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User Gestures as a Voluntary Action in Products Design

-Focused on a Gesture Discovered in User Positive Action to Transform Products -
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{(Abstract)

Creativity is a important keyword for users as well as for main
design organization who needs it. But little attention has been
given to the aspect of user’s creativity, also there has been a few
attempt to apply it into design development until now. Nowadays
in design areas, user's experiences and actions are changing
the passive states receiving meanings into the active states
creating meanings voluntarily. It is resonable to suppose that
creative stage is important for users and they have the possibility
of new ideas of uses and creating new productions. User's
experiences of objects includes that of being formed or
supported previously and that of voluntary interpretations
acquired for himself, which it may be the possibilities predicted in
design process or unknown user's action areas. It is likely that
creative use pracess by themselves are the actions applied and
deviated from usability and function by main design organization,
also creative productions are arranged and made by users.
These have a scope of examination and research in probability
that is occurs frequently in user .

In this research, approaching with a term, "User gestures",
User gestures are the characteristic action areas based on
user’s voluntary behaviors, where are revealed a unessential
and non-operational function as a action itself and various
transformation and creation of products as a outcome of action.
This fact proves clearly that user gestures have a worth of alive
spectrum to observe aspects of user culture and could be a
attractive approach to seek easily new design concept for
designer and developer.

A further direction of this study will be following areas,
Ethnography methods research of user gestures, Cultural
research to phenomenon of user design and UGSBD( User
gesture scenario based design) research. And it seems probable
that they are applied in design development as follows, User
initiative  customization products, User participatory recycling
products and creativity-experience design.

(Keyword)
creativity, voluntary action, user gestures, user gesture areas,
user culture, product’s transformation, customization
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