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(Abstract)

Taking a broad view on the study, it enables one to
understand all over the subject or discover some problem.
On this thesis, by taking a broad view, the advertising was
considered as a television media contents. And attempted to
establish the identity of the audience’s conception about the
social or cultural influencing power of an advertising.

Among the television media contents, the drama and cinema
was compared with the advertising because of their
influencing power in each personal, and fried to darify
diversely the influencing power of advertising.

The influencing power survey for the advertising, cinema,
drama was practiced by checking his or her conception
about below three television media contents - advertising,
cenema, drama. And the data were statistically conducted.
As the result, some significant conception was found.

The participants on the survey conceived the advertising as
in the concept of "Accomplishment’, "Variable", "Progressive".
This results are considered as they prefered to be
influenced by the advertising rather than the drama or
cnema in the concepton of "New", "Variety",
"Progressiveness”.

(Keyword)
Television media contents, Audience’s conception,

Television Drama - Cenema - Advertising, Influencing power.
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