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(Abstract)
An enterprise is a basic unit to constitute national economy

and a unit of independent production economy to pursue
profit based on separation between ownership of production
means and labor. Even though price and quantity of
production are decided by pianned economy in order to
survive in the mechanism of market economy, quantity of
production and of demands can't be same at all because of
consumers’ different preferences. An enterprise uses
audio-visual media like letters, pictures, and voice in order
to grasp consumers’ taste, to develop products and to
advertise them. Advertising is communication that a
company, a non-profit organization or an individual, that is
shown in the message of an ad, makes through several
media. It is time that a company should appeal its image,
not only its products, to consumers as a salesman.
Marketing strategy of company identity is to visualize a
company’s intentions, to formalize its motto, slogan or
culture, to build up trust of products and the company in
consumers, and then, to have the consumers forever. By
the virtue of development of www in 1990s, the media has
been expanded to online. Development of www has united
the world into a network and the market has been changed
to unlimited competition. This paper intends to define the
concept and characteristics of web identity and investigates
and analyzes how web sites of sports shoes express their
identities. In addition, it analyzes influences of multinational
companies’ web identities (in Korean version) and of local
companies’ web identiies on local consumers.  Through
survey, it will analyze the effects of web identity and review
its operation.
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