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ABSTRACT

This study was to investigate brand image and its influence on customers perception of
fast-food restaurants. A total of 25 brand image attributes were selected on the basis of the
literature review and were asked to indicate respondents’ perceptions of their image targeting for
fast-food restaurants such as Lotteria, McDonald, KFC, and Popeyes. A on-site survey method
was applied to collect data. Out of 300 distributed survey questionnaire, a total of 271 useful
sample were collected and analyzed in SPSS 10.0. From the factor analysis with 25 brand
image attributes, five underline dimensions were identified and named such as interior factor,
store factor, atmosphere factor, service factor, and product factor. Then, T-test and ANOVA
were conducted to investigate any differences between/among the groups based on those five
brand image factors. The results provided that in terms of gender, age, preference for fast food,
food cluster, and four different brand, customers differently perceived restaurant brand image. It
is hoped that this information may help for restaurant managers and marketers to understand
customers' restaurant perception and choice behavior in order to launch appropriate marketing

strategies.
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