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A Study on Electronic Commerce Navigation Agent
Model Using Fuzzy-Conditional Probability
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Abstract

In this paper, we proposed the intelligent navigation agent model for successive
electronic commerce management. For allowing intelligence, we used fuzzy conditional
probability and trapézoidal. we proposed the model that can process the vague keywords
effectively. Through the this, we verified that we can get the more appropriate navigation
result than any other crisp retrieval keywords condition. Our goal of study is make an
intelligent automatic navigation agent model.
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Fig 1. Product automatic navigation agent model of
proposed fuzzy-conditional probability
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