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Abstract

The recent interests of the "brand equity" concept as the esscntial subject in the brand management and control
sector has induced the fashion marketers to cvaluate the fashion brand equity. Thus this study conducted a survey
on the consumers that were aware of three national shoes brands(Kumkang, Esquire, and Elcanto) and analyzed
the results using SPSS 11.0. The research results were as follows. First of all, factor analysis was carried out to
find out the clements of brand equity thal custemers put emphasis on three national shoes brands(Kumkang,
Esquire, and Elcanto). Four important brand equity clements were found such as individuality, brand/corporate
awareness, satisfaction, and price bencfits. Secondly, regression was executed to find out more important brand
equity clements (hat influence the customers. Among them individvality was considered as the most important
element, followed by brand/corporate awareness, satisfaction, and price benefits. Finally Kumkang was found out
to have the highest brand cquity, followed by Esquire, and Elcanto based on the customer's evaluation.
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