.01**
60s 1( 3.8) 6(23.1) 1( 3.8) 2(7.7) 7(26.9) 7(26.9) 27.7) 26(100.0)
Total  19( 9.3) 31(15.1) 44(21.5) 23(11.2)  16( 7.8) 60(29.3) 12(5.9) 205(100.0)
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Table 6. Places where the traditional drinks are bought N(%6)

24hr. .
Div. Deps atl(r)trr:ent Con:te;r;ieence Super market I\\;Z:::;egs Grocery store Total Significance

10s 1( 3.1) 4(12.5) 20(62.5) 3(9.4) 4(12.5) 32(100.0)

20s 8(20.0) 6(15.0) 23(57.5) 2(5.0) 1( 2.5) 40(100.0)

30s 9(24.3) 0( 0.0) 25(67.6) 0(0.0) 3( 8.1) 37(1000) 232301

40s 14(33.3) 2( 4.8) 24(57.1) 1(2.4) 1( 2.4) 42(100.0)  df = 20

50s 6(21.4) o( 0.0) 18(64.3) 1(3.6) 3(10.7) 28(100.0)  p< 0.05*

60s 4(15.4) 1( 3.8) 20(76.9) 0(0.0) 1( 3.8) 26(100.0)

Total 42(20.5) 13( 6.3) 130(63.4) 7(3.4) 13( 6.3) 205(100.0)

Table 7. Quantity of the traditional drinks consumed each time N(%)

Div. 300 mL 200 mL 150 mL Below 150 mL Total Significance

10s 3( 9.4) 16(50.0) 6(18.8) 7(21.9) 32(100.0)

20s 6(15.0) 24(60.0) 8(20.0) 2( 5.0 40(100.0)

30s 5(13.5) 22(59.5) 10(27.0) 0( 0.0) 37(100.0) 42222075

40s 3(7.1) 25(59.5) 12(28.6) 2( 4.8) 42(100.0) df = 15

50s 1( 3.6) 19(67.9) 6(21.4) 2 7.1) 28(100.0) Not significant

60s 0( 0.0) 18(69.2) 4(15.4) 415.4) 26(100.0)

Total 18( 8.8) 124(60.5) 46(22.4) 17( 8.3) 205(100.0)

Table 8. Preferences of the traditional drinks N(%)

Div. Taste Flavour ~ Color  Nutrition  Price Amount Mz:zlf:lc- No concern Total Significance
10s 24(75.0)  2(63) 00.0) 0(0.0) 13.1) 0 0.0) 13.1)  4(12.5) 32(100.0)
20s 30(75.0)  3(75)  0(0.0) 2(50) 125 0 0.0) 1(2.5) 3(7.5  40(100.0)
30s 22(59.5)  2(54)  2(54) 73189)  0(0.0) 1 2.7 2(5.4) 1(27)  37(100.0) = 46.627
40s 24(57.1) 4095  3(7.1)  8(19.0)  1(24)  1( 24) 12.4) 0( 0.0)  42(100.0) df = 35
50s 12429)  1(3.6) 1(3.6) 8(286)  0(0.0)  3(10.7) 2(7.1) 1( 3.6) 28(100.0) Not significant
60s 13(50.0)  1(3.8) 0(0.0) 7269  1(3.8)  0( 0.0) 2(7.7) 2077 26(100.0)
Total  125(61.0) 13(63)  6(29) 32(156)  4Q20) 5 2.4) 94.4) 11( 54)  205(100.0)
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Table 9. Preferred tastes of the traditional drinks N(%)
. . Unique taste of
Div. tsa(:tler St:vsi:t (Scl;‘el:iet::g (’Jr:isr::scl:k;:er?) t;laditiqnal Total Significance
material
10s 0(0.0) 15(46.9) 13(40.6) 0( 0.0) 4(12.5) 32(100.0)
20s 2(5.0) 8(20.0) 23(57.5) 4(10.0) 3( 7.5) 40(100.0)
30s 3(8.1) 10(27.0) 18(48.6) 2( 5.4 4(10.8) 37(100.0) 22= 27.160
40s 4(9.5) 9(21.4) 19(45.2) 3(7.1D 7(16.7) 42(100.0) df = 20
50s 1(3.6) 4(14.3) 19(67.9) 271 2(7.1) 28(100.0) Not significant
60s 0(0.0) 4(15.4) 14(53.8) 1( 3.8) 7(26.9) 26(100.0) '
Total 10(4.9) 50(24.4) 106(51.7) 12( 5.9) 27(13.2) 205(100.0)
Table 10. Preferences of the traditional drinks with or without grains N(%)
Div. Wlth;:itn:()hd C}z“:glgi dtagsrt:iniue With ;:;:12 solid No concern Total Significance
10s 13(40.6) 7(21.9) 12(37.5) 0( 0.0) 32(100.0)
20s 10(25.0) 6(15.0) 24(60.0) 0( 0.0) 40(100.0)
30s 11(29.7) 5(13.5) 21(56.8) 0( 0.0) 37(100.0) 202331
40s 13(31.0) 7(16.7) 18(42.9) 4( 9.5) 42(100.0) df = 15
50s 9(32.1) 5(17.9) 12(42.9) 2( 7.1 28(100.0) Not significant
60s 4(15.4) 1( 3.8) 18(69.2) 3(11.5) 26(100.0)
Total 60(29.3) 31(15.1) 105(51.2) 9 44) 205(100.0)
Table 11. Preferred containers for the traditional drinks N(%)
Div. Glass bottle Plastic Pouch Paper cup Can Others Total Significance
10s 8(25.0) 4(12.5) 1( 3.1) 4(12.5) 15(46.9) 0(0.0) 32(100.0)
20s 18(45.0) 2( 5.0 2( 5.0) 7(17.5) 11(27.5) 0(0.0) 40(100.0)
30s 16(43.2) 2( 54) 2( 54 11(29.7) 6(16.2) 0(0.0) 37(100.0) 2%=37.969
40s 18(42.9) 2( 4.8) 4( 9.5) 9(21.4) 8(19.0) 124) 42(100.0) df = 25
50s 14(50.0) 2(7.1) 2(7.1D) 3(10.7) 6(21.4) 1(3.6) 28(100.0) p< 0.05*
60s 9(34.6) 6(23.1) 5(19.2) 1( 3.8) 5(19.2) 0(0.0) 26(100.0)
Total 83(40.5) 18( 8.8) 16( 7.8) 35(17.1) 51(24.9) 2(1.0) 205(100.0)
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Table 12. Prices desired for the traditional drinks N(%)
Div. Niltlls:a:: ) el\}gles;szlee Sat;tlreecrlxt“luet\}:elthe co?c(;m Total Significance

10s 14(43.8) 0(0.0) 18(56.3) 0( 0.0) 32(100.0)

20s 11(27.5) 0(0.0) 29(72.5) 0( 0.0) 40(100.0)

30s 18(48.6) 12.7) 15(40.5) 3( 8.1 37(100.0) 22 = 47011

40s 22(52.4) 4(9.5) 13(31.0) 3( 7.1) 42(100.0) df = 15

50s 17(60.7) 1(3.6) 6(21.4) 4(14.3) 28(100.0) < 0007+

60s 21(80.8) 0(0.0) 4(15.4) 1( 3.8) 26(100.0)

Total 103(50.2) 6(2.9) 85(41.5) 11( 5.4) 205(100.0)

Table 13. Tastes desired for the traditional drinks N(%)
Div. Should not be Tastes.should be Satisfied with the No Total Significance

sweet diverse current level concern

10s 1( 3.1) 27(84.4) 4(12.5) 0(0.0) 32(100.0)

20s 13(32.5) 25(62.5) 2( 5.0) 0(0.0) 40(100.0)

30s 15(40.5) 16(43.2) 6(16.2) 0(0.0) 37(100.0) £=30.053

40s 16(38.1) 21(50.0) 4( 9.5) 12.4) 42(100.0) df = 15

50s 13(46.4) 10(35.7) 3(10.7) 2(7.1) 28(100.0) p< 0.05*

60s 6(23.1) 15(57.7) 4(15.9) 1(3.8) 26(100.0)

Total 64(31.2) 114(55.6) 23(11.2) 4(2.0) 205(100.0)
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Table 14. Flavors desired for the traditional drinks N(%)
D e T e consem Toua Significance
10s 14(43.8) 15(46.9) 3( 94) 32(100.0)
20s 27(67.5) 9(22.5) 4(10.0) 40(100.0)
30s 19(51.4) 15(40.5) 3( 8.1) 37(100.0) 42=12.939
40s 25(59.5) 11(26.2) 6(14.3) 42(100.0) df = 10
50s 13(46.4) 8(28.6) 7(25.0) 28(100.0) Not significant
60s 11(42.3) 10(38.5) 5(19.2) 26(100.0)
Total 109(53.2) 68(33.2) 28(13.7) 205(100.0)
Table 15. Nutritional points desired for the traditional drinks N(%)
Div. iihc?x:rszev::;lir?: ebde Satisfied with the ‘S%lould be an No Total Significance
a functional drink current level auxiliary health food concern
10s 16(50.0) 15(46.9) 0( 0.0) 13.1) 32(100.0)
20s 33(82.5) 6(15.0) 1( 2.5) 0(0.0) 40(100.0)
30s 27(73.0) 9(24.3) 1( 2.7) 0(0.0) 37(100.0) 42=44.785
40s 28(66.7) 6(14.3) 5(11.9) 3(7.1) 42(100.0) df = 15
50s 20(71.4) 3(10.7) 4(14.3) 1(3.6) 28(100.0) < 0.001%**
60s 14(53.8) 4(15.4) 8(30.8) 0(0.0) 26(100.0)
Total 138(67.3) 43(21.0) 19( 9.3) 5(2.4) 205(100.0)
Table 16. Hygienic points desired for the traditional drinks N(%)
Div. 'Should be Satisfied with the No concem a}’)OI:It Total Significance
improved current level improved hygienic
10s 19(59.4) 12(37.5) I( 3.1) 32(100.0)
20s 21(52.5) 18(45.0) 1( 2.5) 40(100.0)
30s 23(62.2) 11(29.7) 3( 8.1) 37(100.0) 293 506
40s 21(50.0) 10(23.8) 11(26.2) 42(100.0) df = 10
50s 16(57.1) 6(21.4) 6(21.4) 28(100.0) p< 0.01%*
60s 12(46.2) 6(23.1) 8(30.8) 26(100.0)
Total 112(54.6) 63(30.7) 30(14.6) 205(100.0)
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