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Promotion Model for Online Community Site based on the
e-CRM: Focusing on the Case of Broadcasting
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AEE FHA AE 149 BAY7FA (Life Time
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(% 1) CRMZt e-CRM2| x}o|H

Aoldg B3 TA4YFE oty dFL F
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CRMo| QEY H=2U 20 2A 2353 Je e}
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A7) Pan and Lee, “Using E-CRM for a Unified View of the Customer”, Communications of the ACM, Vol. 46.

No. 4. 2003, pp.95-99.
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719k Bt A ) 17 HolHE o] &8 WA H,
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e-CRM< 7|3 #HM AHEH 583
e-HIZU2E AAsty 17 713 & Hh3sl)
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59 71580 8% 5o 3

¥t (Yu, 2001; Laudon and Traver, 2001;
Pan and Lee, 2003). Pan and Lee(2003)+ e-CRM
T By 9AE (H)ERAY A 83 /2=
2}l CRM ZEA A 39 (2)e-CRMo] W) g
Agst A=) H&s, )G AIALE &
B @3ds 71 BEY A9, 5)EA FR
AAE B/t ZEA2E ZYHD A
A717) S 2L o fEF2E AT
£ S9A HA4E Atsd

e-CRMY] 7' d 3 T4 9 AL x29 A}
o|Ed A FHH HolHE FRIs}T 5, ¥
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2003). e-CRM2 JEHUE 53 AATG 2%
AR E B3t 14 a7A g A48 dl$
&1 17 YFo] e dEA S 5UYOEN 1

TT0E =X

2004. 12.

245



das-z24

A AHee Eoln AR AHEL FANAE o AdzE JRE ik 2AA A
A 8402 ¥k CRMY HF A%z 3 dutol & R ARE 1A skt A W
53 BEd A4S FEea 249 TdE Sk PP A=t ddx 2l g
AYEE 7199 vzY2 Z2Azd 5%E o ofF $2% ole7t 2 A

SE2EXN 1A FHE o] o]FAXA Ht
e-CRM9| 4 EAQF< st ol Hoist
G20 7)ukatedof s, nAY A tfdt Tk
3 Ad& AFs) ok Fth(Yu, 2001; Pan and Lee,
2003). 12& o AdS T3 A ARY
Aol BT F v EA75E sulslof
g =3 1A AEHQ AFUAIAE
A3 HeA vlAE (Permission Marketing)oll
719k §) 715ke] Holg 4 9 F4 7154
o] &olgfof g} o=l NYEE HA &
2l A4S JHSEAREE o]d e-CRME
A at7] ARJe, Tl & F& o]d &
g exyile] FRACE LFHoF B
g3 149 Eegs Hdd £ Jdos Ao
(Kraft, 2000; Laudon and Traver, 2001).
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FAA JaT/A A, 28 oA do
Bl AR A AL AFYAIA ¥ B
1A &7F FENIIAY I A oS
Ag FEste S FHSE A £ .
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ANE FHOE By FujE FHEHOZ A
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A 7o A 2] 4 ZULE J_E%(HOIZ 2002:
Hagel T and Amstrong, 1997)3}741}, o o] &4
oA TE3} Z& 7€ ZHoly Holy njo
Y3 e EA7IMEEA, 2001; Kim, 2000;
Pan and Lee, 2003)5 0] X F 5o} YA, Ao
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%fsm A olAe dBd ¢
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Commerce) A4 AFUEZF A4 o £23
A% JAE AAsY, 1 Fa4¢ gEsin
AE Aol & & U the-bizgroup, 2001). &}
A AFUEE 1 ER 7980 B4 143
Dol FIZaked glol &oid o) Hu, 7]
oAl AHHoZ 8" = QtH(Prahalad
and Ramaswamy, 1999; McWilliam, 2000;
Williams and Cothrel, 2000).
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& ZopolA vebgt A8 g A ARYE
I 3 e ALY TEAE] FAA T Ye
YAF AY, 53] At U AEH BA
E ZolE & e AY AIE Yu3ie AL
& W A|(association)9} 33t 7@ ot} o} g
& ARUEY 72ENE AY9AE FFA 7
Aol A-=HD Ytk ZFFH Falo] FRAA
dHd o719 AREIL Ak Aol
TASEA 71E ARYEHY EAE Fuxg
< AEL AEY AFUEI BAUZ AFs)
Aok o2 UnkAY Agdoem AFI} Re
Stone(1991)9] ARFYE H o}

Stone(1991)~% 1600t £ HXAE7|vte] 7}
AEEA} olv] EAYL, HAT o] LB
A Adgele o] dA7&E ke g ARYE
7} AAVA =HAGn 3P, 2 o F gy
Q9 Ayl o] FA}AA o] HAE 7]t
o2 @ AFYE dddx Ak oYy F
T3 Azt 719hE F oA ARER FA
ARG Jud #EHSE AFUEY MR
£ dga AA3s), o] T3 ARYE 7
de Bt PAHOE ANFOEZN BT} we
FAES AT A= MEez 339
(Stone, 1991; LEl§, 2002).

AFUE 258 FAAE 71 AZE)
2 e YndiRe] UGN AR
UE 94 5 AL 5F& 24317 93
THLEC] s, o]E7 FEAA) F
AEL FAS A% 44 AR 2FHY
& ol& 7HEET Uy 23 ARYEF
2 Y#AE=Th(Fernback and Thompson, 1995).
Hegel Il and Amstrong(1997)2 €23l #AFY
B 259 #A7 98 E 717 AlgEo] 239l
oA mol= Fdolzt Atk T3 Rheingold
and Howard(1993)= &8¢l AFUE T AEE
©] CMC(computer mediated communication)”)
& o] &3HA YElE o], A, Ho
B, ¥ 1283 dgo] Qe /MFEL == A

of A5FLd Y3 FFAHE P FY
AAM A #3188 7t HA2E A
7HEEZol B3tk = 28 AR
He AR FHFH0E HE3}e B2 AEE
TAEHEZE AZE 219 35 B4z d
2 & Qoo sz P

B dFdAE 71EY HYE ug o 28
AFUEE AEY 37 delA TF59 #4
7 A EOl B F5F&& B3 /A
Adxg 2% 2 FiHste 7MEEdels
AYE g, = 282 HAFYE (online
community)E 7H¢ AFYEl(virtual commun-
ity), ZZ #HFUYEl(electronic community), 7}
% Ab3)(virtual society), Ao]¥ HAFYE (cyber
community), $JE}Yl A F U E (internet com-
munity) 5% Zo] o3 712 &7} EAFH
AHEE D Qo olHd 8o sh&El B dF
Me gutd o g 7ha gol AHEHE 282 A

e

fr mo 2

FUHE ASSHTA Bk

2.2.2 22121 ARLE9 £

22AAY AFYEEL 28T zZs
71519} oEFE FAA ¢ gloH, uE o
4 g 9 AFUEHERY &4
g9 AFYEY 713 & EAe 294, A
33 FT4£02RH A9 ALE WA gEvE
Rolth, MUY B5age A8 £ &S
SolA @ FHolt Ak AL Yo de
5 9t o2 ASFQ el & 9FY
< W3sE EFA #AYE 28 AHEA
A5ALe FAIAY HAT &£ Y. EE
FAMAANA AN &l YHstH Q= 7F
ol okstgd el FFAE FAANNE I
o)A AA 7} d5E 5 JohHEI Y, 2001; 7
7], 2001). = U8l FA g 7RO E e
g AETZE 27 YuE HdA L8
o ARVEE 7243 Bedo] opd dg9 o
g3 oo AT ARV XBE & 9
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e-CRMol| 7]gtst 22t0l AHRUEl A|E 245t 2 WEAL AR SHe=Z

EAREE A4 949 40l 9 5 e
2, 1998).
E3 2ol ARYRY A4

=3 [o} A={
EAde 294

RS
T AlE 298t w37t
H(aspatial)©|H, A2 T-& Aztiel Fio|A
-»] AT 0 & H|F 7] & (asynchronous)©] 1 €] &
THo.2 wH7} 7@ ¥ S & (acorporal)
°lE}‘C Aoy, 181 JAF, A, U] T AFH
2AdE& 24gozH ‘?_}Z}%;ﬂ,(asngmatlc)olﬂi
7488 o1& Bt J1EY dAoj FAEH
AR 4A goldd £ &= 94 (anony-
mous)5 & EHSE £ 4 SIth(Simth, 1996;
Ao}, 2002). 19 HEY LA ARFYE S
4 FEANNE ted 2 o)A FA
Aol EAg. 289 ARFYEIYG dAFL
FTEATLY AolHLE AA, A TFA= A4
A o]frol Zj¥kst WAl AL AU
wate 280 ARYHE ATLY :r‘*’“o
E Yo} AgHol YoHos A 4
o 4, 4 FEANA ANBA= AHH)
I HAYAH| T 2HA w22 AR
UE A AtAAE P H ol BRFHoln 4
Aol g do] BAAT AR, A FF5A
A FEAA FAG AR o A o vl
< AFYHAA FEAR A FA=
Hlnd o #HolthIFdi& 5, 2003). 8%
FAFLY A olgts Aol Iy BIA
E g3 23 AFUHAAME d4F
SAY FAFZRANAETG o FR3AE 7+
of A= F Aol¥ FI FAZIE Aol
v " Eg Aol7t dAA = Ath(Yamaguchi,
1998).

94 E &3ty 28 AFYUHEe 84
ZT5A S FAE Aol ®rh. Rheingold’} A<t
& Hxo 272 AFYEQ] WELLY 455
9L ZFa 3 AFAA ATk Ao T

F5o|(Hafner, 1997) 22t¢l AFUEY A
A% Bele A 84 I8y FEAAAA

i

L'.IE. [-:I_‘ ox
i =2 fo

2

el 7171"4‘51‘: :IL ETY AEH AR E T
3t 7HA, T, ]'}b]"%
283 27 SoA
oy A gk %ﬁ@i*‘—ﬂ"ﬂ ]3‘-?} ds4E g
Al 7128tk A, B4 FEAANE &
A ARFYEE v 3] UAA T b1 3]
Ao 71zt AA7E EH3
< Adn. 53] AZAo] Yo FruU U
Folon, AAER SHE 7 e M Aw
UEld] Hig) w3/l AFrUEE Yy FHo
2 AFUE 94 JdEY T4 stolA 7t
P& & 9o AF A&AHe] Ak AA, 4
TEAAY &8 AFUHE FFA S &
A AEH FYo] ARE FHHL FAA 1
He BAAEC] 1 FFA &l EAGT= A
oA HAEAHE AdThAlF, 2002).

AFHA 714Ee]l AFUE AlEE o] &
e Afde TR 24 EHYey HZ &
olMe AFH 7149 olvlA T BUdT Eopd
aAx4 F&AE7F 5oda ;J\E}. EAQ AR
UE] Alo]lEE Kol E & (http:/fwww.cyworld.
com)? ‘FY &I 9} T3 (hitp://www.daum.net)
o ‘g7t 7 Ao 229l ﬂ%uﬂ Qo=
ANR, ZA84, A=, A2+9 E} & 7l
5ol %{E} AN T 54, xﬁ]’ +H & H
3F Az AFEL HFA A(asynchronous)
gaud &2%5& 7beA @ gt =7y A
oA #HeE @ A H&EHA FRAEH Z
%o Z4E £ . a2 HFAAY A
e old Fout JAAA B2 Azto]l ¥
83tE g4de AdYg. o d 98 S B¢
8t7] Yai A A ¥ (chatting)®] HL8$He,
< 9 gt Iy EE T FAHGyn-
chronous) W39t &% & g Aiolty HH
22 AFUE A At AAE ATV
o gx HA$H(Ee-mail)ol 7HE Bol A
"o,
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2.2.3 222l FHRUElof HAE J|E AT

WA &g AFUE EF) 43 71E 37
& AHEHY, MY &7 w2 AR
UEE 7% ¢ dd. AdE 4% AFUE
(Communities of tranaction), A" S 4§ AF
Y E](Communities of interest), #4-¢ #AFUE
(Communities of fantasy), @A 2 #HHFUE
(Communities of relationship) 47}4] 3o
5 4 Urth(Hagel I, 1998). ¢l & 4% F
o ARUE s ME do] Ho due AE
ol siok gt THY HIZo= dFEY AR
UE7t 48 &7 F shehe BRE 31 9]
. &8 JUE FAFLEAN AFYEE Y
Ea wiAE &3 88F F e 71¥E
A2 e Aot A toks AFUE
£7& WEANFEE AFUEIY AA, G
Mulx7t ApEH o8 A FHojok FHEYH,
2000). 19 HE9 Armstrong$} Hagel(1996)
S AFYEZ BEAA F& FoA &7 wf
2 23 2ol EFsAT (1) AFFH Aua
7o 2 o £ A dHEE FE &7
€ W22 3t A AFYE, Q8 FA
off #3 &8 Ygow &= TERNAAN AR
UE, QA EE &4, A4, olobr]el s &
E UE&2E 3 B4 AFUE, 9ERFH1
A MAAY A U &7 WROE 3
T A AFYH §9 ¥l /A2 FEI}AT
A& F00)NT FAzte] &4 wat 4A
# AFUE, FAE ARFVE, B4AE AFY
g, #48 ARYEE £/ AN AR
UE T AFolud Anlag AHRE £33t 9
9 #EE ARE AFse ASZA §E Ao
EEo] IS FHLE FF32 93 A
FUEA H2 3d& 780 FAE AFUE
v EAS FAE F402 4¢3 AFY
El(&otolvt Hul, A Ado tig =4, &
4 FAERAE AT 2Y 5EA 259 #
AALE 7R AgEe] Sl vhY A E3

g ARE FHIE2 O F/HY AFUE
W3 Uzt AFYAcIde] 248HA .
=g F4AE ARUES ARAAN FF F
AdMe 7158 553 A8 st dojs
T 448 FEAY7] A% AvUET. 84
g AFUEE 54T 49 T AFE Aol
T 4% AT el A7AA L=
2L FAE FAsE AE ol 3t BT A
FUEZA 3UE3te] BA7 &AM #

ok oolujel @ el A7t fA oot

Armstrong$} Hagel?] AFUE #F Kim
(2000)& = shite] ERE TP 57
uhe] A H Y El(Activity-based communities)7}
aReg, oL &%, &, AY, FF T
Zo] F58E 85 ¢ = A AFYHIT

' ARYUEE A9, FAE, A75A 1F
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Promotion Model for Online Community Site based
on the e-CRM: Focusing on the Case of Broadcasting

Chang Su Kim" - Eun Seok Cho

Abstract

The current e-CRM has been used in various types of e-business. Since the study of e-CRM for the
promotion of online community sites are rarely studied, we attempt to analyze the case of broadcasting
and suggest the promotion model focusing on the characteristic factors for a successive online
community. That is, as a result of analyzing the online community cases for broadcasting, we know
that the Internet community site of broadcasting has grown in the order of contents, community and
then commerce. According to the case analysis, we have presented an e-CRM promotion model con-
sisting of four phases: customer attraction, customer maintenance, customer enhancement, and custom-
er activation. The e-CRM model suggested in this study may be used as a theoretical basis and prac-
tical guideline for further research in relation to e-CRM and e-business.
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* Yeungnam University

2004. 12. 267



dags-z=z24

ONMA2MO

2 & £ (c.kim@yumail.ac.kr)

4= London School of Economics(LSE)¢] & 2 A| 25 & #}(Information Sys-
tems Department)o] A HAGA HAEHE A5, A4 Fedista 3
PR 5 AYFolth 2 AT Rk FAY AU (Electronic Com-
merce)°|t}.

Z 2 M (nasilin76@hanmail.net)

gddigtadly A9 stAl, A} 898 HEs I A WrHA AJEFol
o} CBS/1E a7 gut2H g2 A3 Foln, AFEoks e-CRM# QI
Ei?)lﬂ?ﬂl‘%‘ﬂ\:}.

=EdsY 20048 78 269 AR : 20044 118 1€
1% 82 1 2004H 108 148

268 information Systems Review, Vol.6, No.2



